Chinese Journal of Social Science and Management Vol.3 No.2, 2019 75

S 0 T 525 L 5 4 R 5

STUDY ON THE TOURISM DESTINATION IMAGE OF GUIZHOU
AND THE DEVELOPMENT OF ASEAN TOURISM MARKET

WA

Junyong Huang

7 [ 1R KA B 22 B v [ F 7 A e

Chinese Graduate School, Panyapiwat Institute of Management, Thailand

Received: February 15,2019 / Revised: July 19,2019 / Accepted: July 21,2019

RS

SN A AR A SCRE P ML BB 473 AR SC 2L T LAY KA IR Tie H AR ok
(AR BRI T A ARt Fid e, EEISHERAE. HEREERR LR T
%o FEBTMAE AI40 F 25 DT R 1) 46 B F AR B R 549743, bt s fit 7 2%
PatrRE . B PRERIER 7 T MSEUE AT, SRITSTNIRIT H B R A0 £ 2 m R K . AP ik
B ONIEN, WEFEAS SR H AR S T Z R R, BISTMI KR 2 L S/ STk
BRIER . SEM AR R AN ST R KR R . BRI, ASCWEFiA, SiMN TSR A 54 1)
R R A, RN EAESGE B . AR OSSR BRI E SRR A T, 5%
J1¥EiE BRI SN IRIE H B R

Sl BN IR ARt R B R

Corresponding Author: Junyong Huang
E-mail: huangjy2001 @qq.com



76 Chinese Journal of Social Science and Management Vol.3 No.2, 2019

Abstract

Guizhou is a province with tourism as its pillar industry. This paper mainly studies how to shape
a good image of tourism destination to promote the expansion of ASEAN tourism market. In the
research process, quantitative analysis method, questionnaire survey method and exploratory factor
analysis method are mainly used. The questionnaire survey was carried out in 40 major scenic spots in
Guizhou province and 497 valid questionnaires were recovered successfully, which provided important
data guarantee for the research. Through exploratory factor analysis and empirical analysis, the main
influencing factors of Guizhou tourism destination image are explored. Based on the Four-vein Theory,
the paper studies the main influencing factors of Guizhou’s tourism destination image, which is, the
geographical factors, the cultural factors, the interpersonal factors and the commercial factors of
Guizhou. Therefore, this paper believes that in order to build a competitive ASEAN Tourism Brand,
Guizhou needs to make efforts to build a good image of Guizhou as a tourism destination in terms of
transportation facilities, personnel exchanges, cultural exchanges, business environment and marketing

strategies.
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