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Abstract

The objective of this article is to propose strategies for winning Generation Y customers
for hostels in Thailand. The article aims 1) to study the context of the hostel business 2) to study
the lifestyle of the Generation Y and 3) to propose strategies for winning Generation Y customers
for hostels in Thailand. These strategies are the 5’C which are comprised of 1) concept Design, 2)

community, 3) convenience facilities, 4) e-commerce marketing, 5) compromising price.
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