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Abstract

The objectives of this research were
to study: (1) exposure to news about Nok
Air; (2) awareness of the Nok Air brand; (3)
the relationship between exposure to news
and awareness of the Nok Air brand; and
(4) the relationships between demographic
factors and awareness of the Nok Air brand

among Thai passengers. This was a survey
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research. The sample population consisted
of 400 Thai passengers who had travelled on
Nok Air. Respondents were selected using
multistage sampling. Data were collected using
a questionnaire and were statistically analyzed
using frequency, percentage, mean, standard
deviation, t test and analysis of variance.
The results showed that: (1) The
majority of samples were exposed to news
about Nok Air in the media to a low degree.
They were exposed to communications from
TV the most, followed by from the Nok Air
call center (1318) and the Nok Air customer
service center. Most of the news they received
was about promotions. (2) Most of the samples
had a high level of awareness of the Nok Air
brand. They had the greatest awareness of
the brand’s physical distinction, followed by
its products and prices. They had the least
awareness of Nok Air's service process. (3)
Passengers who were exposed to different
media had different awareness of the Nok Air
brand to a statistically significant degree (p<
0.05). (4) Differences in the factors of sex, career
and income of the passengers were related to
differences in their awareness of the Nok Air
brand to a statistically significant degree (p<

0.05).

Keywords: Brand Awareness, Exposure to

News, Nok Air Brand
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