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Abstract

This paper explored the brand personality of popular smartphones from the viewpoint of the
consumer’s perception on the basis of extensive study, both at home and abroad, in which there were
six dimensions: REN, ZHI, YONG, LE, YA, and XIN. Then, a model about the influence of the

smartphone’s six dimensions of brand personality was built, and Nanjing City was selected for
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conducting a questionnaire survey. From the screening statistics, 492 valid questionnaires were
collected, and the empirical findings corresponded to the statistical analysis. The results showed that
the measurement scale had good reliability and validity, and six independent variables of the regression
equation could explain 56.4% of the dependent variables. The six dimensions of brand personality on
brand preference had a significant effect, which the positive effect impact weights were 0.332, 0.324,
0.228, 0.264, 0.322, and 0.276, respectively. Then, the demographic variables of age, occupation, and
monthly consumption were explored that showed significant differences on the consumer’s perception
of brand personality through one-way ANOVA analysis. On the other hand, gender, age, occupation,
monthly consumption, and the smartphone brands displayed significant differences on the consumer’s
brand preference. Finally, appropriate management recommendations were proposed for the smartphone
manufacturers to provide some inspiration for building effective brand personality and cultivating

consumer brand preference.
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e o RE | MEWME | FEMTURAEMHERME Cronbach’s a {&
E1l 0.685 0.955
E2 0.648 0.954
E3 0.567 0.938
E4 0.564 0.947
E5 0.747 0.933

TH B R0 EE X Cronbach’s o 0.959
E6 0.511 0.952
E7 0.613 0.942
E8 0.635 0.947
E9 0.634 0.955
E10 0.677 0.951
C1 0.609 0.959
C2 0.572 0.961
C3 0.664 0.916

SRS Cronbach’s a 0.911
C4 0.675 0.916
C5 0.514 0.959
C6 0.761 0.885
D1 0.562 0.884
D2 0.569 0.883
T S 7 M Cronbach’s 0. 0.933

D3 0.661 0.885
D4 0.756 0.885
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Al 0.539 0.948
i RS A A2 0.602 0.949
A3 0.577 0.947
A4 0.658 0.948
T i G = A5 0.593 0.947
A6 0.588 0.947
A7 0.674 0.947
A AN <SR A8 0.557 0.948
A9 0.538 0.948
Cronbach’s 0.0.917
A10 0.599 0.946
AN All 0.569 0.947
Al12 0.622 0.946
Al3 0.589 0.924
AN Al4 0.655 0.928
Al5 0.615 0.912
Al6 0.552 0.915
AN < Al7 0.656 0.915
Al8 0.575 0.927
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R 3 AL R P R 43 it
i AN P 4 P B P e pfE
Al 0.861 ok
AN A2 A2 0.841 ik 0.855 -
A3 0.86 ook
A4 0.851 ok
AN <3 A5 0.722 Kok 0.968 ok
A6 0.854 ok
A7 0.877 ok
aANE “R A8 0.885 Kok 0.763 Kok
A9 0.877 ok
A10 0.685 ok
AN All 0.828 ok 0.968 ok
Al2 0.78 ok
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IFI = 0.965, CFl = 0.964, H.H**+3% /K P<0.001, — M= MH, bailEtb RECH 1o Sk R 0AE
K7 4.15 fiown, AR il & X2/df = 2.568 7F 15 3 Z [AIIXANEHVE N, GFI I{E N
0.901 & KT 0.9 1X/AMxiE, RMSEA FI{HZ 0.075, L F|/NT 0.08 HIARE. f7i LA FRbr
PNFI. PCFI IXPiMEZ 7179 0.710, 0.726 #F & KT 0.5 X/ MriE. SE G TRbr® IFI IE
7& 0.965, CFI HIMEE 0.964, XMEEITF ShriE. X T 5B T8I rE 0.5 DAL, Bt EAME
EAIE P IR 740 M7 45 SRl Je b, TR B T BRI R

R A4 U R O SURAIEVE R 120 Hr

i3 3 PR PE
El 0.852 ok

E2 0.858 ok

T 2 R0 3 E3 0.784 ok
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E5 0.868 ok

E6 0.852 ok

E7 0.858 ik

ES 0.784 ok

E9 0.869 ik

E10 0.887 ok

AL UG x 2/df = 1.385 £ 1 55 3 Z [HIXAEFEEE A, GFI A 0.993 £F6 KT
0.9 X5, RMSEA /N1 0.080. faiifth&4a#rH PNFIL PCFI X #-ME 73712y 0.798. 0.730
FFERT 0.5 BIXAbRE. HEEFRESR T IFI B{EZ 0.999, CFI II{E R 0.979, XM EEINFT&
b St &R FEREA7E 0.5 LLE, DA RRADBIGAE PR [N 10 A 4 SRl JE b, TR T DR
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c2 0.830 -

S c3 0.882 -
IRSIE c4 0.834 e
cs5 0.818 -
cé 0.848 e

L& Fekr: X2/df = 2.084, GFI = 0.941, RMSEA = 0.067, PNIF = 0.684, PCFI = 0.697, IFI

=0.979, CF1=0.971, Hth***3 R P<0.001, — N8, R RECH 1. ZBR 40L&
y2/df = 2.084 7 15 3 2 [HIXMEHIEEIN, GFIIMEAN 0.941 4 KT 0.9 XM, RMSEA
/T 0.080. fiiZJik&diatrt PNFIL PCFIX P ME 37379 0.684. 0.697 & KT 0.5 AR AMrik.
B AP IFI{E 2 0.979, CFIIMEE 0.971, XWAUMEIIFF A AniE. X T & P13
7E0.5 LA b, RIS RS AT SRR PR 20 BT 45 i iR A, G631 1 ZER MM 2R A0

R 6 1 9 K I TE R T b
Y RS PRERRAT P&
D1 0.855 ok
D2 0.813 wx
T 3K I
D3 0.830 wx
D4 0.818 wx

ARG y2/df = 1.766 £ 1 5 3 Z [AIX/NEBEEN, GFIHI{E A 0.995 fF& KT
0.9 X MhxifE, RMSEA /T 0.08. fii 24Ul & 4845 PNFIL PCFI X P /ME 737 v 0.832. 0.798
FrE KT 0.5 AR, HEERATERR T IFI ({82 0.932, CFIIE & 0.958, XHHUEIITTF &
bRt e T AT I7E 0.5 LA b, DR b i R R G UIE P DR 207 45 S Je bt TR 3 7 R
PR A S

WIER
BT
ASCR AL Person fi BLAH G AR BRI B AR & W) O AH SGE , A AR B 2 [ AR SC PRl -
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R T ELREZAHEM

v A 4 P CET HAEREHERSE LB
i AN A2 0.698%** 0.690%* 0.678%**
st AN 587 0.699%** 0.620%* 0.688%**
i AN IR 0.194%** 0.254%* 0.988%*
st A 0.569%* 0.698%* 0.488%*
AN 0.573%* 0.645%* 0.898**
i RS B 0.698%** 0.644%* 0.698**

TH B R TS 0.699%** - 0.698**

T 3 75 B 0.688** 0.698%**

HAAREZ RIS 7 Fios . ShAS T & 4R 5 RO ol 32 S A R AE 6
ZHUy I 0.698. 0.699. 0.194. 0.569. 0.573. 0.698; /i /M &4k B 53 2 & W e A B
Z A ARG R B 50N 0.69. 0.62. 0.254. 0.698. 0.645. 0.644; [ FANE &% 4k 5 5 3L 2 I
Z IAIIIAAE R %0 0.678. 0.688. 0.988. 0.488. 0.898. 0.698, Jf: HHEE /KT 0.01,
RZHCRRAHRMEIR R, YK T 05, HAMMAE “R7 58 23 R0 £ U 2 A1)
FRFREUE 0.194, JRTIGHA, BLANEAT SRR « 557 R 2 ot P 91 25 BEAR B2 TR PR AR G
RN 0.254, JBFHIAAI. SR, WFF R A7 AR R SRRANME R RS T S Rk
a0 A A O REE 0.5-0.8 20, IRIEAT TR RE A 2%

2R 8 AR YE L 5 2 il L B 2SR A [0 3 A

i HRE R? WEE R? FE PR R t Sig.
1 mi AN <427 0.420 0.417 176.478 0.648 13.285 0.000
2 mi AN <57 0.415 0.412 172.805 0.644 13.146 0.000
3 mi AN < IR 0.347 0.345 129.870 0.589 11.396 0.001
4 w7 0.335 0.333 123.135 0.578 11.097 0.000
5 ml BN <7 0.355 0.634 124,567 0.684 11.049 0.000
: mi AN R 0.357 0.647 124.589 0.689 11.083 0.000

2RO b AP S R A [ 3 A

ki HRE R? HEE R FE AL R EL t Sig.
1 i AN A2 0.413 0.410 171.431 0.642 13.903 0.000
2 i AN 537 0.469 0.467 215.838 0.605 14.691 0.000
3 i AN AR 0.417 0.415 174.843 0.546 13.223 0.000
4 sl A 0.408 0.406 168.346 0.639 12.975 0.000
5 AR« 0.302 0.299 105.387 0.549 10.266 0.000
6 Y2 G 0.370 0.368 143.485 0.609 11.979 0.000
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FERERY 1 vh, AR AR R TR 127, DRAR BRI B I T SRS B
SPEATEATEIE T, 2 B Hrif B 5 4R R? /& 0.417, XARRAENy AR &1 &A1
HHIR) AT o P8 T DA REASE R i R AR eV 9 ot P 2R AS P 41.7% IR Ak, A2 SR BEAN R 2%
FrAEAL 2 0.648, 1 H. /KT Sig (B 0.000, XEtEHRE o = 0.05 EEMAT L, FHL
i AP IR AT 2 B X PR A B A R RS I IR A s R A

FERAY 2 vh, AR AN <37 SERE, DRAR R 9 2 1 R SR A E, (A1)
SATIE B S R? /& 0.412, [ A8 5 AN PR35 T DA AR TR A R VY o o o LYY o S
41.2% W74k, HLA AN « 53 7 4 BRI 23 B 2R A BEARMEAG [T R B 0.644, Sig =
0.000, PKIHEAE o = 0.05 7KL, B RETHLA AR « 55 7 EREREXNE e i S B AR B 2
) 1E [ s £ F

FEAERY 3 of, HARRCA SRR IR YEEE, RS RN SR I S TS, B
SHTEHAEE S R? 2 0.347, ARG RNE OR 7 AT DU R R AR RV O Y A
34.5% A4, HofmhiAS M 587 4R R A B 2 v R 9 A BE AR HEAL [T H R EU2 0.589, Sig =
0.001, PKHLAE a = 0.05 7KV L, BRETHUAAER) “ IR 7 HEREKRHH 2% SRS B 77 AR 2 2
) 1E [ s £ F

TEREAY 4 op, HASEN SRR “HE” 4R, TRAR R ONTH S IS RS R, B
TR RS R? 2 0.335, HARE SR COfE” R DUARRE DN AR B o R 2 A
33.3% M7AEAk, HShRRANYE « 557 2 BERIYE 9% 2 i U A FEARMEAL IR T R B2 0.578, Sig =
0.000, FIMLAE o = 0.05 KIZKF L, BRETHLA AL “HE” SEEEROTH 2 i RS A4 B
) 1 i S 4

FEREAY 5 o, FASE NS EAN R R, TR RN S IS S R, B
TR RS R? & 0.355, H RS S RLANMPE RS R DUARRE DN AR B o 3 R 2 A
64.3% IIALAL, HL AN <87 2 FE AN 2% 2 0 B0 SR S FE AR HE AL R A R R 0.684, Sig =
0.000, PIMAE a = 0.05 HIKF b, FEETHLAEAER] “ 87 AEREKERIE 2 b AR B A B35
) 1 i S 4

TERERL 6 vh, 785y RNV 77 ZEE, RIS S V8 9 2 1) RO S S B, [l
TR S R? /2 0.357, HARE S RANE OB R LUARRE DR AR B O R SRS
64.7% W25 40, FLA AN B 4 FEFH 9% 38 S L 2035 BE AR 4k 13 24002 0.689, Sig =
0.000, PHILFE o = 0.05 FI7KF L, REETHLAEAER “Br " AEREKERIIE 2 St MRS B A . 2%
) 1E [ S £ F
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2R 10 A HRTH S S [ 3 A 4

B HZE R? WEE R? FE PREAL R 5 t Sig.

1 HEFHE RS E 0.517 0.515 261.575 0.619 16.73 0.000

TATHENY e WS R N A AR R, W ERECERN AR R, I B 3 R AR O 4T
[l LR EE, (A1 E TS R G R & 0.517, JH B3 it LA FE AT DA ARORE S B T 9 ) S 2 I
51.5% MIAEAk, HLIH 23 it BT 2 45 FE AN 2 3 W S i R AR AE A6 TR1H R B0 0.619, Sig =
0.000, PKIIEAE o= 0.05 F7K-F L, X 2 i A RENS T 20H 2 0 B e UK A 5 R
Ak, B RETFHLATE S i A R ., JH P M SR S R . (R, H2: JE e
fit R R S PR X K R (B3 T 1] R

2R L1 b B X e S T B [ 1 3 A 45 SR AT 4 R

A HEE R? HEE R? FIE PRUE(L B3 t Sig.
1 it AN A2 0.413 0.410 171.431 0.642 13.903 0.000
2 AR “ 55 0.469 0.467 215.838 0.605 14.691 0.000
3 i AN IR 0.417 0.415 174.843 0.546 13.223 0.000
4 st A 0.408 0.406 168.346 0.639 12.975 0.000
5 st AN 0.302 0.299 105.387 0.549 10.266 0.000
6 st AN B 0.370 0.368 143.485 0.609 11.979 0.000

FERR 1 vh, BHARER M AE “7, AR EIE. BT ERER R2 N
0.410, KBS REAME “027 ALK 41.3% 09K S mbrEfL . brifEtb RECH 0.642, Sig E N
0.000<<0.05, FfrPARIARAE dh AN “A=7 4EFEAE o = 0.05 F7K-F T BEXHH 28 i) S S I tE 1E )
SOMAPE AR, Ot R B AL SR AN T B A= AR L, B R A 1 T A%
% BEFAL

FERLR 2 vh, BASENRRANE “B 7, AR ER ISR IR G TEEER R2
0.467, RIS RAE “5 7 ATLLKE 46.9% WO K= mArElL . bRtk R¥y 0.605, Sig 1E
0.000<<0.05, A DL f AN “B5 7 4EFETE o = 0.05 FIZKSF R REXTH 9 2 1 W S SRS 1 1)
SEMAAE R, AR TR RE AL R R TR i B3 HEERR S, T o AT 1 T 12 R
[R5 BEFAL

FERERL 3 vh, AR RRANE R, AR RO SRR . R E TEEER R2
0.415, FHA S REAME “427 AT LUK 41.7% 0000 L AR dEfL . FRiEAL RECH 0546, Sig HN
0.000<<0.05, FTLAREME SRR “1°7 4EFEAE o = 0.05 FIZKF T BEXTHE S i) S & AL 1E 7]
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SOmAPE R, ot 2 PR AE T 0L R AN P A SR RERRTEH, T S A T A%
(¥ e FHL

TERRY 4 vh, HARR NS RAE T, PR AR [FUEHT R TR R2
0.406, KW REAE “427 FTLAKE 40.8% I SK= I bnitEdl . bRtk RECH 0.639,Sig E N
0.000<<0.05, FfrLARMGE it ANE “HE” 4ERETE o = 0.05 FI7KT- T REXHH 9 e S S Ik 1E [v)
SOMAPE R, a2 PR AR T ML R AN P A SR RERRTEH, 1 S A T A
(¥ e FHL

FERAY 5 oh, FREONEANME <87, ARG EE . A HTS R R2 N
0.299, FHAMMAE “427 AT LK 30.2% I SE= mbritkib . ARtk 2% 0.549, Sig {HA
0.000<<0.05, FfrLAREIRA St/ “ 87 4EREAE o = 0.05 MI7KF T BeXH o 2 i S ke 1E )
SEMAVE T, R 10 B THL A RSP b 1 A iR T 2 R AT e I A2
(¥ e FHL

TERR 6 o, [ AR AME B, ARSI SRR . A5 AT 5 R R
0.368, KL HIMANE “A=7 WTLAKE 37.0% FIE SR mAndEAL « drifEfk RECH 0.609, Sig 1H A
0.000<<0.05, FLAEIRE SRRANME “ 877 4ERETE o = 0.05 [R7KF T REXTVH 2 2 I S S 1E 1)
SEMAVE T, R 10 B THL A RSP b 1 A iR gR L T 2 R AT 1 T 0 A2
I BETFAL

ZRE VL BRI ZIRINEE 18, AT H LR 50 W 93 RGO 3 UK IR R 2
235 MRS RN S e RS I R R

wHig

Al AR 3 R SRS R B3 R R

WUNACHIAE 5 BALTER 22 % AT 1K, RAEYET S B A /TR0 1 2 T 2
RERL, B H S AR, 38 2 S5 55 52 107 i i REOR 5 3 N3E4T DX
il R PRSP R B B B AT 2 8] AR AR ADURE 2 512 T 5 3 068 7 i B0 R A 15 R o DRy
HREHAA TR RIN, Frobl R 20 2 AW KA, iR T 1A b a1 9
H R (R JE A2 S T o i LA R A i PSRN R AT SR AR A 2 T AR o it R RI P 2 PR L 52
AL SR S AR R, 1 B B RO XA R O AE R D) BEREAT SEAC I
il RELIEE AR AU S 98 2 IR AT IR 2R, V8 2 7 15 RES XTI b A B IR S P 2 D
TH S RZ A A 75 2 7 A A AR AR R SEAT B 5 2 T PR Bl it R AV

TH 32 R B A B I SE BB B3 IR U R

ARSORHE B R 98 S5 T 98 SRR I R AR SR BB, T 2 5
I ELBNEATA AL A RAE, R RATSEA ) TR 5, ARTSHORIZ , MR 13 St R A L
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I IZ B ST X 2 i RS A o AR 24T 9 5 I ST 7 i R D0 T, X el e 45 AR DX
i WA B T MR 2 RE MRV 2 3 O SRR oS3, BEAE TH Bl B U B P R AS R 95 B
e sty RS g A At T AL PR SRRt 2 B, T B L PRV BRI, R X U i R P R
PR SRR LR A AR RO . 2 BRI E = BESmH 2 4 AT ke, JFHbE R
FLERAE R 98 T et B R B — 478 .

i R T SE R IR B 3 DE IR

M FE BRI E MW A, TFIBE, 2 069 5 XAl 25 08 9%, AR ADLPE AN T AN 2
BEAT LRIV E BT . NEBFMBERE, A E T B L0 it W BE AT B It P46 2 (R e 3%
A, BIER 25 SRR SO BRI AR A, B de 25 INTVF 22 it it o 326 306 2 0 SIC 1 it B T VR P ) F A o AT
FIIE, B bR RORK BT 9% 8 IR P A, A AR i 2 e 3 B3 B SRAT 0, T i
A At L I B S — R AR 5 3 RS R, T PR R A R 7 Rt &
K&, B AR R BE G0 S EAME RIS ] DU AL 55 GIE TS O EL, PR D
RIS T 9038 (KRR RS, VY 25 AT RES Wl B AR R IR FA R R, W FE i
SRR P AN F ) S Y T ORFRIEMATI S A ) B FAE

HRE RIRHOESOKF R RR S BER 0 S A 5 1E 508 A RS R R R

TH 2 R0 32 U ARRREE LM 7 98 2 1) il B B S R, IR — il B b
V2B PN o W 2B A RIR O SUIE R 2T, ARAE 200 B = dh A AR R PP
TH 98 1O 9 R R O 2 SCREEB Ry, AP i FRAE XA [ S I E OB, DRI, 33X 8
FATR R BN RIS S8 105, VPG 7 il IS 1 0 1] ST R A et A PR S5 TR R 4 A AT Tl R
SO AR BN o AR SR AR T, IXERT 9 3 B AT I T % [ LRI bt X RRAT A BA
BARROY V1 B RO A0 T LAt
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