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Abstract
The development of Internet technology provides a broad platform for public charities. For
public welfare organizations with limited resources, the application of a network platform and

network marketing strategy has injected new development impetus into public welfare organizations
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and transmitted many new public welfare ideas. Therefore, this study explored the mechanism of
micro public welfare activities in the process of online marketing.

In this paper, through the establishment of a model, the analysis of some successful cases
built a theoretical model of micro public welfare project network marketing and put forward the
relevant assumptions. The reliability and validity of the sample data were analyzed by appropriate
software, the intermediary effect, the regulatory effect test, and the regulatory effects were verified.
Based on theoretical analysis and the empirical test, a series of conclusions were drawn. According to
the empirical analysis, the paper analyzed the deficiencies and defects of Internet micro public welfare.
Then summarized the significant trends of China's micro public welfare projects in carrying out online
marketing activities, hoping to provide some reference suggestions for future online marketing
activities of micro public welfare projects and realize the rational, healthy, and sustainable
development of China’s public welfare undertakings.
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SCERERIR
[ AU R AT, b B Je R P e AR FIALLUE R . AR E WAL AR
HZUE RIS AR E B T BORH « XTA s S AL RN L (0 7055 LA B 1) i) R 45Tk o
CER MR T TS B ER RS AR 4SS NS T HAEE R L
Kotler & Levy (1969) WA EHEARERIA LM rh iy EE I BRI MG, BAEHL G
B E TR VE R A%, AEE R A ABIS . Lovelock & Weinberg (1979) ##3EE
FIHGUE e RGN S AR HRZ o MR Z ootk DR E: A& A A

w.

FHHFRBAR A T AL 2 A BE J7. Andreasen (1987) EXF /A 25 & B4 A VG il & X A5 H
NBEZ, NN A GE LA G 2 535 3 I AN — 22 75 250 2 B0 7= b B B XA 2% A
WEZ A GRTE B 2 7] (U i 7= A2 1 BLEREE (A e i mR, IS A IX AT A vl AFR 2 9 2 2
B4, Thomas, Mullen & Fraedrich (2011) W\ AA G E S & —FE s IE %, SRS H &Ik,
G A B B A E #5417 9. Collins (1993) A\ 78 8 45 7T AR Al (KA AR A7 R 3R 15 5 5
AR BB . AEERN SV EITHSTERAE RS RE, M St mFER, 2
Al S R e AL 5 T E A LR, AT AL ) 263 B AR S L H RS .
IR 5T RS R LUE Bt 32 B 5¢7E . Waters, Burnett & Lamm (2009) i&#
X} Facebook b 275 ANAEE FIH LA RIS BEAT WA 70 BT, RS HEE R G4 e A A A 5T
HAZMZE R R REEEFHL ORI 0K A AL AR ISR AT vE @ . S, #E) %
FORME, AR A mHLURIHRBEE & 78 0T RN A BRI DRE . HACBAR S AR E R
HYUE R R B R T H N 730, Guo & Saxton (2013) 7E3E T4 AR f AL 70 b, 2
Y “GFE =B, BIREAAT T, CREFIVEE, REUTENX =ANZEs s BL. AN,
AATIEE 5 — W U R 1 SR B i KR 100 ZRAREMA L riE e <45 Kk 5 A AR Z Al H.
SVEIER 77k . Curtis, Edwards & Fraser (2010) i i #3 R3S 4341 1 JEE R 2L 23 4] 7 F 4
SRR T B K HAS PR A% . Golbeck, Grimes & Rogers (2010) I\ YA AZ St AA R ORI 0 2. &
VERNZ) AT BRI A SR SR 5] A BT AELE AR & o L ASAAR I 8 B, IRRAR T
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Z5WEMRE] TEZHAZ 5K, R HEAEHEA AR S KRMERS), hiil 7 AH
ZURIK AR IR I EE 2 (Lovejoy, Waters & Saxton, 2012).

N R A WO 52 B4 4% U 2 1 i B DT IR SR N A B AR S R A R
R E 20, BEAURD TR ML & FTATAE BB R B A R
PRERAR I 2> B AL 3R VE B BN S0 2. Wang (2010) 3R T BA4k. AS2EEAL. MR,
BN F e 1 AR TR 265 A 25 BE S AR IR LR ADIR R, AR IX DUAS S0 (1) He B ARG U HR 1 T I 4%
FREREN. MEERER . A EIEA SRR . Xia & Thaldumrong (2018) A4,
DA 005 ARG AL 58 P (1 H BT ReE T A e S R SR BT 7 . Bl 54T Web 2.0 HiR
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FAME AT, 3T VPN 2 2505 2 AR R BCR M 7RI T, i@ ke . s A
25 AR AR =D TR AT RS A AR A 25 VS S AR R BUR AR OGN % . Chen (2012) WA,
BT HIEIF RN AESNEAG LIRS BIKT ARS 5 A MEENMII 38T T A 83E 30
. WM T 5 AR EANERE ., AR XAERR T KA E . — 5 i 7T
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AR, 5y R A SR SVE R SRS SRR R SR CA R T — @M AR,
MBI B8 METINEERALNR, EMEBASERNES, NE 4R ESA
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JEATALATIEA ORI T UL T E s B, R 2 ARE RN H T 48 2050 S . .
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2B A A 0 . OR BOR R gt iR A 1 4L s B Ai

Mo SRR
BBk
1. STSF #&74
STSF — /N 1] LATE FLICI 1 5 dEAT 25 A I FH RS2, 28 04 B TR D 7 45 12 FH
IR R TOAN B W A2 F P R BAR (Search)s I FHSAEAR (Trust)s FH R4 (Select).
P ETR (Follow)o X PYUANE BT LA =/ N fE 2, HiA 4 Search FirBOF1 Trust By
BIAANZ 51, Select BrBUAAZE 5 1], Follow [ Bt IHAAZ 55 #)5 1.
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2. REE WY
H Morgan & Hunt (1994) #&H 11k REHMESIE S5 A2 BILLE T Z A,
AT TR RE MR R @ 5L R R ANGERE ) (06 R A Hd AT 1 E 575 3. Morgan &
Hunt (1994) i@tk g B30, S84 TR -FAEHEWR, YONERRE R EZ A K
Hh ] AR B R AR AT AR I
3. TRA & TPB #1ig
1) BEMEAT BRI (Theory of Reasoned Action, TRA)
TRA H i8I\ N: 17N K (Behavior Intention) whiE 71T NI A, T NEEIRM
s MR LE AR R 58 (AT I EAT I 1) PR %, MR AT NS L (Attitude) A1 3= 0 TG
(Subjected Norms) X HAHA & IRIR ) 5200
2) i1%I47 NFE (Theory of Planned Behavior, TPB)
TPB HRTE 30 TRA BARIEAL b, 340 1 sm AT s B AR IR 58 = A48
B JREAT S (Perceived Behavior Control, PBC) A8 5. %748 B H ke /b M A ot HL s
TR AT AT ) RN B, s 2 53— e AT NROME AR L vEAl, B Rk 7
IR IR B S5 4T A BT (AR B 1) SR
4. S-O-R %Y
SOR HIRAE A NKIC BRI 4 JUEEE, A B R0 AT 52 0 (S 8T 5 1
H R PX — A R AT T A G . SRTAENAREL, EEEESh R, X R U S 1
HBSIGR, R REEAIES. RS H SRR
5. FE SRR
B WAL R EY OB ST ONSR D, L B SR SRR W 2 s A
RIS R BRIt v 9 pR SRR Y, 2 AT 9 D BART A R TI=AE R, S S
OHEFVE B SENE R CEAR Y, S T 244 (R AT 2 2 O BRAIA T M P AR A P R
BB RREHES
FEXT PR BRI BEAT R A A BEA b, R A 28 2835 T H 1R s LI IR R R B
5 MR T 3T E AE B IR SR . AR R B AP A B R S R
TR 5 R STSFRLR ISR, @il 1 f. 35 i 45 G B EAT N3 (TRA) KitXil
ITRELE, MESEN T AR PTS BISHAL, W FE AR,
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2. 172 R

EN NN E e A RPN R E S BN LTE 3 =87 Sa g i P E ) =PI i B U LT -3
YERD, 7E—L% QQ B MUSEEEATALHE, RN — LM A HE BT ke . S 05
(I X oA RN B, SR, MEE R T AEF X, R X R .

EEBELST

LAG S

AT 7T SR B T AR B A BE A (12 SPSS24.0 #fF,  MEEANER ARG
Hr>K%F, Cronbach o {5 /% R%N 0.978, — LIl E BT 20 R I &R M HA(E EE T
B Ko X 1) 5 RN F (945 BE o M BEAT D&, RINEANRIY Cronbach o {5 REIK
T 0.7, IFH &S ER MR —ANE H &2 3 o E R ARG, SIS & A
BRME B T EE

2. WE AT

AL AMOS21.0 A4 Sk S 3B IE M R -7 43 B 1R 45 1 AN T ok S W7 2k 3 (¥ 45 g 22k
JE o BOUEVE R 2R 2 A BRI — AR 3R S I H 8] 0% R A R AT AT R B
WR R HAPRE TR 2 & 1156.146, RMSEA & 0.121; XU TR 42 & 954.648,
RMSEA /& 0.107; =K 7R 42 & 344.147, RMSEA 2 0.050; PURKTHIAIf) 42 2 239.718,
RMSEA & 0.032. XfHARH, DU AR bl & ROCR S, o iz i) &1l il AR5 .

Pearson Hi5% 2 #F

Pearson AHC RELIAFHE ALK, RUSESE 1 (WA B 2 R SR B AUt ae g, &
16 SR T AW SRR IE . ARz LUCE R A ¥) Pearson AHOG REUIFIL. AR
H5AMESE (r=0.684, P<0.01) &#EIEFHC. AmAHS AR (r=0.749, P<0.01) &3 1EAH
Ko Akl 5 A#473) (1=0.652, P<0.01) W IEAHXK. AmAEE AT (=0.586, P<0.01)
WA DN T RIS AR 52 A R RO R P24 T SIS

I
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BRER T SRR
1. BRSSO
AHFAEH AMOS21.0 FAFXIER MHEALHR T IR S Bt BissE,  OR¥E L
RIUETED T2 A (45 A ARYe AT S (0 B2 2 R 2% 7 B B A, SR AR K ABL R
(Maximum Likelihood) %57 [f)itg 45 R ALSE AR S HOEAT Al TF AR 36, JLALHE 4 MEAZEAN 20
MEAE, ZdEHESIE RIS R AR RS E 4 s

RNl 0.958%**
0.967***
0.969*** Y
S SRS

B 4 BAERE R EEE R
VE: ***3RIR p<0.001

M 3, AGIAFIR A ARy 0.967, B MKF&T 0.001, ik H1
AT, RIS ARE A S NI A R &S FE 7= AL IR R ;- 2 2 A5 FE X 0 24T NI BR A2 RE I R 50N
0.969, EEM/KTET 0.001, B H2 Bor, BIAZRRSENANSEARITHIE EM/ER;
A TINA A 34T A RS 00 R ECH 0.958, WM& T 0.001, fRi% H3 Miar, BIALAR
A S0 2 5547 B 7= AR TE [R5
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ASHIEFE A O ) S AL ENVA S A SPSS24.0 e K. FE ARG AN/ 25 25 B 1) [E]
E RS, M FAMESN 0000, /N 0.05, B BERN, AKX ENTA
T AR BB UEBR H4 BROL
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TIN5 BELE A s NFIRTA 83473 2 8] BA TR A 24082, A AMOS21.0 3
b R ZE R IEAE S HUE 43 A Bootstrap AR Se T HSURHE IR AER . W UKL A A
MRS A AT BT, AR ARATA RN 0.553, X2 %% HHE
N 0.004, 7F p=0.01 KV L&, BIRE c B3, AmiAMEA SRS RN AE A 0.684, XX
R EVERUE Y 0,004, E p=0.01 /KF L&, EIRE a B3, AWK A RT3 IR0
N 0.284, WEEHMRIAE A 0.004, 7F p=0.01 /KT LEZE, A b B#H. ARMEEN
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AN AT EERUNAE N 0.479, XU EEZEMEME N 0.004, 7£ P=0.05 /KF LEE, Bl ¢
T, AR NS E A RATENIX — AR AR 8oL, B H5 AL .

ARV A a0 H OWE TR B, o34 7 s I £ E d R T i LB, &8
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BEAT B2 205 AR S, WA 2 U R R SL A RBIRIE TS BE L 9B A AR A SR IR A 2
FIEREEMIEM o AR A RIS AT VA IE AR50, Xt U, AATTx 2 23 ol Al
NG SNEAE . A bR, fEt. TR IEATBIE EAUER I 1, OB EOR SRR S A
KR ARSENARS S AETIHEIEREM. ESMERRMEEHTE, Ma
a0 AT DA 2B T N AR, AEIR S| A ARFIRIE L AR, (e A 22 A R AR AR
AIET AT AEE, I HE— DAL ARSI A 2GS A . A A2 2 A5G 2 R 2 A AR
MR atTal. KA Gl HaF & e AMTE 2 RIER) 2w A Ki@te, AR i i 2 o
RS, R A2 a RS HSCR I IR T MEL, R ARSI 2 5 8 A AT 8. X,
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KU, NTIEE Y532 5 RS 2 a8 2635 3 B G Se bR R 5, BT 28 2 10
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