- AnuzAadnssuAaas
- Faculty of Fine and Applied Arts

il © =

/A
i

-~ -~
O1SNISARUUSHAU
ANUARUNSSNATRAS NKIOMRITRRISTISANROURUILIT
Art Pritas Journal : Facluty of Fine and Applied Arts, Suan Sunandha Rajabhat University

Vil 12 avuil 1 O w.a.2567
(Un31AY - du1ew)
Vol.12 No.1 2024

(January - June)

ISSN 2651-1991 (Online)



158715RaUUSVIAY
AMZAAUNTIUANENT NN EIIVARFIUFTUUN
Ui 12 aliuit 1 Y w.a. 2567 Vol.12 No.1 2024
ISSN 2651-1991 (online)

AugAaunsTumans uAingrdosudgauaiun Wumhsauiifuiaveunisiafiddy
Usznanilswesunineds fie nsmeunsnanuidedidndunisadoanysaindagarsisas lae
anunsaaiunislanansds Wy uneEddelunsans unendvins unANnlsde iU SIuEe
nsthiauenanulunsssaAvinig dsnameunifienisifiuiunaaiddelunsarsivinisi
I¢¥umssusesumsguanguisuiimséndansansing (TC) Fsazanseiunmuamvesunay 34
Tgetu warausntdwaruuldduidialunsussifiunuamaninedold fomninue
Aaunssumansddlddainnsansivinsfiiaun masinusinisiansaniusesanmaNA s UgUS
dufinisgnedansansine (TC) Fu waziitelinsdnfiunisfanarndulyfeanudouies Tave
uoGaTUIN1219815 UTINENNT NBSUTIANENTT NTTINIEMIIRANATRITANdUNToSUNAIY
wazNeIInMIALtuNTTRrisasfadusvel ausfaunssumans uvInendy s1igaIugTu

1 fasaluil

fUznun
1. 95NSUANMIN B T1VA @ Iua UM
2. 599EMTUANNNING ST B Y aruatium
3. genunsaniuIduuazimm

U558415115
AUAANERAUNTSUFAARS

NBIUIIUIDNIT
1. 593fNAN519158 As.auNa msuades  annduwelulagnszasuinddnnumnmsannsyls
2. 399A1ANI1A158 AT. YT TUAa UNINYIDYYTN
3. 509ANANTINTEUTENINT AAUSUA UNINeagAaUINg



FWANANTINTY AT WITNTIME AW INeNFemAlUlaETITNIPaNTEUAS
PIANANTINTE ATLNUANA FITIUH  PIAINTANNINGIFY

e e

PIAmEnTINTd A3.0100) ASNa)nsena uIneraemaluladsnyiananszuns

o o N oo » oA~
eXp &

HY8PNENTIA158 ATLONNIA Buifio UNINYIAYI VN AU U

 {Pemansna1sd asunue wxglds  unInerdesvsigaiuaium

. efansnase as.iawy siusieu UNINYIREINVAAIUGHUNT

10. Jemans1nge 05.ass adadidas  unInendeswdgaiuaiium

11, JemansRnsed asudia dnsual  WnIngdesvdgauatiung

12. JAEAEATINNTIINENT @3NUNTUUN UMTINeNdesigaiuaium
wiiil

1. finnsanndunseslsuiiuunauivins unannaide fdadiunveifamiadunsasiad
Uimiilelsigndesmundniznnis daaunm wazmnuimsnzangnsAnusieouns

2. MNUANTBURLININITIAYINNTaNsAadUTTiAY pasAaunssumans un1inedesiuigaiu
FUUM

3. quan1ssdnTeaitddnesneg Tiduluaussdeu

nssUMIEMsIRuRAiRaIsanndunsasunay (nelu)
1. 993M1@M319138 A5.80190 InBLIvna

. IRIANEATINTE 79.59U1 FUNTIEN

Pr0AAnT19156 09 Lonwed Bulfle

PeMANTINTY ATIUNUIN Ueglde

PILAENTINTE P59 Uk

(3 L% L3

PIUAIENTIANTE AT NAWS NUSLALY

<9

a

PyAENTINTEY As.fya 1IN

a aa L4

PILANEANTITE 03. 30085 F39aTTel

e e e e eNp e e3¢

YIANENTIANGE AT IUFNA NASLATYFND

9 59

O ® N R WN

@32

—
- o
e e

YIANENTIATE 03450501 SAUTEIA

Y8A1EANT19158 AT.UAAT FRUITU

—_
—_

e e

PIYAEARNTIATE AT.HNUA 5913505

—
N
e

¥

YUN
1. 915002 UAMAINLALAUMIN AUTBIUNAILIYINITHALUNAIINTTY
2. TvarauskuzlunsUSURAUNAMLIBINTLAZUNAINLITY

L4

3. TioausuusMiiulselovduazaivayunisanidurnunisdninisasaaduivie



NIIUNTTENTIAUIANITUINAUNTIUNANY (AM8UBN)

O 00 N O U A W N =

10

12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.
32.
33.
34,
35.
36.
37.

L ANAR319758 AT35R WUsHuUN

. FNAATI958 93597y Un3ve

L FNANSI91TE AT.0Y1 WUGLITEY

. ANANT19758 AR aTFIIINNS

. AANT19158eNR Fundals

. A1an313758 A3 35T Aszdud

. TRIMANTINTE AT.IUAU A1NBIA
. 599ANANS19138 AT.ANTE Fundagassal
. 309FNART19138 AT.LaANANA Anars

. 599Man313158 A3.1nIng Jushs

. FRIMANTINTEY ASANUS JIuA
FOIANANTIATY AT.ATNTTU NTNEUFS
599A1ERN 19158 75.85% andad
JRIAANTIATY AT.YEESH Tufa
J8IMANTIANTY AT.59U GUNTIUUA
$04MEAT19156 ATnToednA LTeasls
FOIANENTINTE AS.A NRRNITEING
HI8A1nSIN5E As.ana SISty
HYILAINTINNTE A5.890 WITITINA
fehomanangd a3 AnAdng Anegogues
H8A1nI1158 A5.05M57 WigyTuns
HYILANENTIA5E AT.0UTTH ATYEIUUN
HIeA1En519158 A9.5500 wIlasey
YIBANEANTITE AN Yeyhedu
PIgAmanI1ansd as.u3nn uluiiyad

e

Y8A1EANTI9150 AT.UNAA NNSML

YIAERI19158 A3.UsEUSANG WuBuns
YI8ANEn319138 A3.U5Endn AnIng

Op eXp eXp &

Y8FA1EANTI915E AT.LNYTANY ATIUTN

YeANEN$197158 INNS8R3S AS.ldna a1sal
Y8F1ans19158 A5.UTTUM Ldau

Pp eXp ¢ &

PIYAEnIIA158 A9.574g3 dnadu

YIAERTIANTE ATLAUANG a5
PIeAEnI1a5d A3.010ly ATvalnsena

Pp eXp ¢ &

v eXp e

YIAERIIA5E A3.NWY BEUANG
HemMans19158 as.Auadd awgissal
9197158 03.023g78 InAzTnAs

e



38. 813158 A5.lnl59U Nesdgn

Y o
UUIMN

1. NA5UTEIUAMANLALANUMNN LA VBIUNANLIVINTUALUNAININY

2. TiaraustuslunsUSuRAUNAMLIBINS AT UNAINLITE

3. ioiauswusiilulseloviwazadvayunisaniiununisininasarsfalusvia

N8IN159ANS

1.
L UWANNSTUN NuaenIW
. UNEANAYIU WILED

- Wedng anIuns

co N O U B W DN

Y o
BUIMN

a1 wanla

. UNENMAATUN ShunTaliAYs
L UNENITATAL Lvens

L UNENANIINTAL dALEITUNS
. UNENIDIINIT @UNS

<9

IR TNUAMUA

Wt eAILIUILAEUSATIVINTS
YnIgnsAne

UnIINIANEN

Ly

YNIYINNSANEN
INIBINSABUNILADST
InUsedunus

UnN1TRULas Uy

1. Ysgauaun1suuinmsaudiwiganuaenin wavatuayunisaduauneiiunisingi
NyensAaduTvied angAaunssumans InnIne1aeswagaIuaiuni

2. mflunsiavimsansinnislvgndesuranivinisuaglaunnsgumuaudauinige1sda
M3asing (TCN)

3. MENTIDUY MuAlASUNeURLNY

ATVUANTITENULNS

Yar 2 atu (Wns1Ad - Jguieu kag NINGIAY — SuIAL)

LRN1VBIANTET

Az FaUNTTUAMANS WINeIRETIAaIUgTUNT

A1UN9U

A AaUNIIUAIENS UNINIREIVAAIUFTIUNT

ol 1 DUUPNBIUBN UYWAFA LUAAER NTUNNY 10300
5@ 0 2160 1389-94 ¢ 119



UNUSSUISNNS

NsanshaduTvad T 12 aduil 1 Y wa. 2567 vesnnzRaunssumand uvnine desvdy
arugtumatull Ussneufisunanna $1uau 15 13ee ldun msadsassdandudiaieausenig
widu wazwdnfusilafaladifionsvieadion :inuinnssy dAu a gretussdlandminaga neld
LA siausTsusmary, nmsadassdnanuirudadilduussiunialaunandduly
535U6 LaeAalu LaAn1 @35500A5, a35U59A aeatl, ande andled, n13dan1siSeusviay
ﬁaﬂﬁmenf"f‘uﬂ7iﬁwmﬁﬂwmsﬁauﬂuﬂmiwﬁ 21, WIRNTTULUNANNITAS9@TIAIAS 0 ILAINY
ansunsisdmiunduaasiueds Mnuinusssuiideudoundiugil, nmstaundadnuel
uazeenuUULIANIsNARSusasasIAnIndnauinauY e wEnsasigvusarduaiugl
Jayeyrviosdy, nrswaunduleluunndeoniny fmiadand drouurfnniudidu dmsu
nquidmaneIdnduia lusanaieleny fusendeddd, msaesUiuunsiiounsaoudaysannis
fumsvhauluvdngnsausisziuliaeas, audanssunadadsng nseususddun : gusninag
Lwiamwaﬂmﬁuvﬂ%’mzﬁdaﬂ, dyeyrluiazaTungazidy, THE APPLIED OF CHINA’S DUN HUANG
MURAL FROM FEI TIAN DESIGN IN CONTEMPORARY CERAMICS PRODUCT DESIGN, HAUGUI WOOD
CARVING SCULPTURE TO CREATIVE PRODUCTS DESIGN FOR PROMOTING TOURISM,
EMOTIONALLY-INFORMED DESIGN IN INFORMATION GRAPHICS: A COMPARATIVE STUDY FROM
CHINA'S REPUBLICAN ERA TO PRESENT AND ITS APPLICATION IN COVID-19 EDUCATIONAL
GRAPHICS, A SUMMARY OF THE RESEARCH ON THE LITERATURE OF HUAGU OPERA IN HUNAN
PROVINCE, CHINA, MULTI-SENSORY INTEGRATION IN BRAND DESIGN: A COMPREHENSIVE
APPROACH TO CONSUMER EXPERIENCE, THE AESTHETICS OF HOMESTAY DESIGN: EXPLORING
THE CULTURAL AND EMOTIONAL SIGNIFICANCE OF HOMESICKNESS

dmsunsansludil 12 aduil 2 3 wa. 2567 Adalnfunasuiiionfin Fwweidydaula
N33y 8197158 wazlinfnwl danasuludnuauzveiunanudvnsuseunaNuITeuaiuniy
M3ansil Tngunauagldsunisussidiununinainneussmnsnig uagfarsuindunsos (Peer
review) lnefnssnandinuauiifisados unaufildsunsifaimouwnslunsastasiidmily
SR TIYBY 9 fiAertowtely

TUWINTDINBIUTIUITNNT VBNTIVVDUNTEAMYINIUBTNISUR MUTeIsnN15URHNeIToaY

Wawn nugdruienisantduideuaziaun ugnsagandl iugdnausunaiy wagdnidiu
d' v A % @ & §av ¢ o Ngvo & ' Y
Wendaanvinilalinisaduayuinsansfaduiviadatuilviduisagalume

Lsg

(§978eans1313e as.lenned dulie)
AMUAAMEAAUNTTUANENS
YIS NN9I5a15RalUSYIAY AzAaunssuAEns



THAI ARTICLES

1

12

30

38

a7

#1308y

MsaisassAnsAuRAToILAIeuNTy uaznandsilafidladiiientsvioadien
PNUIRNTIH Jfu a aveussallandminaga MelabuiAnnstuTausIsus
GRd

FASHION APPAREL BRANDING AND LIFESTYLE PRODUCTS FOR TOURISM FROM
INNOVATIVE SOIL COLORS AT THE GLOBAL GEOPARK, SATUN PROVINCE
UNDER THE CONCEPT OF CROSSING CONTEMPORARY CULTURES

SWANS s, Wavn aniAdIIUNg

nsauassirairuAadnldiuussdumalainanddulusssund TnsAatu
WIRAN @9350UAS, A550059A dwatl, Ande anTlud

THE CREATION OF VISUAL ARTS WORK WAS INFLUENCED BY COLOR OF
NATURE BY METTA SUWANASORN, SANNARONG SINGHASENI,

SUPACHAI SUKKECHOTE

AR §3IUAT, AT5UTIA Bamiatl, Andy andlyh

MsdnnsBeudirugauAnudumstauinuemsBeuiluamssei 21
THE MANAGEMENT OF VISUAL ARTS EDUCATION AND

THE DEVELOPMENT OF 21ST-CENTURY LEARNING SKILLS

35 Vuudo

winnssIRnAnNTASsETIRAo A MeanTUSRTa s unduaeaIs el Ty
NNUIAUTTTUAD B UL E U ARG

THE INNOVATION OF WOMENSWEAR GUIDELINES TO CREATE PARTYWEAR FOR
GENERATION ASIA FROM HMONG BATIK CULTURAL CAPITAL

alngngn1 UIAanesaude, a35anus wakamwug

mMsWawSRdnvaluazoenLUULIANTSUNERSueiad19assANSnauina UL Lite
ﬂ’wmmémﬁmsﬁﬁqmuuazmLa%uqﬁﬁiy,zmﬁm?iu

IDENTITY DEVELOPMENT AND INNOVATIVE DESIGN OF CREATIVE PRODUCTS
FROM WATER HYACINTH BASKETRY TO DEVELOP COMMUNITY PRODUCTS AND
PROMOTE LOCAL WISDOM

gIn  WIS1IINA



57

73

83

92

#1308y

mswawnduleluwnndoninu Saiatlannd dreunnanuddy
dwsunguidmngddnduda lunaaielons Tusenidedld

INNOVATION DEVELOPMENT OF GARAM MANIS PATTANI PROVINCE
WITH SUSTAINABLE CONCEPT FOR REDUCTIONISTS OF SOUTHEAST ASIA
MARKET CONSUMER

71811 wLh, Wav1 giifITIUNa
myasgluuunsiseunsaeudeysannisiunmsvianilundngnsaunsseau
USeueyes

CREATING AN WORK INTEGRATED LEARNING MODEL IN THE UNDERGRADUATE
MUSIC PROGRAM

Uslang eense

anfonszunadnasan nszususdtuagmsshmsuiineveseguidusaulan
QUEEN SIRIKIT : AMBASSADRESS OF THAI TRADITIONAL DRESSING TO
THE GLOBAL WORLD FASHION

INTIU NIWIUFS
darluitazaTunsaziig

SIGNS IN NANG LAWENG CHARACTER

WU A1317550), agnsal Saudensd

ENGLISH ARTICLES

104

113

124

THE APPLIED OF CHINA’S DUN HUANG MURAL FROM

FEI TIAN DESIGN IN CONTEMPORARY CERAMICS PRODUCT DESIGN

Kun Li, Pisit Puntien, Chanoknart Mayusoh

HAUGUI WOOD CARVING SCULPTURE TO CREATIVE PRODUCTS DESIGN FOR

PROMOTING TOURISM
Yiqgi Zhang, Chanoknart Mayusoh, Pisit Puntien

EMOTIONALLY-INFORMED DESIGN IN INFORMATION GRAPHICS: A
COMPARATIVE STUDY FROM CHINA'S REPUBLICAN ERA TO PRESENT AND ITS
APPLICATION IN COVID-19 EDUCATIONAL GRAPHICS

Wenyi Zhang



138

149

159

#1308y

A SUMMARY OF THE RESEARCH ON THE LITERATURE OF HUAGU OPERA
IN HUNAN PROVINCE, CHINA

Chen Gang, Panya Roongruang

MULTI-SENSORY INTEGRATION IN BRAND DESIGN: A COMPREHENSIVE
APPROACH TO CONSUMER EXPERIENCE

Heng Chen

THE AESTHETICS OF HOMESTAY DESIGN: EXPLORING THE CULTURAL AND
EMOTIONAL SIGNIFICANCE OF HOMESICKNESS

Zhongquan Gao, Chanoknart Mayusoh, Pisit Puntien



—' asRadusTied AnAaUNTINAERS NANedeTYigEINgHiI

AAaUnssumaas 71 12 2107 1 (Wn91AN-Rguiew 2567)

Faculty of Fine and Applied Arts

nMsaisassAnTauAATeussEuNty uasnansausiladadladiionisvisaiien aan
winnssu dau o anenussallandeandnaga melduutfanistinimusssusiuade
FASHION APPAREL BRANDING AND LIFESTYLE PRODUCTS FOR TOURISM FROM
INNOVATIVE SOIL COLORS AT THE GLOBAL GEOPARK, SATUN PROVINCE UNDER
THE CONCEPT OF CROSSING CONTEMPORARY CULTURES

s dus', Winw giirTINng’
Rapeepat Sumray’, Patcha Utiswannakul®
M aivugfindat auAaunssumans quiasnsaiuminede

1’2Departmen’[ of Creative Arts Faculty of Fine and Applied Arts Chulalongkorn University

(Received : May 18, 2023 Revised : June 14, 2023 Accepted : June 14, 2023)

unAnga

meifeadeiifiingusrasdiiioadsassdnnaudiaiosusiimeundy uasnansusiladaladiftensviondien
Nnudnnssu dau a gnetussdlandminaga melduuaanistwiausssumat Taonsesdlonllunside
furuuuaouny, uwwuasunuiildindeyaidestu. unduniwaifidoang, wuuduniuel a8 Wefususudeya
m93e Inenuindminagadsdigneussalandsliiumsuszmalvidugnenussillanlneyiualn uaziduuied 5 vos
ey Tusen Idufiuiati 500 Sndlifemeiaildindousitunidesanninadeurenldeniantefndu
unaeieIn1essdineiiasay ﬁqﬁuﬁqﬁmlé’dﬂLﬁuﬁmé’ﬂwiﬁmaﬁwfﬂa@ja Fatungaitmnevdnvosgrety
ssdlanagadadunduiivioniiouaziiddafumaniidminagatmunidesmndminagaduimindlilsanu
vieutgaidumeiuiulsindungudmnefifflatialadveunsveaiisanas msnagde wandudiguzlusedu
niluarludunediinld fuduauiilasiousndnvaivesiminanalddandundnsurifnanlnenmsliuianssuadn
Fnfunsiumedanmsviudndadumedeidminagaltidundnlunmansusinguinuaziaieaudsne sy
nseanuuulagldussdunalaainanideenssulusenln szdminagaiiiondnwallusduiidfemauinmsuas
daauunneiu Jeihlinumiuaatnenssualaaluseninlaunladmin

AdAeY : AsIAUALATIAIMEUNTY, Kanduelatalad, uinnssu Jfw, eneussallandminana, Tuusssusu

asly

ABSTRACT

The purpose of this research is to create a fashion apparel brand. and lifestyle products for tourism
from innovative soil colors at the Global Geopark, Satun Province under the concept of crossing contemporary
cultures by research tools including a questionnaire, a questionnaire that measures preliminary data. Expert
interviews, interview forms, statistics for collecting research data. It was found that Satun province has a world
geopark which has been declared a world geopark by UNESCO. and is the fifth in East Asia that it is an old
stone 500 million years under the sea that has moved up due to the movement of the Earth's crust, creating
a beautiful geological attraction. Therefore, it can be classified as the identity of Satun Province. Therefore,
the main target group of Satun World Geopark is a group of tourists who intend to travel to Satun Province
as Satun Province is not a tourist destination that is a passageway. and adventure and is a person who has a
certain level of wealth and can use the Internet Therefore, the products that can reflect the identity of Satun

Province are products produced by using innovation to extract color from soil through batik making
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techniques, which is a technique that Satun Province mainly uses for fabric and clothing products. Together
with the design is inspired by Moroccan architecture. Because Satun Province is unique in that there are
Buddhists and Muslims equally. therefore making it possible to see a lot of Moroccan architecture in the

province

Keywords: fashion apparel brand, lifestyle products, soil color innovation, Satun Provincial Geopark,

contemporary culture
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THE CREATION OF VISUAL ARTS WORK WAS INFLUENCED BY COLOR OF NATURE
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ABSTRACT
Research on “The Creation of Visual Arts Work Was Influenced by Color of Nature By Metta
Suwanasorn, Sannarong Singhaseni, Supachai Sukkechote” with the objectives to Create works of visual art
inspired by the colors of nature. which expresses the beauty of nature in different technical dimensions as
well as presenting guidelines for interpreting the artistic process that is creative according to aptitude artist's

interest Metta Suwannasorn creates works with technique embroidery with an electric carpet gun, Sannarong
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Singhaseni, watercolor technique on paper. Supachai Sukkeechot, 3D sculpture technique with a unique 3D
pen.

The creation of the work found that embroidering with an electric carpet gun by Metta Suwanasorn,
the creator of the technique of carpet embroidery with an electric gun that can embroider fibers freely and
quickly. To make it special by taking inspiration from the colors of nature but cutting down on reality and
presenting it in an abstract art way. is to embroider the carpet to make the fibers blend the colors until they
come together Mixing colors with the iris is like a work of impressionism in the light that emphasizes the
diffusion of colors throughout the image to create a new form of beauty that is harmonious. It is a beautiful
color on the art tapestry. Artist Sannarong Sinhaseni was inspired by the bright colors in nature such as flowers
and leaves of different types, which have similar and opposite color pairs according to the natural color cycle
theory as a starting point for creating a painting. abstract using the wet-overlay-wet watercolor technique
(Wet-into-wet), with wetness absorbing into each other, both intentionally and unintentionally. Let the shapes
and stories arise naturally in the watercolor. Artist Supachai Sukkeechot creates sculptures using the 3D Pen
technique by creating the shape of a tiger from plastic lines. with the outline of the plastic and the floor as a
flat image on the side Add a surface similar to the method of forming pottery with a curling line. Shape the
outer face of the tiger one by one into a three-dimensional shape. Then polish the surface with a heated
soldering iron to melt the surface together to close the hole smoothly. This technique can be adapted to
shape other sculptures. From the above, this research is a collection of knowledge in art inspired by the
colors in nature. and disseminating prototype works to those who are interested in art for the benefit of origin,

concepts, techniques, and aesthetics.
Keywords: embroidery, electric carpet gun, watercolor, natural colors, 3D pen sculpture
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nonliilusssuma
3.2.2 Insnssudtuussssnadlusssund asviouliiuisenunuveddunenlilusssuyi
3.2.3 UszRunnssy 3 iR seUinn3D Aagiiourussmesddudn isuduisn
3.3 afalunisasuassdlaeldinada nisin nisszuiedihuunssany msadegunssiaeuunmid
AnvzaNEAUY
4.UU2AM NOBY LaTENNRZINUIRY
mdsmsavassiranuiruAadildsuussduaalainanddulusssued lnefaly wam gssues,
ass0used Amal, ande andled 1uwnin noul fuwiolud

AR §35300A5 : Bdusisuusssudiemaiiatinluunsu (Beauty Came From Color of Nature that Come
Through the Works of Needle Punch)

NN SsUTAEata

Waunnsvestagéule (Fiber) Wunamaeiudneufiaziinsiinuazindulodauamevisnlined uywd
weosinduloog (fes 4 vlavnduiiannsothumeduils Wud Yiuvdede vudet thowaring Famnussand
nanunduingivainsssed dsleun dileihe iy wagilnuidesnsnsiansiaziBensounargsenn sads
yudnifinagnadinazorainnsssaeidesionsdudadmivauiu denileffsSuAnduianilodunsiz
ponunifiovdndediaunassmsvesdulonnssanni - madueseidulognifmutu luaou Indloameuasin
dlhilanaolsd danumenelunsmawidulonnssmueni nsduasgivisiiiueuasaanauneuiuy e uagyi
Tiiialddeignas uiimdulognuastuiuusslevdldaesdundn oglusuuuy vesnuinanssu (Craft) uasau
Usehus duloanunsoutsnudnuuzvesiiunld 2 Yszinn Aodulosssund (Natural Fiber) dulodunszd
(Synthetic Fiber #38 Artificial Fibers)auihungnisaseassanudauzdensididuly (Fiber Art) Tuafniddinaau
DusguvuaiaiFounasiinnisadrsnuinanssudusngiuainainaudnanssu (Craft) v3an3 douddasasfe
asnsalanasfians Aauruuih wavRauzAme (Fabric Art, Textile Art) Wiiuduunn Tull a.a. 1980 1y nsvaf ng
1y nsdn nsdndes sy Muanadndnualvesanusas Smusssuanude viesdiu nsurianduleluldlalas
AuAnfissuinnssiiuiduansgunioninlunsuaninnufnaiisassd Tuligtunuinanssuldoens
vouimesnlunatsguiuy wargniludunszurumsmamedalumsaswassduanualsiinssgae faufauy
Fuledslasumsvauiuluszdvaina lugrusnanufavzaesdaly Jagduiinstanheuuimsnmilunisuanseen
msdaUy Wy Aavzidule (Fiber Art) Aauzdme (Textile Art) waz@auza1nin (Fabric Art) saufsluausenuuy
Wty (Fashion Design) Aatluuaziineenuuuaiiaassauudn suuuy wasweiaisnisliidulofitiondnual mndl
nsthidulelunaumanuiuTasvansUssiamaaus 2 siatuluduasgnindumeiavesiauzdeusyan (Mixed Media)
Aatulddma auantBvestagdule Wewaunaniludnuusiundsanaudmenly anussmntagduled
gouyy  geafuminszuIunsaieassdfivanvats dauslugunuuiivdaninl Tdausidusalunisaisassd
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IfunnTunirauzuvuiiy unshatenseutsemdlunisinuenasnuiaUsuuln ludwmndvedad Hu
Prnauiinsufiifavsdule nanuanunse wnunientlddassiesiuuaesifvioaudd wussuuviouuud
U3uns viemsldidullunmensusegunsaiudmaulwihidunsadassdvanuoonuuuiifiiufindudariou
yuduiudulowndn famnsanaunaiuiagaeyssiandieliinanuudanlnivesiudfays uuuuusssy
(Abstract Yllfidulelunudaus Mjadurudfiiuunnudauasnisioasiandulovesiatiuiiouansaarvg
quisemans

AatunsalAnen

ALaY waanawasngaud uuudlay (Karen Ballard and Prudence Mapstone)

thiauemsaassdnuiatzanidulesuuuudassvesiatuviosiu alau luaaa (Karen Ballard) wives
warfunuaouiiugumstnlasadlituise wasnanumatnlanvduardnuuudassivhausmiufefatu wgaud
walau (Prudence Mapstone) a¥sassAnasuuans 50 Juvimdwasaenls! lumedadndulelusuuvudasy il
gnidnsheguiuy wadla Yan JUnss waz/v3ed swdnlasied n1sfesgnin waznisveiuuudass Ssdaulngdu
\dosUsziy Tleentvdduvesaents! iunasuruelug (33 W x 5 W) fadrdulasarwsiuiionngausinni
200 Ay Fadusiiunuves 24 Uszina lusuuans 50-Years of Flower Power fiuszmaesainsideuayluilosusiiasy
Uszinaihduaus 1 ualaunumssesuiiliguusafiesesuansuismny sedslidnnisuanifalz fuAatiuis
veuazd1Hiomlan

m‘wﬁ 2: %amw Prudence Mapstone and contributors, 50 Years of Flower Power: crocheted and knitted,
mixed fiber and beads, including (but not limited to) cotton, wool, synthetics, glass beads, 33 ft x 5 ft.
41 : https://princewilliamliving. com/wild-webs-freeform-fiber-art-exhibit/

91 YA (Sarah Zapata)

w51 WuRalufhvagewsiuinlupesdansas sqindalull a.a.1988 Lsoldsu BFA @121 Studio Art -
Fibers 27 University of North Texas 1u¥ a.¢.2011 wasuvesseliiunsdnuanshanigensnt saufadindlnuay
W3 uwamsadnsassdves w1 dangrunandatylvues Tagldivadanismenuusudu mathne Un el g
wisssunads lnglasuusetunalannusanvesiljuaznguianslenreuse Hasuved Wi na1iaussiu
W39 sEUUBIALarn1sAIuAY anulumeniuden anuduiusnieiamusssy wazanuuand1svedndnual
KauiiUszneufeUsERtnssINsTTILa RN s ety ilelinanuindaslunmsainsassd feddud
anlauarasrusenaukuuAuanvedfalysuade

nfinanandunuin maduleinaisassdfunanussiunssuiiuana iarenseuuwnAnlunis
aframanuUszunssuiluefn ssdiauacgy ulsuss fevaniu el Taz uidagtuAaduldidulefseusumn
asnassdnanuUsERunssuiivanssadnualeundumandgwhonsdnneduleldesnsiaula
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2 3 Fanm SarahZapata's Curriculum exhibit at EFA Project Space.

fiyn : https://www.dwell.com/article/textile-artists-you-should-follow-on-instagram-3ac498d0

a330u39A et : InTNTIUUINSTINIMNATIUSTIUYIA (Abstract Painting From Color of Nature)
KUIAIUAR

v
a o

FosmsaamauInsnssnnussusemadadiuunszay Ingldsuussiunalenngdianlalusssuui
wu aenlsl Wl vlinsng o FeasfiganlndiAssiuuasgdnseiudufununguiisasdsssumaundudisudu
a$sassrdnsnssuuusssu Tngldimadaddndendoulen (Wetinto-wet) Ammulonduiududmiudilasdila
wazlisila VdesliAndusunsuaiFesstuomusssusivesdin wgiidendindudelunisatassdmee
ifefienudanudunguarausamunuedauayadeassdldnudioms Fdauautansaiunndadl

A% v oo ¢ & A o A At & adgve & o o a & o A & a
PndUTy Fvedn dllawesnsedernsieda dundudnlyindudninazany Wewvuiusessumdunseaunuiig

neufindntuielfausuiilasans auautifvesdiiiiaaduieanuuisiusda aunsadeuldludnuasi
Wenuazwie Wedsuluvaslonzueadiufianiwguavesduasiloduieidnsmuanduniloudaden o of fia
sevRsUTREA Az IUTeufuTesiuAl U glusudsasmlaildludussnndu assiuingUssasduosided
Foenslidindumainesunsasdossnludnvazvesnuinanssuuussandlivsandaauindunenlsiosls
sUsegsls wivdeslviEglidunnnisersuaiuazmuidnnoulifudlualaonss fAdodoidinddlusvesiues
Ausiavdaziudmdeenumeulifsiunasussninedsoduarddu 1 flegihades ndwesdandudusaiuagnszdu
psansuslalihamsiflssmeaamiduuimnefmsiuinensuaiuazenuidnmednladnde (assased dm
VAT, 2554: % 6)

nunwIsIAUNSsUTAEatas

Tuduvemauiinsairsassananuiirudadilsfuusaiumalaanddulusssund léinisdnuigdain
sssumAifiefiastiunainsassduanuinanssuuusssuiemeiadt Ssuenanasfnungdannaenld Wlnsad
i 9 vesasdlusssumudadniuaedesdinguiinsesiununuaznsadsassdluaial Inednwanmguiims
dossuvf sududuinllaveanswand a1nuald 3 & awnsowaudulesnunlad 12 & sududguunvesnisiinu
ININTI

NOBHI19ITASITUYIA

A

A 4 nasRsasIsLEIR (Color Wheel)
31 : https://archive.org/details/johannes-ittens-the-art-of-color/page35/mode/2up
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29938553070 (Color Wheel) 1iinannisueaniuvesusidingens 3 @ Faduanliannsonautues liun 3
wides Auns iy Taswdsnisnaudeonidu 3 mumauﬁmLﬁsmLﬂmqnaﬂmmwamamaauuam Auavansegdnenn
wag amLqmwasawmduiﬂmmammaaumummwauaﬂmdﬂau dotugnanfufiozgmusiuanudunoun

wlidanissdossuni 12 & fail

nouadindiAssiuuazddasedruiu (Harmonious Colors and Complementary Colors Theory)

MNMeasAsTIINAMNANdULTIRTnaNTiEundvEseg uuanuazdnegangalauvnadnuanile 7 &
el dassauziou (Warm Tone) loun fndias Swdasdy du Suasdu Fuas Hiirauns wazdiae diumnedn
dnefioldun 7 f919¢ 168 FrssmziBu (Cool Tone) l#un Aindes Aidsavdas Afer Aleathidu i1y Fia
hidu uazfiiag anfiuhdmdeussfinsiuinegldiiaenssmsRoduldiusdouuarirsnsiu lusash
sysuvAseiliAngdtudnaosssiamie ¢dlndiAesiu (Harmonious Colors) nnsfisdioglndidssiuniont
fnfulunsasiossund 3-0 @ wud indes Audosdy 38 vie Aluvdes ATen Adenitu Ay Wusiu 1ug
dadlnAnanuUszauduiusnaunduiulunwieililasdvesnmgyuuaiiesnindudfegindidsady
Tules uazddnusvinvmilsie dansefudia (Complementary Colors)manefagafiegnssinufiulunsasdsssuma
Tnetiuan 7 & 1y Audosmseinududng Aunmssduiuiide waeithdusssihuduady Dudu Hugaidntuegs
suusawsfazlimdsanudavesddstunaziu Sahudanafesgiufzdavdmdamoulatulunn Wugdfamisa
thanldaufuldmnimuntinauasdaduimemnsuitutsliinnnlaasuiulunin Tasorvadlndledndad
dndauunnnindndnils 1wy 90:10,80: 20, 70 : 30 Judu (ttens, J. (1973). The Art of Color Van Nostrand
Reinhold Company: p.34)

AMANYAILYDNE
AfuirusgidAuaziiunumnniigalusdninssy uenanasdgadnvazvesiausigdu 1

o
a

ogjasuiuud dlldnvasfmuiiuiudn 3 vssns Ae
1. audud (Hue) vanededn Wudesls 1wu wae wides Wen “1a% AuedsIINR
2. dmednuesd (Value) muneds Auainsienuilauesd dsnaudvadnlludavis aduay
aietu viefldwtindeuas wardnsniudvadiluiiasdes 4 Hudiu segldrvesduiodminueddi
Gosnndwunnifigaluauseuiian
3. udavesd (ntensity) muneds anuanuionuuIavsuesdants afgnuandioddazmiuas
mm%’w%ammﬁqwéwamaq mm%’mmﬁ%L%'ENé’wé'fm’1ﬂ%’mViqmlﬂﬁ]umiuﬁqmlﬁwawﬁ’lﬁu fne
msAey 9 Winvsuavesdfinaudniiayios ﬁluﬁaﬁwﬁuﬁmm%’mmﬁﬁﬁaaﬁqm A9 LAaumm
wihflvad
?W!’]‘VI‘LI’]‘V!L‘UULﬂﬂiﬂuu1MuﬂMﬂU§uﬂ’]i waiunt iR uiidn ”ﬁgﬁqm%uﬁﬂmﬁwismi e T
p1suplauAnMmeiiedlaensy
Aaduifidutanfiesednafefansoaianuinsnssuianysalld imseluaiidu (dusou
YonvesUsnad wieanidouiudy) diminseundvesd flanudud fanuda fenvasiaiiang
vowusiudegasuinu (1ge Tuiaue, 2538: wih 57)
NUNIUATTUNTIUDNSWARINA1SANEN TUURaTY 2 A
TuN13a5 198 TANUINTNT TUUINETIUIINAF IS TTUNR {ﬁ%’alﬁﬁnmwwmﬁaﬂuﬁﬁwﬂy’ﬂuﬂismml,az
Ghaﬂizmﬂﬁﬁmamuaamﬂéjmﬁ"uLLu’mwmiﬁwmummﬂﬁé’aﬁﬁmuammu Taun
1.919758audnA s A Ned
Aatuuerd awviaudald Usednl 2560 a@1vviaudad@nsnssy) aUAISAN®IINAMEIRTATIN
wInenapAauing luszaulSyges(Aesioususiu 2) wazszaulSyanln lasulsznaliednsfals (Graphic)
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P

18



—' ansRadUsTie AnsRaUnNTsNmans anivendesneigaaugium

[ JSCT— 71 12 2107 1 (Wn91AN-Rguiew 2567)

Faculty of Fine and Applied Arts

wazndu elulssmanasinsUssmaraonneuuauidgty fededdunssensunmansalzdauali au
#sunsendedliufaluwiend Ussdd na 2560 anutrufad Gnanss) wamudimesorsdaudng
s dnwarvoamsldsossesiinssiadentuuazuisuisliosaianadundu wdwesdthilanlauayses
wssiiAnannsintefisings uwiudh aidlisngdusessn suse sunsauasdlununuitsssy dnvaznnslia
waynswauaisansidavianlannaeauarnnidsesiaudinauiy dWelhiinduasioniilml 4 Tu uddmid
Hudedunnfonslidine lunulifdianusn duh iefiFentuidniies yndvinuswiugenysyauuasiy
Prsfuogaiifongdanuiudeuiiiusdaaunsoueadiuidduaileguuiunszaldogudaia Fady
aruanansafihaulann SusuivunelngriliAendwesdusinsyngeenuiedgiagldmenuandriuiuaums
Tt ludumarmaslunmiivsngegasmildmenues
AMHAYVBIB1SEFNANA L1atfsrnINed

AN 5 : FaAIW Tsunami 2557, iMANAFUIUUNTEAY VUIA 65 X 100 93, NAIUIBY FUANA LU IAINIA
W : wvnssudemhlan Usemalve (vt 274), lae drdnaudadimusssusady, 2557,n50mma: Se@adnng
PUN.

glng w1 (YUKO NAGAYAMA)

glng unewn Aalel e, 2506 (A.A. 1963) JUnsAnwanuTInededauslnies nedndnsnssud
st Tul w.a. 2528 (A.7.1985) wazldsus1eTa Ataka Award wazs1e¥a Ohashi Award tutiieatu Tisudadu
nssunsiduniansUssmediunurivatsnss glng wmenniuialuaniiinsmatsiulmifidedsadu
fvousuluanisiilanislutssmadiuiarlussduuund fanuaansalunmsdeuiividusuuuuniouass
wazAsuusssy nudtiesylng winienan daulugasdunmuisilisefavuivluagilevesoiosfingdlaifen
anufiavesnuiiivensefeidossmiiusingeglunm vuiimnduasiinnaumenediud wusenlifudesy
9n1asi1e uesdilu luaenensy nenwdu danlaaisny Usznaudy walsl wady e vuvesduiifiadnane
i ool gnui Wiaileu ieulavdownndnd Aseasaudnuensdoddivarilidmiudujuluns
Feuih wellanmeiveusefionsinsenvituuelng Wi Seuuuwiunszaudailoldineiianiadeuiih
wudendeudenaglivhlinseaveusonioduaouniu isadeudiludnuus donguauiudiSeros q Jeui
femadsusuuidendeuuisadlufiaztuauaioauysal woaunsnauauumanhiudlinemmny viasdi
fesseATIUAMIasdiol uuiiunssaty unasdldnimen adndadunuusduiefaudlitugny i
lzgeaulafiiu 9 vienonlsifiviu q lunmifissgaifeinazUaosdndulimiii naneguiilissuedauiy
wHunsgawisrisnvinduiiurivesnszmweiifeatdliiaausseinia uenanasdufaluwdusedau
sEAvdeuRau i uImTInedesns o dae 1wy iluenansdfuevussenefinaivdnsnssudingy uninende
Aauzysludous® wa. 2551 9ufed we. 2561 uazdumansansgiudgiuminedeauseng doued we.
2560 uatagiuanumileu
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feidAeldsuannauvesging uanenan

anumiiou lunislidiwedadondoudon nislédduanduliinenlfifuiiuuismutuaiala way
nsl¥dnaineanla

AMuuAnd1e suvesglng funudihuuniionssusuuuuuieiidalifuuvuifosudisoldddu
Fununnsdudaiudlulunuiliguansisanauidviuieh q U winuresifeandunudduuusssy
diesordedduanduldnonliundusgaussmeludesfiunvesduiiu fideldansunswesamniusivesnlinde
WisanguanianlainznguilanszansluauesduseneuvesnmildiuinansssunauasUaselvignIununnissoly
BNRHLEEGITGEE PR GE

Aaiil&su venwdleluannisldineiinddiny 4 mfnesdusznouiidevauiagmanansianuresniy
Huaudiuiivsngeenmeglunuuds suvesglneduandsifuismnndeemsidsosssumansmihiiosdioven
ANUIANUMIEANLUSANSLaZATla
MURANUYELEINE UIN1813 (YUKO NAGAYAMA)

Al 6: Janmw Happiness, 2021. nAlAFUIUUNIZATY YUIA 53.5 X 73 9. Na91U09 Yuko Nagayama
3 - http://nagayamay.com

Andy gniilyd : Fuazgunselusssuvaf (Color and Configuration Derived From Nature)
KUIAUAR

uUsERINTIIgUNSIAn 1t 3D femusnaugnilndde wn deideduthudiey
defunfusdaiutodin msduda amalndde Anuihinvessn msuaniUdsuamueugudienisnen n1vigen
Foduuilenssioadauayn wnigualssemsiadiads mevindssrandludine quatuuasfusonisuinguinuy
fusn uddusiienugy asvoununudssiunssusielinn 30 dadudnanadin asegunsanyiimesing
anaaduanlaaie Ny wisANEaINYaIe agviounugy ANNETIRT ANNINATA ANNBUEY

NUNIUITIUNTIY

Hoo’s mini World a$13Useannssusng wadla 3D Pen fgnsassgunssunnidunanadniusunis
adunanainfuiudunnuuuaduirmemindendld 30 Pen iiunilidniifufiiadefuiinstugunisus
Ausnuuuduares istunusUuenvesmiindefiasduauiuasuiisaosiiadiugunseanniii ndufitaussiuin
Fefufianufeutiuinlviaransidmiuiiedegl ey Weusuinldseduiuduldidunanaindduouing
dnteedumuuasanasaduivnmisduinaraindunede maliedaunsatanuiuldaiesunsddosnad
AU ATUNUsERinns B u R fuuslunufaUzaliolmigddilaniunaisnufausegnanieda us
%ﬁmﬂ%’ﬁmﬁaaLmeUszﬁumﬂLLmM’%aﬁﬂmfammﬁﬂG]Whﬂfu (Hoo’s mini world, 2019)
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AW 7: A mann 30 Pen Making a tiger 1a® Hoo’s mini world. (2019, August 16).
31 : https://youtube.com/watch?v=Chal HoADMAURfeature=share.

Ying Art JugUnssuin frensieamuuiulusuisivassiudoduniiuazdudis annduld 30 pen
Fewiunuuineiaesdin antuanussneutuisassdmilduinn 30 Pen Weuqasneadiadunzunsudiosesiy
wilsRruengUnssgareshiufinlifuadeauuiusdiindsguuondaun deldsunssanysaiud asdfanieuen
shedeza3an (Ying Art, 2017) B |

P |

At 8 : Fanm How to make Ghibli Jiji Cat Led Night Light 3D Pen. la® Ying Art. (2017, January 23).
31 : https://youtube.com/watch?v=I0EfPcc606k&feature=share.

HAN139UIY

wafildanmsilnngidoyannmsifeaiisassdnuin msthusstumalaninnsfnun@udusssuma Fsnns
s1e91uHaNITouar Ity Samaingusracd DifteadassdnanuiruAatildsuusecunalananddily
5550977 tne@alu lwnn 55, assaised donall, ande andled suuanseendsauulusssudluliinig
wadiafunnsaiuldegndidnvaziameay 2) eaisassinanureannni gssuasiomaia msdnisetiuds
wsalil Sudunisadrsassaiuiuuudavzidulenfanunalusuuuulnivasassased donad nsadison
Insnssuiiuusssnuunszay Sukansooniandsvesdlnglduusssumalanndaiianlalusssud iy aenld
Tuls! siasng q Geaedigaflndifsstuuasganseiudrufummguiesdossuni Ingldmadadindondouden
(Wet-into-wet) iianudonduiuduidm tuislaeddlauarlifile desliAndusunsuasiiessntuom
ssautAvesdh wagande anTlod nsadamanuuszAungsy 3 ff feUinnn 3D Afldnvazianizau Ry
nanuUsEAInssuuwlmishensasumanadnifudu imsferdusuiniusunsddogiuinayle 3) dotausuun
MensAANLFINTEUIUMINSAaTs Msaassinelithdenisaisassdnanuinudadildsuusdunalamn
mnddulusssunives 3 Aadu WedliiiuimansifeldussaTnnUszasdiingy duleluil

N3TUIUNITATNETIA
Tutumeuresnisife §iduldduaiuasnunudoyanauuseiulaluaunuvesddulusssumfuas
Uszaunsailaensaveside senlududatusssund hues dung Anwn Suanufdnildsuanusseinia ddu
JUNss ilevhamssiunuy Yandnnsesduszneuamlfianzauuasimualnud naunaufuiumunisaiy
AusAnvesiide Msneuszaunsel ssgunes ssanudn uildduussiuaalomandlusssuni suduiunves
Msidevesdatu v Mienldinadanunuauls anwadafiawisadieneannuidnldnsmiuuuiannnian
punTEUILNTEaTIARe UL
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ABSTRACT

In the management of visual arts education and the development of 21st-century learning skills, the
design of learning activities is considered the most crucial element. This is because it serves as a guideline
that enables instructors to achieve learning objectives according to educational standards. The framework for
arts education management together with the development of 21st-century learning skills is a valuable tool.
It was derived from analyzing arts education theories, 21st-century learning skills, visual arts learning activities,
and the diversity of social dimensions. The results were integrated and determined as a guideline for
instructors in designing learning activities that are diverse and meet the desirable goal of assessment both in

visual arts education teaching skills and 21st-century learning skills.

Keywords : learning management, visual arts education, 21st-century learning skills
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Abstract

Today, the Asian generation of consumers between the ages of 18-35 is growing significantly. They
are middle-income workers in the arts, an underlying driver of the economy. At the same time, their way of
life also changes with economic, social and cultural changes; however, they pay attention to and value the
local culture. This research aims (1) to analyze the creative concept for the creation of partywear for
Generation Asia with Hmong cultural capital using questionnaire with 50 samples and (2) to analyze the textile
pattern from Hmong cultural capital to create fashion collection design for Generation Asia. The study found
that (1) the Asian generation showed the highest interest in partywear (X = 4.12) and geometric design
concepts (X = 4.27). (2) The satisfactory of creative fashion and textile design experts shows that the Dormice
textile design is at the highest level (X = 4.20) and Reduce Square textile design at high level (X = 3.80) and
Calypso textile design at high level (X = 3.60).

Keywords: Generation Asia, Cultural Capital, Batik Textile, Hmong Ethnic Tribe
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Abstract

Identity development and innovative design of creative products from water hyacinth basketry to
develop community products and promote local wisdom. The objectives are 1) to study the identity of
products from water hyacinth basketry 2) to design innovative water hyacinth creative products 3) to create
guidelines for designing innovative water hyacinth creative products. Research methods by orienting the design
by components. Identity from water hyacinth basketry from the Ban Klong Krathung Basketry Community
Enterprise Group number of principals and assessment of demand for creative products from water hyacinth
basketry, but with a pompous material form. Creative products made from water hyacinth basketry. Total
respondents were 50 people. The format that is appropriate for developing an innovative model of creative
products from water hyacinth basketry is format 1, which has the highest level of suitability (average 4.71).
The second format is format 2, which has the highest level of suitability. at the highest level (average 4.59)
Number 3 is format 3, which has a high level of appropriateness (average 4.26). Overall, all 3 formats have
the highest level of appropriateness (average 4.52).

The idea of creating works takes inspiration from natural shapes to design shapes. Using basketry
techniques The Modern Loft pattern is consistent with the shape of the product, showing the discovery of a
pattern with techniques to adjust the weaving to follow the shape of the product, making it strong and
durable, which reflects the skill of the weavers. Water hyacinth basketry community enterprise group Ban
Klong Krathung Basketry The resulting pattern is therefore a pattern that is unique to the group. The design is
a creative product, focusing primarily on the beauty of its shape and its utility. Therefore, it can be a creative
product that decorates the home and is a relaxing chair that is new and outstanding. It can create a way to
develop new products. Therefore, there is a process of thinking, solving problems, creating creativity, creating

value, beauty of shapes and new knowledge

Keywords : innovative creative products, Water hyacinth basketry, Identity
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Abstract

The objectives of this research are to 1) find ways to develop textile innovations from sweet salt
fields, Pattani province, 2) find creative design guidelines for women's apparel patterns for reductionists in
the Southeast Asian market. The creative design process is developing fibers in sweet salt fields with an
experimental research model under the concept of sustainability in line with the BCG (Bio-Circular-Green
Economy). The development of textile innovations from sweet salt fields in Pattani province, which are
unique agricultural resources in the area, is worthy of preservation to preserve as a cultural heritage in the
region. Currently, salt farming is gradually decreasing due to several impacts on the area. And it is a
profession with a non-sustainable income. The villagers who farm salt do not have enough income to
support their families. Therefore, the researcher researched the development of fiber innovation in salt
fields. That can be developed in many forms to become new types of textile products and to support
the growing trend in the international market. It results in expanding the market and expanding income for
people in the community through the natural dyeing process, which is a process in which the villagers in
the area have knowledge and abilities in the wisdom that has been passed down. This research was
conducted with two operational steps: Step 1) Study secondary data, i.e. study the geographical resources
in Naklua, Pattani province, and study the extraction of dyes from natural resources in Naklua, Pattani
province. Step 2) Study the primary data, which is to go to the field to collect data on resources in the salt
fields and conduct an experiment to extract color from the spea (Sesuvium portulacastrum) and mud crops
in the salt fields, Pattani province, to experiment with dyeing and analyze for conclusions. Because the
minerals in the soil are more diluted than salt fields in other provinces, the most common plant in the salt
fields is the spae (Sesuvium portulacastrum). With a PH of 4.5, it gives a creamy light yellow color. When
dyed, the fibers are soft and odorless. Next is mud in Na Kluea Wan, Pattani Province. When extracted, it
has a PH of 6.5. Once dyed, the fibers are mottled hard, and the sweet brine is in the process of fermentation
to prepare the fibers before dyeing them in the prepared natural color. and fermented in saline again after
soaking in a dyeing agent (Mordant), resulting in different saturation and different levels of color (Palate

Colors).

Keywords: Extraction of dyes from natural resources, natural dyeing, Pattani sweet salt field, Sustainability
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ABOUT AREA

Pattani is the only city in the Malayu Peninsula that can produce salt and export salt
as an important export product.In 1896, Her Royal Highness Princess Maha Chakri
Sirindhorn Krom Phraya Damrong Rajanubhab visitSouthern Districts He wrote about
Pattani Salt that “...In Tanee there is only one salt field along

the Malaya Peninsula. Tani salt products can be sold.

at a price of 16 dollars per wagon, sold all the way to srundoibenl mncen
Singapore and Koh Mak...”
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Abstract

The objectives of this research are as follows: 1) To analyze the feasibility of using the course set
for teaching and learning music at the undergraduate level 2) To create an integrated teaching model with
work in the curriculum of the Bachelor's Degree in Music. 3) To develop innovations in music teaching in
the new normal.

The research study consists of three steps. Step 1 involves studying guidelines for organizing
teaching and learning integrated with work by interviewing experts. Step 2 involves examining the draft
model for teaching and leaming integrated with work in the undergraduate music curriculum, with input
from experts. Step 3 involves evaluating the integrated teaching model with work in the undergraduate
music curriculum by gathering feedback from teachers and students. The research findings indicate that the
integrated teaching model with work in the undergraduate music curriculum comprises three components:
1) The curriculum aspect, which includes curriculum characteristics and curriculum development. 2) The
teaching and learning aspect, which involves organizing teaching and learning within educational institutions

and establishments. 3) Cooperation, which encompasses the benefits of educational institutions and
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establishments. The results of all three studies indicate that the integrated teaching model with work in

the undergraduate music curriculum is highly feasible and can be used to enhance music education.

Keywords : model, teaching, integration, music
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ANEARY : ANLAINTZUINTIESAR NIzUsHITTWIA, n1sussnisvedlvy, urduszaulan

Abstract

The aim of this research was to study on Her Majesty Queen Sirikit, in the reign of King Rama IX,
the Ambassadress of Thai Traditional Dressing to the Global World Fashion. This documentary research
employed qualitative research methodology. The findings of this research disclosed that for preparation to
visit to the United States and 14 European nations, Her Majesty Queen Sirikit not only worked with a team
of Thai designer and scholar to study Thai History culture in order to use the basic data to develop new
formal and informal styles of Thai national dress which later 8 patterns had become ‘Thai Costume’, but
also opted to engage renowned Paris couturier Pierre Balmain to design her Thai natural and Western attire.
The collection for Her Majesty, many made in Thai silks and brocades. She called upon him to transform
Thai village silk into stylish Western clothes for her. These showed the genius of Her Majesty Queen Sirikit
for Ambassadress of Thai traditional dressing to the Global World Fashion.

Keyword : Queen Sirikit, Thai Traditional Dressing, Global World Fashion
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Abstract

Lakorn Pantang is a form of drama which combines stories and performaning arts from other nations
with Thai performances. The study of signs in foreign characters in Lakorn Pantang would reveal the
portrayal of foreignness in the perspective of the creator and the transmission of those meanings to the
audience. The purpose of this research was to analyze the signs in Nang Laweng character that appears in
Lakorn Pantang. Three episodes of Lakorn Pantang in which Nang Laweng was the main character were
studied namely Phra Aphai Kiao Nang Laweng (2005), Phra Aphai Manee Kiao Nang Laweng (2015) and Leh
Laweng (2019) as well as interviews with people involved in the creation. The results of the study revealed
that the signs that appeared in Nang Laweng characters were divided into 1. The signs that represented
race, appearing in clothes, costumes, dances, music and set. 2. Signs that represents the queen status
demonstrating in clothes, costumes and set and 3. Signs that represents a warrior, displaying in clothes,
costumes, music and set. Signs representing races are icon sign created based on the original costumes of
the British King and Queen. The most significant difference used of signs were seen in the stage set, that is,

there were set with no sign at all, iconic forest set and symbolic set.
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Abstract

The objective of this research 1) To analyze and compare format of Fei Tian in painting between
Dun Huang mural and Fei Tian format in contemporary ceramic design and 2) To use it as a guideline to
design contemporary ceramics work. In this operation use qualitative research by analysis data and
Quantitative research included research problem and design the random sample by reference from
review the literature questionnaire and field observe. The procedure of this operation is 1) collection normal
data and 2) interview and field observe in fieldwork. The object of analyze to analysis fly format of Deity in
Dun Huang mural in contemporary ceramics work compare with Fei Tian format of Dun Huang mural.
Descriptive statistic use for contemporary ceramic design from collected data to analysis content from
interview and field observe in fieldwork. The result of research according to the objective found the
point of comparing between Fei Tian format in Dun Huang mural and Fei Tian painting in
contemporary ceramics work have several pair of color that have relativity with the shape that an origin
from the painting in the past. To application to be a model of design can conclude to two point which is
to be a model of Contemporary ceramics design by distill the element and recreate traditional fly format
and color matched with contemporary ceramics design to restore fly format in Dun Huang mural, To widely
spread traditional Dun Huang mural by dynamic inherit of traditional format continuously to carry on

treasure of art ancient Dun Huang in contemporary ceramics design.

Keywords: Dun Huang mural, Fei Tian painting, Contemporary ceramics product

Introduction

Picture of Fei Tian from legend of ancient India is two little deity in Brahmanism Kan Tarawa and
Kinara. Kan Tarawa (Sanskrit language Kan Tarawa) his image have two legend one is ugly and hairy half
human half devil carry a weapon fly in the air to protect ginseng other legend is Kan Tarawa is people of
choir of angels that follow them and play music for choir of angels "Gin Nara(Sanskrit language Kinnara)"
deity of music in India legend said she is Kan Tarawa’s wife horse head and Brahman toe who can sing and
dance in the sky from this we can see that Kan Tarawa and Kinara are deity who can sing and dance and
later become a little deity that look after and worship Buddha and have responsibility on music flower
and worship, whenever Buddha show Tripitaka Sutrapitaka and at the end when Buddha pass away The will

play music dance in the air and spread flower. After Buddhism has enter China even Fei Tian and Yuren are
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2 method but in Taoism in local of China have infiltrate into Buddhism, SO evolution of Fei Tian and Yuren
idea of China have combine by a word call "Fairy" picture of fairy in China legend affect to evolution of
flying sky from Chang'e that first saw in "Shan Hai Jing" in wartime till Han dynasty "Chang'e fly to the moon"
appear on effigy brick too. "Luo Shenfu" artist Jin Eastern Jin Gu Kaizhi Luohen picture appear in picture

scroll is picture of beautiful of beaty and graceful clothes.

Research Objectives
1. To analyze and compare format of Fei Tian in painting between Dun Huang mural and
Fei Tian format in contemporary ceramic design

2. To use it as a guideline to design contemporary ceramics work.

Literature Review
Learning relate data. Emphasize analysis Fei Tian painting format in following point
1. Color theory
1.1 Fei Tian format of north Liang dynasty and north Wei dynasty
Type A color display technique is draw human head by using bold line and using hitting and
western stain  paint at head chest abs and face, type B color display technique is western concave -
context stain painting and after bold line and heavy coat they will add thin line to shape it, So it will be 3-
4 layers very delicate line at the tail of streamer, type C color display technique except traditional western
concave - context stain painting there still has new Zhong Yuan stain painting for example drawing

highlight on Tian Fei face arms and legs to show muscle shape and form arms and legs highlight (Table 1)

Table 1 Fei Tian format in Sui dynasty and Tang dynasty

Type Example Age Example pictures Appearance of art
Cave
number Bei Zhou
296
1. Chubby face and beer belly
Type 2. Wear close-fitting clothes
A with long skirt fold the skirt
Cave waist to show bare foot
number Sui 3. Shade in the middle
282
Cave
number Sui
401
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Type Example Age Example pictures Appearance of art
1. Thin face and body,
Type obviously bend knee.
B Cave 2. Wear crown and
number Sui because of oxidation of color
419 so some part of body change
to black color.
Cave
number Beginning of Tang 1. Chubby face and body, and
329 dynasty mostly draw in vertical.
2. Shade in the middle.
Type
C
Cave Beginning of Tang
number dynasty
329

Source: Author

1.2 Fei Tian format of west Wei dynasty and north Zhou dynasty

Type A color display technique still using hitting and western stain paint to show muscle and
face, type B color display technique is have stain in middle plain on the whole body, and type C color
display technique is all the stain is done by painting middle plain have stain

1.3 flying diagram of Sui dynasty

Type A color display technique on the face use middle plain mixed procedure it’s a new mixed
procedure combination between middle plain mixed and western mixed procedure, and type B color
display technique is most of skin change to black color and different mixed procedure.

1.4 Fej Tian diagram in Tang dynasty

Type A color display technique is to use color pencils to draft heavy shape and painting
procedures, and type B color display technique mostly well drafts by paintbrush line drawing and color
general and bright drawing.

2. Beauty
Beauty show by analysis compared between several element in Dun Huang mural and Fei Tian

format from Dun Huang mural in contemporary ceramics work, emphasize to show unique in several
format, the unique of contemporary Dun Huang mural ceramics work is chubby face and body and using
“thin ribbon curved chest and abs” painting, the shape of face is face of middle highland people body
posture can change but chest and abs mostly curved, length of the ribbon is longer both tip rolled into
circle stretch similar to moving cloud, there are full of unique of country and auspicious thing in
their hair decoration clothes and skirt too. Color display technique in contemporary ceramics work mostly
use pen to draft and emphasize in flat color coat procedure. In contemporary ceramics work A class art
decoration is shallow curve out of Porcelain which is with coated | Dehua China, Contemporary ceramics

work B class Porcelain contemporary ceramics work normally Porcelain will coated in low temporary
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color and contemporary ceramics class C class Porcelain contemporary class will normally coated in high
temporary (Table 2)

Table 2 Analysis Fei Tian format from Dun Huang mural in contemporary ceramics work

Tools format Example picture Specific characteristic

Fei Tian painting Contemporary ceramics art

Women style curved line
good proportion

A. Art acessory auspicious cloud as a
base / unique color in

several format

Woman style slantingly

and delightful U ring and
B. Art tile auspicious cloud as a
base /color related to

relation in movement.

Woman style slantingly
and delightful U ring and

C. Art tile auspicious cloud as a

base /color related to

power

Source: Author

Methodology

This operation use qualitative research and quantitative research by Descriptive statistic research
problem and prepare to use questionnaire and field observe. Operation procedure as the following:

1. The research procedure using to collecting general data both qualitative and quantitative and
give some advice about analysis designed and apply contemporary ceramics product in consumer market
and use quantitative research procedure to measure attitude and comment of participate. Questionnaire
featured with basic data example age sex ceramics product the they have bought and mock-up product
for research and to be guideline in the interview.

2. Interview and field observe in fieldwork is the important procedure to examine situation in
the scene planning to go to Dun Huang city and Jing De Zhen city to examine at point(examine fieldwork)
about fly format of Dun Huang mural and ceramic. Product pass the immediate examine of fly format in
several timing. Art qualification of fly painting will be summarize and the art appearance of fly painting in
several timing will be analyze to get the qualification to build the mock-up fly format in several timing
example face deeply analysis of hat and clothes format. Beam of light and color display technique cause
some general appearance and show classic fly format.
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Objective of data analysis is to analyze fly format of Dun Huang mural in contemporary ceramics
work pull through Dun Huang mural fly format. Descriptive research for designed contemporary ceramics
work have been used to analyze collected data analyze interview and content of open-ended question
result

Research Results

Research result. From objective to analyze compare between Fei Tian format in Dun Huang mural
and Fei Tian painting in contemporary ceramics work. There are some point that related with the usage
of curved line and properly shape, the usage of conform direction of movement, the usage of ring
area to built unity of shape, the usage of set of color that related with Dun Huang mural in various
dimension including the usage of applied auspicious cloud base shape from the primary analysis result
bring about to use as a guideline to design contemporary ceramics work. The procedure as following:

The procedure of design and produce the work “Flying Beauty” 1. Designed idea go through the
deeply understanding structure of Dun Huang fly format to choose and applied design element is to use
decompose and rebuilt to recombine.

First Dun Huang mural of FeiTian painting have appearance as the following: A) have the unique
fly status B) face expression and () hand and leg posture that is the charming of fly painting. Second
point is in every designed of set of fly accessory clothed and ribbon crown need to be conform with fly
format and at the end in environment flying character usually have a cold water fire and cloud painting
around Its behave is to reinforce the movement and environment of picture. 2. To draft the drawing works
have 5 pieces shape of various size of square Porcelain and rectangle to show Dun Huang mural format.
Conservation and 2D contemporary ceramics work format of Fei Tian and flying painting which id drawn on
clay board, simple and jolly sign light and relax. This fly painting on Dun Huang mural show and the
combination of contemporary ceramics work seem like have some conform can extremely use ceramic
material to show charming of fly painting and ceramics color coat test in text appearance worked for create
delightful and good-looking color of fly painting. It’s not just  make fly painting have modern shine but
also reflect beauty of contemporary ceramic.

Designed and produce work draft “Flying Beauty” first point is draft drawing in local and element
of fly format of Dun Huang mural use decompose procedure and rebuild to recombine, Second point is
five fly drawing on clay board that have different size and posture, and at the end the most proper
high temporary color coated have found and pass the color pairing examine and proceed coating.(Table 3)

Designed and process of doing “Flying Beauty”. Adjust clay sheet first we have to adjust size of
four to five clay sheet. Ingredients choose different color powder with water and white clay to mixed to be
cosmetic then add proper quantity of quartz sand. The chosen of coated and examine the chosen of coated
are very complicated type and high temporary color coated is more slimy so it’s not stable and considering
about the effect at the same time. Otherwise we have to understand coated process and bold level
to understand the coated. Color test first color examine every color including strong clear can clearly
see in color level also the quartz sand added. Present the effect of frost but green and yellow aren’t the
ideology so decided to use these two color in the second generation of color of examine that adjust

warm red mustard yellow and bright green that adjust into better shade from first generation. (Table 4)
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Table 3 Display result frame designed drafted designed and produce “Flying Beauty”

Frame designed Drafted designed Produce “Flying Beauty”

Generally rendered of "Flying Beauty"
Some part of sketch of

The color paring

examine of Flying Beauty

"Flying Beauty"

Forming procedure: clay sheet forming
Work size: Porcelain plate 1:48x30x2 (cm) Tile plate 2: 23x30x2 (cm)
Tile plate 3: 56x80x1 (cm)

Forming procedure: clay sheet forming

Decorate procedure: cosmetic soil, high temporary coated, curve out coated.

Source: Author

Table 4 Process of produce

Process Picture data Conclusion

First have to adjust size of four

Clay sheet to five sheets clay sheet to 80%
adjust of shrink rate to avoid size of
mistake
Choose different toner color
Mixed with water and highly
Ingredients white clay to make cosmetic soil

Y B mixed ratio is 1:3:2 then add
Ingredient of "Flying Beauty” most proper quantity — quartz

soil.
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Process Picture data Conclusion
The chosen of coated are very
complicated type and high
temporary color coated is more
The chosen slimy so it’s not stable and
coated considering about the effect at

the same time. Otherwise we
have to understand coated
process and bold level to

understand the coated.

Color test 1

SOMme
Color test "Flying Beauty" 1

First color test compare
between all color and color
shade you can see color level
and frost effect obviously
stronger of added quartz sand
bur green and yellow aren’t
proper so decided to use

second version.

Color test 2

Ul

T————

=T
@ e®

Color test "Flying Beauty" 2

1}’

In second color test have adjust
warm red mustard yellow and
bright green that adjust into
better shade from first

generation

Local show

First draft of "Flying Beauty"

Local show

Second part of "Flying Beauty"

Second draft of "Flying Beauty"
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Process Picture data Conclusion

Local show
Third draft of "Flying Beauty"

Source: Author

—_

Figure 1 Last show of work process

Source: Kun Li

Conclusions and Discussion

The applied of China’s Dun Huang mural from Tian Fei painting in contemporary ceramics
product design. The research objective is to analyze comparing between Fei Tian painting in Dun Huang
mural and Fei Tian painting in contemporary ceramics work and to use as contemporary ceramics designed
model. Dun Huang mural fly format continuously improve in the difference communication of age and
combine with local culture absorb China and western culture essence and continuously full of culture
and evolution connotation featured with thought and spirit of learning and unique China value system from
format posture and color display of Dun Huang mural Fei Tian painting. It's not just indicate livelihood and
tendency beauty of human, but also clear indicate the religion spirit and aesthetics thought.

Evolution of Dun Huang mural fly format. The original is from spread of India legend often show
thought range that people deeply desire, So her same design become China and World culture value
treasure In ten of thousand years history dynasty fly painting of Dun Huang mural improve process start
from keep important part to appearance of time collecting got the exhaustively and fully conclusion for
evolution fly format history in ancient history.

The work that show on this paper is “Flying Beauty” use high temporary color coat to designed
contemporary ceramics product to show fly format of Dun Huang mural. It’s seem like that two to three
lines or groups of color block are simple and flexible. The trouble in real produce is very huge need

a good understanding of fly format and shape, ribbon changing and other element to adjust. Fly format of
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Dun Huang mural is a substantial language. High temporary color coating in contemporary ceramics product
design is to show the determine example impressionism contemporary ceramic art oil painting and fly
format are China’s value treasure of art. This invent have combine two things together combine fly format
by contemporary ceramic work and extend art expression and fly format.

For more art expression in contemporary ceramics product need to continuously thing about
combination of fly format and contemporary ceramics work. In ceramics material survey that conform
with fly format in contemporary ceramics product, The way to infiltrate shape and color of traditional fly
painting in contemporary ceramics product design to reflect the mood spirit and thought of country are
the problem that designer need to concern. The point of China’s traditional fly format that will combine
with contemporary ceramics product design is to deeply understand China’s traditional fly format base on
the fusion pull out main point from traditional fly format to be the base and beauty of contemporary
ceramics design and high performance produce process and deconstruction to make a divisibly combination

So we can invent feel of age and unique of country contemporary ceramics product design.

Acknowledgment
Researcher would like to express his sincere to the thesis advisor, Asst. Prof. Dr. Pisit Puntien for his
invaluable help and constant encouragement throughout the course of this research. In addition, the
researcher has to give thanks to all lecturers for their assistance: Asst. Prof. Dr. Akapong Inkuer and Asst.
Prof. Dr. Chanoknart Mayusoh. At the same time, the researcher gratefully thanks to everyone who give
great supports. Finally, the researcher would like to express his gratitude to the Faculty of Fine and Applied

Arts, Suan Sunandha Rajabhat University for supporting in every aspect.

References

Jinshi, F. (2009). Historical stories of Mogao Grottoes. Jiangsu: Jiangsu Fenghuang Art Publishing
House Press.

Jinshi, F. (2014). Yulin cave art. Jiangsu: Jiangsu Phoenix Art Publishing House Press.

Jun, Z. (2008). Chinese Dun Huang mural figure art. Gansu: People's Art Publishing House Press.

Qien, C. (2012). History of Chinese murals. Beijing: Beijing Arts And Crafts Press.

Shengliang, Z. (2008). Flying art. Jiangsu: Jiangsu Phoenix Art Publishing House Press.

Shengliang, Z. (2014). Dai Chunyang, Zhang Yuanlin. Jiangsu: Jiangsu Phoenix Fine Arts Publishing
House Press.

Shengliang, Z. (2017). Ten lectures on Dun Huang art. Beijing: Cultural Relics Publishing House Press.

Tonggjing, H. (2019). Analysis of artistic images of Dun Huang Buddhist grottoes (Partl). Beijing:
Cultural Relics Publishing House Press.

Tonggjing, H. (2019). Analysis of artistic images of Dun Huang Buddhist grottoes (Part2). Beijing:
Cultural Relics Publishing House Press.

Yu, C. (2007). Dun Huang mural story grand view. Gansu: People's Art Publishing House Press.

112



] aasRaiaTimd auzAaunssurmand snianenduaaigEugimn

Aru:AaUnssumMans
Faculty of Fine and Applied Arts

9 12 10 1 (unanAN-Agunem 2567)

HAUGUI WOOD CARVING SCULPTURE TO CREATIVE PRODUCTS DESIGN
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Abstract

The purpose of this study were to make the declining wood carving art of HuaGui in Hainan known
to the public through innovative performance, and promoted the development of this cultural industry
and the progress of tourism economy. This Study instrument used questionnaires, interview forms and field
studies, conclusions through interviews, questionnaires and field surveys. According to the investigation,
Hainan was a city with tourism as the main economic output, and tourism products were important
economic products. Through the summary of HuaGui art inheritors on the characteristics of HuaGui wood
carving art, field research and investigation. Combined with the demand of consumers, tourists and shops
for tourism products, the innovative design of HuaGui wood carving art tourism products was carried out.
The results were modified after feedback from design experts and tourists. Finally passed the evaluation of
design experts and tourists. A variety of HuaGui art innovative tourism products with diverse materials were

determined to be put on the market.

Keywords: HauGui, Wood Carving, Product design, Tourism

Introduction

HuaGui art originated from the prosperity of Buddhism and Taocism in the Song Dynasty. It has a
long history and unique techniques. The unique techniques of HuaGui art are mainly due to the different
methods of carving and painting due to the different regional customs when the families of various schools
moved to Qiong. The HuaGui art absorbs the strengths of various schools and integrates its own originality
to form the carving and painting method favored by the public. The Qing Dynasty was the flourishing period
of HuaGui art because of the frequent sacrificial activities. Later, HuaGui art and wood carving art separated,
and Buddhism, Taoism and Confucianism withdrew their influence on HuaGui art. In the early period of the
Republic of China, the war made people worship the spiritual support brought by the gods more and HuaGui
art began to reach its peak. Later because of the influence of the war, many flowers HuaGui art has been
destroyed, flower HuaGui art craftsmen began to engage in other industries, take a HuaGui art began to fall,

after the war in the past, take a HuaGui art got a brief recovery, but as a result of Crecy art carving time
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long, working procedure is various, meticulous, as the changes of The Times, its income is far behind the
pace of other professions, Young people are no longer willing to spend too much time and energy on this
art, so that the HuaGui art goes to winter. However, the development of HuaGui art has been carrying many
important information about human history, religious history and national belief, so it listed as a national
intangible cultural heritage in 2011.

The art of HuaGuiwood carving in Hainan passed down from prosperity to decline. There are certain
human factors and social factors. No matter what kind of factors affect it, the art of HuaGuiwood carving is
in danger of being lost. In order to retain the traditional culture, Hainan HuaGui carving art is listed as
national intangible cultural heritage through national laws and regulations, and protected by laws and
regulations through the Intangible Cultural Heritage Law of the People's Republic of China. The second is
the policy of the government. The government funded the construction of a local HuaGui art museum to
preserve excellent HuaGui works and methods of carving, and encouraged HuaGui art artisans to do more
publicity. Finally, with the support of the folk, | organized the activities of "Public Period" and "Safe Zhai"
spontaneously. Meanwhile, | went to school classes to spread the art of HuaGuiwood carving and call for
the protection of HuaGuiwood carving. However, conservation alone does not make it permanent.
Purposeful promotion is the most basic way to preserve the traditional art.

The reason why traditional art is not valued and liked is that the way of expression does not meet
the aesthetic and living needs of contemporary people. In order to change this situation, the innovation of
traditional art is the development trend and direction of Hainan HuaGui carving art. Through the
combination of traditional techniques and modern tourism products, the evaluation design result criteria
and production standards are formulated and taught to the local people or artisan, to increase the
performance types of the HuaGui carving art and meet the aesthetic and living needs of tourists and young

people.

Research objectives
To study the art of HauGui woodcarving in Hainan and design the creative products for promoting

tourism.

Literature review

Wang Juan (2020) expressed the style characteristics of HuaGui art: 1. The shape is naive and simple,
and the imagination is exaggerated. The figure of god and Buddha shaped by HuaGui art is based on the
finger proportion size of "Measuring the pedigree of the statue". Then, the shape is determined according
to the civil and military positions, with the civil and military officials with quiet and dignified manner, while
the military officials are mighty and unbending and brave. Then, the clothes are determined according to
the dynasty and position of the figures, and whether they ride a horse, ride a dragon, sit a crane or straddle
a phoenix. Statues can be divided into Buddhism, Tacism and Confucianism. The Buddhist clothing is broad
grass and even edge cassocks, the Taoist Sanging gong's clothing is jade belt Xiangyun lace wide sleeve fairy
dress, the emperor is a striped lace dragon robe, the prime minister's courtiers dress is grass pattern flower
robe, the Lady, the queen Mother wearing a red phoenix belt skirt, riding a horse, holding a badge. Xiandaren

official's costume is Wanshou jade belt mandarin gown. The shapes of gods and Buddha statues are naive
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and simple, and the images are exaggerated. The clothes and accessories are stylized and patterned in a
certain way. God and Buddha statues take the traditional modeling model as the standard. When statues,
they pay attention to the belly of civil servants, the chest of military commanders, men without necks,
women without shoulders, men with firmness and women with softness. They have agreed to become
common rules and passed down from generation to generation. Two, carving, Seiko fine chisel. The HuaGui
art includes selecting materials, determining shape and proportion, cutting rough billet, cutting fine billet,
fixing line and trimming, carving details, polishing, overall decoration and so on. Carvers from bold and bold
to seiji fine chisel, carefully carve the key parts, to coarse and fine, to square and circle, and then from
coarse to fine, with sandpaper back and forth, fine grinding, back and forth, carefully trimmed. 3, colored
drawing or pattern color more, color is magnificent flower HuaGui art combining carving and painting
process, integral color is gorgeous, rich images are very vivid, beyond the general wood carving, wood
carving art more brilliant than general.

Ding Huichang (2022) said that intangible cultural heritage is of great significance in human society,
but recently it is in a worrying situation, many of which are difficult to pass on and on the verge of extinction.
Therefore, it is our bounden duty to protect it. 1. Intangible cultural heritage is of great value. First, in terms
of history, it has the value of inheriting history and civilization. The intangible cultural heritage is of great
economic value. Good protection and rational utilization will promote the continuous development of
China's cultural industry, which is of great significance to the comprehensive, balanced and sustainable
development of the economy. 2. The status of intangible cultural heritage is worrying. Inheritance is one of
its notable features. The intangible cultural heritage itself cannot be inherited, and the change of social
environment makes the inheritor lose the inheritance atmosphere, which is the most important problem
facing the inheritance of intangible cultural heritage in China.

White Lu (2022) states that traditional culture includes intangible cultural heritage. In other words,
intangible cultural heritage is an important part of traditional culture and the essence of traditional culture.
Therefore, in today's era, if traditional culture wants to reflect the characteristics of The Times, then
intangible cultural heritage also needs to have the characteristics of The Times. Therefore, intangible
cultural heritage must be innovated, which includes both formal and ideological innovation. In the process
of cultural inheritance, the innovation of intangible cultural heritage should contain its own unique national
historical characteristics, and carry forward the spirit of The Times, to integrate national characteristics with
modern technology.

According to Wang Dan and Zhang Lei (2021), tourism products in tourism are one of the important
expansion scaffolds to carry regional cultural image distribution, purchase demand, promote regional
economic development, scale economy and healthy and coordinated development of industrial chain.
Three aspects should be paid attention to in the design of tourism products of traditional culture. 1. Fully
respect the "source" culture; The so-called "source" culture is based on the region's own culture on the
basis of reasonable and efficient mining of the cultural elements, tourism products themselves are on the
basis of respecting the local traditional culture, through subsequent mining and reproduction of the cultural
products to attract the attention of customers. 2. To make full use of modern materials in the application

of traditional cultural elements in tourism products, it is necessary effectively integrate them through
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modern materials to better meet the needs of consumers. 3. Most of the traditional culture is a positive
and healthy concept, which has important guiding significance for people's development. Therefore, when
applying traditional cultural elements to the design of tourism products, we must also pay attention to
promoting this correct and healthy concept. In the design, we should first make the works have
environmental protection and adhere to the concept of sustainable development. In addition, the details
carefully handled, so that these traditional cultures full of connotation can bring positive energy to people
in daily life. 4, pay attention to the combination of aesthetic and practical in the use of traditional cultural
elements in the design of tourism products, not only to consider the beauty of the product itself, but also
to improve the practical performance. Tourism products meet people's needs from the material level and
spiritual level.

Zhang Wenmin said that tourism products combined with traditional culture developed from the
following points: 1. Establish brand image and brand awareness to reach emotional connection with
consumers; 2. 2. Grasp the market orientation and consumer demand, and constantly explore the cultural
content; 3. Combining product development with traditional technology, taking into account the protection

of traditional technology while promoting culture; 4. Pay attention to the practical value of product design.

Analysis of HuaGui Art The expression of the artistic characteristics of
1. current situation 1. Graphical features
2. trend 2. color features
3. Innovation 3. materials features
[ ]
2
Product design and development process
\4
[ | | 1
Defining Visual Product Evaluation and
characteristic || element develop || the market test
performance innovation ment

Innovative design of visual elements

Figure 1 Conceptual framework

Source: Yigi Zhang

Methodology
Starting from the visual element representation of HuaGui art, this study evaluates the design effect
of tourism products based on this feature as follows:
1. Study the characteristics of HuaGui art, collect relevant information, including color, structure,

material and shape of HuaGui art, and extract relevant visual elements for innovation.
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2. Survey the opinions of Haikou people and visitors to collect data on production needs to
facilitate design.

3. Design unique and beautiful products to meet the needs of the market, and evaluate the model
so that designers and producers provide the correct data in the process of design and production.

4. Improve the product model and re-evaluate the results.

5. To investigate the opinions of Haikou people and tourists on the designed and developed
products.

6. Analyze and summarize people and visitors' opinions on these products.

Data collected through the analysis and synthesis of relevant literature. Information recorded,
summarized and classified through observation, interview and photography techniques as follows:

1. Provide sources of material for the sample of this study to obtain relevant problems encountered
in product development, style suitability, etc. These data summarized in computer documents for use.

2. Conduct interviews to collect data related to the craft, materials and production process of
HuaGui art, and summarize these data in the computer document for use.

3. Questionnaires used to inquire the opinions of the target tourists and the target stores on the
original products of HuaGui Art and the demands of the new products after the innovation of visual
elements. Then, the results summarized and evaluated to find the data needed for the design of innovative
products.

4. Before entering into the innovative design of products, through interviews combined with
questionnaire data, the HuaGui art inheritors and design experts asked design questions and matters needing
attention in the development.

5. After the product design is completed, the market tested in terms of adaptability, practical

function and aesthetic function, and the opinions of the target population are collected.
Research results

Table 1 Result of HuaGui original art product analysis.

Serial _
Prototype Material Color Local
number
ol The land man is short in stature,
o)
1 jackfruit wood - with white hair and a white
ue
beard, and has a cane
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Serial
Prototype Material Color Local
number
Red GuanYu's characteristic dark red
2 camphor wood Yellow skin, long beard, and raised
green eyebrows reflect his majesty.
The civil servant has a calm facial
Red expression, holding a civilian wat
3 jackfruit wood Blue board, and the beard is slightly
yellow different from that of the military
attache.
green The decoration of the hat of civil
i ] blue servants is represented by
4 jackfruit wood )
red colorful balls, which are colorful
gold and characteristic of HuaGui art.
The general's clothing, the hat is
blue not exaggerated, he wears armor,
5 camphor wood red which is easy to fight, and he has
gold a short beard and a weapon in
his hand.

Source: Author

The evaluation includes one HuaGui art intangible cultural heritage inheritor and three design

experts. The evaluation and analysis results show that the inheritors are highly satisfied with the

performance of the HuaGui image, among which the impact of color and the grasp of shape are the most

satisfied. The three design experts have the highest satisfaction with the suitability of the materials, followed

by the satisfaction with the innovative performance of the HuaGui art elements.
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Figure 2 Land god portable mirror
Source: Yiqgi Zhang

Figure 3 Guan Gong key chain
Source: Yigi Zhang

Figure 4 Wen Guan coin purse
Source: Yiqgi Zhang

The first products to be designed, Through feedback from visitors and design experts, The type
of materials is too simple, some materials were prone to mold due to dampness, the texture was relatively
cheap, and the image expression of HuaGui was slightly less. According to the above problems, the product

category and the use of product materials are increased after modification.
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Figure 5 Fridge magnet Figure 6 Hand mirror
Source: Yigi Zhang Source: Yigi Zhang

Figure 7 Emblems Figure 8 Recycle bag

Source: Yigi Zhang Source: Yigi Zhang
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Figure 9 Coin purse Figure 10 T-shirt
Source: Yigi Zhang Source: Yigi Zhang

Conclusions

The traditional expression of HuaGui art is no longer popular in the current consumer market. The
heavy material, high price and traditional aesthetic image all have a great impact on the promotion and
sales of HuaGui art. Aiming at the declining phenomenon of HuaGui art, this study made artistic innovation,
expanded sales channels, redesigned the visual elements of HuaGui art features, and evaluated the design
effects of the products produced by the visual elements. HuaGui art features colors and shapes combined
with different materials for design and creation, in line with the current consumer's aesthetic and
preferences. According to the analysis results of HuaGui Art's innovative travel product design, consumers
are most satisfied with products such as key rings, hand mirrors, coin purse, T-shirts, refrigerator magnets
and bags. The opinions on product functionality are clear and valid. Satisfaction with the factors of purchase,
the value of the product, and the price were also high. As Hainan is a famous tourist resort in China, tourists
are the main consumer group. In the process of product sales, consumers mainly consider whether it is
easy to carry. Therefore, in the process of product development, the design is simple, the material is light,
easy to save, and the volume is small. After evaluating similar products in the market, it is found that
consumers choose HuaGui art products from several aspects, such as the meaning of the graphic, the color
of the product and the function of the product. The design elements of the products come from the
materials of HuaGui art, many of which are traditional Chinese mytholosical figures with connotations of
blessing and protection. The color of the product is bright, full of high purity color, easy to attract the eyes
of consumers. The function of the product is often used in People's Daily life. The process of thinking and
developing creative products by learning the basic knowledge of HuaGui art from HuaGui art inheritors,
mainly the visual elements of HuaGui art. Every step should be reasonable and meticulous to design HuaGui
art innovative products from the perspective of consumers, designers and non-inheritors. Through the
research of this project, the visual elements extracted from HuaGui art can be developed into many
products. In addition to the key chain, hand mirror, coin purse, which are popular among consumers, they

can also be used in decorative paintings, cups, mobile phone cases and other products commonly used in
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daily life.In the prototype expression of HuaGui art, wood is the main material, which is too simple and
bulky. As the environment changes, wood becomes more difficult to obtain, so other lightweight materials
can be tried to replace wood. The first materials, in the climate and humid conditions, are prone to mold,
so based on this material improvement. Added a lot of easy to save and portable materials. The prototype
of HuaGui art, whose image expression is not quite in line with modern aesthetics, innovates its visual
elements without changing its main form. Therefore, the unique shape materials and color materials in the
HuaGui art prototype were used to design innovative products combined with commonly used elements
in the market. In this study, researchers, HuaGui artisans and design experts have learned how to think
about how to develop HuaGui art to enhance the value of products. The characteristic elements extracted
from HuaGui art can be applied to many products and sold in more occasions to increase the value of
HuaGui art. The researchers used new graphics and new materials to develop components that meet the
needs of target groups, including key rings, hand mirror, coin purse, T-shirts, fridge magnets, emblems and
recycle bags. From this study, producers realized the satisfaction of consumers and the communication
significance of HuaGui art. However, the products in this study were inspired by the views and needs of

some social groups at that time, and it represents part of the community.

Recommendations

The research of this project was just three years after the global epidemic of COVID-19. There
were many obstacles in the process of the project research. After overcoming relevant problems, there
were still some problems that could not be solved, resulting in certain limitations of the research. Later if
continue to study this direction, give relevant suggestions.Mainly reflected in these aspects; 1) During the
epidemic period, due to the lockdown, some occupations and groups were not allowed to travel freely.
Therefore, during the survey, occupation and age were relatively simple, and questionnaire survey was a
little limited and one-sidedness, which leading to survey results are unsatisfactory.After the end of the
epidemic, Hainan Island will enter a peak period of tourism with Liberalization of everywhere. In the later
stage of questionnaire survey, the relevant information of tourists on HuaGui art in Hainan can be learned
from different age levels, occupations and other aspects, and the results can be more objective. 2) Defects
of process research. In the process of research, it takes about half a year for a complete HuaGui wood
carving work from material selection to carving and finally coloring. Due to COVID-19, the whole country is
under lockdown and cross-regional long-term stay are not allowed, so there is no detailed video recording
of each step of HuaGui wood carving. It has a slight influence on the later creation. Subsequent research
suggests that we should participate in every step of the initial material selection, carving and coloring of
HuaGui wood carving, so as to better summarize the characteristics of HuaGui art and use them in future
design. 3) HuaGui art in Hainan Island has a regional distinction, the south, north and central place are all
influenced by HuaGui art. This study only focuses on the image of HuaGui art in the north place. By
summarizing the characteristics of HuaGui art in the north, graphic redesign is carried out. In late study, the
southern and central HuaGui art can be classified and summarized, More HuaGui images with different

characteristics are designed to meet the aesthetic requirements of different types of people.
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Abstract

This research aims to accomplish two primary objectives. The first objective is to conduct a
comprehensive analysis of the evolution of emotionally-informed design in Chinese information graphics,
tracing its development from the Republican era to the present day. The study employs a qualitative
analysis methodology, utilizing the three-tier theory of emotionally-informed design as a theoretical
framework. The analysis compares representative cases of information graphics across different periods,
juxtaposing them with theories of societal cultural looseness and tightness. The study hypothesizes that
changes in societal cultural looseness and tightness correspond to variations in the emotional depth
exhibited in information graphics. The validation of this hypothesis forms a crucial part of this research. The
second objective is to apply the patterns and trends identified in the first objective to the creation of
information graphics. The study will summarize and apply methods of emotionally-informed design
corresponding to these trends to develop three COVID-19 educational information graphics that resonate
with the current era. The ultimate goal of this research is to explore the expressive methods of emotionally-
informed design at three levels, adapting to contemporary society's reading habits and consumption
environment. This approach aims to achieve a harmonious fusion of tradition, art, information, and

technology.

Keywords: Information graphics, Information graphic design, Information visualization, Cultural looseness

and tightness, Application

Introduction

As a comprehensive approach that integrates elements of data visualization, information
compression, and graphic representation, information graphic design holds significant economic, cultural,
and societal value in information processing and communication. It enables the transformation of vast and
complex information into concise, clear, intuitive, and easily understandable visual designs. This design
approach finds wide applications in fields such as news dissemination, book publishing, scientific research,
and science education. With the evolving societal developments and changes in people's lifestyles and
aesthetic preferences, higher demands and expectations have been placed on information graphic design.
Therefore, delving into the theoretical and practical significance of information graphic design, as well as its

applications and impacts in various domains, carries crucial academic value and research significance. The

'Doctoral Student of Philosophy Program in Visual Arts and Design, Faculty of Fine and Applied Arts,
Suan Sunandha Rajabhat University, E-mail: s62584948003@ssru.ac.th
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outbreak of the COVID-19 pandemic in 2020 witnessed unprecedented advancements and applications of
information graphics in epidemic prevention and control. During this period, information graphics were
extensively utilized in news media and industry data (Liu, 2012). According to industry experts at the "2015
Visualization and Data Journalism Sharing Conference and International Media Education Forum" in Beijing,
the essence of visualization lies in simplicity, as a picture is worth a thousand words. The current era of
visual-based learning and the prevalence of fragmented learning have led to the emergence of new trends
in creative design, such as information visualization and digital media (Wu, 2016). Influenced by such
external communication environments, exploring the cultural individuality and creative approaches in
modern Chinese information graphics, designing information graphics that are tailored for target audiences
to meet their daily functional and aesthetic needs have become effective pathways for the inheritance and
sustainable development of modern Chinese information graphic design (Liu, 2011).

Development of emotion-driven design in information graphics differs between Europe/North
America and China. Europe/North America have made significant progress in emphasizing emotion-driven
design, utilizing elements like color, imagery, typography, and layout to evoke emotional resonance. In
contrast, China traditionally focused more on conventional and functional aspects, but has recently started
to pay attention to emotional expression.

Application of information graphics during the COVID-19 pandemic differs between Europe/North
America and China. Europe/North America widely and diversely applied information graphics to disseminate
relevant information, evoke emotions, and engage the public. China's approach was more traditional and
functional, but they have also started exploring emotion-driven design in pandemic communication.
However, there is room for improvement compared to Europe/North America.

This research focuses on Chinese information graphic design as the object of study and practice,
with the aim of providing effective methods to enhance contemporary information graphic design. The
study seeks to achieve the following three outcomes: (1) Based on the application of emotionally-informed
design at three levels in information graphic case studies, a summary of the developmental trends of
emotionally-informed design in modern Chinese information graphic design will be compiled. (2) The
hypothesis will be proposed that as societal cultural looseness and tightness change, information graphics
also exhibit varying degrees of emotional depth at the three levels of emotionally-informed design, and
this hypothesis will be validated. (3) The research findings will be applied to create three COVID-19

educational information graphics that reflect the development trends of the current era.

Research objectives
1. To examine the representative cases of information graphic design from the Republican era in
China to the present day, and to conduct a comparative study applying the theory of emotion-driven
design. To further propose a synchronicity between the evolving trend of emotional design in information

graphics and the corresponding shifts in social and cultural dynamics.

2. To apply the research findings to create COVID-19 educational information graphics that are in

line with the developmental trends of the current era.

Literature Review
Information graphic design is a design process that transforms a large amount of information into
easily understandable visual communication. It is of significant importance in the current era of information

explosion (Liu, 2013). In the face of vast amounts of information, the challenge lies in quickly and accurately
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filtering and conveying key information (Yu, 2015). Information graphic design organizes, distills, and
organizes complex data and text and utilizes visual elements and design principles to present information
concisely and comprehensibly to the audience. It communicates information visually, aiding readers in
better understanding and comparing data and providing intuitive and accurate interpretations (Yu, 2015).
The origin of information graphic design in China can be traced back to the Self-Strengthening
Movement, a period when China began comprehensively studying Western culture. Throughout this period,
various levels of government and statistical agencies published a significant amount of statistical literature
and charts, laying the foundation for the development of information graphic design. From the Republican
era until before the Anti-Japanese War, the variety and data of information graphics gradually expanded,
forming the initial prosperous phase of information graphic development. However, the development of
information graphics practically halted during the Anti-Japanese War. It wasn't until the establishment of
the People's Republic of China that information graphic design once again found broad applications. With

the acceleration of China's economic development, information graphic design also exhibited energetic

growth.
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Figure 1: Evolution of Modern Chinese Information Graphics

Source: Compiled by the author

Emotionally-informed design is a concept in design psychology that originated from the work
"Emotional Design" by American cognitive psychologist Donald Norman. In the book, Norman explains the
important role and impact of emotion in design, focusing on three levels of design: visceral, behavioral, and
reflective. He emphasizes using the user's emotions and feelings as a starting point for design creativity
(Norman, 2007). Information graphic design is a design that serves the users, and it impresses the audience
through aesthetic expression, optimized readability, and associative elaboration (Wang, 2017).

Michele Gelfand, an organizational behavior professor at Stanford University's Graduate School of
Business, introduced the concept of tight and loose cultures in her book "Rule Makers, Rule Breakers: How
Tight and Loose Cultures Shape Our World," published in 2018. Tight and loose cultures refer to different
attitudes societies have towards norms, control, and adaptability. Tight cultures emphasize order, norms,
rigor, and rule-following, and social members in such cultures tend to adhere to strict behavioral codes and
regulations. In contrast, loose cultures are more flexible and encourage individual freedom, creativity, and
adaptability. Gelfand's research shows that these cultural differences exist at various societal levels,
including families, organizations, nations, and regions. Her studies reveal the influence of tight and loose

cultures in social behavior, values, institutions, and organizational structures. Tight cultures tend to place
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greater emphasis on rules and order, emphasizing social uniformity and collective interests. On the other
hand, loose cultures value individual freedom and diversity, emphasizing individual rights and self-
expression. Gelfand's research has also found that tight and loose cultures have significant influences on

people's behaviors, attitudes, trust, and cooperation.

Methodology
This research employs a blend of qualitative and descriptive analysis. The specific procedures are

as follows:

Collection and Analysis: Relevant literature and materials will be gathered from sources such as
the National Library of China, the National Bureau of Statistics website, and Netease Data. This will provide
an understanding of the thematic content, design techniques, and characteristic features of modern
Chinese information graphic design. A qualitative analysis will be conducted from the perspective of
emotionally-informed design, with an inductive analysis used to summarize the changing trends in
intuition, behavioral drivers, and reflective aspects of information graphic design from the Republican era
to the present. After the research data is gathered, a development trend chart will be created to illustrate

the trend of information communication.

Application of Findings: Based on the identified trend, corresponding methods for emotionally-
informed design will be deduced and summarized. These methods will then be applied to create three
"COVID-19 Science Popularization Information Graphics" that align with the developmental trends of the

era.

Evaluation: A structured questionnaire will be employed to obtain 100 valid responses. According
to the scattered and extensive characteristics of investigators, the questionnaires were classified and
grouped. Divided into 15 groups according to different occupations and age groups. After each group
completed the survey data collection, the median of each group was calculated, and then the summary
analysis was carried out.The survey will target individuals in universities, hospitals, and communities in
Jiujiang. The survey will focus on the efficient communicative abilities of the information graphics,
centering on the three levels of emotionally-informed design. The survey results will be evaluated for
their validity, outlining the preferred information communication effects and demands of the target

consumers regarding the information graphics.
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Figure 2: Research conceptual framework
Source: Compiled by the author

Research results
When designing the "Epidemic Science Communication Infographic”, we can apply emotional design
principles extracted from examples of Chinese modern information graphics.

Table 1 Design and analysis table of infographic version of Epidemic Prevention and Control Manual

. . Level .
No. Title Product picture Design pattern
Category
The graphic representation is bifurcated
into two distinct sections, each
! e —_— dedicated to delineating the symptoms

Introducti Infographic and transmission pathways of the virus.
ntroduction

to the

Utilizing a parabolic model, the Omicron

Ol - [ % instinct variant and its three antecedent viruses
ransmission s
. ﬁ' JQ o behavior are  sequentially  arranged  and
of Omicron : Pl . )
. M@ v explicated. The lower of the image
virus i
- reflection | employs the metaphor of a person

running and a motorcycle to juxtapose

and illustrate the accelerated

transmission rate of the virus.
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. . Level .
No. Title Product picture Design pattern
Category
A 25D technique is employed to
intuitively  reconstruct  the  virus's
infographic propagation across diverse life scenarios.
Emphasis is placed on magnifying crucial
Close contact instinct . i
2 |determinati details for better understanding. An
etermination
struct behavior orange flow line serves as a visual guide
instructions
through the entire process, while the
reflection | three-dimensional representation
enhances the clarity and intuitiveness of
the process.
A 25D technique was utilized to
intuitively reconstruct the principle of
Princiole of infographic automatic determination of spatio-
rinciple o
P ) temporal companions by mobile
automatic instinct ) ) ) ) )
3 | determinat devices during the epidemic period. Key
etermination
¢ " behavior details are magnified for clarity. The
of space-time
pd' it spatial  column,  three-dimensional
adjoin .
: reflection | representation, and visual performance
collectively contribute to making each
scenario distinct and prominent.

Source: Author

From the design of Table 1, "Epidemic Science Communication Infographic,” it is evident that all
three examples of information graphics are presented as information visualizations.

1. The depiction of the transmission of the Omicron variant employs a 2.5D methodology. The
image is bifurcated into two sections to lucidly elucidate the symptoms and transmission. A
parabolic curve is utilized to sequence the Omicron variant along with its three antecedent viruses,
accentuating their interrelation. The lower section incorporates metaphorical representations, using the
imagery of running and motorcycles to illustrate the rapid transmission speed. This enhanced method
allows viewers to intuitively comprehend the symptoms and transmission pathway of the Omicron variant
and its preceding viruses. This 2.5D visualization not only facilitates the dissemination of knowledge about
the Omicron variant but also augments public cognizance of the velocity of virus transmission, thereby

bolstering epidemic control and public health consciousness.
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2. The infographic for close contacts aims to visually represent the spread of the virus in various
life scenarios using a 2.5D approach, with an emphasis on key details. The introduction of orange flow lines
guides viewers through the transmission process, and the three-dimensional representation renders the
entire process clear and intuitive. This enhanced method visually displays the transmission pathway and
methods of the virus in different scenarios, thereby deepening the understanding of virus transmission
mechanisms. This 2.5D visualization method holds significant value for studying epidemic control,
formulating corresponding strategies, and strengthening public awareness. It provides robust support for a

better understanding of the virus transmission process and the role of close contacts.

3. The infographic explaining the principle of automated determination of temporal-spatial
companions during the epidemic period was designed using visual techniques such as spatial partitioning,
three-dimensional representation, and figurative expression. These techniques aim to enhance the
comprehensibility and applicability of rule descriptions. The 2.5D approach adds depth while retaining the
characteristics of flat images, enabling viewers to better understand the details and relationships in the
scenarios. Spatial partitioning separates the elements of rule descriptions according to their temporal and
spatial attributes, clearly illustrating their spatial relationships. Concurrently, the three-dimensional
representation provides rule descriptions with a sense of depth, enabling viewers to better perceive the
spatial relationships and hierarchical structure. Figurative expressions are also used, visualizing abstract rule
descriptions into intuitive images using graphics, symbols, or icons, making it easier for viewers to understand
the meaning and key points of the rules. By applying these visual techniques, the rules for automated
determination of temporal-spatial companions during the epidemic period are successfully visually

depicted, clarifying each scenario and highlighting key information.

Table 2 Relationship between the three page designs of the Epidemic Prevention and Control Manual

. L . . Emotional
No. Design page Instinctive Behavior | Reflective .
design
Introduction to the transmission of Contains three
1 . . [] [] [l
Omicron virus levels
Close contact determination Contains three
2 | . [] [] [l
instructions levels
Principle of automatic determination Contains three
3 Pe e o [] [] [l
of space-time adjoint levels

Source: Author
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Figure 3: A three page emotionalized design of the epidemic control manual

Source: Compiled by the author

The relationship between the OMICRON Popular Science Infographic and emotional design can
be discerned across three levels: instinct, behavior, and reflection. This infographic falls under the category
of information graphics, and its visually clear and intuitive format aids readers in enhancing their memory
and comprehension.

1. At the instinct level, the principles of visual aesthetics are employed to construct the basic
elements. The image is bifurcated, with OMICRON at the center, encircled by earlier iterations
of the virus. The surrounding area includes a succinct introduction and associated symptoms,
preserving the advantages of precise and intuitively clear presentation.

2. At the behavior level, the lower portion of the image on the right metaphorically represents
the faster spread of the virus by comparing the speed difference between running and
motorcycles. This allows readers to acquire information in the most direct manner and perceive
the velocity of virus transmission.

3. The reflection level is manifested in the use of a map that incites empathy, enabling individuals

to make associations through the geographical locations marked in red on the map.

The Close Contact Determination Explanation is presented as a flowchart, utilizing an information
architecture approach that amalgamates an overall view with focused details. This approach enables
readers to easily comprehend the overall information while also intuitively perceiving the finer details.

1. At the instinct level, the design adheres to the principles of visual aesthetics. The scene
depicting the close contact determination explanation is presented in a 2.5D format, with a
moderate level of saturation and brightness as the primary color tone, creating a harmonious
color scheme. The layout is divided into two areas based on different scenarios, with
appropriate screen division proportions, satisfying visual aesthetic preferences.

2. At the behavior level, the information is organized in a logical and sequential manner, guiding
the reader from a macro perspective to specific details through the use of arrows.

3. At the reflection level, symbolic forms are used, with 2.5D visuals depicting the everyday scenes

of close contacts, maximizing visual resonance.
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The Principle of Automatic Determination of Spatiotemporal Companions is presented as an
informational graphic, utilizing a naturally structured combination of partitioning in its information
architecture.

1. At the instinct level, a sense of order is created by arranging multiple information areas side by
side. The use of 2.5D graphics, tilted text, and colored blocks in the background creates a sense
of rhythm.

2. At the behavior level, the viewing order is guided by numbers, and the parallel elements are
clearly distinguished with distinct hierarchical levels.

3. At the reflection level, complex information is summarized and represented through familiar
scene depictions, transforming intricate information into relatable scenarios to enhance the
interest and resonance of the provided information.

The affective infographic theory divides the cognitive process of human information into instinct
level, behavior level and reflection level. These three levels can be expressed through specific forms,
including the form of beauty balance, visual suggestion and form symbol. The balance method of the
beauty of form is to use the balanced allocation of graphics, colors and composition layout to produce
emotional effects. Visual suggestion method is to use graphics, color, and motive force to imply information
and promote the preset behavior. The law of form symbol is to realize the interpretation of information in
two ways: displacement resonance and form symbol. Finally, the information transmission of the chart

content is realized in an emotional way.

Conclusions
Information graphic design plays an increasingly important role in today's era. This study takes
Norman's three levels of emotional design as theoretical guidance, providing theoretical support for the

emotional design methods in the diverse field of information visualization (Tao, 2014).

Through the classification, analysis, and summarization of Chinese modern information graphic
cases, this study has derived the patterns of emotional design in information graphic creation. By utilizing
the emotional design methods, this study uses the design of the "Epidemic Popular Science Infographic” to
create visualizations that meet the audience's needs. The design transforms abstract concepts and data
into visually understandable representations, achieving a harmonious integration of design form and

informational content across the three levels of emotional design.
1. Emotional design analysis of infographics from the Republic of China to now

This study collected and analyzed 100 representative cases from the Republic of China to the
present day. Proportional statistics and year-on-year comparison data show that the application of
emotional design in the progression of time has become increasingly prominent. From 1911 to 1937, the
period from the establishment of the Republic to the outbreak of the Sino-Japanese War, there were
different changes in information graphics due to the transition from a loose cultural environment after the
overthrow of the monarchy to a tense cultural environment during the war (Scribner, 2018). The level of
emotionalization presented by design also varied, but overall it was relatively weak. The presentation of
cases remained at the basic level of emotional design. From 1937 to 1949, the period from the full-scale
resistance against Japan to the establishment of New China, the pressure of war prioritized efficiency in

society. The society was in an even more extreme state of tension, focusing more on the behavioral level
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and placing instincts and reflection at a lower priority, thus resulting in a decrease in emotionalization. From
1949 to 1978, the period from the establishment of New China to the beginning of the reform and opening-
up, China focused on economic development, which led to an increase in emotional design during this
stage, and the social and cultural environment gradually transitioned from tension to looseness. There was
a significant improvement at the instinctual level. From 1978 to 2019, the period from the reform and
opening-up to before the outbreak of the COVID-19 pandemic, with the rapid growth of China's economy
and the flourishing of cultural development, the social and cultural environment further shifted towards
loose culture. Emotional design in information graphics reached a high level across all three levels. However,
from 2019 to 2022, during the COVID-19 pandemic, due to the urgency of the situation, the societal and
cultural environment once again shifted towards tension. Design focused more on the behavioral level,
resulting in a decrease in emotionalization, but overall, it remained at a high level. In summary, since 1911,
as the overall societal and cultural environment in China transitioned from tension to looseness, the level
of emotional design in modern Chinese information graphics has shown an overall upward trend, reflecting
the corresponding changes in the societal and cultural environment during different periods. It can be
inferred that in the future, Chinese information graphics will continue to evolve in accordance with the

changing societal and cultural environment.

Modern Chinese infographics Emotional development and changes
Cases Emotional hierarchy analysis Statistical chart

1911-19374 1937-19494F 1949-19784F 1978-20194F 2019-20224F

espmw[nstinct esll=»Behavior Reflection e Tight & Loose Cultures

Figure 4: Emotionalized development and change of infographic in modern China
Source: Author Drawing (2022)

2. Conclude the formation rule of emotionalized design in infographic

This research is based on the selection and analysis of relevant cases of modern Chinese
information graphics, which are categorized into three design methods: Balanced Form Beauty, Visual
Suggestion, and Form Symbolism, representing the instinctual, behavioral, and reflective levels in emotional
design. The essence of information graphics design lies in the art of transforming abstract concepts and data
into visually understandable representations. In the design process, the chosen forms of beauty are
determined based on the emotional presentation media of the target audience. Secondly, the information
is transformed into actionable guidance through methods such as symbolism and suggestion, according to
the project’s action goals. Finally, existing forms in the audience’s mindset are utilized to express new

content, using symbolic means to convey new information, thus achieving the unity of form language and
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information content and accomplishing reflective-level design.
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Figure 5: Emotionalized design method model diagram of infographic

Source: Author

3. Inheritance and innovation of the infographic version in "Pandemic Science

Popularization Infographics"

This study applies the theory of emotional design to create the “COVID-19 Science
Communication Infographics” artwork, which represents the inheritance and innovation of modern Chinese
information graphics. The design draws upon the patterns identified and summarized from relevant cases
of modern Chinese information graphics, thereby inheriting the wisdom of Chinese information graphics
design. The layout creatively utilizes symbolic forms to evoke a sense of familiarity and employs
contextualization to resonate with the audience. In terms of visual presentation, innovative techniques such
as 2.5D and modern layout composition are applied to achieve aesthetic expression. By breaking away from
the conventional text-based layout, this design represents a significant innovation in this type of

promotional design.
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Figure 6: Emotionalized design method model diagram of infographic

Source: Author

Table 3 The relationship between the process of experimental creation and emotional expression

Process Steps for

Experiment Creation

The role of emotional expression

Clear goal

Who is the audience, what the purpose is, and what is the standard for
achieving the purpose. The goal guides the completion of the emotional
design style.

Information Collection

What is the information that the audience most needs to understand and
grasp? From the behavioral level, it can guide information editing to a

logical, orderly and effective direction.

Information architecture

The way of information architecture can guide the instinctive level of
information layout of the entire layout, thereby guiding the primary and

secondary relationship or parallel relationship of information transmission.

Visual presentation

Instinctive level, the constituent elements of the law of formal beauty and

the composition rules of the law of formal beauty.

Behavioral level Information needs to be received clearly and effectively,

visual suggestion method, clear expression of level.

Level of reflection Let the audience have a sense of intimacy and

resonance, using morphological symbolism.

Make output

Instinctive level needs, visual output should show the best effect, touch

should be comfortable, printing output, paper selection.

Source: Author
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Table 4 Emotional design three levels of theoretical evaluation and analysis table

Emotional Instinctive level Behavioral level Reflective level
evaluation
good-looking easy to use connotation
Design Design facilitates use Trigger recall thinking and link

requirements

attractive

of features

emotions

Elementary +1

Survival and Security
Needs

Identify Serious
Patterns Faster

Emotional extension triggers

individual memories

Intermediate +1

aesthetic experience

needs

Easier to understand

the connotation

Cultural connotation and

social meaning are far-reaching

Advanced +1

Demand for Surprise

Experience

Easier application

design and output

Multiple metaphors contain

philosophy of life

Source: Author

Emotion-driven design enhances the efficiency of information communication by evoking

emotional resonance and expressing rationality. In the context of popularizing knowledge about epidemics,

emotion-driven design enables more effective and relatable communication of the same content.

The data analysis of emotion-driven design in information graphics is evaluated through three

levels of emotional engagement, taking into account visual flow and cognitive psychology. By leveraging
emotion-driven design to its fullest potential, information is organized based on visual flow and cognitive
psychology, resulting in enhanced communication effectiveness.

In summary, emotion-driven design makes information communication more efficient and
engaging. By eliciting emotional resonance and expressing rationality, optimizing visual and cognitive
processes, information graphics can effectively convey complex information and create stronger resonance,

holding immense potential in domains such as popularizing knowledge about epidemics.
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Abstract

Huagu opera is a kind of local opera in Hunan Province. It is widely spread in various regions of
Hunan Province. It is formed on the basis of China's folk music and some other traditional culture. At present,
there are not many works about it in China, which are generally limited to the research of music, singing
and lyrics, and less related to the teaching of Flower Drum Opera. This paper attempts to comprehensively
analyze the art of teaching and learning Huagu opera from the perspective of teaching, in order to fill the
deficiency of previous research on this subject.

Hunan Flower Drum Opera originated from folk song and dance. After three stages of development,
it has gradually become a widely popular local opera in Hunan. This paper first discusses the inheritance,
protection and development of Hunan Flower Drum Opera in China as a whole, then discusses the
characteristics of Hunan Flower Drum Opera vocal music teaching one by one from the research on the
vocal music characteristics of Hunan Flower Drum Opera, and finally analyzes the feasibility analysis and
theoretical basis from the theories of educational Anthropology and cultural ecology.

In general, this paper comprehensively analyzes the characteristics of Hunan Flower Drum teaching,
provides some references for the filling, creation and appreciation of Hunan Flower Drum Opera college

teaching, and also plays a certain role in promoting the further research of Hunan Flower Drum Opera lyrics.

Keywords: College music school, Music education, Flower Drum Opera

Books on the inheritance, protection and development of Hunan Huagu Opera in China

Books on the inheritance, protection and development of Hunan Huagu Opera in China. As a local
opera with strong local characteristics and even an important national influence, Hunan Huagu Opera should
arouse great attention and attention from academic circles. However, due to some objective reasons, the
research work on Hunan Huagu Opera is not satisfactory. The special research on it can be traced back to
after the founding of the People’s Republic of my country. In the book "Hunan Opera History" written by
the famous Chinese opera researcher Mr. Yin Bokang, the systematic list Some documents and monographs
about Hunan Huagu Opera after the founding of the People’s Republic of China are published. Besides that,
"Hunan Huagu Opera Music" published in December 1952, "Changsha Huagu Opera Music" published in
August 1958, "Hunan Huagu Opera Music" published in June 1962, "Hunan Huagu Opera Music" published in
October 1978. "Commonly used tunes of Hunan Huagu Opera" published in June 1980, "Sequel of
Commonly used tunes of Hunan Huagu Opera" published by Hunan Literature and Art Publishing House in
December 1986, etc. These books systematically explain the author's research on music and tunes. From
the above monographs, it can be seen that from the founding of the People’s Republic of China to the
mid-1980s, the research on Hunan Huagu Opera only focused on music and tunes. It is said that the Huagu

Opera at this time is still pictured in the field of "music".
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Figure1-2: Commonly used Of Hunan Huagu opera

Source: HuanHuagu opera song book

In September 1988, Mr. Long Hua of Hunan University wrote "Hunan Opera History Draft" (Longhua,
1988). The most exciting part is the No. The twelve chapters mainly summarize the historical evolution of
Hunan Huagu Opera, the stages of traditional repertoire, and the types and genres of art. At this time, it can
be regarded as the Huagu Opera being studied as a kind of culture. After 1988, the creation of Hunan Huagu
Opera became less and less, and some of them only made some simple articles on the "history" of Hunan
Huagu Opera, which briefly summarized its artistic types and characteristics.

"Intangible Heritage Protection and Hunan Huagu Opera Research" (Zhu Yongbei, 2014) is a work
published in 2014. The book proposes to protect inheritance and intangible cultural heritage. Culture is the
"incense" that strengthens our national cultural identity, promotes national exchanges, national unity and
maintains national unity, and stimulates the creativity of national cultural development. Hunan Huagu
Opera can be traced back to the middle of the Qing Dynasty. It has gone through the changes of the times
and has a strong local color and life atmosphere. It is a portrayal of the real life of the broad masses of
people and reflects the importance of inheriting the Huagu Opera.

Research on the Inheritance, Protection and Development of Hunan Huagu Opera of China in

Dissertations and Periodicals

Research on the Inheritance, Protection and Development of Hunan Huagu Opera of China in
Dissertations and Periodicals.In the 1970s and 1980s, Mr. Long Hua wrote and published three papers on
the research of Hunan Huagu Opera. These three papers are "Research on Hunan Huagu Opera", "Art Types
and Schools of Hunan Huagu Opera", "The Development of Hunan Huagu Opera." This paper has made a
more in-depth study on the traditional Hunan Huagu Opera from the academic level. In the early 1990s,
Hunan Province held an art seminar on Hunan Huagu Opera. The conference invited many famous experts
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in folk music, such as Professor Liu Zhengwei. In October 1994, Hunan Literature and Art Publishing House
published the conference papers "Selected Papers on Hunan Huagu Opera". There are a total of 20 papers,
including 14 papers on Hunan Huagu Opera. These papers deal with the historical origin and evolution of
Hunan Huagu Opera. And development, and generalized its artistic characteristics, director arts, language
characteristics, and musical characteristics.

After the 1990s, along with the prosperity of various new types of pop music, Hunan Huagu Opera
has received an unprecedented neglect. There are very few people studying Hunan Huagu Opera, and the
research on Huagu Opera is facing a crisis. In the 21st century, Hunan Huagu Opera, as a literary and artistic
form with local characteristics and extensive influence, was once again mentioned by academia. In June
2006 and June 2008, the State Council approved the Ministry of Culture to confirm and announce that
Hunan Huagu Opera was listed as an intangible cultural heritage. This is undoubtedly an affirmation of
Hunan Huagu Opera. Therefore, the inheritance, development and protection of Yiyang Huagu Opera has
become a top priority. Therefore, the later research on the Hunan Huagu Opera was once again brought up
to the academic height, and the focus of the research has also changed from the original brief overview to
the current inheritance and development.

In 2007, "Research on Hunan Huagu Opera", written and published by Dr. Tan Zhenming, once again
gave Hunan Huagu Opera new strength. The holistic research has played a huge role in promoting the
development of Hunan Huagu Opera.

In 2010, Dong Ning published "On the Inheritance and Development of Hunan Huagu Opera". The
author also analyzed the current status of Hunan Huagu Opera. And analyze the reasons for the plight of
the inheritance and development of Hunan Huagu Opera.

In 2012, He Luxiang published a master paper "On the Development and Promotion of Hunan
Huagu Opera". The article mainly put forward Hunan’s current situation. There are several directions in the
development of Huagu Opera, namely "vulgar", "new", "entertainment’, and "integration". He also explained
his own thoughts on the promotion of Hunan Huagu Opera, which also includes the status quo of the
development of Hunan Huagu Opera, the difficulties and reasons encountered in the development and
promotion process, and finally put forward countermeasures. In these countermeasures, what the author
puts forward is nothing more than the innovation of Hunan Huagu Opera itself, the promotion of publicity
work, and the cultivation of inheritors. Hunan Huagu Opera is a kind of opera, its vitality is naturally in the
mouth and ears of the people, and the outstanding inheritors undoubtedly inject fresh blood into the
ancient folk art, but the previous literature did not. The professional plans for the cultivation of the heirs
of Hunan Huagu Opera are mostly developed along the traditional model.

In 2014, Zhang Tianhui and Li Qiaowei co-authored and published "Analysis of the Function and
Value of Music Education in Local Colleges and Universities for the Intangible Cultural Heritage Inheritance".
The first time it is proposed to put Hunan Huagu Opera as a form of curriculum education into the classroom,
so that the inheritance and development of Hunan Huagu Opera will be more improved by the education
community. Scientific and strict planning and promotion. This paper expounds the significance and
measures for the inheritance and development of Hunan Huagu Opera from the perspective of the
responsibility of the high school. It is an integration of folk art and school education.

In 2016, Li Manxia published "A Preliminary Study on the Preservation and Development of the
Intangible Cultural Heritage of my country's Traditional Dramas-Taking Hunan Huagu Opera as an Example"

the article analyzes the development status of Hunan Huagu Opera, and points out that the excellent
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traditional culture is declining step by step. With the rapid development of foreign culture and Hunan’s
cultural and entertainment industry, traditional Huagu Opera has not been placed in a corresponding
cultural position, the single inheritance method of Huagu Opera, insufficient government investment and
other factors have made Huagu Opera difficult to survive, causing Hunan Huagu Opera to fall into a
downturn.

In 2017, Liu Wenfeng published "Thoughts on the Inheritance and Protection of Traditional Dramas".
The article proposes that traditional opera is a national folk The treasure of art is an important part of my
country's intangible cultural heritage. With the changes in production methods and lifestyles, as well as the
impact of foreign culture and art, the social conditions on which Chinese opera depends for survival have
undergone profound changes. The situation of opera dominating the urban and rural stage is gone forever,
and opera not only withdrew from the urban stage, Moreover, the performance market in the countryside
is shrinking day by day, and some dramas have died out or are on the verge of extinction. We are deeply
aware that in order to better inherit the culture of opera, we need to earnestly carry out inheritance work,
impart skills without reservation, cultivate future talents, and actively participate in exhibitions,
demonstrations, education, seminars, exchanges and other activities. Education is the basic way of cultural
transmission. We should pay attention to the popularization of traditional opera in school music curriculum,
and promote the prosperity and development of traditional opera.

In 2018, Zhu Yongbei published "Main Issues and Development Ideas for the Inheritance of Hunan
Huagu Opera", on the one hand, the article points out that through certain efforts, Huagu Opera has
developed correspondingly, but it still faces problems such as the loss of performance talents, lack of
creative staff, lagging management mode, outdated opera content, backward inheritance methods, serious
shortage of funds, etc., the passing of inheritors and institutions. The forced transformation of Huagu Opera
has continued to die out. On the other hand, the article proposes to promote the development of Huagu
Opera from the aspects of cultivating inheritors and encouraging Huagu Opera innovation, and actively seek
breakthroughs from oneself with an enterprising spirit to get out of the predicament of Huagu Opera's
survival and development.

In 2018, Xu Yanwen published "Looking at the Inheritance and Development of Hunan Local Opera
from Changsha Huagu Opera". The article pointed out the Spring and Autumn and Warring States Period
There is a silhouette of Huagu Opera, which has always been loved by the public. In recent years, economic
globalization and cultural diversification have brought about changes in the cultural environment that
traditional operas rely on, leading to a series of problems such as market slump, lack of audiences, deserted
theaters, difficulty in repertoire innovation, and brain drain. Appear. At the same time, the article puts
forward suggestions to increase support, plan inheritance and development, determine key repertoires,

encourage team building, grasp market rules, and strengthen reform and innovation.

Books on the Vocal Characteristics of Hunan Huagu Opera in China.

Hunan Huagu Opera Hunan Huagu Opera has rich and beautiful tunes, lively forms, easy-to-
understand language, simple and lively performances, and has strong local ethnic characteristics and life
atmosphere. Although there are many differences between Hunan Huagu Opera and my country's national
vocal music, it is conducive to promoting the development of national vocal music tune creation. At the
same time, it also contributes to the improvement of national vocal works and skills in terms of singing

methods, lyrics creation, and singing performance. Had a far-reaching impact.
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The singing of various vocal tunes in the national vocal art cannot be separated from the dialect,
and it needs to be reflected in the dialect. Zhang Geng believes in "General Theory of Chinese Opera" "The
so-called vocal cavity system is a kind of vocal cavity that spreads from its birthplace, takes root in various
places, and forms the various local branches of this vocal cavity. These branches and their matrix The
sound cavity forms a system, and we call it the sound cavity system in opera.

Therefore, there are Xu Jiangzhen’s "Language and Singing" (1984), "Singing Language Art" (1992), Yu
Dugang's "Vocal Language Art" (2000), etc., related to the vocal language art works. This part of the work
involves content. Mainly the relationship between the characteristics of Chinese initials, vowels, and tones
and the biting and vocalization of Chinese vocal music works. Most of this type of research is conducted
from the perspective of how dialects influence the melody and style of singing. In this type of monograph,
Longhua’s "Hunan Huagu Opera Research" comprehensively and systematically discusses the historical
development of the Huagu Opera, the organization of the club, traditional repertoire, modern repertoire,
artistic features, and musical tunes.

In addition, Mr.Yu Huiyong's "Research on the Relationship between Tune and Ci" systematically
discusses the three aspects of the relationship between tones, rhythm and structure in traditional Chinese
opera from the perspective of creating tune. Mr.Shen Qia’s "Interpretation of the Relations of Tune" and
the two "Continuation of the "Interpretation” published by Mr.Shen Qia based on the content of his teacher,
Mr.Yu Huiyong's lectures on the "Theory of Relations of Tune" After in-depth interpretation, the works and

articles of the two predecessors are important theoretical basis and references for the research of this topic.

Research on the Characteristics of Vocal Music in Hunan Huagu Opera in Dissertations and Periodicals.

In 1987, Wang Ningyi "Looking at the Musical Image in Songs from the Relationship between Songs
and Songs". In the article, "The understanding of the special nature of songs can only be revealed in the
overall relationship between poetry and music. Of course, it is impossible to understand songs without first
clarifying the particularities of these two means in songs. The comprehensive nature of it."

In 1998, Zhou Qingging's "Rap and Singing Art and Literature and Language in my country". Talked
about the concrete embodiment of the relationship between rap music and language tone, rhythm
structure and tone color: the relationship between rap music and language tone is mainly reflected in the
melody line of music; the relationship between rap music and language rhythm is mainly reflected in the
structure of lyrics ; The relationship between rap music and language timbre is mainly reflected in the
timbre of initials and finals and the timbre of the combination of the two.

In 2006, He Jian focused on the characteristics of Huagu Opera language and lyrics in "Research on
Hunan Huagu Opera Singing". In Huagu Opera, as a Hunan-style opera, the local dialect is used when singing.
It also talked about the harmony between the tones of the Huagu Opera and the tune, showing the
harmony and beauty of the rhythm.

In 2010, Tang Ningyan introduced the consonants and consonants of Changsha dialect in "Changsha
Huagu Opera Singing and Speaking. There are more vowels than initials and vowels in Mandarin. Moreover,
there are six tones in Changsha dialect, which are also more than Mandarin. "Articulate clearly and sound
melodiously" is also very important in Huagu Opera. Lei Jia was in "Integrating Opera Singing Method with
National Singing Method-Taking Hunan Huagu Opera as an Example". It introduces the characteristics of the
tune structure of Huagu Opera, which can be divided into two categories: positive tunes and minor tunes.

The positive tune structure is square, and the minor tunes are some primitive folk songs and folk songs. In
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terms of musical structure, the music of Hunan Huagu Opera belongs to the "qupai combination", and there
are also a large number of "bangjiang".

In 2011, Qian Rong's "Discussion on the Regional Music Value of Original Lyrics in Singing-Three
Explorations of "Singing and Yinsheng". This article explains the necessity of using the original text to sing
from two aspects: the vocal sound determines the sound position of singing, and the regional vocal sound
determines the regional style of singing.Huang Sai in the "Quest for Life-The Artistic Innovation and
Significance of Hunan Huagu Opera". The author is reviewing the status quo of Huagu Opera since the 1980s,
using its artistic innovation to conduct dynamic research and analysis of musical forms. Based on the
fieldwork in 2009, he attempts to contribute to the research on the dynamic status of Hunan Huagu Opera.

In 2013, Li Yan introduced the traditional accompaniment of Yueyang Huagu Opera in "Singing Study
of Yueyang Huagu Opera". Only use Wengqin, Suona and Dizi. The accompaniment features are mainly
manifested in the tuning chord style, fingering, and accompaniment score removal form. At the same time,
the Changsha Huagu Opera and Yueyang Huagu Opera are compared. In terms of singing skills, the difference
between Dan and Xing is the biggest, which is manifested in the use of true and false sound. Yueyang Huagu
Opera strictly distinguishes between true and false sound. He Yimin and Owen Juewen listed Huagu Opera
in "A Preliminary Study of the Twenty-One Methods of Hunan Huagu Opera" (He Yimin& Owen Juewen,

2013). Twenty-one kinds of lusciousness. There are "electric shock cavity", "saw tooth cavity", "toothbrush

cavity", "line knot cavity", "wood stick cavity", "knife handle cavity", "uphill cavity", "downslope cavity", "pad

cavity", "Back flashing", "throwing cavity", "antler cavity", "clide cavity", "upper slip cavity", "flower tongue

cavity",

, 'spinning cavity",

cough cavity", "ha-ha cavity month "Oral cavity", "yang Tazi cavity" and "pimple
cavity".Bin Lei took "Liu Hai Cuts the Woods" as an example in "A Study on the Characteristics of Huadan
Opera in Hunan Huagu Opera", and also developed the style and tone of Huagu Opera.

In 2015, Wu Jing, an associate professor at the School of Music of Hunan Normal University, in "On
the Influence of Hunan Huagu Opera Singing Method on National Singing", analyzes the theories and
interrelationships of the three aspects of Huagu Opera's breathing, resonance, and tune, and points out
how Hunan Huagu Opera influences folk singing singers through the three aspects of breathing, resonance

and tune.

Figure 3: Professor Wu Jing is instructing the tune and the action
Source: Chen Gang 7 October 2021
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Dissertations and Journals: Research on the Hunan Huagu Opera into the Music Education System

Dissertations and Journals: Research on the Hunan Huagu Opera into the Music Education System

In 2000, Li Fangyuan stated that "Music is the social behavior that best reflects the cultural
characteristics of different nations. Through music Understanding different nationalities is one of the most
effective and valuable behaviors. At the same time, it can further deepen the understanding of the music
culture of different nationalities."

In 2006, Huang Huali at present, the development of regional ethnic music education resources of
local culture has a good development space in the setting of music courses, which can make up for the
singularity of current music education courses and the diversified development of ethnic music education
to a certain extent. And innovation has important meaning. It is also based on this thinking that we propose
that the music majors of local colleges and universities should set up regional folk music courses. Ethnic
music is an important cultural resource in our country, as well as an important resource for music education.
As a discipline, ethnomusicology has entered my country's professional music education in the form of
courses. Although it is not long, it has played a role in promoting the positive development of music
education in our country. The role of.

In 2013, Zhang Minhua was in the "Study on the Inevitability of the Regionalization of Vocal Music
Teaching in Local Universities". Discussing the establishment of ethnic characteristic music education in
schools, pointing out that “in order to achieve the educational goal of serving local music culture, schools
and local colleges must introduce and strengthen the construction of regional music culture in teaching,
and cultivate suitable and needed talents for local people. At the same time, it has also found a unique
way out for the school to create quality courses and specialty majors. Zhou Xizheng and Zhang Vi, studied
on the Construction of Chinese Opera Entering the Music Education System of Higher Normal Schools——
Taking Hubei Han Opera as an Example", divided into music education and music education of higher normal
schools, the status and role of local opera in the music education system of higher normal schools, and
local operas in the music education system of higher normal schools. The Huagu Opera as an example,
expounds the theory of music pedagogy, music education in higher normal schools, and music curriculum
content system in higher normal schools.

In July 2015, the General Office of the State Council issued the "Several Policies on Supporting the
Inheritance and Development of Traditional Chinese Opera", which stated: "Vigorously promote the
introduction of Chinese opera into campuses, carry out various forms of campus opera activities, and
actively inherit the excellent culture of the motherland. It is recommended that Hunan Huagu Opera be
included. Quality education classrooms incorporate ethnic culture into the syllabus, strengthen students’
knowledge and understanding of ethnic culture, enhance the status and image of folk artists in people’s
hearts, and enhance the protective effect of Hunan Huagu Opera. In 2017, the General Office of the Central
Committee of the Communist Party of China and the Office of the State Council The "Opinions on the
Implementation of the Project for the Inheritance and Development of Chinese Excellent Traditional
Culture" issued by the department pointed out: "Culture is the blood of the nation and the spiritual home
of the people. Cultural self-confidence is a more basic, deeper and more lasting force. "

As the cultural heritage of human beings, colleges and universities integrate the Hunan Huagu
Opera tune into the curriculum teaching system of vocal music majors in major universities in my country.
This is an important measure of the current reform of the vocal music major curriculum system and talent

training model in China. From the current point of view, many colleges and universities in our country have
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selected part of the Huagu Opera for vocal music majors and incorporated them into the vocal teaching
materials.

Dissertations and journals: Research on the integration of Hu-nan Huagu Opera into the teaching of
music education system

Through consulting, the author found that there are few literatures about the Huagu Opera teaching
methods that can be used for reference. Among the 25 articles collected and read, the author believes
that the following articles are exemplary.

In 1987, Hu Shixiu was summarized in "Huangmei Opera Art", and the main points should be paid
attention to from the beginning to the end of the opera vocal music teaching. Contradictions, distinguish
primary and secondary. Aiming at different students, analyze the key problems in the vocalization method,
and formulate the teaching plan of "holding the watermelon first". More attention should be paid to the
teaching principle of the national singing method of "using emotion to bring sound, both voice and emotion".
In vocal music teaching, we should try our best to shorten "Sing Liang Xiaocheng, Luo Dongsheng read one
and four major pieces to sing one by one". In the classroom, there is a "sound and emotional" synthesis
training, which is close to the stage requirements.

In 2013, Xiang Zhangyuan published "Analysis of Hunan Huagu Opera Singing Technique Training",
pointing out that the singing technique of Hunan Huagu Opera is more than " The method of "trembling"
and "non-trembling”, as well as many methods of emphasizing the tone, some-times it is a sound,
sometimes it is a sound decoration. It is precisely because of these rich and polished singing that it
constitutes the rich Huagu Opera. The characteristics of singing. It can be divided into 18 kinds of tune-up
techniques. Most of these tune-ups originally existed in the singing voices of Huagu Opera. It is difficult to
express on the chart if the actors master and use them flexibly. In turn, the performances of the actors
must be detailed. It is also very difficult to write down the score on the score. In addition, Professor Xiang
Zhangyuan has a wealth of teaching experience in the teaching of the Huagu Opera Acting major. The
teachers mostly use the "oral and heart-to-heart teaching" demonstration teaching method, emphasizing
the understanding and interpretation of characters and works. Particular attention is paid to edify students
with the "life-style performance" style of Huagu Opera and the "nationalization of voice tone" style.

In 2016, Liang Xiaocheng and Luo Dongsheng, "National Vocal Music" In Teaching and Singing,
Reference and Application of the Tuning Technigues of Hunan Huagu Opera" pointed out that Hunan Huasgu
Opera has accumulated a lot of singing experience and techniques worthy of reference by national vocal
music. The most distinctive feature lies in its very charming tone-enhancing techniques, which can be
divided into details. There are five categories of tremolo cavity, sliding cavity, pause cavity, turn tone cavity
and tongue punching cavity, which can be used in contemporary folk vocal music teaching and singing,
which can greatly improve the teaching effect of folk vocal music and improve the singing level of students'
folk vocal music. In 2016, Zhang Hongwei published an article "Thoughts on the Teaching of Huagu Opera
Acoustic Tunes", thinking that teachers need to pay attention to the teaching process of Huagu Opera
acoustics. The importance of vocal training is to guide students to use scientific and reasonable vocal
methods to sing the Huagu Opera. In the process of vocal music training, teachers also need to pay attention
to students’ vocalization, correctly accept students’ differences, adopt teaching methods based on their
aptitude to effectively guide them, and give encouragement and praise at appropriate times to enhance
their singing Self-confidence.

In 2017, Zhong Chunmei published an article "Analysis of the Significance of Chinese Opera Entering
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Campus', the article mentioned that Chinese opera is the world’s Although one of the three major
performance systems that rank side by side the "Steinney System" and the "Brecht System", although it
enjoys a high reputation in the world, its development in China is worrying. As a part of Chinese opera,
entering school music education of Huagu Opera can not only improve the students' national cultural
literacy, but also open up a path for the in-heritance and development of Huagu Opera. This shows the
great significance of inheriting local traditional music. Zhang Mi said, the famous vocal educator Jin Tielin
believed that the Huagu Opera "used half the true and false in singing”, so when applied to the singing of
folk vocal music, it can make the voice more flexible, and the sound range is wide and the tone is mellow
and bright. Li Qiaowei and Zhang Tianhui published an article "Study on the Inheritance of Hunan Huagu
Opera in College Music Education”, discussing the importance of local opera in school music education
from two aspects: the cultural connotation and educational inheritance value of Hunan Huagu Opera. Huagu
Opera is a characteristic culture of our country, which embodies people's yearning for life. The foundation
of education is inheritance, and the value of Huagu Opera needs to be better passed on through education.

In 2018, Xiao Hairong published an e-magazine article "Practical Research on Incorporating Native
Drama Culture into Classroom Teaching". This article incorporates Heng Yang's native opera into the school's
curriculum teaching management system, paving the way for the introduction of native opera into cam-pus
and drama into classroom activities. From the integration of relevant subject curriculum resources, the
classroom as the main position of opera teaching, the active development of opera club activities, and the
cultivation of students’ hobbies and expertise The necessity of Chinese opera into classroom activities.
Besides, Guan Xian published "A Preliminary Study on the Curriculum Setting and Curriculum System
Construction of Chinese Drama History". Establishing the drama awareness' of the major of drama, film and
television literature, we must cultivate the students' ability to understand and interpret drama from the

perspective of stage art, and it is essential to observe and appreciate drama performance."

The theory of educational anthropology is analyzed in detail

The author is from Changsha, the hometown of Huagu Opera, and has a certain understanding of
Huagu Opera; under the guidance of his doctoral tutor, he earestly studied music education courses and
mastered the basic theories of music education anthropology. Huagu Opera inherits narrative data, tracked
and photographed audio and video, tracked and recorded music scores, read and organized scripts, and
obtained relatively rich information and clues; at the same time, accumulated work and teaching experience
in the past few years, taught Huagu Opera courses in schools, and compiled teaching guides for this subject,
Teaching students the relevant theories of Huagu Opera and some opera school performances,
accumulating certain experience for the research of this article. Especially the learning of pedagogical
anthropology, cultural ecology and functionalism provides a solid theoretical foundation for the research
of this article.

The above-mentioned books and papers on Hunan Huagu Opera are relatively rich and complete.
They are summed up through unremitting efforts by experts and artists of Huagu Opera, as well as some
researchers and enthusiasts. They have very measurable academic research value. The writing of the thesis
provides a lot of information and examples. At the same time, the analysis and explanation of the teaching
characteristics and text of Huagu Opera is still limited, especially the research on the vocal music teaching
of Huagu Opera is still blank, which leaves the author with room for further research and discussion. The

author will analyze and sort out the materials, and through field investigation and textual research, will
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further discuss the teaching characteristics of Hunan Huagu Opera Vocational Art School to fill some gaps
in the research.

Education anthropology is a cross-discipline of pedagogy and anthropology. It is not only a branch
of pedagogy, but also a department of anthropology. This is an emerging subject that applies
anthropological theories and methods to solve educational problems. "Research on the relationship
between education and culture is the basic theme and main field of educational anthropology, and it is at
this point that constitutes the fundamental difference between educational anthropology and others. It
provides a new framework for observing human education "It combines anthropology, pedagogy, history,
sociology and other knowledge into one furnace, advocating that education should be grasped from the
height of human development. Essence, exploring the relationship between education and culture, opened
up new horizons in educational research, and formed a new path for educational exploration. Based on
the theory of educational anthropology, this article discusses the relationship between the education and
inheritance of Huagu Opera school and the promotion of Chinese excellent traditional culture, and
expounds the educational value of Huagu Opera school education and inheritance from the perspective of
the development of human society.

Cultural ecology theory

Cultural ecology theory is an anthropological theory widely respected in anthropology circles in Britain and
the United States and other countries after the Second World War. The theory of cultural anthropology
was first put forward by American anthropologist Julian Steward. In his book "Theory of Cultural Change"
completed in 1955, he systematically discussed the theory of cultural ecology. The basic point of view is
that the generation and development of culture are closely related to nature, history and humanities, and
advocates that the laws of cultural generation, development and changes should be examined from the
natural ecological environment and historical and cultural background of human society. As a representative
of regional culture, Huagu Opera is produced and developed in the context of regional nature and
humanities. The research in this paper will use the theory of cultural ecology to reveal the regional cultural
characteristics and the composition of the cultural ecosystem from the natural environment and human
background of Huagu Opera, and provide guidance in shaping the cultural ecological environment for the

education and inheritance of Huagu Opera.

Current status of foreign research

For many years, we know very little about the status of foreign scholars studying Hunan Huagu
Opera. The reason is that in the past we were relatively closed and had fewer channels to obtain foreign
information. After the reform and opening up, exchanges at home and abroad have become more frequent.
However, there is still not much information on the research of Hunan Huagu Opera, and the author has

not found relevant information on the study of Hunan Huagu Opera abroad.
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Abstract

This research delves into the profound impact of multi-sensory integration on consumer experience
within the domain of brand design, with a particular focus on the subject of artificial intelligence (Al) in
brands. The study is rooted in the recognition that perception is a complex process that amalgamates
information from various sensory channels, fostering a comprehensive understanding of our environment.
Central to this exploration is the concept of 'Multi-Sensory Integrated Design," an innovative approach that
actively engages all human senses - sight, hearing, taste, smell, and touch - to craft a holistic sensory
experience for consumers. The research investigates how the integration of multiple senses can effectively
stimulate and guide consumer behavior, thereby elevating the overall brand experience. It emphasizes the
evolving landscape of brand design in an era marked by rapid technological advancements and the
omnipresence of the Internet. In this context, brands are transitioning from a product-service orientation to
an emphasis on product-experience. The study employs a qualitative approach, gathering data from diverse
sources, including academic articles, industry reports, and case studies of brands that have successfully
implemented multi-sensory integration in their design. The findings underscore the paramount importance
of multi-sensory integration in brand design, showcasing how the seamless blending of various senses not
only enriches the consumer's experience but also fosters a deeper emotional connection between the
consumer and the brand. The research also delves into the potential of emerging technologies such as
augmented reality (AR) and virtual reality (VR) in enhancing multi-sensory brand experiences, particularly in
the context of Al-powered applications. The research concludes with forward-looking suggestions for future
studies and the application of the multi-sensory integration design concept to brand design, aligning with
the ongoing trends in technological advancements. This research provides valuable insights for both
practitioners and scholars, offering a roadmap for more effective and impactful brand design strategies in

the future, with a special emphasis on the transformative role of Al in brands.
Keywords: Multi-Sensory, Brand Design, Consumer Experience

Introduction
Perception is a complex, multifaceted process that synthesizes information from various sensory
channels, creating a holistic understanding of our environment. This principle underpins 'Multi-Sensory

Integrated Design,' an innovative approach that engages all human senses - sight, hearing, taste, smell, and
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touch - to curate a comprehensive sensory experience for consumers. This methodology is especially
relevant in the context of the contemporary market economy, which has transitioned from a product-
service orientation to an emphasis on product-experience.

The title of this study, 'Multi-Sensory Integration in Brand Design: A Comprehensive Approach to
Consumer Experience," encapsulates our exploration of the profound impact of multi-sensory integration
on consumer experience within the realm of brand design. The objective of this research is to delve into
the ways in which the engagement of multiple senses can stimulate and guide consumption more
effectively, thereby enhancing the overall brand experience.

In this era of rapid technological advancements and the ubiquity of the Internet, brand design
has evolved beyond the confines of visual information. It now incorporates a richer, more complete
transmission of information across all sensory modalities. Brands that successfully apply the concept of
multi-sensory design are pioneering this paradigm shift, offering consumers an experience that transcends
traditional boundaries and expectations.

This study aims to delve deeper into this innovative approach to brand design, exploring its
implications for consumer experience. It seeks to illuminate how multi-sensory integration can be harnessed
to create more engaging and memorable brand experiences, thereby contributing to the burgeoning body
of knowledge in this field. By doing so, it hopes to provide valuable insights for practitioners and scholars
alike, paving the way for more effective and impactful brand design strategies in the future.

The increasing popularity of Al in the hotel industry Al technology is an important boost to the
hotel industry. Its application background is supported by market data and academic research, and it is also
consistent with relevant theories. Research data further demonstrates the success stories of Al in improving
customer satisfaction and enhancing brand loyalty. Hotel brands should actively apply Al technology to
provide customers with more intelligent and personalized services, further consolidate their brand image,
and achieve more sustainable and stable development.

1. Market data support: According to Statista, global travel business spending has grown steadily
from US$836.1 billion in 2016 to US$867.9 billion in 2020. The application of Al technology in the tourism
and hotel industry has also grown in tandem with it, becoming a sharp tool for improving service efficiency
and increasing customer satisfaction.

2. Academic Research Background: In recent years, more and more academic research has
focused on the application of Al in the hospitality industry. For example, the study by Liu et al. (2021) found
that the intelligent recommendation system with Al technology has a significant impact on improving hotel
customer experience and increasing loyalty.

3. Improve customer satisfaction: According to Accenture's research, more than 80% of travelers
said they prefer to communicate with Al assistants. Intelligent customer interaction with Al technology
provides customers with a more convenient and personalized service experience, increasing customer
satisfaction.

4. Enhance brand loyalty: InterContinental Hotels Group (InterContinental Hotels Group) uses
Al technology to provide personalized recommendations and customized services, resulting in a 15%
increase in the occupancy rate of loyal members compared to non-members, demonstrating the
effectiveness of Al in improving brand loyalty.
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Research objectives

Study is to explore the impact of multi-sensory integration on consumer experience in brand design.

Literature Review

1. Multi-Sensory Integration and Brand Experience

Brand experience marketing, as elucidated by Dr. Bernd H. Schmitt in his seminal work 'Experiential
Marketing,' redefines marketing by focusing on the consumer's senses, feelings, thoughts, actions, and
relationships (Byrd, 2001). This approach targets the consumer's experience with brand products, where
experience resonates with stimulation. As consumers interact with a product - from selection and usage to
repurchase - they generate sensory, emotional, and cognitive responses that stimulate the brand. With the
continuous elevation of living standards and consumer demands, the focus has shifted towards quality of
life and psychological satisfaction. In this context, experience serves as a critical medium. Amidst fierce
market competition and rapid technological advancements, the unique feelings and experiences attached
to a brand provide consumers with a broader choice spectrum. A study by Singh et al. (2022)
pointed out that Al technology can help predict customer needs, allowing hotels to prepare in advance to
meet guest expectations.

2. Sensory Stimulation and Brand Experience

Humans interact with the world through their senses. We perceive our surroundings through sight,
hearing, touch, smell, and taste, establishing an emotional and direct relationship with them. This
psychological phenomenon is known as sensation. Brand experience is an interactive process between
consumers and brands. From initial selection to repurchase, consumers receive sensory stimulation that
generates psychological responses, thereby mobilizing their emotional feelings, prompting thought
processes, and influencing actions. This interaction enables consumers to establish associations and
preferences for the brand. Sensory stimulation, therefore, is a fundamental and essential dimension of
brand experience (Gao, 2016).

3. Multi-Sensory Brand Experience

In the brand experience, when two or more senses simultaneously receive stimulation from the
same source, consumers' senses receive more information, leading to a more integrated and rich multi-
sensory brand experience. In the realm of experience marketing, multi-sensory integrated design fully
stimulates and mobilizes both perceptual and rational factors of consumers, thereby enhancing their
purchasing power. Multi-sensory integration forms an effective emotional connection, making the brand
experience multi-dimensional and fostering consumer loyalty to the brand. Consumers with positive brand
experiences are more likely to exhibit high brand loyalty. Therefore, the concept of multi-sensory integrated
design should be fully incorporated into brand design. The research of Balaji et al. (2021) shows that through
the intelligent guest room system, guests can control the room facilities through Al voice assistant, improve
the check-in experience and enhance the brand image. The research of Kim et al. (2020) shows that the
introduction of Al service robots in hotels for room delivery and item delivery improves service efficiency
and customer satisfaction.

4. The Evolution of Multi-Sensory Brand Experience

The evolution of multi-sensory brand experience is a testament to the dynamic nature of the
consumer market. As consumers become more discerning and demand more immersive and engaging

experiences, brands are compelled to innovate and adapt. The integration of multi-sensory elements in
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brand design is a response to this demand, offering consumers a more holistic and memorable brand
experience. This evolution is not just a trend, but a paradigm shift in the way brands interact with consumers,
marking a new era in brand design and marketing. The research of Almeida et al. (2021) emphasizes that Al-
based personalized services can significantly improve customer satisfaction, by tailoring services to meet
guest preferences, thereby enhancing guest loyalty and actively spreading word of mouth.

5. The Impact of Multi-Sensory Brand Experience

The impact of multi-sensory brand experience extends beyond consumer engagement. It has the
potential to transform the way brands are perceived and valued, influencing consumer loyalty and brand
equity. By offering a more immersive and engaging experience, brands can differentiate themselves in a
competitive market, foster deeper connections with consumers, and ultimately drive growth and
profitability. This literature review aims to explore these impacts in detail, shedding light on the potential

of multi-sensory brand experience as a powerful tool for brand success."

Research methodology

This study aims to explore the profound impact of multi-sensory integration in brand design and
its implications for consumer experience. To achieve a comprehensive understanding, the research
methodology is structured in three main stages, incorporating both data collection and analysis processes.
The conceptual framework of this research is designed to provide readers with a clear overview of the
entire research process.

1. Data Collection: Utilize a purposive sampling approach to select relevant case studies and
brands that have successfully implemented multi-sensory integration in their design. Gather qualitative
data through interviews, surveys, and observational techniques to understand consumer perceptions and
experiences with multi-sensory brand designs. Collect quantitative data from consumer surveys to assess
the impact of multi-sensory brand experiences on consumer behavior and brand loyalty.

2. Data Analysis: Analyze the collected qualitative data using thematic analysis to identify
recurring themes and patterns related to multi-sensory integration in brand design. Conduct content
analysis of the selected case studies and brand examples to extract insights and best practices in creating
multi-sensory brand experiences. Quantitatively analyze the survey data to derive meaningful statistical
correlations and associations between multi-sensory brand experiences and consumer behaviors.

3. Comprehensive Three-Dimensional Brand Image Design: Based on the findings from the
data analysis, develop a comprehensive three-dimensional brand image design guide. The guide will
encompass practical recommendations and actionable strategies for brands to effectively incorporate
sight, hearing, taste, smell, and touch into their design. Focus on creating emotional connections with
consumers and enhancing their overall brand experiences through multi-sensory integration.

4. Discussion and Implications: Discuss the research findings in the context of existing literature
and theoretical frameworks. Address the implications of multi-sensory integration for brand designers,
marketers, and practitioners. Highlight the potential benefits and challenges of implementing multi-
sensory brand experiences.

5. Conclusion and Future Recommendations: Summarize the key research findings and their
significance for the field of brand design. Provide recommendations for future research directions and

potential areas of exploration in multi-sensory integration and brand experiences.
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This research methodology integrates a comprehensive conceptual framework with systematic
data collection and analysis processes. By employing a qualitative approach, the study seeks to gain a
deep understanding of multi-sensory integration's role in brand design and its impact on consumer
experiences. Through this rigorous research process, the study aims to contribute valuable insights and
practical guidance for brands in creating more engaging and memorable brand experiences that resonate

with consumers on a multi-dimensional level.

Research results

1. Application Strategy of Multi-Sensory Integration Concept in Brand Design

Ken Hara's assertion that "Graphic design should not only act on people's vision but also touch all
of people's senses" (Hara, 2010), underscores the importance of multi-sensory integration in brand design.
Human senses actively perceive the world and are interconnected, forming an interactive relationship.
This interconnectedness implies that when consumers process brand information, their reactions are not
limited to visual stimuli but also encompass feelings from other sensory channels such as touch, taste,
and smell. The integrated action of various senses forms a richer comprehensive feeling.

2. Integration of Vision and Touch

Visual design plays a significant role in brand experience information transmission. When
combined with touch, one of the five senses, the audience can experience "synesthesia," leading to a
more comprehensive and vivid understanding of the product. This allows them to better experience the
emotion conveyed in the design. An example of this is Kenya Hara's hospital visual indication system for
Umeda Hospital. The system uses a soft, clean white cotton cloth as a signage medium for information,
conveying the hospital's adherence to strict hygiene standards and providing psychological comfort.

3. Integration of Vision, Touch, and Taste

In the context of food brand design, sensory experience is a crucial consideration. The packaging
design of a food brand directly interacts with the consumer's senses. Naoto Fukasawa's juice box design is
a prime example of this. The design awakens consumers' memories of the texture of fruit, establishing an
association from vision and touch to taste in the consumer's brain.

4. Integration of Vision, Touch, Smell, Taste, and Hearing

Multi-sensory integration design serves as an emotional communication medium between
products and consumers. The more sensory elements injected, the richer the emotional information
conveyed. IKEA, for instance, utilizes multi-sensory integration design throughout its brand. From color
positioning involving the visual senses to the architectural appearance and logo design, IKEA uses a
combination of blue and yellow as the main color. This color combination conveys a sense of "tranquility
and warmth" comfort to the consumer. In terms of touch, IKEA encourages consumers to physically
interact with their products, allowing them to experience the softness and comfort of the materials used.
Taste is also a significant component of IKEA's multi-sensory integration concept design. IKEA has set up
dining areas on different floors, allowing consumers to experience the brand's home products and taste
Swedish food simultaneously. In the selection of background music, IKEA adopts different styles of music
according to the changes of seasons and festivals. This sensory integration design is accepted and
recognized by the public, maximizing the output of brand value.

The above findings highlight the importance of multi-sensory integration in brand design. The

integration of various senses not only enriches the consumer's experience but also enhances the
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emotional connection between the consumer and the brand. This research underscores the need for

brands to consider multi-sensory integration in their design strategies to effectively engage consumers and

maximize brand value.

Table 1 Brand logo design "Platinum Boutique Hotel" with emotional experience

No.

Logo title

design

Platinum Boutique Hotel Brand Image

1.

Platinum
boutique
hotel brand

design

1l

HEMNARAE IR

The brand logo of "Platinum Boutique Hotel" consists
of two parts: the logo graphic and the logo font. The
logo graphics are mainly designed with abstract
patterns. Logo graphics named 'Platinum", the
overall style of The logo is the platinum "gold" color
of the word "people”, an abstract combination
reflecting the industrial character of the brand - the
hotel, the herringbone part of the Platinum Hotel
guest emblem. Focus on 'is the window of the
people-oriented high-end luxury boutique" business
philosophy, the connotation picture of the logo is in
the hotel space. Not only can enjoy a high quality
luxurious environment. Spiritual enjoyment is also
experienced. Simple and modern logo expression
technique The principle of single shape and multi-
meaning is cleverly applied to the graphic design of

the logo, presenting a meaningful visual style.

Hearing
Experience
design of
Platinum
Boutique
Hotel

Platinum Hearing Imaging Design This is followed by
the brand's advertising music in auditory sense
design. Adding music plays an important role in
promoting all advertising. Giving consumers a more
in-depth understanding of the brand The Platinum
brand wants to convey the brand's concept of
science  and technology for natural health.
Strengthen the emotional connection between
brands and consumers. The Platinum brand's slogan
should be carefully considered in terms of words. It
is generally used as a supplement to describe and
complement the details of an advertisement image.
The timbre and sound quality of the advertising
language should be unified with the advertising
music. So that consumers can better understand the

theme, content and spirit of advertising.

Platinum
Boutique
hotel brand

image tactile

Touch experience design Sensory experience is
enhanced by the tactile perception of the texture
and temperature of the material. Consumers have

many touch points with brands in Platinum, so
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No. Logo title design Platinum Boutique Hotel Brand Image

experience different printing materials can make people have

design different connections between purity, nature,
fashion, science and technology with brands.
The tactile experience of platinum substrates can be

divided into pseudo-tactile experience, meaning the

tactile experience caused by eye contact with the
surface of a two-dimensional plane. And tactile
experience refers to the experience created by
surfaces. At present, image textures on special paper
Most of them are obtained from the printing process.
Most printed materials are business cards, invitation
cards, door cards. And packaging, hotel supplies, etc.
in touch design. A selection of specialty papers with
natural textures combined with die-cut screen

printing technology create a unique experience.

4. Boutique 7 Designing the olfactory experience The sense of
hotel  brand ‘

image

smell in the environmental space can be reflected in

the design of decorative materials and daily

olfactory necessities. Because it is often associated with
experience modern science and technology in life, because
design "Platinum" is a tourism business, hotels, and most of
the consumer groups are new generations who love
nature, simplicity, according to the Platinum brand
style of simplicity. Simple, natural, pure and scientific.
The scent of essential oils and other daily products.
Should choose the smell of wood or the smell of the
sea Wood creates olfactory visual associations, such
as forests and plants, while oceanic scents create
olfactory visual associations, such as ocean water and
sea breeze. These two basic fragrances can reflect a
sense of logic. And brand technology At the same

time, it reflects the brand's natural and pure feeling.

5. Platinum Platinum brand image taste experience design
boutique
hotel  brand

image  taste

People can have a connected taste through color
and graphic suggestions. If colors can be combined
with graphic shapes It will be easier to add its own

experience characteristics and evoke the final taste experience.

design Platinum's brand image can also evoke the ultimate
taste experience through the coordination of color,

graphics and aromas of the spatial environment.

Source: Author
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Conclusions

The trend of multi-sensory integrated design has significantly influenced brand experience,
harmonizing design with brand values. As this research has shown, when designing a brand using multi-
sensory integration, it's crucial to select sensory elements that align with the brand's core values. This
approach ensures an effective interconnection of functions, leading to a unified brand experience that
fosters consumer trust and brand loyalty.

The rapid development of information technology, particularly the advent of augmented reality
(AR) and virtual reality (VR), has opened up new possibilities for multi-sensory integrated design. Brands
like Alipay have successfully utilized AR technology to create deep interactive experiences for users,
making the brand experience more engaging and interesting. Studies have shown that AR can provide
sufficient information, particularly about product sizes and visual characteristics, aiding consumers in their
purchase decisions.

However, while technologies like VR can extend the experiences cape, they cannot fully replace
live events. This highlights the need for a balanced approach that combines the benefits of multi-sensory
integration with the unique advantages of live experiences.

Looking ahead, the exploration of taste and smell in VR technology development presents
exciting opportunities for creating a new field of experience that combines design, science, and
embodiment. As we move forward, it will be essential to continue researching specific strategies and
techniques for implementing multi-sensory integration in different industry contexts. This will help us
better understand the potential impact of emerging technologies on multi-sensory brand design and pave
the way for more immersive and engaging consumer experiences.

There are many advantages and disadvantages of using AR and VR technology in brand identity
design. Knowing these strengths and weaknesses can help you decide when these techniques should be
used, and more usefully than before.

Advantage: Provide immersive experience: AR and VR technologies can create a more immersive
experience for consumers, allowing them to have a deeper interaction with the brand and enhance brand
memory and awareness. Enhanced personalized experience: Using AR and VR technologies, brands can
provide customized experiences based on consumers’ interests and preferences, strengthening the
emotional connection with consumers. Innovation and differentiation: Brands adopting AR and VR
technologies are more likely to stand out in a highly competitive market and create a unique and eye-
catching brand image. Expanding interaction channels: AR and VR technologies provide brands with a new
way to interact with consumers, expanding possibilities beyond traditional interaction channels.

Shortcoming: High cost and technical difficulties: The application of AR and VR technology
usually requires high investment and technical support, which may be a challenge especially for small
brands.

Limited user adoption: Although AR and VR technologies are gaining popularity, there are still
cases where some users are unfamiliar or unwilling to use these technologies, limiting their coverage.

User experience may be unstable: The user experience of AR and VR technologies may be
affected by factors such as device performance, network connection, and software stability, resulting in
unstable user experience.

Brand story presentation: When brands want to attract consumers by telling vivid stories, AR

and VR technology can provide a vivid and memorable presentation platform. Product demonstration and
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trial: AR and VR technologies can provide consumers with virtual product demonstration and trial
experience, helping consumers better understand product features and functions. Branding campaigns and
promotions: Using AR and VR technology in branding campaigns and promotions can increase engagement
and interactivity, attracting the attention of more target consumers. Creative advertising marketing: For
creative-oriented brand advertising marketing, AR and VR technologies can add freshness and creative
elements to advertising, attracting more consumers' attention.Considering the advantages and
disadvantages of AR and VR technologies and application scenarios, brands can choose whether to adopt
these technologies according to their own needs and target audiences, and use them at the right time to
make them more useful and effective than before.

Suggestions

The brand experience is significantly influenced by the integration of various sensory perceptions
such as vision, touch, smell, taste, and hearing. Multi-sensory integrated design, which is grounded in visual
design and the application of various materials and technologies, effectively mobilizes a variety of sensory
channels to work in harmony. This approach enables the core brand values to be communicated through
sensory stimulation, facilitating the transmission and integration of sensory information. As a result,
audiences can broaden their sensory scope and content, leading to a rich sensory experience. The
application of the multi-sensory integration design concept to brand design is not only rooted in the
psychological mechanisms behind the design concept but also aligns with the future development trends
in technology.

Principle of immersive experience: In brand design, AR and VR technologies should be actively
used to create a more immersive experience for consumers. Enhance the emotional connection and
cognition between consumers and brands by adopting multi-sensory experiences, such as sight, hearing,
touch, etc. This principle can be applied to brands across industries, but is especially universal when it
comes to innovating and engaging with consumers.

Personalized Experience Principle: Brands should provide customized experiences based on
consumers’ interests and preferences. With the help of AR and VR technology, brands can create unique
experiences for different groups of consumers, thereby enhancing consumers' loyalty and identification
with the brand. This principle has wide applicability in personalizing market positioning and shaping brand
image.

Principles of innovation and differentiation: In a highly competitive market, brands should actively
adopt AR and VR technologies to create novel and eye-catching brand images. By integrating AR and VR
technology with the brand story, it provides an unforgettable consumer experience, thereby differentiating
itself from competitors and increasing the attractiveness and competitiveness of the brand.

Principle of comprehensive data support: When using AR and VR technology, brands should rely
on sufficient research and theoretical support. By combining academic articles, industry reports and
universal case studies, brands can better understand the application practices and effects of AR and VR
technologies in different industries, so as to formulate more targeted and effective strategies.

The principle of continuous innovation: Brands should maintain continuous innovation when applying AR
and VR technologies, and constantly expand new application areas and ideas. As technology evolves and
consumer demands change, brands need to constantly adapt and update AR and VR experiences to keep

their brands fresh and engaging.
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The principle of combining theory and practice: Brands should organically combine theory and
practice, use multi-sensory principles and brand strategies, and carefully design AR and VR experiences. At
the same time, it should be continuously optimized and improved according to the actual application
effect to ensure the effectiveness and success of AR and VR technology in brand image design.

The above principles can provide reference for brand designers and marketers to help them
better apply the concept of multi-sensory integration when using AR and VR technology, and combine
with sufficient research and theoretical support to create more attractive, meaningful and popular brands.
Appropriate brand experience. Such guidelines will help brands maintain a leading position in a highly

competitive market and bring consumers a more profound and memorable brand experience.
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Abstract

This study is an aesthetic study of the form of homestay based on the concept of nostalgia, aiming
to inherit and develop the home stay industry, including economic and cultural development, and promote
the development and innovation of homestay. The purpose of this paper is to study the aesthetic design
theory of homestay architecture from the perspective of homesickness concept. Analyze the nostalgic
memory in the aesthetic design and the design strategy of Yangshuo homestay, and provide a new design
scheme for the form of homestay. In the specific research process, through the perspective of nostalgia,
explore the form design characteristics of homestay enterprises of Guangxi.

The results of this study show that aesthetic design based on nostalgia can effectively promote the
development and innovation of homestay and improve its competitiveness and cultural connotation. In
the design process, we should pay attention to the excavation and inheritance of nostalgic memory, and
integrate modern design elements to innovatively create a home stay form design solution to meet the
contemporary needs of Yangshuo. In addition, it is necessary to explore the development characteristics of

Guangxi home stay design from the perspective of nostalgia.

Keywords: homesickness, home, form design

Introduction

Homesickness is a kind of yearning and nostalgia for the hometown, which can make people miss
and miss the local customs, relatives and friends, childhood games and past memories when they are
wandering in a foreign land. Concept is the concept or belief about values, beliefs and ideals formed by
people in a specific social and cultural environment, and is the guiding principle for people to think about
problems and actions. This paper discusses the relationship between homestay and ecological and cultural
protection in the concept of homesickness, and how to plan and design homestay in the concept of
homesickness. The current problem to be solved is that most rural homestay facilities only focus on
functional considerations and ignore artistic design and planning, resulting in low occupancy rates and
customer satisfaction. Therefore, we need to better plan and design the form of home stay to protect the
cultural heritage and achieve sustainable development. This paper puts forward the integration of the
concept of homesickness, which can not only meet the functionality of the homestay, but also meet the

beauty, but also protect the regional cultural characteristics, and the formation of "homesickness memory"
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emotional resonance, cultural identity, scene reproduction and other means, so as to improve customer
satisfaction and occupancy rate.

This study will through the literature research, field research and case study, the concept of
homesickness involved in Guangxi home stay facility form aesthetic study, focus on the role of
homesickness concept in Guangxi home stay facility form design, and put forward the relevant strategies
and methods, for the Guangxi home stay facility building form provides related theoretical basis and

practical experience, and provide reference for the development of residents.

1. The connotation and characteristics of homesickness culture involved in the architectural
form design of homestay
This article discusses the meaning and characteristics of integrating the concept of "homesickness culture"
into the architectural form of homestay. It discusses how the design and atmosphere of B & B arouse the
nostalgia and sense of belonging. Integrating the homesickness culture into the architectural form requires
the following features: architecture should return to nature and highlight the regional cultural characteristics;
follow the principles of simplicity, comfort and nature; create a unique atmosphere to create a sense of
"home", make the guests feel warm and comfortable, and have a sense of belonging at home. The
connotation and characteristics of homesickness culture involved in homestay form aesthetics are mainly
reflected in the following three aspects: 1) the design and style of homesickness concept is very unique,
usually using black, white and gray colors, simple and elegant lines, unique nostalgic style;
2) the decoration and layout of homestay usually take traditional culture and local characteristics as the
theme, natural, simple and simple style, reflecting the emotional and humanistic characteristics of local
culture;
3) In terms of service and experience, homestay usually provides local food, cultural experience, handicraft
products, etc., so that guests can fully experience the local culture and lifestyle.
The characteristics of the above three aspects make homesickness culture well reflected and developed
in the aesthetics of homestay. They are not only the inheritance and promotion of traditional culture, but

also an interpretation and expression of humanistic feelings and life style.

2. Principles of homesickness culture in the design of home-stay form

Rural homestay architectural design activities, can be generally divided into two types of trends. The
first is the original type of the original township. The homestay buildings are rebuilt and updated organically
based on the original residential buildings, focusing on the preservation and restoration of the original
residential houses. In view of this trend, we suggest that more local cultural elements and historical
elements should be added on the basis of retaining the original buildings, so as to make the homestay
buildings more with local characteristics and historical value. Another type is the art-design homestay,
which is refined from traditional culture and used for building new homestay buildings in practice, so as to
respond to the pursuit of homesickness homestay to provide more high-quality and high-end services. For
this trend, we suggest that on the basis of maintaining traditional culture, attention should be paid to
integrating contemporary art elements into architectural design, so as to make homestay architecture more

contemporary and modern style.
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In the study of homestay form design, we need to think comprehensively about the three aspects of
nature, humanities and architecture, in order to achieve a more perfect and meaningful design. Therefore,
we need to consider the following three aspects:

1) Natural environment: Designers should take sustainable development as the guidance, follow the
principle of protecting the ecological environment, plan and design the natural and cultural environment
with a respectful attitude, and improve the original natural environment on the basis without destroying
the original natural landscape. According to the terrain principle, in order to better adapt to the
characteristics of the land form, designers can adopt different architectural styles for different areas. For
example, in the mountain area, homestay is more than mountains and rivers, such as Yangshuo Sugar House
homestay (as shown in the picture). Adapt to the climate principle, climate characteristics have a great
influence on the design of homestay, the amount of rainfall will affect the design of homestay eaves and
drainage. The roof slope is relatively large, easy drainage, and the eaves are wider, can block the sun and
wind and rain. Combined with the natural principle, as a homestay construction should adopt the design
principle of "the custom is the screen, the custom is received", and use the scenery to coordinate with the
surrounding landscape. The surrounding scenery is beautiful, the homestay can be designed large area
glass Windows, to the maximum extent that the inside house can see the outside view.

2) Humanistic feelings of the most directly reflected in the "people”, extended for residential, local. In
the rural ecological environment, the vast land becomes the most intuitive regional impression, which
shows the countryside, reflected in the style of local dwellings, but also contained in its pastoral wild
interest, folk customs and rural life. Home stay is a kind of life experience, is a kind of organic sustainable
development ecology, and in a stable state of long-term social development. Continuing the principle of
folk custom, many homestay rooms are located around ancient villages or ancient scenic spots, and their
architectural design generally attaches importance to customs. The architectural form of homestay should
consciously restore the folk phenomenon of the corresponding times. For example, the official residence
based on the quadrangle building retains the folk customs of the courtyard. With the integration of cultural
and creative principles, homestay is essentially a kind of living space, and tourists can experience the
lifestyle of local residents by living in the homestay. Therefore, the interior design of the home stay facility
should reflect the life atmosphere of the local residents. For example, indoor lamps and lanterns can use
local cultural and creative products bamboo lantemns, and the background wall with paper cutting art
elements
3) In terms of architectural form, continue the overall space texture and form principle of space. For the
location and layout of the traditional residential gathering place, the location and layout of the traditional
residential gathering place should be considered. The location of homestay is generally located in the
center of the residential gathering, and these areas retain the traditional characteristics more completely.
The principles of public neighborhood space reconstruction,

The layout of homestay is restoring the local traditional courtyard space at the same time. Many homestay
in Yangshuo directly light the wing room in the house, transforming the patio into a meeting room. To
inherit the principle of traditional architectural form, the traditional architectural form also needs to be
inherited. The facilities such as carving, color painting and doors and Windows in the local architectural
environment are used to show the style and characteristics of traditional villages from the details. In
addition, the local materials of building materials is also an important feature of homestay design, so as to

better integrate into the local environmental atmosphere.
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Research objective
To study the role of homesickness culture in the form aesthetics of homestay in Guangxi and

provide reference for the form design of homestay.

Literature review
1. Research on the involvement of homesickness culture in architectural design

(1) In terms of homesickness architecture, In 2012, Cao Lijian proposed the concept of homesickness
architecture in a Study on the Classification and Value of Homesickness Architecture in Xiongan New Area,
which was defined as "an architectural form with local emotion, cultural memory, identity and other
characteristics". The elements of homesickness architecture include but are not limited to traditional
architectural style, regional cultural symbols, natural scenery, local lifestyle, etc. In architectural design,
attention should be paid to the application of homesickness elements to make the building more in line
with people's emotional needs.Error! Reference source not found.(Cao Lijian, 2012)

(2) in the novel in the old art in the theory and method of interior design, the paper about "based
on homesickness emotional soul demand, at the same time to the present environment damage, garbage
pollution, historical memory lost regret, tries to waste utilization, precious spirit, nostalgia and poetic
dwelling harmony material art theory and method of space design, the core of the old art in interior design
on the shape of" spirit ", from two aspects of theory and practice."Firstly, the definition of the old objects,
the aesthetic standard of the old objects in the space, reflects the expression of the old objects in the
space, and distinguishes the difference between" old objects "and" waste ". Old objects refer to relics from
previous generations, cultural relics from the past, and keepsakes from the past. It includes historical relics,
original land, old national infrastructure, as well as relics of ancestors and all original items. It represents
the culture and history of our ancestors, and is also a precious treasure and memory for people.Error!
Reference source not found.(Yu Xinying, 2018)

3) in "based on the protection of cultural heritage in national architectural heritage and living
environment" as rich cultural resources advantage of Guangxi, how to excavate local culture, sorting,
protection and research, to build up the living environment design research and creative practice system,
as well as has the regional characteristics of southwest, south China minority "cultural field" has become

an important research direction in the new period. Error! Reference source not found.(Lin Hai, 2021)

2. Research on the landscape design of home-stay facilities

(1) Liu Panpan's Research on the Sound Landscape Design of Zhujiayu Village based on "Homesickness
Memory" attaches the increasing attention to environmental ecology in the development of the new era.
General Secretary Xi Jinping's concept of clear waters and green mountains are gold and silver mountains'
has gradually put the relevant construction of rural areas on the agenda. Compared with cities, villages
originally have unique natural conditions. However, due to the process of urbanization, the rural
construction and development has shown signs of pursuing economic benefits and ignoring the
environment, which can easily lead to the loss of the original charm and characteristics. Moreover, most
environmental construction takes visual effect transformation as the core and pays attention to people's
experience needs."In China, the rural revitalization strategy has set new development requirements for
agriculture, farmers and rural areas. In rural construction, environmental and ecological issues are the top

priorities.Error! Reference source not found.(Liu Panpan, 2018)
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(2) Due to different factors such as cultural backeround and regional environment, some foreign
scholars also have relevant studies on the design of home stay, but none of them involves the landscape
design research based on the concept of homesickness. For example: (Switzerland) Stefan Carmen, "The
Beauty of homestay 2".(English) Wendy Palin, The Beauty of homestay 3.(English) Robert Holden, in
Landscape Design.

In addition to papers, there are also relevant teaching materials for landscape design teaching in
foreign universities, such as: "Hero Ando On Architecture" (Japan) published by China Architecture Industry,
which is also related to the content of landscape design of home stay, but focuses on the work process of
homestay building and other contents. Among them, the materials used in the construction of many
homestay in Guangxi are the opinions of this work. For example, the wall of Guilin homestay in Guangxi
retains the texture of cement. Foreign research institutions also have related research on the form and
culture of Chinese homestay.

(3) Zhang Zhihui, based on the concept of rural complex, homesickness, homesickness experience,
rural landscape painting, homesickness documentary and questionnaire, constructed the carrier system of
homesickness landscape, defined the main types of homesickness landscape carrier elements; Based on

empirical cases, proposed the expression model of homesickness landscape carrier.

Research Methodology

This study was based on the villages in Yangshuo, Guangxi. Through literature research and field
observation, this paper proposes the innovation of the form design of home stay in Guangxi in the new era,
and how to rebuild the landscape of home stay, and demonstrates the role of homesickness culture in the
landscape design of home stay in Guangxi. The collected data were analyzed by literature analysis,
descriptive analysis, and field and qualitative studies. Taking "Yangshuo" in Guilin, Guangxi as the research
object, the cultural connotation and architectural form of homesickness are deeply studied.
Yangshuo in Guilin is a famous tourist resort in China, the tenth year of sui Kaihuang (590), the county
government moved from Xiping to now Yangshuo town, the county government was built in the Yangjiao
mountain, with "Yangjiao" homophonic "Yangshuo" as the county name. Yangshuo County, hence the

name, the name has been spread through various dynasties.

Figure 1: homestay Figure 2: Yangshuo, Guilin

Source: researcher mapping Source: Baidu photo
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Domestic and foreign literature was collected to supplement the development of homesickness
cultural landscape, the characteristics of rural architectural culture, and the significance of ethnic cultural
tourism, and to obtain relevant data. Study supplementary information, organize and screening materials
contributing to your own research and provide feasibility for subsequent homesickness culture research
and design practices. Through the investigation of representative homestay such as sugar house, cloud
cottage and secret garden, the cultural elements of homesickness are collected, which provides a basis for

the design demonstration research (see Table 1 and table 2).

Table 1 Survey list of homesickness elements

Homesickness key Survey location key
elements

] Guanegxi Yangshuo Sugar
eaves tile
House

The mud brick Yunlu homestay

natural stone Xin'an Street

Source: Study staffing
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Table 2 Presents the emotional form of homesickness

Form of content Homesickness sensory
expression presentation
Spatial form (landscape) Multi-sensory
Physical form Material and color Vision,tactile
Plants,animals Multi-sensory
Household items,tools of labor Vision, tactile
Folk culture (emple fairs, festivals,crafts.) Multi-sensory
Immaterial form Communicative activities (chess and cards, Multi-sensory
children’s games, etc)
Local sounds (dialects,cries,birds and insects,rain) aural
Township soundsco(oking smoke, soil, eating taste
habits, etc)

Source: Study staffing

Research results
1).Elaborate on the design concept of homesickness. Provide more concrete examples of how homesickness
emotion is integrated into homestay landscape design.

2).Discuss the implications of architectural homogenization and how it can be avoided in homestay designs.

3. Design and practice of Guangxi homesickness culture

3.1 The form and characteristics of traditional buildings in Guangxi are introduced into the
architectural form design of home stay facilities
Guangxi's traditional architecture is an important component of Chinese architectural culture, with unique
characteristics in terms of architectural form, structure, materials, and decorative details.As shown in
Figure 3: Traditional architectural structures in Guangxi

Figure 3: Traditional architectural structures in Guangxi
Source: baidu

In terms of architectural form, Guangxi's traditional architecture takes on various forms, with the most
prominent feature being the use of wooden and dougong structures. This type of structure was very popular
in the construction of the time, as they could provide good support and stability. In addition, traditional

architecture also has strict symmetry and proportion, which are strictly followed in design and construction
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to ensure the overall beauty and coordination of the building.In terms of materials, Guangxi's traditional
architecture mainly uses materials such as wood, brick, stone, and tiles. These materials have a long history
in China's architectural history and are widely used. These materials not only have good durability and
stability, but also provide a unique natural beauty that complements the surrounding environment. At the
same time, these building materials also reflect the nostalgia culture of architecture.

In addition, the decorative details of Guangxi's traditional architecture are also very exquisite,
including carving, painting, and copper and iron forging techniques. These details are widely used in the
exterior and interior decoration of buildings, adding more artistic charm and historical and cultural heritage
to the architecture.As shown in Figure 4, Guangxi's traditional architecture is a very distinctive form of
architecture that plays an important role in the development of Chinese architectural culture and is also
an important component of Guangxi's cultural heritage.In addition to the morphological characteristics of
the traditional architectural roof and cornice design, the layout and design of the building are usually related
to the natural environment and terrain, such as the design of garden architecture. Landscape design plays
an important role in the history of Chinese architecture, showing the essence of regional culture and
technology. As shown in Figure 5, the landscape design is not only a simple decoration, but also an
important part of the entire building. It complements the morphological characteristics of traditional
architecture and highlights the harmonious coexistence between architecture and nature. This design
approach not only enhances the aesthetics of the building, but also makes it more environmentally friendly
and sustainable. In conclusion, landscape design is of great significance for the harmonious coexistence and

environmentally sustainable development of architecture.

Figure 4: Planning diagram of home stay Figure 5: Design and planning diagram of
Source: Researcher homestay

Source: Researcher

3.2 Interior design of the home stay facility

Interior design is the use of material technology and architectural design principles to create a
reasonable indoor environment that meets people's material and spiritual needs based on the nature of
the building's use and its environment.Applying homesickness culture to the interior design of homestay: 1)
It is a popular trend to integrate traditional architectural elements into the interior design of homestay. For

example, the ceiling and walls of the room can be designed to use the wooden and bucket arch structures
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of traditional buildings. In addition, traditional cultural elements can be combined with, such as Chinese
painting, paper cutting, embroidery, bamboo lanterns to decorate the room to increase the national
characteristics and affinity of the room. At the same time, it is also very important to choose suitable lamps,
curtains, beds and other accessories, which can make the whole room more harmonious, comfortable and
beautiful, and create a space atmosphere with nostalgia emotion.(As shown in Figure Figure 6).

3.3 Design at the door of the homestay

In the facade design of the homestay, there are several elements that can arouse people's feelings
of homesickness and home. Using warm, natural materials, such as wood and stone, you can create a warm
and comfortable atmosphere. In addition, adding personalized decorations, such as family photos or retro
decorations, allows guests to feel like they live in a home with a cultural identity, rather than an ordinary
hotel.(As shown in Figure Figure 7).The carrier of nostalgia is objects, and nostalgia is integrated into
buildings by old things. We use old things in buildings, such as the brick, wood and stone of 50 years ago
used in Yangshuo Sugar House in Guilin, as shown in the table 1. In addition, traditional architectural forms
are applied to homestay, such as residence homestay, Siheyuan structural buildings, doors and Windows,

and other details are made and expressed in the Ming Dynasty.

Figure 6: Indoor planning diagram of homestay Figure 7: Design and planning diagram of

Source: Researcher homestay facade

Source: Researcher

4. The role of homesickness culture in the design of homestay form

Homesickness culture plays an important role in the design of Guangxi homestay form. Through the
design demonstration, it is found that it is the core, reflecting the historical and cultural precipitation of the
place. Homesickness culture is a unique expression of traditional rural culture, which provides tourists with
cultural experience and enriches tourism resources. As a representative of Chinese traditional culture,
homesickness culture is an important part of the form design of home stay. Homesickness culture plays an
important role in the design of homestay in Yangshuo, Guangxi: 1) Homesickness culture is an important
form of home stay industry culture, Can inherit and inherit the aesthetics and life style of the Eastern
culture; 2) Homesickness culture, through the development of relevant cultural and creative industries,
Promote the economic development of the traditional villages, Increase the local economic income; 3)
Homesickness culture has also become an important carrier and symbol of the Chinese traditional culture,
It reflects the diversity and uniqueness of Chinese traditional culture; 4) Homesickness culture is widely

used in the decoration of buildings and homes, Added a unique cultural atmosphere and artistic value to
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the traditional village; 5) In the construction process of home stay, The cultural confidence and cultural
value embodied in homesickness culture, Yangshuo will continue to encourage people in Guangxi to

continue to inherit and develop national culture.

5. Design and evaluation of homesickness culture in the form of home stay

Homesickness culture is a traditional Chinese culture, with a rich history and a unique artistic expression.
Through the design practice research, it is found that the home stay industry is helpful to inherit and
develop the homesickness culture, so that more people can understand and appreciate this unique culture.
The following are the measures and design evaluation of homesickness culture involved in the form design
of homestay: Measures: 1) Integrate local traditional cultural elements into the design, such as traditional
architectural style, folk art works, etc. These elements can not only add to the local features of the room,
but also allow visitors to gain a deeper understanding of the local culture and history.2) Make use of local
natural resources and cultural landscape to create a unique and attractive homestay environment. For
example, if the homestay is located in a mountainous area, a terrace can be set up outside the room, so
that visitors can enjoy the beautiful mountain scenery.3) Provide relevant cultural experience activities for
home stay, such as traditional handicraft production, folk music performance, etc. These activities can allow
visitors to better understand the local culture and history and increase opportunities for visitor participation
and interaction.
Design evaluation: 1) Through the intervention of homesickness culture, the design of home stay has
more regional characteristics and cultural connotation. Visitors can stay in the homestay, experience the
local culture and history, and increase their understanding and understanding of the local area.2) Improve
the added value and attraction of home stay, and increase the experience and return rate of tourists. By
providing a unique environment and cultural experience activities, homestay can make visitors feel more
comfortable and satisfied, thus increasing the rate of return.3) It has promoted the inheritance and

development of local culture and contributed to rural revitalization.

Conclusions

Through the research on the design and application of the homestay form of homesickness culture
and the design evaluation of homesickness culture on the homestay industry, the feasible planning and
suggestions for the construction of homestay in Yangshuo, Guangxi are put forward. For Yangshuo, Guangxi,
the development of rural cultural tourism and the protection and inheritance of cultural resources also
have a certain reference and inspiration effect.

This study demonstrates the practical application of homesickness culture in the form of homestay
in Yangshuo, Guangxi, which provides an effective means for the protection and inheritance of homesickness
culture. Through the case study of Yangshuo Village in Guangxi, the conclusions are as follows: 1) the role
of homesickness culture in reflecting the cultural and artistic value in the form design of homestay in
Guangxi; 2) homesickness culture can effectively promote the development of Guilin tourism, improve the
tourism experience and cultural connotation, and improve the living environment and life quality of the

village.
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