40 Chinese Journal of Social Science and Management Vol.3 No.1, 2019

PRt A8 ] eV A S e PR R S
— 2T E 6N B BE AL AR

INFLUENCE FACTORS OF RECYCLING INTENTION ON
COURIERS’ CARTON: SIX CITIES IN CHINA BY A RANDOM SAMPLING

TR, BRAME2, RIBRRTS, XA

Lezhong Shen!, Mubin Chen2, Xiaoruan Lin3, Jiali Liu4

1234 ISk A 5 B

1.23.4Shantou University, Business School, China

Received: February 7, 2019 / Revised: June 7, 2019 / Accepted: June 12, 2019

RS

AU B3R S5 M B A DR 404 Rl O IEOa i FE IR A, T 9 H AR AR T Rl 4T
MBI, MR ROR . SRETE AR BTl AEA X BRI 4R [ WO R R . T
FOREAR A P E A BV — =4Iy, A B ML BRI Ak WION . SEEH, JFREX
RGHENANEE, B RISCH 200 &3L456 07 . ASHE TR Z 70 BA 1T SRR, Gl
PONFA L TFMU AN Y B R, PREBAH ECE R AR . K a RN —. 55—,
MR IR SO TR GUrBUh . SRR 2% A DU 4R Rl R A .
FELLBYA AR B, SR Sl S bR 4R AR [l s R A RS R B K

Kyl PE PRIEAAE  CRIE

Corresponding author: Jiali Liu
E-mail: 16jlliu2@stu.edu.cn



Chinese Journal of Social Science and Management Vol.3 No.1, 2019 41

ABSTRACT

This paper examines what factors will affect the consumers’ intention to recycle courier cartons.
According to Theory of Planned Behavior, the objective of this research was to investigate the effect of
environmental protection awareness, green consumption cognition, economic incentive, and convenience
of recycling on the consumers’ intention to recycle courier cartons. The research respondents were from
first- and third-tier cities in the coastal region of southeastern China, such as Shanghai, Guangzhou,
Shenzhen, Shantou, Jieyang and Chaozhou. A systematic random sampling was taken, and a total of
456 valid questionnaires were finally collected. The research performes multiple regression analysis, with
environmental protection awareness, green consumption cognition, economic incentive, convenience of
recycling as independent variables, and the consumers’ intention to recycle courier cartons as the dependent
variable. The results of the analysis are summarized as follows. First, environmental protection awareness,
green consumption cognition, economic incentive, and convenience of recycling have influence on the
consumers’ intention to recycle courier cartons. Second, when comparing these four variables, green
consumption cognition of consumers had the greatest impact on the consumers’ intention to recycle

courier cartons.

Keywords: China Express, carton recycling, willingness.
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H BRI AR, o [ 92 W S g AN i ik, SR G5 TR (Wang, 2014). [F]I,
e ] BT 55 H R R B, b AR R Y B I T H R A, PRl g% R RE k. 2017
b E PR S 2 R AV H ARG, A 28% (Yang et al., 2018).

{HIEHCHHE, PO ARAE I & RISCE AN 2 20% (Lin, 2018), K& P 4046 Ak N A H
AT BB e e, 2R3 Al B RS B

BEXF PR ARAE TS G 0] B, AT A AHOC R S S R PR 4R R UE B, Hadid —sE 1)
BULHKSE R P 2 5% (Song, 2016), HIHZRXN RIWCARFE I 98 KOS (Dan et al.,
2018). RE LA MKRAFIFFEREISCREBASE, HIR 2 & 25 SRR IAEIK.

T P R PULAFEN I AT, PO AR R S5 HE AR AR R (Ui, 2018). HAT
FE] P Ahoxof pheish 266 [l Wi O RIF 58 245 B AE AR AR R SR AT IS 21 (Lin, 2018; Hu &
Yu, 2012; Chen et al., 2013; Wang, 2015). 85 S5 2F& 1EY0 W 0K R 52w K 2% 5 T #EAT T
Ft, AEVHE B B G IR AT s m A S0 B AR AR AR TR B BT R SRS T, R
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T AR A [ s (R 2 704820 (Lin, 2018; Hu & Yu, 2012; Chen et al., 2013; Wang, 2015).

S B AR R R ARAR [T SCRAR R A2 1e) 8, ASIE 8 R 5T I R - IR 3R 2 i 9
Rz ARAR [ SR RS, P 7 1) AT SE 0T, BRI R A R S Sk IR S B S g, I
AN IR B B FUARYE T RIAT A ES (TPB), BRIy &0l S sl a. &5
Wil AERIEVE R B A&, K tRab aRAH IO R E N R &, A PR 4RA8 R SR R i I 3R
FyAb, ARHE TN AN AN R 55 G 1 o 2R R W T AR AR, 0 AN s PR B AT R

HEREGA

1. TPB Bt

TPB 2 — Ml AR RS E 51T A B R R 2 O = BB A (Ajzen, 1985). TPB
PR EREATASE . EURNE. B T AEEl AT ARN. T8 H, 17 8EE. muir s
A1 E VT R AT AR A, TN AT A (Bai, 2014). fEXHH S8 BIBAT A, 4
13T TPB HigMiEIF (Zou, 2015; Stacey et al., 2016; Priyanka & Saumya, 2017; Ruchi
et al.,, 2018).

wn, VRS SR 0 K R 1) B KT I £ DU ) (1 2 B T 3 0 RV 3 ) vk E
(Priyanka & Saumya, 2017). Z5&ETH:, HREE T RE LMEREIEANEE, MES
B, AT NS S IEMEE EN S 5B RIEEZE(EM (Stacey et al., 2016). 7E RS, 2%
FEES SR FEAY, HFEWHEE, TR B BT AR AR AR R
HEZELW, HEm Rk (Ho & Yu, 2012). FIREFFEIEN, TPBEETE Z AN #GE
g L B 23 1R R S AT R AT TR

N T BRI ARAE R R R 3R, AR A S TPBEE, K R 4RAE RIS R A N
A&, KRB =i SR SN ZUFRAE RN AR &, R A AR B P 4K
A IR R P R L . B OB R .

2. RPN

GO AR E A E PRtk T 2 B I S, 1253 AWHIE e FERZOM
W7, Zhao (2018) WA, MR EIRIE NRELEREAMRR SRS, 5 HRMEE
1% R A 2T Je INF 1T 328 9 T2 R M (B & o FE N BRSO TR, Yao (1993) WAAFREE R I AT
Xof BT AL (R A58 B AR LG RIMRE B 1 S e 25 b, A 908 RS R R LIS I @, T
PRI AR ENR 5 R EBUH 2R I AT B B R

KT HBORY B IR B R AT NI FEN, AR 2 Ah 58 0 g AT TS . AE ST EEAT
NBEFE, SEAS BB B P, AT e M A BU4T 08 (Hines et al., 1986). fE%
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T A W RIS A AT AT,V 22 2 R LA o 1 B (R R U P A R At v 1 [ A S 5 [l i
% (Lin & Li, 2017; Wang et al., 2018). 47 93 [ AT EREE BN, 1T N8 EEXH &
PSAEYIEH A A =R BE#0 (Lin & Li, 2017).

B TE 2 NI FE PR B R AR BR SR AR AT AR S5 R, A Tk SRR
PREBWENAZREZ —, i LR

H1: FREERA R PR 4CHH [ S s A B3 .

3. A IAA

XFER T TN E X, FFATM AL — N — IR Si (2002) A4k Pl s
T 9 X R T MR (R B AR AN S (00K 2 BAH DR AR T f# . Zhang (2017) K&k 47K 2 A0
T8 ST B R L T AR TR A A TEBR R R L B . A FUAR R HE DS STk, Sk i SN
HIE SUNXF SR i B R AR T ff 538 K

TETH P Sk 7l SR R IR R R A, St SR A T R 2 R T S R I A AT N
= (Zhang, 2017). H., ZE3H AN A2 (Al & m syl 28 5 2 (0478 (Jiang, 2011)
o BRI, VAAE R IER I S\ i (0 22 A AR SR AT N DT R BLEAG (Li, 2014),

FAT, PASR I Sl ey B AR B3R T a3 RO IR IR ST B b, el T4 i 2
WETR (R4 3 9% S 5174 (Zhang, 2017; Jiang, 2011; Li, 2014), HXH s 4RA EIGX 3K
HORAT NI SEIAE AR R « W, AT FCER i ik :

H2: 63 P\ Ao Ros 40AH [ SR A B3 .

4. BV

FELUBWINI T E L, FARFUAEARFM AL Jin 2011) A, FUFEIHZIESSE
BB FETFBL, WOk BURIAH R 85 BRI EMANE R 7. Li (2008) fiiH, 205
BRI AZ O RS B BT N RSB Z % AL B A2 72 AR

FERT 2 GEBUR R P B RS s, DU 35 T LR A BOR = L. Bl ta™
i N, Young (1993) W FLKHN, 25N RE I B HHESNH % 2 5 i . Robinson & Read
(2005) ANy, GuF R AEMREN S Uoh A IEFAER . 76« BB+ Gx — g 2L [ i =X
Hh, 20 DR FORHE T IR OR A R ) B 20 (Wang et al., 2017). AT, fERI 4 KiE30+,
L UF R IR 7 m] S 28 & SR8 (Wang, 2015).

T EARFZ R THRERE ST NS, LF0BUs T 7o R A A R 5
mey, X PR 4R A8 [ R B R S B AR T o ST RIROE AL, AWt 70K 2 G Uil B Ad e SR o
5 5 PR AGE IO R T RIS HOOR T P AR I 2 B R, IR RS R

H3: S5 BURx PR 408 s A B .
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5. fE 1k

Yang (2015) AHEFPRGLAIMERE S : A NP R IDOEEIAT A i 75 2 1) SR L 2= (1 2
570, Zhang (2012) Ayt X [ SCASE ) R (106 ) 1 2 o V4 % 285 R R T[] RO AR PR 1 2 0 ZE AR 5T
Hh, ERIVE 58 ST 2 BB ARAR S TE R AR

FEEAT AW T, R AR — AN E R 3R . 7E19954F, Mannet A4 TE44
N T AT S R AT Fe s B v FE RIS, SRRV 2 3 4R A SO Bl i 2 FH AT . 25 R
(Nixon & Saphores, 2007). TEMRE AL [T A0 2 (ERIE 1) [ WS 2% A1 ARV 2% 1 [l i
A5 A 535 E R (Lin & Li, 2017). Hu & Yu (2012) T TPBHIS XY 9% # 1 R 77
WIIEIAT g 2 1) B R B AT W 9, R 7 R B IR WA R, R ] S S AT R 2 1) A 2

gg b, (EREEE P i RO AR A R R . A ST B R AT N HAE R 1: 2
P PR A ORI, SR H DL R

Ha: AP PRt 4848 [l s A B .

6. MR

K% 23 T VI A EARE, 3T BRI & U E RN — B 5. EOHR,
Fishbein (1967) Ay, BIERIEN ATEMNEREEAT MR ERMEZ (Li, 2012). fETPB Hig
t, R RE TAT NE R, ST . AT AR BRI . SR R AR AR, IR
AR, AT AT REMEEE R (Wan et al., 2017). 7EVH P& 17 AWM BT, 2245412 A R B
JEEAT 5 . W Wang et al. (2017) =T TPBEEH G, H[RIWSCR ARy (KA &) & 52 i 9 % 2
HHEEREN R, Zou (2015) 3T TPBHLE I (A1 IR 7T M 37 4 2 5 R IH FALIE L
A1) R 3R o A S TmT AT BE KA B 5 M 9% 2 2 5 DRI ARAR DL K P RE I o ZEAHT S, IR
JE 58 S8 B o PRt ARA RIS S A o A SR e 1 PR A o

IVRES

1 FEA

KB FCHIREARIEILIX, BARZBIHA IR 85—, ARIEEZMEEUR201 848 4 E R,
SEMIL T AR GERMERD, Wil N R sisEm i o vEA X . 25—, mTh
[ FIGDP WA AN I H, v 3 T 4 20 D 5 A S5 23 i K e /K1 (Smith, 2017). ARFEI T 7K
PEE SC R RIS IKP S AR . AT SR PR 55 /T T 1 = ER T AT bR
R T B R AI T Dy R =, HRIE L S BRI IY, HAR TR AT . S
Yl T o P B Wt T P AR ILIX = 2 Sl TR AR I T b X Galiske ML HRERD
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AR RGBEHHIFE . 455 KN XA BN AR E IR TR M 55 FE Al B it F il
iff 7 1) 45 R B0, R A BTS00 7 S DL E/NIX o dE TR A e Pl AR . IKIE AR, #EHIE O
TEHN95%, FMFEIRZENS5Y%, TR H 45 38500 . AEREA A 45), HACE R, Bl ik
0] 52000 . N T IRADBENLRZE, BEFERRS IALE RO — 04, W& 2 Ui E s, JInts
J, SRR R A6 1143, $RAFAH R H4560 . HARMWTF: n = 2-(PA-P)

2. TR ©

AW TR W & AR, 5% Wang et al. (2018). Chen (2013) Z5223 W 7T BORHE
B . W EARERES . HoMOoANTRAIERR, GEAEAPEIR GE).
SHEH AR G, &5t GE). ERIME GED. BCRRE G#), LR, &R 8
KZFEEFEWMRIPR. DIAEEARE, SAERFE. 5280 AN DG, R,
RN R . DN ORIE I AT SR A R, 78 IR SR A AT ) 3E AT A, YRR I 53240 -

1 7] ) I

il i J 2%
IELORI| 1) 3R T A BEORY AR A Wang et al.
il 2) BIERABE S, MERRARE, SIRFHS. (2018);

3) WEAMHAFEEFY, MK HE. KB, Chen (2013)
SH | 1) MSPFCAMRMR R, MiEHEEENHERE (BF) M4 | Wang (2015);
NFA LT Zhang (2017)

2) WBRABAZRE CAEF ST, SRR ST
3) I ROR ar o S I B KA R4 USRI A
e | 1) RCARAE RIS Y e RO B 20 A DU ) 9% Lin (2018)
2) (Bl ARAEFRAG AR 7 s T RE FORUAT £ /) X (58 s e B 7 o o
3) PRt 2w FE AT OB AR

fERIE | 1) FE/NX BT ARIBACHS It Undr A 5512 . Lin (2018)
2) FE/NX AR 24 /NI B R AERIBACH IS -
3) /N DX A RS 7 I 55 0 S ARG [Tk o
IR R 1) PR MO PR A e, JIE R Zhang (2017)
2) PRt ARAF [ USR] UGB AR AR AR, B R At
3) BRI N B HARIE AR P
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3. B

AT 5K B 5 N3N T AT AR ] . —, SR R GEBENLAE )55, FEHhREHL X Py & L
78 RO — 3 W4, 207 H IS o W RN E I GCRICE R0 720 =, xR e 4
BT, SIBRAFTE R BUE S WA ARSI . =, W FUCRIA 2045, @i
ANSBUE)G, BUE1-2003 . 201-22043 F1 5540 1-42043 i) A7 Ak, W AR B S A\ HER

4. Gtk #r

RIFFRIZ T EA 7. ZoaEAa i R& M R B—, FRER 524348
T RS R AR, BTN R R B, fER A, 2 onlRlE AR TS B AR R
R AR B R R 2 L A AR B s i AR B, sk AR K. T A2 AR, W, 7
2 TCAHT HR A 20K B L 2 ) )

MRIEE TR, AW FERIE TR AT 77925, BA (D) R RN, (2) SEiE L
. (3 L. (4 ERIEENEZR, DIERER (S PJUbgid Rl AR E. o
de, TESMTZET, 9T i e B IS FE AN, SR P o e LR R R B AT S, [ B 0 204 2 AT
AT SR A00FBE AR X 310 200 P88 TR 65 o LU, AR AR BT SCBR MIARE AR, SR PR AT T AR SR 1 23 A >R SR RE AR
NG BARIRL . $ed, FEREAT 2 70 [EA 50 Ml RS B0 A AR A5 A7 AE SR 2R 1n) R, 3 i |
B A O S EUR ARG TR T, FIBT— L A R R AR R, AR A R A
HFIBEERRE (R2),

BAw

LR8N ARLE L M YL ahsky B EHATEI M N 5 s, R Ele 1147 ),
BRI NA5607 . MAETRKR KA RGEBENSEER 2, FSARBUG HE. ZUHEANDS T
FRERR 2T 21,
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K2 RUIFRHLIR

N =456 poE Bk
T St IX

Fifg 153 33.6
J7 I 99 21.7
b X 156 34.2
A 48 10.5

P51
B 183 40.1
7k 273 59.9

AR
00 5 LAT 18 3.9
90 J5 182 39.9
80 Jii 156 34.2
70 J5 73 16
60 5 UL E 27 5.9
m LT 133 29.2
K& 108 23.7
BN 176 38.6
fist 18 Jz LA 39 8.6

T2 AMERIEOR, SO R, @5, EREMECEEN RS B
AR EDH R (o) EHEZ0.7, BZEGEEARL. AR ARSCEE, BHF475
ZHEWUE (Average of Variance Extracted, AVE). WIZR1FR, %8 FISCIEEYKT0.50,
WS ARG WSE (Fornell & Larcker, 1981). XF X HIZUE, HAERMAVEIFAR S 7%
RTHBZERMKREY, NRREEZAEBEFXSME. WR2PR, X ALNEZEAVETT
MRS SR T HoAt AR B AR A AR OC R 8, B2 B 2 B AT X 03 38U
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3 MERAEME . RdEZE . SR R R WSO AN X 2%

R WSEUE X%
sl B A ARz kR
AVE EP GC EB CO RI
i R B
WEAPEIN 3 3952 659 0.708  0.635  0.797
SEIHTENA 3 4.034 690 0.831  0.751  0.586 0.866
2N ) 3 4178 0.701 0.833  0.750  0.395 0.438 0.866
fE R 3 4106 0731 0855 0777 0414 0.522 0477 0.881
EEe=V 3 4227 0632 086 0791 0549 0.606 0461 0.541 0.889

Note: X ffi £k LA BRI A 7 1025 BT 25 H (AVE) IR S JEX M 2 B0 BUR

HARSAG T

RINZICIEAMIIGE T . AR A JLLk Mk 3, [RIVIFAREEIR 1, PO B AR &t A
TEAA BENR . HIRE S BRI, AT S BN R S EHE PA . (E R
P BRI AR TR . thAh, X AR AT DLARRE RS 2 RO SR K 48.5%, BIEREE LR
PRI SREE TR LU AN E R PELE S0 B AT R B R R (548.5% . WL, b4y
Hrih A8 AT A AFIEL4AH], H2, H3NHA, RIEHOPrE R, K2 xmPmaRT:

[ SR =0.95840. 220+ PR AR 47 7 1R +0.269% 53 E4 715 T IA JI+0. 120528 55 Uil +0. 1995 Fil

H+e

#3 Zoul A

R R 5L i LSt
B FRAERE TR B pogis VIF
(&)
o 958 .162
G IR =R 229k 626 1.598
220 041
ST I 294k .549 1.823
269 042
25 133 708 1.413
120 .036
A5 ) 4 2300 .645 1.551
.199 .036

R2=.490, AR2=.485 F=108.201***

Note: KA, *P<.05, *P<L01,
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HEHTR
1. %5it

RHFHRAETPBELIS, AH7 7RSS iR, SR 2, ZoTr . (BRI 2
S L AR T S B OB, L (TS5 0 9 T o A8 5 T R 2 23 0 4 T
OB 2R BFFOREAR L3R, M I W Gk, JBEH. D RBHESR T, I
TR GHEHUIRE R 7 AT B R B Lt M 45605

R R T AT B 0T . AR DA B 508 SRBHR . Sl o
KT, GRS (o T A 3 MR For, 258 G SR N U B L K
R 4 5T 0 (L 5 0 e 2 OB A L o OB 22, 2 A0 44
SRS Be . U IARRERE ) (R2) A F148.5%, ATl HIILAT SRR AT R

2. g

450 608 e KR R 050 R R 5 0 A K A . (Zheng, 2015), F5A 5678
PN I 2 2 PR R P 2 RAR B E e 22 VAR AR 5 SR, i gy
HOALTE, TSR BRI o4 AT AT M (T . Wk, AR FCHIIES: T3 ML 15
FABHITIA EE 258 630 B0 [ 05 2 M M L

Yu (2018) 75T B A5 — Yok B A I IE Rt RIS A 0 5 (R
HEH MBS SR, TEARBEIA, 0 2 O ATARIT A e s 48 e
7 R . IR, 7EXu (2011) LUBEIF LI R B BT SRR BI04 R, $5 i T 54
RERUARTY, ISR T A4, BT 2 PR B R, O Bl G A8 ) [ i 1
ot AR NI, AT SO ST A

CFPIRE IR AE, A I U A R BB BT A AP R W e, %
S R 25 B AR ELIDEIOY o 5 86 BE A Sk 4 AU A (LI Rh RS, P
WRIEENE), DARR AR (RS, T 2 AT AR R ORI 2 2.
Mao & Luo (2017) [IWFc o B0 N ORI T30 9058 SRl 90 LA SR OB, ol
T LA BrIE A B 4 [ 448 260 e 8 KR 2250 MUR O 1 R W 4546

HEF I, SRR T U Mt G [ R 24 e, 7 T SRR T 8 23 G e
SURTER SRR, 51 e 9 20 W L I TR (08 P A, it 908 K 20 R (0 1
o IR, RSO, 78 54 T 2 2 S i A5 1 (R

3. BB E XY

FEBUA 55 T RS RIBARAT W T 273 K 20 AL AR 1 [l e 2 2 (3t I8 i 7 ) B Fé
I, WiXu & Li (2018) X [EICfHE BEE 115 20k 557 & 5 IR 7, X A0 191 9 3 % PRI 4K
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RIS RN S B . RIS, BUA ST Rl s A7, K2 H Hlogisties % 7[Rl VA 704, 4
Gao (2018) F|Hlogistics — 7[RI & tH AT LS 9% i FE R A Logithi 71, Wang et al. (2018)
£ T Logistict Y (1991 9% 2 10 F- MRS BRI 5200 R 2 20 i, 3955 31 VA 2 RIS T i &5
SABHEH RIS, R T e R v B 52

Ho, AWPREA AR B, ERAT e, W RE R S BA SO SA R
RH—AREE. S , X RIWCR AT A, ST AR R T, 3 2 a1 R
FERIPE . ANFTERIN, ARBFFAE— @R EE B3R TE 1 DA IR bRk ARAH [ USRI 78 A0 A 5 R

4. LHEEX

e R ARAR ISR A AT T 2 kb 2 BEUR, MR B ) TEIREL RS . LA, PR ARAH R
HRARIRIAC, AT 90 PRIBARHE RIS N A S &S B2 R, AT 1 A ISR R o BELAS 9 2 Rl fic P
HARAH B FLAE BRI, ATIAE —EREFE b 25 T [l A SE A AR R o Tt o A [RS8 i B
HRAEAS R X PRS2 BRIB G0 S A R I S (B3 SN RIE I, B4 G50H 2 7R TRl o7
M RAFMHIA R JEEREE. BBMERIE, FHSE SR RO s 2 e X
Az i P R B ST AR IR s A T 2, SR AR IR (S R I AR TE 22 T, LR ARA [ ]
1807, BETTRIEGH 2 R R g .

5. RESRYE

AW FCRIREAS B 32 AR Ty S XS PR ), R SR T B L IR, Il AL
JEILHIHBIX o A SOR SEMRH 9 RIS AR RIS IR R R R IT TR . $e 5 2, ARtz
PR LLAFE R A ok, X T ASRIIAHSCHE A4 a0 R i

F— AT DA AN [F) 48 B V- AN R S5 G T R A B, S A b R b R R
VAT Y e R bR AR R R 2 AR

5, WEFEAT DA T R 2 e A AT A m ATy, R IR R AR, B 14
DAL SR 57 B [N BRI AR A AT T % B o
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Fif 1 2018 Sl 45 S SO BT SO i HEAT
H% W Pl FWNR (57L)  H% Pl 55N Bt (J578)

1 Lifg 10202806 26 A 464941
2 M 4797456.2 27 K 442470.6
3w 4357146.7 28 JEI] 427861.9
4 Jbxt 3310328.2 29 AR 402478.5
5 bl 2966169.2 30 il 400470.5
6 &ENG 1699417.6 31 B 399576.8
7 AR5 1669023.1 32 bk 374700
8 M 1557928.9 33  FEiE 366225.6
9 AP 1121953.5 34 kM 364519.5
10 2 927295.2 35 HIM 345195.2
1 RE 874555.6 36 fRE 323373.5
12 867342.9 37 BAURIE 314063.2
13 7 867172 38 ET 312827.6
14 R 775398.2 39 =l 308613.7
15 A 749027.7 40  EHM 301136.5
16 kA 697920.9 41 B 298898.6
17 i 663255.5 42 B 278393
18 kil 642942.7 43 KiE 268236.1
19 k% 588337.4 44 Y 252038.3
20 HIK 580358.4 45 IfYT 229716.9
21 AXRHE 547646.9 46 KEF 225978.3
22 FM 535876.7 47 Y 214581.6
23 FHE 502220 48 WM 204935.9
24 UFM 483830.3 49 IR 201856.3
25 P 475782.6 50 e 177352.5
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