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Abstract

In the past few years, as a byproduct of economic expansion, compulsive buying has become
increasingly prevalent among young Chinese consumers. However, relevant research, especially the
studies that examine the effects of stressful life events on compulsive buying based on the life course
paradigm, has been limited. Built upon human capital theory, stress theory and socialization theory,
this study investigates the impact of difficulties with schoolwork that individuals experienced during
adolescence on their compulsive buying behavior as young adults. The results indicate that
adolescents, especially female adolescents who experienced difficulties with schoolwork, tend to
exhibit stronger compulsive buying behavior in their adulthood. Perceived stress and peer
communication about consumption mediate the link between difficulties with schoolwork and
compulsive buying behavior, respectively. Socio-oriented family communication patterns moderate
the relationship between difficulties with schoolwork and perceived stress. The results provide

managerial implications for marketers and preventive implications for individuals.
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SRIE PRI SEAT NI AE O~ N T RS A EUARLS — R e B B T A
TR IEH RS DR e, BEM S EMA R B R A& WP E S8t ARIAHKAT N7 (0°Guinn
& Faber, 1989). 5iid VR AT N EZRAE AT LA 1) E0 BTG EGUE 8 L b 5)
2) WIESEAT AR RS 30 AN ARG R IFREEIE K 4) 13838 MG B A v A 2 AR
FTA IR 7 K 3R 459 /& (O’ Guinn & Faber, 1989; Dittmar, 2005). SR8 1t 2 2 2608 i@ R M
HUBR A B B9 A AR A2 FE i R) (Sneath, Lacey & Kennett-Hensel, 2009), AtiAl 1 ¥ 6 S5 B
CIHATRER R RTCIISATR ™ , Wi R R HUbrT I, B 70 sRE P AT A a7 Hfe
WAL, XTI AT A G ERE NS, Sl SEVEE S, E A RV PTR TEAG e, (et
H 2 B SO RS B B S .

SR, R ZHECHW IR TN (cross-sectional study), X587 EAN [F] #2000 K] 2=
55 P AT NAE A — AN 8] 595 R (Benmoyal-Bouzaglo & Moschis, 2009), i #5254 FL %t i i
PENGSEAT AR s L] R BRI LR TN IR . ok B AL RHA AR TR B, AATAES) AR
AR AETR & 20 H e 5 AR IE S AT = A252M (Uhlenberg & Mueller, 2003). R, A3
W, SRIE PRI SEAT Ay — Al 2 S) @ N AT 9 (Elliott, 1994), #H REART NAE S
2 JJi (Rindfleisch, Burroughs & Denton, 1997). 4T 1t, N7 E RN T @ s P SEAT N
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SR AARYE_Ea@ dil XA ATy, A7 DN —AHEXS B A 0 AE Ay DI (Life course) MR AR
G B AL H AR I BT 48 I3 AR S0 L R S T R A R SR AT D AR S

JUEDHUE 7T 2 A fii DO BRI AR 25 500 Bl o 22 1 0 L ) B S A 5 e o o i P e S
1T R HLH], (HaX BT 58 R 2 BORIE I & KEL AN (N EFE ) X —F A
(Benmoyal-Bouzaglo & Moschis, 2009), it = % H & EEAFEFAF Cansl W) 547 -HALH]
WEFE o BEFER B, AR A A 1 5K e V) 3 %% = A W DA S e At A7 ] RS 4 S 110 33 A T SEAT
(Gwin, Roberts & Martinez, 2005). %i.L, CABRRKZE R HEEEH#IT, BT RS
TrE e BRI R 2R, KW TR & FIREE T o D S A T R . R, B
o S ORI SN R, e ESCAG T RN IR B e ) E R AR N A e W ST
NI A —E ISR S, FFREXT CA STHRIAT A LA A

AREFRAECAH T IR EER B, B EE WA, 55—, AITERK (12-
185 IR P I E RAETE A, Bl N A, 252 e s o 5 ) ool v I S it [, G
WAEZ N R4 2 5=, el Egmd AR, SRE mvA a2 75 2 3 22 i BB 1
TEHI?

SCHRERIR

1. RIAYEE LT N

FET IR MR IAT AR “HRIER” BRI, RR 0 EE Ay LB L S EGRE
FAT AR EERR A X2 F R, NI fr R MEATIAYI Ry 12577, PR O
7S T AR I K 5 £ R (Zheng et al., in press). J—#lrFH ERAMERIA SRR E (0
BB N B 5mIE PE SEAT ) R R ik 18 PR SEAT A I EE B4R B (d” Astous, Maltais & Roberge,
1990). FRtZAh, CHBIFE D HMNER Y, BALIEEL NOSHRIE. Ak, USSR
P EE T SRIE MR SEAT R [ 5% 8 [K] 25 (Faber & Christenson, 1996; Dittmar, 2005; Kim et al., 2018;
Japutra, Ekinci & Simkin, 2019).

2. Az P REAL A

He T A PIAEA AR HOIT 70 32 B2 SR AMATE I 8] AR S A v R A it s Rk AT
NEEAZ (Moschis, 2007) o NTFEAEAR[— AN TA] g SR — AN NZE R Be 4T D98 AT EAR AR A HE 42
TR BRI AT I S LS AATT Ny 1 3 X SE IR BT TR HT RO R0 77 30 (Mayer & Tuma, 1990) .
WU, AR R IAZ Dy i 6 o B AR VE AR AR = A —Fh “HIS 38" (Sleeper effect)
(Steinberg, 2002), {453 H ™ A H LM PAEIR B ARG 4 L. FATHIE X — B i AT g &
TR A S 2R A ST NRHE BRI 2 2 BT TUHE SR, AT B8 A RO A e 5 0] 5 e 17k
W SKAT N
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3. bR

TEARBFFEH, 2 R AR R ANA IR 2 2] BRGHIR T R B B IAn e, DA (Ei)
FOVRRAC NI G . ST L NS A NATTE O B E AR R A 22— (Weawverr,
Moschis & Davis,2011). CH WG, AR AR LG R REEEL, SEAMR IO HE DL K AL 2
PEAEE KRR (A A JUIES) (Ye, 2003). =, FEEMNERTR, K5 FAMER
HARZHABEIE, EERETEMEARNTIA Ren, 2010). K AL ME S A TH AT H
AU, R OGS SR E A I SIX — 0 B RS i BEAR SCAT N B RE I B, W] LA SR IE PRI SEAT A
DS IWIRZEY THRSY

PSR SR
1. HELSEL

ARG NI AR (Human capital theory). & 7JEE18(Stress theory)fl k& LB
1 (Socialization theory), MA@ IFEMIAL A, N AR I DI B & AR A (2%
M RHE ) o e sl J siaE PRI SEAT Y IR A [R] S i AL )

2. Zlb R e SRA P AT

HE SRR TR I, 2l R e RT BAS BUMA BN B AL BERS ) T % (Coweneetal.,
1991). 1&EHIHE (Owens, Shippee & Hensel, 2008), F#7=E W) B AL S (Ye, 2003), XLt
] A P e S BN )R AR SR SZBE . AR A A AW, AT AIR MR ARG 1 8 L
AT LA A AT TR R RN 5 AP SRR Bk HiRES5 %01 (Frytak, Harley & Finch, 2003).
B, xR 1R RE a8 SR I —Fh iz AE 7 Baltes & Baltes (1990); Pechman et al. (2005)
RIUN 185 A e (1) 52 BB AHEIR 7] PA G| R b 3 355 & A s EAT . TP E y—#h B J A
179 (O’Guinn & Faber, 1989) W] LU IF A5 By A AT 4701 n 2 b PR HE Bty SR () S T 1 2 2 o
BT A BT 5058, A AT e AR i — Fh 4% A S (Hirschman, 1992) FFFfi# i
V] A R e B — Fb IR BOSRavEAT e R, FRATER A0 N R .

sl FE R HAZ 7 i 2 R HE R 7 2D 4 B B 28 o 2 R X (%) 75 2 4 B 25 ) 7E
T 5 R IE T SEAT N .

CAWTFR, WPnT LA S B MAXHT 7 T % 28 (Faber & Christenson, 1996). 2 E%¢
i b b BV IR IR TR AS S (Grewal et al., 2003), gt 2 Ui, MRk L 5 14 5 5 30l
Yoo DPICRT DAHEAR, FETEE 2V RIS e, 2o /DA b B Ve /D4 W] R BE 2 B il i I ok
E ARG S . O S SHIERT TR, LR S I A S BB E PR SE AR (Dittmar,
2005; Weaver, Moschis & Davis, 2011). #Eitt, FATHE H a0 N 048 % o
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B %2: G 7t 2l R HME 1) 22 7 /0 4E L 3k 2 Ml R ) 59 ek 7 /0 4 B 2% 5 16 AR I
HH IR R PR AT A

3. BOME e

AN — EEE 2L R ARG 5 BUREN T, MAGTTHE S DR B A A 14 25 15 5k
G, XEBE I FERARES FfE. PESERI, HOSRE IR F R A S EHR
AL AR S IE 5 A & (Zhou et al., 2004). 2% >] b H B e 83 FA) %1 1 B 3 o LA SE B A RE )
IR H W S RPU — RIS 4 5 H IV (Zhao & Zhao, 2005). BbAh, -T2l ausiA
f, FHOEEIAEE G RN HET  (Wentzel, 1991). BFRLEH, FH/DEME TFikES5H OE
bt B A @ MBUE I ERE (Ryan,2001). I, 2l R GANE 1% TR ] BEAS LR
S R R AR pr e 52 . B R ARAE 4 mT DL 28 BRI 7096 S 8K & (Daniels & Moos, 1990).
IRIEE AR, S — B RGEAR H BEE 2 T 7= A BT A FE 2L (Gierveld
& Dykstra, 1993). TJ&, MMiidid B & 76 BT B — 55U g N X 2 7y, BA
I 2 A AT A A 4% ) (Heckhausen & Schulz, 1995). — 647y | () o A8 wlh A0 45 o 3
W%, @I sRIETEE S, AT DEL A NGS5 N e s 545, #8748
Bt s APRI< R (Hirschman, 1992, 0’Guinn & Faber, 1989). %¢ b, AT H W M E &,

8E3: 2877 2 Ml PR e 38 0 5 /0 4 (R SRR R PR g, 0 T 2 i L A4 5 1) i e P T K47
N, LRI DA B R D A2 Ll PR s T SEAT R R R R A A

4. [A I SR A

YR 2 IS FnE A3, 8 28 R X 7% 0 SR TV A B B A B B 5 5
¥, AT m AR S AL AT 48 (Socialization Agent), R B LL AT DAES Bt AT TS %6} R 3
FIFEIS B SR 15A A (Uhlenberg & Mueller, 2003). /045 FILEFTEt 4T B4 I8 Al e & — 5B 4
5iH %A K@, MRAEAS X LR (Social comparison theory) (Festinger, 1954), 5 /b 4F 75 Bixt
AATT A B FLEREL A B 0 1R R A BT PRIV B S iREAT 0 B, DTN X 9 2 i RUBEAT 1T
it (Churchill & Moschis, 1979). 1] LAHEAR, 4 /DRI E QTR0 2 BN 5 [F 4 17 2% 0
PR R BAHT IS, AT 5 R B O M AR (Role Model) (Brown, 1990), il 145
A8 2> D IX Pl R T A — o LR A2 R B A5 . BT ACE R, AEHEAT Y
77 T B2 S R PR 24T 2 IE A1 A% (Benmoyal-Bouzaglo & Moschis, 2009). #Eit, A1
H PR HE A

Pekd: 25 WM 2G> 4 5 R AR JEAT I 2 75 T iOVA I AT, 4K 170 52 0 HL o
J5 HISERE PR ATy, A B0 A ) 4 AT T 2 0 T 11 v S AT Al PR M e ) AT
NREZTH PN,
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5. g BT

R4 &S, FEE T LAt B i ) 7 AT BRI /E R (Hsieh, Chiu &
Lin, 2006). AJ PATE S BE A i3 I AL A AT 4K, S0 1~ 2o i S e 4 AT DU I 5% iV i
KL TR DNEEER A Z AT . KRS FREA AR, TREEAFERRK
JEVE R (McLeod & Chaffee, 1972). FXEEVAIEE A ] LA N4EAZ 3 M (Socio-oriented) FIHE
'3 (Concept-oriented) #/MHE X2 I4EEE  (McLeod & Chaffee 1972). #1238 5 [A] 55 1 i A\
DA S HEdr ATl St MR BE R R o 28 3 M S BEA BRI % T R & B I, AR, il
T JA5 FH XA BN £ 7 14T i 2 R B Ve . [m]I, A AT 2 8 B sl £ 1 AR HEAT Tk
FOCEIRHE RS N 2HEMANEE, AMBKEZ PRI RAEENE i E 30 1
fiff (Weaver, Moschis & Davis,2011). & S A Wi T K B X TR R MEE, ovF
T A BAT T A BBl o R 310 I SCBEARN BE A ENAN R B, SRR A 2R A N DA
H O A ESIER AR, FEFEYRIDIEEMERE S (McLeod & Chaffee 1972).

gi b, WUHEAR, M FEEERAERT, nRABER A AL T m VR, T
KON E A R I A RE R A BF S At N TR B 2k v, AT I A AT A7 iR /T[]
i = £ I T S Rl [ T S 2 N BT 1 R GBI A [ AP el 3 b= v S o1 TR N LT P 2 S R SR )
ERCA VR UL, AN T 5 F A ATV IR SR TS K AT RE . [z, IRACEER
FRALZE S FVAIEREL, T BRASE N E CHA REMMERZE VT, AMEAE S
M REEIE Ao R, SCBERH IR AN ) S S A AS 2 3 N1 5 [RIAE 2R 47 VA 38 19 7 e

BBV INHER, A RABER A S 3 1m0l S, T A T £ TR
WASEEN—m, FNES5Z 7B EAET IS8, S& T ARE ORI, (615
R o NS 31 B 5 3, AR TARNI A RRAE 1. [FR, XM R
WD 7T AN FRE AT ER L 2. Rk, WA EER FARNE S 3 1 1) @ A
X, BT REHEAE 5 BB %A SEAE, B3> 5%k 17 Bah @, #
T OA B EE St LA R B R RIS, H T SCRER X FpAR R E Al R B, 3 m T
AT R AT V@RI AT B . HE G, FRATEEH 0 R AR %

RS SCBERALAE T 0] B V) g 3 1 i 2 b DR A 5 A 35 R 0 2 TR R TE TR R AR

6. SCRFRIME 5 1) LA 7 22 ) 55 2 M R HE 55 A0 s ) 22 8] B IE ) BER %

7 SRR AR T ) A )3 Ty 2o 398 o 2 b DR A 5 () R A A 2 T ) T T TG AR

B ¥e8:  SCBERAE & 3 1m) AL V) 3E 7 2o M) 55 2 R HE 5 (R AR AT A e 2 TR () TE [ K 2R

6. P AR A

gr b, AW FRES AR TR .

™

=
=
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AT m A
K E V)i (H3)
&5
&
ol B Ak P 1 3K
R 1R
[F) {304 B
V438
& S 1 AL
R e
(H1) (H2)
1 AT 7T H R R Y
W55 1%
1. A

AT 5T LA o A 28 AT o DY P s A O AE R R 2 A A R, DA 289 2 ) 45
TERBCEEHAE . &AL BE AL B J LA P AR R BT i B FRATTHE AE 26 8 2 1 B e s il 3%
AT BARIE R AR, EAATOL B R L A TSI E . O TS 5 R
WAL I SE @ G iR, AT A — 6058 R 6 3755 6 I A B 46 2K 1 A4 S AT 10T A ik
M. - NMPRAVSS XA, ElAEERY AR L EEERF25E N E BT
DAASEFRAT 368 e HL ST 55

I ety A2 A i DO AR 98 e die ) V2 A3 ) — MPBIE S BE i (Henry etal., 1994), Bk, it
FAE VT SR BI04 1 5 A [ 55 o)l i 7 28 9 ) L b it TR A AT T AE 12-18 23X —
BT TE] N B — L8 2 AT 2. SR E A2 AR AES S, AR AR TR, |’
BT RFHIZ 5 AL R210 N 725 bR To R4 I8 26 DL S B8 §R R A AR 2 )5 15 204 240H 45456
By, BRFERRBIWCENSA2% . EFEARLGI T, LMHEZ (562%), “FHFERH19.6% . il
P H IR PP WA E R N 148, 28 P b IR AE R~ 25 I 102 .64F o BB R] A AR 4
A EESR

2. g TH

Ol SR BANEI:  “E12-188 X — BN, IRE S &P ol N (B2
AV B GA IA B A E bR e DL R/ B ST RCRAR ) 2 B g, WbRd e EL R
ZMFRIC A IIMEO. FIHEH S74iE: RA Moschis & Moore (1982) & JEIGIIE T H, MER2/
FE 58 UE 1 R -7 43 B s DR 7 A IS T-0. 5 RIS, 1 3R i 0 — Bk R %00.83. &A% 7
K H Sarason, Johnson & Siegel (1978) KJEMAEFAE M ERER . ¥ T 2L EIIEEME
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(Formative) 5T, FATNG 23 93— AL . A28 S B K B2V @ : R Chaffee, McLeod &
Wackman (1966) &R, 25K 0N —BEREON0.61, X5HTAMTTE IS H I R
{EARIL (Weaveretal.,2011). Wi 3 AIZUSKEEIAIE: SRH] Chaffee et al. (1966) A& JE ISR . %5
RN IB—EE R ECONO. 72, 5RIBMIETATN: KA Valence, d’Astous & Fortier (1988) flf & &
HIRRI . EXUG ER N — 20t RECH0.88. EHIIAEE . A AL T, #2485k
B AR o6 5 0 R E H AR R Ge it o it R A s i AR i

A 53 Ae

AR LT st K 28 T3 e 2 b DR M 7 2 4 L VA 48 0 2 b R HE PR 75 /0 4 28 U S
V5 HH LB R A R PR S ] o R ST R IS R I, KA 2 sk 2l PR A ) A
HHIREMI LG (X = 2.84) BERTERAETIE SRR IAESE X =265 t=-26l,
p=0.01). ik, RIS T 3H.

B e 24 W20 Do 2l R S ) 2 e 7 /0 4 L 5 1 7 /0 4 BE 28 5 TE AR I HH I P iy K
(R o 7E BRI ZE Tt 22l R A (19296 N REAS ry, - Xk 55 1A R M 10 e A ) ST A ) AT A ST
AW T G i S R Lot D 4E (X = 2.96) EE PR AD4E(X = 2.64, t = -3.34,
p =0.001) 7EJ84F 5 23 H B8 /K (0 e M ) S ), DR T A1 1 (90 1 243 B30 IE

B 15 39t TR R i g R A T 2ol R R S PR SE 2 TR 8 R . R LFTR, R4
W MG DA AL 2 R BOIRBLIG 2l IR HE 6F 5 P ) S A 1) B A IR 3 O ) R e (R SARAY Y,
B=0.10,p<0.05). FEANIAN /AR & (AR FD) 5, b AR i 4 I SEAT D i ) 14 5 ) R 4503
NFEAENEE GRSEER T, B =0.07, n.s.), HIEHE 7% 586 v S B 225 0 IE [
oM (RSB T, B = 0.11, p< 0.05). [FIEF, 22 PRI HE T B i 77t B i 25 1) 1F W) 2 i
GRSHER ., B =0.21, p< 0.001). BE1E F70F 27 b R HE 55 58 1 1 SEAT S 10 H A 3008715 21 56
WE. AT, H4A Baron F1 Kenny (1986) [ -H /- RUSAG G i L8 b) iz iz, (BRAAAE—L8 )5
R, Hp—ANEENRREEARE AN REE. ik, FRATEESobel kAT T
B0 . BTSRRI, BN R T 2l PRI A 5 i e D S AT ) 22 TR P 5% R R BT P R A
B REN (Z = -4.87, p<0.01). ZZAE UL Etrgs B, AT A A0 8 7 78 %
Ml e i P S o6 R e A AR, R3S 3 T SCHE.
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3 WS SispANi L AP VA

TRANATE RIS
HEE | HAER—>
PR — FR FRI= FER Y L EiE

BHEE
e 0.02 0.03 0.00 0.00 0.00
531 0.11° 0.09° 0.17" 0.16™ 0.15"
2 HRIRIL -0.02 -0.03 0.18" 0.17" 0.17"
RELE

EAAp 021" 0.10° 0.07
FAEE

AR 0.11°

R? 0.01 0.05 0.06 0.07 0.08

H: #p<0.05, *¥p<0.01, ***p<0.001, R 5& i1 T T AL & T S B PIA = IR 2278 57t Do (A EL o

B A RISV @ A T Sl R S5 ia PR SE Z (B R . WR2F7R, 7E4%H|
W M G UPIRGL. SR E SIHAEE 5, 2l PR MR e e S ) 2 2 O
M) (R2MAPY, B =0.12, p < 0.05). FEINIA A AR & ([FFEI 22 ia3d) J5, 5k W HEXT 30
P U SEEAT SR 165 ) PR B R AT 4R i 2 (R2BEAL T, B = 0.09, p< 0.10), FLIFI Bk 3 9 v 38 5t 5 3
g ST A6 ) LA S 2 0 I R R (GR2AE R, B = 0.32, p < 0.001). [RIRF, 2% b PRl sl Xof 7 4 31
v B B A B IE A (K2 H =, B =0.10, p < 0.05). #— 5 Sobelfs & 45 1 &
B, EAFH 2 Ve e Sl R X 5 i 1 D S ] 2 ] 06 & Pt 58 A i R A BUORL(Z = 1.93, p<
0.10), Bk, Ri4133]T SCHFS
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2 AR S ) P A OS5

[HEESTER AR RIE LI K
HEE ] HEE—>
iR — BRI~ BRI = | FRIH

BHEE

i 0.06 0.06 0.00 0.00 -0.02
P 0.30" 0.30" 0.17* 0.16" 0.06
L HPIRIT 0.03 0.03 0.18™ 0.17* 0.16™
SR EH 0.01 0.01 0.01 0.00 0.00
AR H -0.07 -0.06 -0.06 -0.06 -0.04
MExE

2l PR R 0.10° 0.12 0.09
AR E

ISR etapiil 0.32"

R? 0.10 0.11 0.07 0.08 0.18

H: #p<0.05, **p<0.01, ***p<0.001, R H1 T Tl AL & iy S B P AN 2 R A 15 22 28 5 /D R L 481 o

AP ¥ SHE W A A2 T 1) 284 5 V) A X 2 8 5 b R M 5 08 0 s 2 R IE R R . N T
Ko R Vs A U R E A, AR T BRI 5. WR3FTR, fEEHIER. Ml
SEPRIRIL S S AR B 5, Sl PRI 5 4 5 S i) 784 VA 368 Ryl FRD A2 T 346 2 I ) e e e
B2 BKAZBAIER PR (GR3IFEMPY, B=0.17, p<0.001) . #7355 1\ Y 5K B2 14 i@ K

R I, Aol RHE SO B R A IS D B R 3 B IE 2 M (B=0.37, p=.000) , T 24 AE 5 1A
T 5% B V) 3 /KPR, 2l PR M 6 3 2R TR A B R (B=0.04, ns) o BRIIE, B
W53 TEIE.

WATLRHA FFER TR BB ®6 7+ SHEATINH . S5 REKW, Sl M5 HEag T B
IR 1 JE ) P A A8 TEL T tF 25 M PR A0 [ £ 90 9 VA8 2 R 5% R AR FH AN i 2 GRABEAY N,  B=-0.05,
ns.) o B, ARBOEAE 13 BIHAE . 7Lk PRI 5 R 5 1) 2 5 o 90 e A ol ) A8 T IO 2 b R A
AN R D2 B REH (R4, B=-0.05, n.s.), LRSI PR s AR A 98 9% 73 2
o6 2 AEH GRABEAL\, p=0.04,ns.) HIARZE. FL, TR BE8IEIARTT B
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3 AEAZ T R T SR v A 3 R 5 RO

AT e P 2 1
AR | FAEE—
B — | BRI | BR= | BRI | EERIR | BERDS | EERLE | BRN

BHEE

GRS 0.03 0.01 0.03 001 0.00 0.00 001 001

53 0.01 0.01 0.00 0.00 0.09 0.09 0.08 0.08

TR -0.02 -0.03 -0.04 -0.05 0.06 0.05 0.05 0.05

Wt H -0.05 -0.04 -0.04 -0.05 0.01 0.01 0.02 0.02

JRIRE H -0.05 -0.05 -0.04 -0.04 -0.04 -0.04 -0.03 -0.03
MBELE

ol A 021" 020 |0.21" 0.08 0.07 0.07
B RE

FEAZ G )V I 0.17* ] 0.11" 0.11" 0.13°
LR

SR vkt
Fﬂ;élﬂ A 0.17" -0.05
R2 0.01 0.05 0.08 0.1 001 0.02 0.03 0.03

H: #p<0.05, #*p<0.01, ¥#¥p<0.001, R>& BT Fi AR & it T S0 AN 2 IR IR 2528 S ik 1A LA
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oA B 17 B SR e Yy AR P 1A RN AR B

TRAE Ty [ BT 294 3
gEsE FEEE—
R — | BRI | BIRI= | BERIDD | BRRVE | BEELN | BERLL | BERIN

BHEE

R 0.03 0.01 0.01 0.01 0.00 0.00 0.01 0.01

P 0.01 0.01 0.01 0.01 0.09 0.09 0.09° | 0.09°

HEZ TR -0.02 -0.03 -0.01 -0.01 0.06 0.05 0.00 0.00

B HH -0.05 -0.04 -0.04 -0.04 0.01 0.01 0.01 0.01

MR E H -0.05 -0.05 -0.06 -0.05 -0.04 -0.04 -0.04 -0.04

ol A 021 | 021 | 021" 0.08 0.08 0.08
B RE

W2 5 VA i -0.11° -0.09 025" | 0.24™
28 H I
i@zﬂlﬁxﬁxmﬁ‘%ﬁ =T 0.04
R? 0.01 0.05 0.06 0.06 0.01 0.02 0.08 0.08

VE: #p<0.05, ##p<0.01, **¥p<0.001. R T TN E AT T EU AN Z K 1915 2278 F9d /b 1 L]

S SR
1. 5k

B4, WEFRRAERAKIAZ Prid 2l R AE R AT EE B G P b IR ER AT TSE 25 5 1
B LA PR SEAT N, X — IR LA AR M . B8, AATHE R IAE 1 2ol R HE
Al LA IE I B S SO RSN s R IR 1R R AT IHE BAE 5 IR SR P I SEAT R =, ANTHE R
22 PRl R et AT Ld s AN 5 (R A AT 55 98 2Rk DG R VA 3 171 1 o] S Re) A AT THE SR i 1 i
PEMYSIEAT Sy BBDY, A2 1) Y R R V) ST RS S i 1 2 L DR K 5 RN s g 2 TRT R IE BB 2R, IR —
K RLE FHEAE T 1) BY 5K R V) e A 2 EE PR AR AL 22 1) Y 5K Jt ) e A5 = B 5 o

T W T R I R SR BE 25 A6 AR AP 5| R PRV IR G I ) 5 e 3 PR ) SEAT Ay 2 TR AN AT I 3 ORIk
(Baker et al., 2013; Benmoyal-Bouzaglo & Moschis, 2009), 1M AN 57 45 J 5w B 24 L A HE i 51 &
(R0 s 70 2 b DR 3 5 58 M D SEAT N 2 T R O R e B . X — S5 R H, [FIFE 2
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S AN B PG I AT AR S SR, OGS e P S (R B A AL AN AR ], A ] 8 s A okt 5
BRI AT R 2 R AT DL AR TR O

k& S 1 20 o e v e A 2 AT 1 55 2 PR o 5 B R 1 2 IR R E R R e IR, SRRE
VAR S R HE 55 [RIAEHE Sl — Ok R IR B A 1 RIS R . — AT Re IR 2 M1
BV HAMEST, —J7 T, AR AR R A58 G ) 2R A B2 e A 7[RI 55— 2 T )9/ 368 R Y o
A S EEAT IR R, EWR3ATR, #LAE T ) BYVA ) [ £ 9 VA B I ) R
(B=0.13, p<0.05). {H & 7 — /T, SLETACREXS A ATTHE #onT ge LL~F i 5 o8 ™ 5, N T ikl
ATTK B8 2 BN D rp el b, ACRERT RE PR S PR 1 A AT 55 TR R F 7) 3

WIRAFT N, WS T 1A B 58 g VA 8 0 [R] A9 2 v 8 £ 3L IE [ 52 m - (B=0.24, p<0.001).
X5 RR, W T 18 B 0 S RE TSR LU 55 25 A SR R 7% LB I 2 R e, SE R
AR 2 2 R e, R F T e A B2 I H BRI FE S HOCEBE H OB
SR REN Rl R 7 e T78, T RIS R EAT I 2% 5 T R VA) 38 R DARE BAdLATT ST 2 b PR
Firale R IS 4, TR SRR TR, AT 5 R 1 v s A5 h T e A

2. HIBRE X

B, AW AR E AR SER A, TN SISREG TR, BT —
ANV AT RN T a8 PR SEAT AR M AL A BEIRHESE . B FUME S ad 2o p) — e B B
ATHEFNT, RO IX LSS 2 2 T SRAT N BIRE A LA, D sRaE PRSI R R T —
ANFHBE . 2SI AN, TREN T O W FURFH B — B SR AR D3 M D SEAT A
AT, $RAE T — AT LB T EEAR RIS RAESE . 28—, SO 3T R
(R I VD SERRF K 2 R R RSB (B R X — R AR TEFAAE, KAL)
ER TR — R EA ST ST, T AESK AT S B A &R RS
FE, BN T ASE TP SO 5, BT DU BRI P I SEAT g A R Y B AR A,
JB T I A IR ISR A I I T . B =, AW IR T SR BE VA AR A 2l T A 5
A HE 3R R R TTE L, D BRATTE— 25 DA U 2 b PRI S 7 AN [ ) SR BE A58 a4 54 e/ 11
JEANE S PR T ARG . SBPU, AWFFEREN T A TR RS AR A2 23 B AN AN R s
] K S ARG A S H A R B MG R, EWHFT % LA .

3. S

MBS EERE, AR R EEZG NI, H—, AREFEFEA DUl e &
B SRS 7 TP A — T AU AR S RN BB B (A PRI AT, KRR IE R
I BV PR AR I T I E AR Tk B B K R R . Biln, Vi T E B AR, RAZIRIAE
FEIVERE T, R Y P B A e R S T P R R A 2 3 SO BB
=, ARERFA R DO T S TR PR SEAT SR e . I AR A, RS R
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Ji T LA TR 3088 2 R HE 1 7 /0 4 LG A S 2l R () 75 /D A5 SRR 2 R H I
EVEWSEAT AR AT e, BN, (ETRTHEIEITIH, FRAT DO AR TF R OB 55, A ARAT]
FERE®E. BE. B, HBEFSRWEDGEER, HEERNHEERTS 7.

4. WH5E SRR S AR RIS R B

MPFEW R —F, AR A T BERAAAE L RRYE. 56—, AR FMA IR, At
FR IR, DUEIUR 8 N IER R AEE TR A R, BRI 2R R ARk B 4
E %, BA ek, (B AREAem b E S EERNE R E I N B2, 5
CAHEFCAHIE], A TR BB R SR P A A RIS TA) s R8s . AR R BE sl 2 T8
AHE 5 5 5 9 I A il 5E3% (longitudinal study) (Henry et al., 1994), {H A AR 2% 77 1518 & 2
TR B2 RS B P A T3 i = R 22 (Henry etal., 1994). [Rltt, TEMREEAHE 15 H 04518
W RFEESE . B=, AT, BT A 5 p v i A 2O BN s 70 5 [R) A3 2 vk il
HIEATE - IEANR ARSI FE AT IR R JL e 5 A B i fEma i .

References

Baker, A., Moschis, G. P., Benmoyal, S. & Pizzutti, C. (2013). How family resources affect materialism
and compulsive buying: a cross-country life course perspective. Journal of Cross-Cultural
Research, 47(4), 335-362.

Baltes, P. & Baltes, M. (1990). Psychological Perspectives on Successful Aging: The Model of
Selective Optimization with Compensation. In: P. Baltes, & M. Baltes (Eds.), Successful Aging:
Perspectives from the Behavioral Sciences. New York: Cambridge University Press.

Baron, R. M. & Kenny, D. A. (1986). The moderator-mediator variable distinction in social
psychological research: Conceptual, strategic, and statistical considerations. Journal of
Personality and Social Psychology, 51,1173-1182.

Benmoyal-Bouzaglo, S. & Moschis, G. P. (2009). The effects of family structure and socialization
influences on compulsive consumption: a life course study in France. International Journal of
Consumer Studies, 33(1),49-57.

Brown, B. B. (1990). Peer groups and peer cultures, in at the threshold: The Developing Adolescent,
eds.S.S. Feldman and G. R. Elliott. Cambridge: Harvard University Press.

Chaffee, S. H., McLeod, J. M. & Wackman, D. B. (1966). Family communication and political
socialization. Paper presented at the meeting lowa, USA: IA.

Churchill, J. G. A. & Moschis, G. P. (1979). Television and interpersonal influences on adolescent

consumer learning. Journal of Consumer Research, 6(1),23-35.

Indexed in the Thai-Journal Citation Index (TCI 2)



104 Chinese Journal of Social Science and Management Vol.3 No.2, 2019

Cowen, E. L., Work, W. C., Hightower, A. D., Wyman, P. A., Parker, G. R. & Lotyczewski, B. S. (1991).
Toward the development of a measure of perceived self-efficacy in children. Journal of
Clinical Child and Adolescent Psychology, 20(2), 169-178.

Daniels, D. & Moos, R. H. (1990). Assessing life stressors and social resources among adolescents:
Applications to depressed youth. Journal of Adolescent Research, 5(3), 268-289.

d’Astous, A., Maltais, J. & Roberge, C. (1990). Compulsive buying tendencies of adolescent
consumers. Advances in Consumer Research, 17,306-312.

Dittmar, H. (2005). Compulsive buying—a growing concern? An examination of gender, age, and
endorsement of materialistic values as predictors. British Journal of Psychology, 96(4),467-491.

Elliott, R. (1994). Addictive consumption: Function and fragmentation in postmodernity. Journal of
Consumer Policy, 17(2), 159-179.

Faber, R.J. & Christenson, G. A. (1996). In the mood to buy: Differences in the mood states experienced
by compulsive buyers and other consumers. Psychology & Marketing, 13(8), 803-819.

Festinger, L. (1954). A theory of social comparison processes. Human Relations, 7(2), 117-140.

Frytak J. R., Harley C. R. & Finch, M. D. (2003) Socioeconomic Status and Health over the Life Course.
In: Mortimer J. T., Shanahan M. J. (eds) Handbook of the Life Course. Handbooks of Sociology
and Social Research. Boston, MA: Springer.

Gierveld, J. D. J. & Dykstra, P. A. (1993). Life transitions and the network of personal relationships:
Theoretical and methodological issues. Advances in Personal Relationships, 4, 195-227.

Grewal, D., Baker, J., Levy, M. & Voss, G. B. (2003). The effects of wait expectations and store
atmosphere evaluations on patronage intentions in service-intensive retail stores. Journal of
Retailing, 79(4), 259-268.

Gwin, C. F.,Roberts, J. A. & Martinez, C. R. (2005). Nature vs. nurture: the role of family in compulsive
buying. Marketing Management Journal, 15,95-107.

Heckhausen, J. & Schulz, R. (1995). A life-span theory of control. Psychological Review, 102(2), 284.

Henry, B., Moffitt, T. E., Caspi, A., Langley, J. & Silva, P. A. (1994). On the remembrance of things past:
a longitudinal evaluation of the retrospective method. Psychological Assessment, 6(2),92.

Hirschman, E. C. (1992). The consciousness of addiction: Toward a general theory of compulsive
consumption. Journal of Consumer Research, 19(2), 155-179.

Hsieh, Y. C., Chiu, H. C. & Lin, C. C. (2006). Family communication and parental influence on
children’s brand attitudes. Journal of Business Research, 59(10-11), 1079-1086.

Indexed in the Thai-Journal Citation Index (TCI 2)



Chinese Journal of Social Science and Management Vol.3 No.2, 2019 105

Japutra, A., Ekinci, Y. & Simkin, L. (2019). Self-congruence, brand attachment and compulsive
buying. Journal of Business Research, 99,456-463.

Kim, H. S., Hodgins, D. C., Torres, A. R., Fontenelle, L. F., Rosario, M. C., Mathis, M. A., Ferrao, Y. A.,
Miguel, E. C. & Tavares, H. (2018). Dual diagnosis of obsessive compulsive and compulsive
buying disorders: demographic, clinical, and psychiatric correlates. Comprehensive Psychiatry,
86, 67-73.

McLeod, J. M. & Chaffee, S. (1972). The Construction of Social Reality, in the Social Influence
Processes, NY: Aldine.

Mayer, K. U. & Tuma, N. B. (1990). Life Course Research and Event History Analysis: An Overview, in
Event History Analysis in Life Course Research, Madison: University of Wisconsin Press.

Moschis, G. P. & Moore, R. L. (1982). A longitudinal study of television advertising effects. Journal of
Consumer Research, 9(3), 279-286.

Moschis, G. P. (2007). Life course perspectives on consumer behavior. Journal of the Academy of
Marketing Science, 35,295-397.

O’Guinn, T. C. & Faber, R. J. (1989). Compulsive buying: A phenomenological exploration. Journal of
Consumer Research, 16(2), 147-157.

Owens, T. J., Shippee, N. D. & Hensel, D. J. (2008). Emotional distress, drinking, and academic
achievement across the adolescent life course. Journal of Youth and Adolescence, 37(10),
1242-1256.

Pechmann, C., Levine, L., Loughlin, S. & Leslie, F. (2005). Impulsive and self-conscious:
Adolescents’ vulnerability to advertising and promotion. Journal of Public Policy & Marketing,
24(2),202-221.

Ren, W.(2010). The influencing factors of academic failure and coping strategies. Journal of Educational
Institute of Jilin Province, 11(26), 86-87. [in Chinese].

Rindfleisch, A., Burroughs, J. E. & Denton, F. (1997). Family structure, materialism, and compulsive
consumption. Journal of Consumer Research, 23(4),312-325.

Ryan, A. M. (2001). The peer group as a context for the development of young adolescent motivation
and achievement. Child Development, 72(4), 1135-1150.

Sarason, I. G., Johnson, J. H. & Siegel, J. M. (1978). Assessing the impact of life changes: development
of the Life Experiences Survey. Journal of Consulting and Clinical Psychology,46(5),932.

Sneath, J. Z., Lacey, R. & Kennett-Hensel, P. A. (2009). Coping with a natural disaster: Losses,

emotions, and impulsive and compulsive buying. Marketing Letters, 20(1), 45-60.

Indexed in the Thai-Journal Citation Index (TCI 2)



106 Chinese Journal of Social Science and Management Vol.3 No.2, 2019

Steinberg, L. (2002). Adolescence. (6™ ed.) Boston: McGraw-Hill.

Uhlenberg, P. & Mueller, M. (2003). Family context and individual weil-being. In Handbook of the life
course (pp. 123-148). Boston, MA: Springer.

Valence, G., d’Astous, A. & Fortier, L. (1988). Compulsive buying: Concept and measurement. Journal
of Consumer Policy, 11(4),419-433.

Weaver, S. T., Moschis, G. P. & Davis, T. (2011). Antecedents of materialism and compulsive buying:
A life course study in Australia. Australasian Marketing Journal (AMJ), 19(4), 247-256.

Wentzel, K. R. (1991). Relations between social competence and academic achievement in early
adolescence. Child Development, 62(5), 1066-1078.

Ye, X. (2003). Investigating the relationship between school pressure and grade for middle school
students. Journal of the Chinese Society of Education, (8),43-45. [in Chinese]

Zhao, F. & Zhao. Y. (2005). Investigating the relationship between parents’ over expectation and
middle school students’ pressure. Youth Studies, (8), 11-19. [in Chinese]

Zheng, Y., Yang, X., Liu, Q., Chu, X., Huang, Q. & Zhou, Z. (in press). Perceived stress and online
compulsive buying among women: a moderated mediation model. Computer in Human Behavior.

Zhou, Y., Liu, F., Xie, A. & Wang, L. (2004). Research on middle school students’ psychological

pressure and coping strategies. Education Exploration, (4), 90-92. [in Chinese].

Name and Surname: Yuanfeng Cai

Highest Education: Doctoral degree

University or Agency: Stamford International University
Field of Expertise: Marketing

Address: Exchange Tower, 388 Sukhumvit Road, Khlong Tan,

Klong Toey, Bangkok 10110, Thailand

Name and Surname: Kittichok Nithisathian

Highest Education: Doctoral degree

University or Agency: Stamford International University
Field of Expertise: Marketing

Address: Exchange Tower, 388 Sukhumvit Road, Khlong Tan,

Klong Toey, Bangkok 10110, Thailand

Indexed in the Thai-Journal Citation Index (TCI 2)





