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ABSTRACT

This research aimed to 1) study the level of marketing competencies of Bann Kudrang
community business in Sarika District, Nakhon Nayok Province 2) explore internal and external
business environment affecting the operation of Bann Kudrang community business and 3)
propose the guidelines for developing marketing competencies to Bann Kudrang community
business in Sarika District, Nakhon Nayok Province. The research design was a mixed-
methods approach combining quantitative and qualitative methods. The key informants in
qualitative research were chosen using purposive sampling. There were 12 informants
consisting of the leaders, including members in each community business group, community
leader, and community development officer. In-depth interviews and focus groups were
conducted with the key informants. In quantitative research, there were 123 samples
consisting of the consumers who purchased Bann Kudrang’s community products at the
point of sale, as well as prospective buyers, who were expected to buy community products.
Systematic random sampling was employed to select samples. The survey was conducted

to collect data using a questionnaire. Content analysis was used to analyze qualitative data.
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Descriptive statistics, such as frequency, percentage, arithmetic mean, and standard
deviation, were used to analyze quantitative data.

The results revealed that overall marketing competency (considering in 4 dimensions
of the marketing mix: Product, price, distribution, and promotion) was ranked between
moderate to high. The mean score of ‘Price’ was highest, followed by ‘Product’ and
‘Distribution.” The mean score of ‘Promotion’ appeared to be lowest. The guidelines of
marketing competency development are proposed to Bann Kudrang’s community businesses.
In terms of ‘Product,” a variety of design and attributes of products should be developed.
The package design should be improved, and the product label should provide information,
such as ingredients, manufacturing date, expiry date, certificates, and warranties, etc., for
enhancing customers’ confidence to make a purchasing decision. In terms of ‘Price,’ value-
based pricing strategy should be implemented. A price tag should be put on the product
package for the buyer’s consideration. Regarding the ‘Distribution’ strategy, online selling
should be developed to create a linkage between local communities to have more customers
in other areas. In terms of ‘Promotion’ strategy, sales promotion techniques such as a discount,
price-off, gifts, and giveaways, etc., should be applied, as well as public relations with the
slogan ‘Best product of Kudrang’ should be communicated to gain consumers’ attention

and recognition.
Keywords: marketing competency, development, business community, business environment
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