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Strategy in Development for OTOP Marketing:
A Case Study of Non-food Herbal Product in
Nonthaburi Province
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Abstract

The objective of this research were 1)
to study the marketing, channel of distribution
and promotion of OTOP (One Tambon One
Product) product, and 2) to create and evaluate
strategies for OTOP product marketing for non-
food herbal product in Nonthaburi Province.
The study population was comprised of
people who were entrepreneurs, supplier,
shop owners and people supporting units.
The data were analyzed by using content
analysis and qualitatively collected by focus
group interviewing. The results revealed
that the developed strategies for marketing

development aforementioned product consisted
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of three strategies, including 1) developing
knowledge management for marketing, channel
of distribution and promotion, 2) Promoting
and supporting OTOP entrepreneurs to work in
unique teams, and 3) expanding entrepreneurs’

network for OTOP product.

Keywords: OTOP, Marketing Strategy Develop-

ment, Herbal non-food Product
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