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Factors Influencing Health Tourism Among Foreign
Visitors to Thailand : A Promotional Model
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Abstract

The purpose of this research were to studyex-
amine validity of the modelof patterns of tourism
among foreign visitors to Thailand : A promotional
model. The multipleaspects of Escapismthrough-
Health Promotion Tourism primarily attract foreign
visitor for their destinations.Thenpopulation
wasforeign tourists sample size 400 sampling
method convenience sampling theresearch

instruments were questionnaires distributed 400
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people. In the final stage question naires were
collected from respondents. Dataanalysis and
descriptive statis ticanalysed quantitative.
The statistics used in data analysis by percentages,
frequency, mean and standard deviation, the
path analysis was used to test the hypothesis
andmethodsof structural relationship models.
Firstly, thedata werestatistically analysed by
confirmatory factoranalysis. Next by structuralmod-
elsthe factors were ratedin terms of the irinfluence
on the development modelo fhealthpromotion
tourism for foreign tourists incase of study in Thailand.
The results were as follows : that the model level
had high construct validity. The model comprises
of 9 factors SIGX, SPAX, SPEX, SERX, SPIX, SPOX,
SPRX, STEX and SUSXand 25 sub-factors. As
the result, The confirmatory factor analysis
the measurement model is valid and well fitted
to empirical data. The fitness values for the basic
overall model all met the standard criterions, thus
achieving desired levels. This model exhibits accept
able level of fit. And used to confirm that all the
factors are appropriate, construct validity and

content validity the level is acceptable.
Keywords: Patterns of Tourism, Promotional Model
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