UNANNIAY

ﬂﬂ&ﬂ'\@l‘i1§%ﬂ’1 ﬂ’J"I&Ii’J'J'NiQ LLG“ﬂmﬂ']Wﬁ%ﬂ'l
TH ﬂ'J"INﬁNW%ﬁﬂ‘]JWE]Glﬂ‘i'iﬁdﬂ’]‘i‘ﬂﬂﬁ%ﬂﬂ%Lﬂ'iﬂﬂﬂW@l%
°1I5N}‘Jl‘]J‘iIﬂﬂeL%L?lGlﬂ’éﬂLYIWNW]%ﬂ’i

BRAND EQUITY TRUST AND PRODUCT QUALITY RELATED
TO CONSUMER PRODUCT PURCHASING BEHAVIOR
OF SAHAPAT GROUP PRODUCTS
IN THE BANGKOK METROPOLITAN AREA

PIINT IReFRaMNA" Ua Adus anatamapad?

Duangporn Lertsiriladakul' & Wasan Sakulkijkarn®

vangAsLSINIpITasmTMTia s AnendueAuaiunsilsm ngommamnuas Usemel g2

Master of Business Administration Srinakharinwirot University Bangkok Thailand'"?

mi_duang@hotmail.com

(.74 1
Uneaaga
Y- ¢ A & ! s v o A ¥ AA o o &
MRS fHanszasdiiiafnm risemaud enulingla uavnasnmaue Allenudniug
o A z a 12 A o 6 Y A 1 (% 1 A Y A tdlg A
n‘qusmﬁmmwaamﬂwmaawwwmm;‘jmimsl,uwm?amwwmm NaNeIBEN fia @uﬂmmama
X A o " o & o o I A A aa A a ¢ v
U0 Rue luasasmNa 11n 400 A e ltiuuseumsiwesasdiie amﬂﬂumsamswzma;ﬂa
laun endoay aundy Audeauusnasyu Mmasauei MINATLANANNULTUTIUMIFED e
maeneilagldeataandunusatnedy
NANTIALNLI
v | [~ Aa =" [ = a = A [
1, ;”mauLmuaaumumﬂmmuL‘Um‘ww;‘yq 918 30 - 39 1 szAuMsANWISYLNEE o FWNIENIL
A v 1 ;:i 1 A 5 = 1 a 1 1
Uariangu nuleindusiaiion 55,001 1miinly uazdsnumnlan aueaniud analinga wazaosnmn
a Y A 2 a £ A 'Y = Aa (3 ) o A 1 ldltdlg a 12 g.ll
aumaummaaumslwmaawwwuf[@mammmmmuagﬂmmm MUANNDNTORUA UTeaDh 3 A9
daian uazmummlagndsfldaelszan 780.06 Lmeanss
Y A Qid (2 = = 1 tdl 1 A 1 (%
2. @uﬂmmmﬂ 01y sydumarnm avinnaldiadudaifion wasEmumMwaNIELANGNIT
fiwpfinssumagedud uedasmiasivasiilne aangamwamuasuaneisiu. athafisiushdgyms
A067526U 0.01 WAz 0.05 NAIR
. A v oA o o §o a X A v A o € v A
3. Qmmmmumm@mmmwuﬁﬂuwq@1msmm‘ssﬁaaumimmaamwwmaa;‘jmimslulfm
NNWNINUAT Tnaflan NSRS T AULUNA 61 UaLsIN uaLifemaRen pehafislushanyms
d067isEeU 0.01



MIENTINMT NWYMINALTFAYNIZUAT
92

> ~ v o §o A X s v A o ¢ ¥ a
4. anulinsladenuduiusiungdinsanmstedud lweseavanivasuslnaluaa
npamaLas Inedenudiiusseiuthunans ¢h uagshann uagifiemadeni achadiaedyms
s0ANIEAY 0.01

[ I

MEARY: AOAAMINTIEUA emailingla ADHIWELEN anm‘smﬁ%a
ABSTRACT

The objectives of this research were to study brand equity trust and product quality
relating to customers’ consumer product purchasing behavior in Sahapat group product in Bangkok
metropolitan area. The sample consisted of four hundred Sahapat customers. A questionnaire was
constructed and used as a tool to collect data. Percentage, mean, standard deviation, t-test and
one-way analysis of variance and Pearson product moment correlation coefficient were statistical
methods to analyze data.

The results were as follows: 1. Most of the respondents were female, aged between
thirty to thirty-nine years old, single with a Bachelor's degree, occupied as employees at private
companies, and with a monthly income of over 55,001 Baht. Overall of brand equity, trust and
product quality in the Sahapat group product were at a good level. The average purchase frequency
per month was three times. The average spending amount per time was 780.05 baht. 2. Customers
of different genders, ages, educational levels, occupations, average income per month, and marital
status demonstrated different consumer product purchasing behavior of Sahapat group products
in the Bangkok metropolitan area at a statistically significant level of 0.01 and 0.05, respectively.
3. Brand equity had a positively high, moderately, low and a very low relationship with consumer
product purchasing behavior from the Sahapat group products in the Bangkok Metropolitan area
at a statistically significant level of 0.01 and 0.05, respectively. 4. Trust had a positively high,
moderately, low and a very low relationship with consumer product purchasing behavior from
Sahapat group products in the Bangkok metropolitan area at a statistically significant level of

0.01 and 0.05, respectively.

Keyword: Brand, Equity, Trust, Product Quality, Purchasing Behavior
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