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Local Wisdom Products Development at 6 Sub-districts

of Khung Bangkachao Area to Serve Tourism
and ASEAN Community
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Abstract

This research explored the physical
area and types of the wisdom products
produced at Khung Bangkachao area and
developed local products to serve the ASEAN
community. A participatory action research
methods including, interview and group
discussion were applied, 36 representatives
of community leaders were asked specific
issues on marketing of the products from the
community, 6 group discussions with a set
of questionnaires was also used to collect
the information related to the issues from the
tourists.

Research findings illustrated that;

1) the community area at Khung Bangkachao

2

was a green area with different kinds of fruit
and vegetable plantations with 83 inherited
wisdom product owners classified into 6 groups;
Thai food products from natural materials in
sweet snack and fishy dishes, artifacts from
natural materials, fruits, handicraft, and Siamese
fighting fish farm, 2) the development of local
wisdom to support the ASEAN community: (1)
selection criteria for the products represented
a green space were defined, the continuous
process to develop packaging design the
was completed and, the cultural identity
has been chosen as an ASEAN souvenir of
Khung Bangkachao (2) products have been
selected on the basis of 6 products such
as: printed shirt Thai-Mon culture graphic
design, coconut sugar, wood rocking horse,
Gac soap, artifacts from natural materials and
Sampan boat model (3) the characteristics of
identity were green area, temple, religion and
culture, waterfront lifestyle, Bhumibol 1 and 2
suspension bridges applied to represent the
local products, (4) product development and
process of management were continuously
adjusted such as label and package design
to be more convenient, useful and beautiful
products, (5) comments on the local products
development revealed that; the tourists agreed
all issues asked at the higher level, indicating
that it can lead to a great deal for future
implementation.

Recommendations from the participants
were; the existing groups should be expanded,
then the management committee and

monitoring committee should be established in
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order to share resources and ideas to properly
meet the needs of more channels of distribution
while the audit committee was also needed
to evaluate the improvement of productivity
and community products periodically for more

acceptable quality of the products.

Keywords: local wisdom Products development,
Green Space Area, Identity, Community,

Tourism and ASEAN Community
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