Applied Economics Journal Vol. 30 No. 1 (June 2023): 71-96
Copyright © 2023 Center for Applied Economics Research
ISSN: 2586-9124 (PRINT)

ISSN: 2586-9132 (ONLINE)

Received: 19 October 2022
Received in revised form: 2 February 2023

Accepted: 14 February 2023

fuaintianainraiuwannasnanaNL RS NTUANIUAIUEIAT
ludumaillnausing’
ANE N DN99YANTH
ﬂm:miﬂ:@ﬂ’mmfuuﬁwmﬁﬂﬁﬁmﬂ’mm‘r
17 Asquns’

ﬂmxmmgmmm’wﬁwmﬁﬂﬁﬁummm{

UNARED
Aas a o

X ' - = s v . = A ' P Y 9
‘].l‘ﬂﬂ']qlluwu'.mLLW@WW@?N@ﬁﬂNLNiEﬁN@qquLﬂu@m@qm Imﬂ@umm\‘i °'| ui’m’mLLﬁmmﬂ@’]ﬂi’]mv}"ll’}ilslui’]uﬂ’]

= 1 ¥ v = d 1Y a 1 a v 1 s = tl) =3
dannianieniwAauINin LLNQW@‘”NF]Q’]NLﬂ@iuﬁlm‘i_lﬂﬂﬂ’l’] AuAanndaanieeaulaaziisnaiaindnfiniu

¥

‘]JV]F]'J’WN‘MNQMD'L]?W@W’]L‘W'E]ﬁﬂ‘i‘.‘f’]’)’] anduA luunannesuamel FIuLANA19aINIIANARA AT WlEIuAY

'
' o

dannienaninzaly adnels Tnafinguanedraidudusgiinausina (Consumables) Faianunizlasaaiig
U

mmm‘ﬂummmﬁ\aLLﬁi\ﬁ‘TuﬁqQﬂmm (Monopolistic Competition) 151A121893UA1UILNNAINA1IB1ATANNBANFA

% 1

Auig arnanienelaaesdisinasensdusuwsiazasnuans19iu urdudmaiuaiunsonaunuiulage

s v | A= . o o v o . e o o A Y o )
ﬁ‘qﬁq"ﬂ@\?ﬂuﬂqLﬂﬂquq{iﬂqﬁ‘ﬂaiuizﬁumiﬂﬂLﬂﬂ\?ﬂu VLNLLﬁ]ﬂm']\?ﬂuN']ﬂuﬂ m‘wﬂi’]ﬂgiuiﬁuﬂ’]ﬂ@ﬂmﬂﬂﬁwaqu

Ty adslafinny aannisguifiusnet1saiuay 10,080 sivatng anduaigllnatiing 7 ngu 21 91an1s du

unannasuamaNlis (ldun Shopee uar Lazada) fufuaAniannianianin wuda san@uanlungusiaas e

v
o

guuunanasy Jarnuuansieannmanenalanlufuandannisnianinneanans 8990a9ndn wazainan

a

a ¥

uanani iafatsuAtaudsdudnlsznay azinlimaiuuunanvafudowlunjgandnsaanadan uida

o-

£ 1% '

FUBINAGINIDAUUNAUAN NI AANNIN AN RN WERaS TN AN UULNARND FUANTY LALANTLAIRLANIBILARY

2

° o v

unannesuuanFAeiuetne e d1Aty wenainidenudn nnsld Application aasunannasu v lEAUMAUAD

<

Ny

k% ' va v a o ' v =3 k% a % o 1
mmﬂmmnmﬂ LL@%iﬁ@uﬂ’Wﬂﬁ"]ﬂ’]ﬁ]’mqq N9l Web Browser 8119 TUn19AUMNAUAIFAIBE9NARINTT WL

3

k%

'Zumﬁmmﬁumrmﬁmmﬂ,ﬁm 1,466 98NN9INUY AntTuFanay 14.54 émwmﬁammmm@um@mﬂm’u éﬂlﬂ

" unanutiiludounilinedlasenisidunisiniuguanisutedis (Competition Regulation) lugsiaunanwasumanefia (Multi-sided
Platforms) Tuilszmelng N1AFUnuatuayuaIndtineunauwies (21.)
" Corresponding Author, 81a19¢flszaNAME AT TANART NN INENAESITHANARNT ALETIAR Email

puree.sirasoontorn@econ.tu.ac.th



72

ANQE 01998AN76T UAZLT RoguNs

anAINAINTn luNN N sNeiBuari e AuA LU LN LT INA NenuuAdRIAIIuAS
audn uaznsldusylamianndeyadouyrnaaesdisinafidnld Application 1edusazunanwesi inliana1aes
a v a s ' [ [ a o 2 = o ' a A £ =

aurngUinavinauuunannefuiANNLANF9RINFWANA NNIINIENIN AL AsauatneEanaApainng

o

miuguaunaanasudnaulfatmNIzan nanisAnaInunANtiaisn Iddunwnidlunismnauaunig

o

miuguasialllusuiem

i o o a v a = a6 [ 1 = o A
ANATATY: zﬁum@qﬂmm‘ﬂm, AADNLNTT, WNARNATH, ANLANFAINIDITIANINLLAN, AUIRLULARATA

Market Power of e-Commerce Platforms: Price Competition in Consumables®
Supruet Thavornyutikarn
Faculty of Economics, Thammasat University, Thailand
Puree Sirasoontorn’

Faculty of Economics, Thammasat University, Thailand

Abstract

It is revealed that e-commerce marketplaces have market power, whereby the prices they offer are far higher
than prices offered by physical retail stores. There is a general belief that goods purchased online are
cheaper. This paper examines whether such a belief is valid. According to the characteristics of the
consumables market, which could be deemed as monopolistic competition, price differences for the same
products in different channels should be insignificant due to their high substitutability. Consumables are
selected as representatives in this paper's samples. By collecting 10,080 records of prices and shipping
costs from 21 items in seven categories of consumables from the two most popular e-commerce platforms in
Thailand — Lazada and Shopee — as well as modern-trade retailers, it is discovered that online prices of those
consumables are notably different from their respective retail prices in modern-trade retailers. The results
reveal that consumables purchased through e-commerce platforms are different from their respective retail
prices, being both higher and lower, although it is possible for consumers to find cheaper prices on such
platforms. Taking into account shipping costs, prices that include shipping are significantly higher than prices
in retail stores. Moreover, shipping costs are different across platforms. Therefore, such belief is just a myth
rather than a fact. It is also found that e-commerce platforms have market power through their abilities to

control (1) product visibility (only 14.54 percent of 10,080 samples [or only 1,466 samples] matched the

* This article is a part of the research project entitled competition regulation under multi-sided platforms in Thailand, which is
funded by the National Research Council of Thailand (NRCT).
*Corresponding Author, Address: Faculty of Economics, Thammasat University (Rangsit Campus)
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sample products), (2) shipping costs, and (3) consumers’ usage of platforms’ dedicated online applications
(applications allow consumers to find cheaper products). Thus, it is imperative to devise suitable regulations

on e-commerce platforms. Our findings may support the direction of such regulations in the future.

Keywords: consumables, e-Commerce, platform, retail price differential, market power
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