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Abstract

This research aims to explore beliefs surrounding sacred elements in Leng Nei Yi Temple, a historic Chinese
temple significant for its artistic, architectural, and religious values within Thai society. The study also investigates the
conceptual framework, design processes, and development strategies for streetwear fashion targeted at Generation Z,
with an emphasis on the “reinterpretation” of symbolic beliefs. The goal is to bridge spiritual values, aesthetic appeal,

and contemporary relevance through design.

A qualitative research methodology was employed, including in-depth interviews with three experts: a fashion
design specialist, a visual arts expert, and a brand image strategist. Secondary data regarding the sacred components
of Wat Leng Nei Yi were rigorously analyzed using credible online sources, including the temple’s official Facebook

page, TruelD, and Intania Magazine. Fieldwork was also conducted at Leng Nei Yi Temple on March 24, 2025.

The findings reveal that effective brand development should emphasize cultural identity rooted in heritage.

Logo design and storytelling should reflect symbolic beliefs such as dragons, lotus flowers, or deities, while

14



asnsfadudyimd AnsAaUnssueans aindnendesnuigaangiiumi

- Aru:AaUnssumans

Facuity of Fine and Applied Arts 7 14 aduft 1 (Wnanax - Aquien 2569)

incorporating minimalist elements, modern color schemes, and sustainable materials. Case studies of brands like
Stussy, Off-White, and ESSENTIALS illustrate the importance of understanding the target culture, integrating fashion
with art, music, sports, and lifestyle, and using strategic visual communication to generate symbolic value and foster

long-term consumer engagement.
Keywords: Streetwear Fashion, Generation Z, Leng Nei Yi Temple, Sacred Symbols, Graphic Design
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IHledoaiifouazdungouwes | Misiavaneaninlduazyih Contents Off-white
14 Drop culture & Limited edition | sanduaduseu a319anumenn Off-white
dnfuunoaantu

w330 (2568)

MNNsAnsuarliaseideya agulain Stussy unsas ULy TAUsTIHYRUTUA Inelag ESSENTIALS iy
Aladidvuieuigniidionselmadunauarlalfudduoandousssaiidnddld @ off-white THlmdsafifiowayduly
ougasTunisiuslunuusuduazldnagns Drop culture Weaseruiudusazanuen i Tua LA wANINYALTLAZNG
gvdlannziafidsgale dadvddnfemanauinusssy minaarilndoaiifouazdusigouses nagnsaeaauelsdu ms
Yinduen Limited Edition WagnsasagusuvaLusun
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nsAnwdslainsegrindnnisnisesnuuuidedunduaninuisvewiasuusudsal Seuisedagdideain Avin
(2025), Austin Trim (2025), Gridfiti (n.d.), wag Subframe (2025)

A15199 3 WSBUEUNANNISNN500NLUULEBRNENSNKITVDILAAZ LUTUR

RANNITDDNUUY Stussy Off-white Essentials
Contrast dan yM-M+nafindsgeannnssy | Contrast in Alalulasy
Balance Lalanang GHEGIN GRUGIS{ N
Typography oudaeidun Helvetica Wous Sans-serif 138UN8
Color dnd1u 2717 A1 Aaed Inud neutral
White Space oy Uunan N (fufiaeer)

flun §3e (2568)

ynmsfnwuazlaseidoyaiagulain Stussy wiunslddanla arulidanunns wasweudanadusiamnzds Off-
White Tg@dnfuwuuyn-i na1iindigaamvngsy waswousd Helvetica @31 ESSENTIALS tiuausuuie Todlululasy woud
Sans-serif LagNuNINwIN

wualdunisaanwuunsiin U 2023-2025

o =

msfnwddldfiemesiuultumssenuuunsiiinanunasdeya Adobe wag Behance fausi 2023-2025 fall 3o
Sealaeideain Adobe (2023, 2024, 2025) uag Behance (2023, 2024, 2025)

A15199 4 Wlsusunulldunisasnwuunsiiin asued 2023 - 2025

Trend 2023 2024 2025
Al-powered design v v
Flat design v v v
3D v v
Nostalgia v v v
Minimalism v v
Metallic v v
Serif v v v
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Trend 2023 2024 2025
Pixels v v

flun §3de (2568)

PNMIFnEUTIENi wnltnsfingladfiléSuaudeuetaroiiioadudt 2023-2025 1duA Flat Design,
Nostalgia waz Serif Typography wandlifudsfianeniseanuuuidenaduiidesnisvewmatn 1 Flat Design Sanadudifien
sz fassauddanu wasdfuunanilefuAdvia Nostalgia Ausstunialaainga 80s uaz 90s a¥uarundenlss
meesualiuguslaa @ Serif Typography Wielasunmanuallvigaanadnuaziliendnual alnansulasunuaulonasd
LLquuLmUImImmU 2024-2025 laun Al-powered Design Way Metallic amaummsLUaEJuLL‘anLiﬂmmiuiaml,auaamm
mmwmﬂmu 3D Design fAdsmdldsunnufionfonntiefiuanudnuazanuansss vaedl Pixels avvioufieimusssu
aumanumauaimamwamLaﬂaﬂwm

Flat design Artistic seril Mostalgia

AW 5 wuuns1din Flat Design, Serif, , Nostalgia
711 99designs (n.d.), HTML Burger (2023), Deer Designer (2024)

nsdunnualfidenvigy

mﬂmié’mmwaﬁ;jl,%'mﬂmyﬁwul,l,ws?i’uaimu 3 ¥IUINUUTUA Matter Maker, Homeboy uag lwannabangkok Wui
wwamslumsoenuuuuriduasnwasndsdnaanivesiaadeddmiunguanestu Z smjuiulufinsaisndnuaiuy
SUFTISIUMEUANTINGS T,mEJ;iiv?im‘zmyﬁmmLﬁuaamﬂé’aaﬁudﬂ LUTUAARINLISIEAULANDENS  Stussy, Off-White uag
Essentials Fear of God tHusuuuuiiiludhunisesnwuuiiiSeudis (Minimalism) Siendnualianigsa (Uniqueness) wazd
wnAamdn  (Concept) fifatou  Betoadumsandlungiuilaaldedieiivszdnsam wildudelaueiiiiaulade ns
serUsznevnandnenssuneluinaade? wu Taulvidu mnanensules vienmdydnuaiusns indaulandunsfinus
2wy 19U Flat Design %39 Pixel Design Lﬁaiﬁt,%”lﬁummmawmﬂuiﬂm Tnedanunsalddernuetensiidnnumunsgly
Beiusssuldednuevea Tngliaasdinanuidedany SnuuimamisilgsunsiausuurAonisesnuuuiun Parody 13e
Arwdsdnianslugusodual Ssanunsaadremuadlalungu Gen 7 Mdaniraerumainuanemeiausssu nsdonld
Wouddadudnnilatadudfnlumsaedndnualvoausud fidormnauuzhlildveuduiun Humanist wag Rounded sk
mwEndusssund hisine Wulies wazatdle vusiefudiannsolieusd Old Style 38 Geometric 1ilaLfinAnw
Aanadnuazausiuns Inemsdugeudlimnzauiualadnsifinastisadrsaugassrinsmuasvsifuaus v

Tngsaauda wuninmsesnuuuassluiing “Fanulmi” audesudilinasdunamunduiidfuiitinees
aujulml niiineadouhouideansliints lawiadnviefuinnmuioaunlanruuasanudnaavsludusu Ta
1AAI59Rd1dY Wlé’fwa'mwaw uardinumneiamzi MesenuuuhuaimsaunsaUssandldldtude ian nsilh
vidoinTesUsedudu 9 fasvioudndnual auaivsn wazanuaslunuuiviuasiouazidenlostuinmsssuldeguash e
wAnmueifidvnefieadauusudundufiannsnasiousndnuaiveseusulmiiuyunesmesadeluguuuufivuaii
wazgliifunaneduiuidmiunisuansmuaivie mumne wazanuealunaifentu
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1 o a I o £ Lo ' 1 a o o ' v
wwIINMseanuUULEeduduansnwIsINReinAavs TaiaeBdmiunguiauueisduld

GRAPHIC STYLE

GUAN YIN CAISHEN & DRAGON GOURD & BAGUA

o

AT 6 LUINNINITRBNWUUNSITNIINFIANAEAND
un {33 (2568)

afUsena

wnAslunsaueu@ensmauiirfuundumaislifowdnovausinudesmemgurtervesnguiianeg
uidsawTauiinnudsuuamesuiunmedinuuas Saussafidndauiotu Tnsawelundu Generation Z #ilwanudndy
fusmdnual Anumneuasnsieansinueietstinie wilduusududdiinu Ao wunldunsmunduinadla “anude”
uar “Foiggrn” vesnuiulvl BdlildinogfisaudnisufiRnuisnssmamauindy uigniinnalmbinuuiunes
unidty Tatalod wasTansssunwgludeulne (vendonsdamsumiinedoudion, 2563) Fawnliuiaenadesivnuideves
Miller (2017) fiszyiilugalaniaiined daufuwiliiumamanumneuazanuiunmmsdnlanninnsssvioshiuriodanie
59537 uazsinuanseenduingfidusods 1wy inTeusdimenielriosseiuiidanumnetans

o fa £ o

$13T8993 Han & Lee (2021) famuin msesnuuuwlduiinaudydnualdnaansnsonnudondnigaia i
wnltiufiazifiuanuidniumsensualuazauamisinlaliunduilan Tnsemslunduiviuiididiaiesndnualve nues
Thilaonedasiunanadonuuuainaeiudlunseenuuuiilésuauiion vdifsemuannsovesiuilnalunms “6w” uas
“wlannu” dydnvaildedistiviun Tnofuslnalilsfesnisudainanediansany usidosnts Anumeiienndesiuniunie
uarTinusedniu dafunisesnuuuunduislaliuananandud uifunisadaszaumsniuagidossn Wudeatu Bamard
(2014) o3 urBIUNTLTUNUIMTL "Fanarametansssn’ Iveasiieusndnual anude wazszuuamAveIuUIla N3

Aasiziuususszaulan wu Off-White 38 Stussy Seudutiauunfnfiin mnudnsaveanusunwnduaninuaslugatagiu
LildRuegivanumgns wiinannnisidilatmusssuuasdniyaaveangudmaneegsdnis (McDowell, 2020)

og1dlsfiny unuitenareiuagnanienislidydnvaineTausssaluundy Lwiﬁl,ﬁaqlai?imuﬁ%mm il
N3¥UIUNI5AA1Y (interpretation) 1/1Lﬂmmﬂﬂgauwuﬁmadmuﬂmﬂumwwmaaﬂm’maua ufenfunuiseifinuiuu
'vmmiaaﬂLLUUWIumﬂmaﬂiumaummvnauwmmu uitden “Aarulmi” el kasandosiugaaiouazainudnyes
fuslaesullid iWuuuamaiiiussavinmlumsdenns detlaonadostfuuunfaes Entwistle (2015) Mmndunuimvoaumdu
luiiufitosomssunawasaruvine Seuslaalilddudowiu wisaufaivanumglninnuiunansvemuies

Doy

o

SnmilsUsziuddgfinsiansanlunsesnuuusiduiinesdesiudsdingans Aemsdenldganuunzauiuuiunmn

o a

Sausssusazdatemnuanswluanude wu TuuSunvesiaaadsd faduiniundandnsnssusazfaunssukuuunamu

nsidenldaunawazanasdalumadeniiviunvay 1ssanduaduimusssudu denanududsuira ANUluaf wasndadin
TuraENE@NaNuAINTIT AMUTIAY WAZAIUAITNYY 1Ty NIsenkUUdBLINAnan3nwaTlddwnaduiumdn
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Anseatensindnenlausadumalanindudiuna  liessassanulanaiusiuguyseeans uwidnliFeanuaisnly
UTUNVBIANUATNS N AAUILAL TRILGTTY

wonanil Samuihnslinnuddiuuiummeiausssuasmsfinnud sy wu m3lddvietaguerannia
Tugruzesdusznaumssenuuunafiniisawats msdrleususafundaneuliidniuuun Minimatist wieusiusinisléinaie
fsiuuy Flat Design uag Pixel Art anunsaazvioundsrsnsiluguuuuiviuasiouasidnfengudmnoisuueisdu 7 ldeegnal
ATAVIY uAnidenadesiuauves siiins uasitaen (2567) iauslildvinenssssumAniniesiu wu diu namudriy
ussdumalaainTansssusnaiu iy aonilnensslufentn wetiauendn susuduiiiiinnusuaiouazsnud

Tunmsw udTeifuandiiiuie “nsudasmuvang” (transformation of meaning) 7iinTuliiodtydnwal
Fnpavdingszuundusivaliy  Fwenueddindunsinndlasainanuioiwazaiiannumnglumiiunviniundu
Fadunsazvoutunliuifuilnalugalmilianuddyiv anuvune” innirgudnuveliieseaien

dyUuna

WUININSTRLIRUTUA T uaR ISR T uLs sunnalanndsdnaansvesimauied aslinuddyfunis
a$198ndnvaifidaau iulalifiandie LLazﬁL%"aﬂinLﬁawé’ﬁﬁa5@@@14?1"1‘1/1’1&’17@1465511 st muareudUduazngudmvuneg
finssqn Taslamznguiaiueisiu 7 Fdlsimudfyiuundudiassiousinu anusimats wazarudau udededdnlunns
99NUUY

AMsANITINUIN wUsURERINWISTEAULAn LU Stussy, Essentials wag Off-White Usyauainudisaannnisidnla
Saussanvesnguihmansogadngs waudaus aund iwn warladlaladdnAuRledfiFeuheudnsands msadedydnualng
SeuruunduinliguilaaRnaunagilalunisanlduasiimnuyniufunusudlussezens duwdiduandiidiuin ms
oonuuuiilauiurmsdsnuuay Tausssuvesdianld dndwegndslunisdeasuazaiianuan mawnAnanuusudsEfU
TanuUszgndldluniunlnedy dheenuuuasiansaiiduanumndiatuageudndonetausssy neldnsfinuie
Fodnuwaifiasroudniyayamesindadsd 1wy ssdimmdn ananedang wenenth waunauiumATinn1sesnLUUTTI
asly 1y madnesusznauuuudfuen nsliafiaziiounds wasmadentaniidefsaudsdu eadmanuiiiiaifivsial
Fauusssu uazundusgrsaunaiuaugulvl Insamznguiuilnaluaieistu z Aldnrwddyiusndnual amnusmadie uay
Awiadu

Jhefigaundn “mefmalnl” foduiladduesnssuiunseenuuuiidalenmalidsinianssufugndiovon
oonunlusuuuulnifiaonadesiviAnuassatiouvosnuiulml msfmmdsaisassdl Wifsssinvuiuivesnude
whity uigsmeliudunanaduionasidfindenlosentuliogiiu wasnevausstonudesnisdudndnual arwauuas
anuvanglulangalysiograliusedniam

JoLauBLU

1. dawwauuzlumsiinanisideluly

1.1 Anwinansynunsinusssunazaiesssy seidumsihesduszneunsmauiuazanudeuildlunmsoonuuy
widu LieliAnAmmIzan lalaung uasianswsiouIumMaIAs TN

1.2 M3adeuusud (Brand Identity) nsasswususassnuasasiiunmseenuuulalivarnsiinfifiondnualuay
aunseandiliie sudadiadessn (Storytelling) ﬁL%auiamﬁ'ui'wuﬁﬁﬁmazmmL?z'j'al,ﬁat.a%mmmmﬁm%
waziATygnalviiuaue

1.3 msfidmsimveangudmung  mssenuutluewanaisidalonalyinguihmneddisalunsliaudadin
Munuuasuassieludeaiiie ieriamnasliaenadestusadenvesnauiiuslnnogiausiaie

25



13asRadudiemd AusRaUnIINFans anAng1dsEAnEINgImI

- Aru:AaUnssumans

Facuity of Fine and Applied Arts 7 14 aduft 1 (WnananN - Aquien 2569)
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AuARANULTe L liaualdlmdunanndy widuduatiowasasdawiednlame

2. dausturlunisininlldensenaly

2.1 msfinwianuAniiuannguitmung Generation Z luiiufivannvanevnegiienansuas Smusssy wWellSeudieu
ALLANAIPNUTAUAR AULTD WAz NaANTINUIIAALNTULLIARTYILIS NTBIAUTENIUTDIAINUTINIDANANAANS

2.2 asAnwINsaAnwvewusualulnenlduwRnyng IeSeulfisunagnsiuNMToenkUY NMINaIA kaznsas
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