HUONTYEVIaSUNISYADMLNYIASaVEUiadav
uinudedvaussulaululnws:unsASagsen

Sale promotion guidelines on social media

for automotive used engines business in Ayutthaya province

¥ v

o 1
uneaea
Ao < Aao ¢ A =
myalunSsidinguszaseiie 1) dnwn
A o o o ¢ o
Diindswasmslddedsananulatiansidauas
Handmineiaiasaunddodaslulaniinia
A =X LY
NITUATFIBETEN 2) FANmENWTTY Ty
warguassansidiedeanaanlaiunsste
wardadmhainIosudiasasluandamia
WILUATAIOYTEN 3) WAWILUIMIRILETNNT
[ ° 1 A 6 A 1 P o
Jasmihoiasaseudilasosninlddadeay
¢ v o | A g
sanlaisasfdndmhaedassuddasasluaa

(3 (3 A

ANIONTEUATFRDYDEN ldsuflonisase stluyy
FIQUMIN U8TINT 130 pﬂm”m”asgaﬁwﬁmﬁa
o X A 6 o o ~
pﬁaLmaqauwaaaqélummqmemsmmmaaqﬁm
385 @ LLaz@”sﬁ’@sﬁmm&Jm‘%awu@?ﬁaaaﬂmw
o o - A
IIANTEUATFRDELTEN30AY n509dlaf ki lums
AR AL N AL LU AN ZA
‘ﬂ”aéq\ljaIﬂHmﬂ“ﬁﬁ[ﬂiLLﬂiNSPSS LATAILATIZALLET
WAMSENEWLT 1) v inudeanin
Taqiiueglussauthunas x = 3.24) 2) vhld

2 o o I3
mmmaﬁymLLa3aqﬂﬂ’§'i@mﬂm'islﬁﬁam@mau\lau

Funm dudiqdilng”

ﬁ A 6 A | 1Y
FOLATAIUUANDFDI mwswagsl,mmuﬂmﬂmq
(% = 2.82) 3) YN AEAITONAWILLIMIRILESH
Masaa T heLAIasLuG D sadRuNT RN

¢ Yo o | A 6 A
amﬂama@mmmmmmawummaaﬂmw
ANIANIEUATIFIDE LN

fmaAg : dudRumsdadmihe n3asauddadeg
fodsemnauladt

Abstract

The purposes of this research were
to study: 1) To study the background of the
use of social media, buyers and distributors
automotive used engines for sale in the
province of Ayutthaya.2) To study the present,
the problem and the trouble to use social
media buyers and distributors automotive used
engines for sale in the province of Ayutthaya

3) To develop sale promotion guidelines on
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social media for automotive used engines ’s
distributors in Ayutthaya province

Research methodology survey research
population or KeyIlnformants was The buyers of
automotive used engines in Ayutthaya province
385 people and supplier of automotive used
engines in Ayutthaya province, 30 people. the
research instruments were...questionnaires and
interviews. The data were analyzed by content
analysis Using SPSS and synthesize the content.
The results were as follows:

1. The result of the current condition
is at the moderate level (X = 3.24).

2. The result of the trouble and the
problem to the use the social media to buy
automotive used engines is at the moderate
level (X = 2.82).

3. Making it possible to develop sale
promotion guidelines on social media for
automotive used engines business in Ayutthaya

province

Keywords: promotion, automotive used engines,

social media
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