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Abstract

As an important part of the market, female consumption is worthy of further study. The self-
concept of female consumption is the basis of guiding this form of consumption. The author adopted
the methods of a literature review, interview, and statistical analysis to select scientific samples, and use
simple random sampling and qualitative research features of 22-60-year-old women with independent
consumption ability. The method of judgment sampling was used to interview 14 subjects and collected
the required data. Based on the grounded theoretical research, this paper clarified the dimensions of

female consumers’ self-concept, formulated the measurement scale of female consumers’ self-concept,
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and developed and verified the theoretical model of female consumers’ self-concept. It was found that
demographic factors, such as city, age, education level, and income level could have an impact on women’s
consumption behavior combined with the actual situation of the 14 respondents. The self-concept could
be divided into ideal self, social self, subjective self, psychological self, and development self through

open coding, spindle coding, and selective coding.
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FEREIITISE4erh, — RS TR RE TR, 0 THEH 98 T S A S5,
FETTBEAR T F ARV 9 (T 2 SIS S AT D9l g IR A T 1 8 B S, R R AT 35 HE T o 401
3%, BESAEBEIRI T 58 S DR R AN AT 1 o BER DRI R A 2SO D, Lotk
BT E R HAR BT R 1, A S 2R A . AR BIBE IR S AT 7 1 2 22 ]
X ALAE PAT R B R R, BEE M H s =, W W3R &, Ve 2
TR R I AEL SRR, BB AR R IR RO L 9 AP KR i
AR 55 P98 AR B 755K o BB P ] A 22 B e /KT R AN T vt R BT 9 RE 1 H 3 4, 2t
TH B BB SRR PR R FBORGBOR, X 2R otk 2t SR, (R T2 PEAEAt 2 SN
AMREE T3 TR AN R €, 6 9 IR 75 R B R, A b AT RO T B NI £ 0% . AR
HE LMY, TR LR P, Xtk R T2 5 2 B A i BB e B R
LD K EA BRI RIS, IE R (O ERS RR 2 5, TR
UnAeT e T E A SRS, e A A E T R S BT SRR, RTOMARN R B S A S .

R LAEHFAT NRIE S 2B AN SCRIR SCPAN I TR HA R T DR SR 2 kv 2
AT RN RE, LoMEAE I RE A 2 NH B A (BT I, B SRS A
AV s R LR S B AT S LoD 1 A2 B s SRS P 9 L A

TR PRI 2V 237, A7 RN 8 3 0 TUE RAF I L, BUMEAN R R b i
AN RN T Lo 2 1 B A A, M0 R AT O ARAERE TR R, AR RS
SREERFTH AR B VR 36 A RO A T B AR FRR S B Al ORISR 2 R A M 5
OB MRS, WIS 2 AV B 0 A R S B SR AR (Tan, 2004), AT TEAY “IE 254 (A"
PEXE “HLREOE”, HALERDL, EMMEERT LR TR BRI, RIS AN
IEFRIE G, I E BRI FH A 7 AR RO S AT T 56 9 97 7o et O B 0l . (Rt bl T3 9
LT ACT AN ST RE SIS i, RTUME P S D RERFME ST IZ D B ) TSR TR A2, T S8
TN B AR 55 I AL I AR 5 20 AL LU B ERIE B HRAEANF] 7 i (15 P 37 S 2 T LA
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TP HNRIETRIAREHE . FEANEIHE 2R 137 5 M A A D™ A RAE ROSORA N B R,
SRR P 5 NI 2t 5 WVE A B AR I B3 FRl 2 BLSE B 3. BT ah DR LR AE 375
2 SRR, T BB X AN RIS MR B A CTE B Rl 26 1 X, Ah i 9 2 AR B 1
Fo At AN AR E 3, 1A B B U R 23t A RN BS I B 3R (L et al., 2008).

AR BB SRR BARH A T [, (BT T 9 B M 1 P IR S R
UE AR, SR Z L1 TR LR 2 2 B EME S AU TE - DIER BB & B
AR B AT RIS BEAERIR AT BTSSRI ESS, AT FORIE R A S R SHIERT 7T
JiiE, WL Sl BRSBTS, BH i e THUR BRI 7T, JEIE il 2 B3k
S B F BRAEEE

B ER)

LR S R T E A R O, AU SRR TIURE R, B LoV 2 B R
BARE SR ERIBRHYERE , FUTE LM e IR S RO SR, 9 il o B R & e AT TR it
Z%, RFEIFRAE LR 2 AR S I BIRAA,

SCERERIR

HIRME S (Self-concept) G A OPRZE R AT — MR, James et al. (1981) Hf T IZ 8
FAE QULEE22EFE) (The Principles of Psychology), fil A, “ANIFA ¥ EHEHEIERM, ik AR
SRR FASTENIRE /1" James etal. (1981) J&H T “§-RIIEAER” FIMES, AT Jv: PRI, K
3. LR AN AR 3.

4k James et al. (1981) Z JiF, AFEHLOIRFIRAT T HBME 2 0B FG A FIELSTTER. RSk
SURMIBILA N B 7% AN AR FERAEEIRZE A, 43 D6 R A H A A2 2 0 R
R Z: 8T OB FERMAE N BRI AT EIR ARG IR, EA R AR RS A
(AL S AT R RO R AT 2 T SRS R 00T 2 YR ISR B ) 5 PO TG Sh M — B, 2Bl AMAT)
A ) R SR AAR T . BB AR S IS h 5N BB AZ, & A
BB AL RGAE 5 E S5 3 BEJE, Allport (1955) AR T4 “GiR” RABETM S
[1327%:: Cooley (1922) FEAr T HCMEFRILIS, Mt “BiZI” MIMES, Uy “AFMEE” 20K
E LIS . Rosenberg (1979) TA A BAME SR AMAT B2 (1 AR R R, ARG MAo F
VFZ JHAE: Byrne (1983) TEHT A MAERY SR H B R SRA LA CIETY. e/, SRt
P2 M THIASEE. TG AARAM B A, BI— A HCKEE: Baumeister (1982) AAEHIM S
R A E R, AR DA AERERIEIR, DLEH-2 AR RIVHEAE, 2T HR
J&7 312 Shavelson et al. (1976) W\, HIMEE L E L 250 A0 256 1 L AT B B AN, XA
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ENOEIR TR ARS8l BB S IR A IR, R YRR, $5— 2 IRH R — MRS
2, flol BRI N — N B R R

TEM S WE T AT, T 28 AN BTN & — B AN B RIS . th T MEA R B
T8 IIAT AREAE , HE9H 28 AN VAT FRME AR R R I AR B, IR & R St 80 i B AR 1
S5K JERIMEFF AR, ARMESRANZZER ZIURIE, EIE5IH S 0 MRS FE
FAOE, FEAFESCAH, AFEERS AFEVE R S8 AR S BE 2R, UL LRCARI i
DX ) 2 N7 S M A s R B BRI T B ARE . Eh ks, ARBIEFUER I TR A T B
AT S BRI U, A8 e M A OB B NE AR, X O ETERIRE.

MAT— N F i B R — AN s— 0 E B, T ELASOGE I 2 R A2 P — B R I 77 i s R S5
JEGER . SRT, SOl TR : 2 # B 1EZ E H R (Multiple Sieves) 55 BT BV S 1R %
AT R 58 T B B A B A ANE) T H A 2 AT, i HAEAS A RO 55 N B A [ i ke
F e, AR AT RERICRIRIIAT Ao PRI, SEBRARis spiE— AN S # T RE A 2 H R, MIMTERL T
EZ L NGIOIEE et A

Simon (1991) I\ 97 2 & AT ISR A = AP ER: DA BT AT PE. BV 2 e T Ahs
PRI AV E R T TR AN, FERT AT A R AT B UL, SRR e PR A & BINAT AT %60 Ak
K, TR R Rt UL L SRk Bt T 2 5 W SEAT N A e, RIH BB ol — R VIRE K R
TEFJEIAT Attt Tl LIRS SA T s S T4y, SR s B R bR, A fkd e
TP EAT AR T2 B R AL

HFME X P AT N A R, A2 AERIESE, A DISAT A EESZ B
EFRME AU LU Sirgy (1982) it i 25 S T SE R A FLsk F FRME S R AR B F A )
dnfds HEA Iz e I SEAT AT AR B R &, HWSEAT Ayt — P B R & ik 75 2
TS E X BRIE RN SLAT R 7= A EH, BRltis F RN SR i LR 2 I SeAT N B
R E25 X. Malhotra (1981) 14 H BFRMES ST AT ™ S R A USRS 55 fE7EE —Fh4s
BERSRR, B “—MAIHH4, bR ta”.

Sirgy (1985) 7& H M & 577 ML G0 — B0 7 AT 7S . X — 3B U NS FIRIETE R
P s 2O FIFFE R B S, BRI S0 5 R AR IZE AL A, LT e
STECAME RS IMEL L2 i AN T AR B FE AR

THPE ATME S S T = T 2R B B B, TR SEA TR B A5
U, TESERIFR BE L S T BT I Uy ), SCICAE T BRAT AR SR . T3 & AT N5 Ak
MR A AEAE S ELT G 2R, T 9 I TSI HHA I S 7= AT R A (R AT 9 3
TR, TV 2 2 SR 7=t SRR RIS R SURNER Ik R 2

KT ARMEE S PAT NI RIF T AT T RIE G, |5 SR, T2k, ok
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WEREAIPPO SE R R BT HISAERT TE, BUS T3 By SEEE LI U R - Schouten (1991) X HeAZ
RIE 3, RIFE NN IE LA By B2 N (R RAEH 9 BEAT T FE, PR T B B3RS SAEME S 1]
Ko w2 BN BEMS 5 iR — S B R AT SGIERTIT, EEAE T B M S EIS
AR TR SRR W2 2 AR DT A E I TT. Graeff (1996) BEFE 1 it TE RS TH & B
B Z 895 ;s Cao (2005) BITT 1 2% B HMES SR RAMERL R A5 7 SRR 2 Zhao (2007)
WFT T 2% BB RS EE Ao

Zhu Al Cao (2010) FIWFFLE ZHIFGET ML 2R PAT AT S RHIE, 3830 \ S5 1
R VTR, 0BT s 5 SR MY S AT AT B, whRt, AN ARSI SR, JRH
IXERE AR R B AR FIRAALE I BHE T, AR AT . Niu (2012) SAE B2 oM
AP T — R A, 45 0 ST PR AT A SR T SR IR e 1, 38 48 dh R R A
X G B SR L T SRR R AT S BT, AT L R B AT 9 OB SEIRTE B Re R RN
HOUAROUL J2 HAH RLAR HH S 5o BRARLE AR LR S AT R R AICAE LoV 9 AT o ST TR 1 1
RGP, (B T AR A B, AITTCEESRALTJRER . Zhang (2015) WNBF LRS00 1
B2 BRI 2 R T AR, BEGRRIG R, WSy S e R, B T SAT ORI
BAPE, BR3P FRAERE 4 TR AR LV P DB AR e T B T S E AR SRS

I ViWiReS

R SCRRII TR FETOTCH N S A HE, AT UL AT HE S R P R AR B R CNKIL
Jstor, Proquest S5 RBUB I A4 I B Bt A TR T UM H AT 0 S SR B aR AR A 1 U SR HEA TR R,
i L1 S DR IR T 5 B TEM (LR ZI BT TR, XL RE AN G T LR 24T 8 A3
TR PSRRI RS S AT AR IR SCHR, Sy (DB B B Gont . RBr A5 Usin)
HRAITTIE, BT TRERIHEL, AT ABTFURSCR, S IS BRI T i

TRVIRIE. ViRIEAE YT 1R 0145 52 Ui 8 I A AR R TEH R A — AL 5 2 ARSI
WA ST BT, VRIS ARDUAZ M2 RN, T AR BT SRS, i ok
B A7 AE (1) R BEAT 18 PRATT AAAS [0 £ B R A B AR 21k B SR & (7 %, LSRR A fif
A NI TR AR TR ViR, G VRRANZ EVRRIGVIGITIER i 5 2 AT ViR, i
SRE B, EAA TrRE sk HERR A H CRIE R, (RN AE RN, EA )
RN E S FERI R RITF T A IRT RN B ALE, FRRR B AL TRk AR TR
BARIUE, 5680 TR VAR IR, S0V BORA G BUM. A%, BRERE# B
UK, WRBEIHAMF, AEAFBZ ) L PEFAT TR

ZRAUVRBEIEHTIC . BB 2T T A B R B B M & T T KA FE I ANER N 4T, ASAITFE
RS UARER W UL B BB (A R - SLIRBIR WU FAE — bR iR, T
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—FHFFEHUEE (Approach) (Pan, 2005), % # X R SRR . EtEm 7, Sa0K FR
= ST IFRISIE ARG &, BETTIA S “REFRI RSB 195571 (Babble, 2005). LIREEIE(EA
—MI7%E (Methodology), id FH THFFEIRLE 5 AT B3R 54T 5%, (H MR 58 4 S ME S IX L8
MR B D T R M X T 5 LUASAS R, RO ol JELYs, Bl DRI LR (06 R oAt e 4 4R,
BB EME S A b AR i, Bl RS eI B HEAT VER IOBIT 7T, DABSOI T8 T3 AR T2 1 s
ZEEHIMEA R (Strauss, 1997).

WX A3

TN GO BATE R RB Ik, FIRAE 22 D& 60 L2 (8] T HELMITE 22-60
5 2 18 (S [ 4R U BURE A 22 SR 350K, 38 PR SR BEATL R REAT A A P AR R iR 22 TR 45
JRAERFFUIRAE, AHETC ARSI 77 VAL BERT & S A IO TN SR FF VT IR BB, 08,
ZHE KT NN D GE i 2 N K AT e oot oM AT e A B i, 18 3% 3% 7R X i
WFesr HRE] R R ARFFAE IR UARATHHT TR A, BORE B A2 G ot 2
R, THE LRI 79 . ETAEZ IS, DI S ZEE KT IR
BEAT IR, TR PRI Ui RAEIX AR 3 I 6T, SRR & 2 R 3kt 14 4.

IX 14 BT FRAAE . L 2RI, I 25-60 DA, BEKFHITHRE 1A, 48}
6 N, WA 5 N, L 2 N RN AR JE IR BT 2B FIE T S 52, AT K
FEAR (R B0, SRR R AR, MU E N T = 2RI AR 3R, 34T TR, BRI 5 98 &
ARG FARN G 20, A2z, BB DU ABRAOK, 5 Re 18- AT, AREARFBZN
Ltk BT VE PR BE ST S AR

R 1 RUDNRIEAEN

FFs  # iAN4 iR SUEE FlRA FEE R
1 60 BARFUW  SIINTERH AR 10 73 FNRFHUN
2 34 Ak i WA 200 H B
3 30 /NEH SOMTTRH AR 10 7 TNET
4 25 AFATEC WKV AR 577 B
5 33 S ITHET AR 57 HAAPNET
6 40 N HMBH KT 1577 PSS
7 41 whEom W 20 3 VNS
8 42 WHEEE I WA 30 /i BRA N ET
9 31 AAEHE WAL AR 2573 FNEFHET
10 40 ABXK dox AF 300 /i FNRARE A
11 37 KRFHESHR SNGERR O RRAUAE 10 /i B
12 33 REFEIEIR stNBtRH EbfERE 30 73 NSRBI
13 36 ARimiy P9 pedl (R rERL 50 Ji T NRE A2
14 41 RERIFEER b W7 E 30 /i T NRVERE AT
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AT BT TSRS (Open Coding)s FHh4mAY (Axial Coding) AIEEEANESwAY (Selective
Coding) =Zgmtid . NVivo 12.0 H1, {8 TR SCARTOREAT Gbsd, G AT i) 5 219 KA
MIEK F e 27 SRR IAIR, AR RAEJFIE SCAR BER R R R 8. (1) THTBGER
%t (Open Coding). K] Nvivo HH4mtS UiRe, 58— R BORH I SGE NS . XS
A4 R A A S A AR, DR BORMRAG 2, BINEAAAES. (2) 404w iY (Axial
Coding). 7E Nvivo A Nodes e, K78 gmbd s 224 i 15 i 4 BRI SR ARALLE 384T
A V33K, R AR . SRR R TR B s, AT Bt 1 s 9 — 4R
(3) EFGuiY (Selective Coding). MM —gmbd1imi, 456 14 A2 U5 E AR, 76 Nvivo FBAFH)

WU FETRTT

WEREER

£V S

AWHFOE L ZIRARIRE] A Ui IR, ARSI aEas 2 Ja ALl 7 el 2k
7 KB TIBES E5AMAMNIEE, JANS SHETIRI TE) e, 5 ok, 1R
VIRITURZ R, $ICAASTI VTR BRI Sk i ik 1) 75 31 53 6752 5 38 A Ik 7 2 R geoRe , WA 1 D7k
ARG SIS B N T IR GORHRHERVE 75 ZEXER VT R AT 3% &, RUTRTR 2 58 &
AESR T X5 AR, 18] 52 07 38 AV RV R o (1 5 SR SO R R B e 3 R s e, T
DRUESZ V5 ISR, ASCHEIRAZ G 5 1) )5 A 3 Ui AT IR, 8 it 252 U8 (IR AL SO, [RIIX
GRS FHRE FEANSZ Ui it — — A, X T2 Ui R AR E R MR B R A ER 4 TR NS,

N T NG 58 B SOt LA, ARHE KR Nvivol2.0 1E GRS /4 LR o A 50K LR
BRI %, 1R ARV ViR BUR P IR0 25, @A A R EERZ R R & FUIREISZ
i A R VE AT A I T B BI) —RAGN TR, O I N A S RRA R B A T i
FUMRERR (125 B A Rt A, AEBTRMIBERE 8], BSAIEIR Z (A AN EAT XS EL, SR AR Bk
SIS B FSCR RIRR N RNR R M SR . JURELS Iy, R Ed iEES S, UL
FESZRN G BRALAANIT S I H 3 R R (Norman, 2007).

BUEAL:

—RFIUT, SEE AN TR FC IR 5 R AT AS 96 R BEAT RO PR I, 3R A 1k
RURE . PR R . BB TR L VP RS R PPATY, e il R R B 2 FR Xt Fe B R BEAT ik
FRIHERRIE, AR R PR FR BT T A AR T UL RAE R 7038 O H R T IO S TR IR 2, PR
R AR TR AR RE NS LS ST T RAORE L, VAN RS BRI FE 8 X Fe 45 R
PEHIWT R A A o
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N T BRI T EE BINAT KT A EER R BEENZS 5N AT Mt e . [t
PRARENI TR AP 8505, e85 90, 22 A RAE L S AT ol 2 Bk,
NEHATIRANIR T, S BT T4 R AR WAVEE, A2 A B R At Fe 4k 25
NG RRE A, AR SUARBE T T T 2 AR S M RS L 2, B IX—WEumt T
LERTE VTR B, T IEFE BT TG R AN FIRE L

BRI

FUREHEWE A T SRR BT 7O GAERA T T ECR, (BRI AN E R AE AR e AR
FTLABERAC T, AR S, AT SRR R 2o, SRS S S WEE AT 2 TR 18 . At
seiit, SUARERIG 74T B TR0 50 SIS AT, I PRAEDE 7 FrSe HRRO & JEmE . s
VB 8] Yl SYEE 2 (] R AR MR TS 0. B MANBE AT SU 3R LT O & B Ok AR I,
HUAT DAY B T RS BB AR AN . S 5 2, SRR SR KB 26 T IO AT FT 5% R
FMEOCRN, SRR AR A RF AR BT, DA TR SR i B PRl s
HHT AT SRS 0 A

FEXS 14 3 ViR BRI T 00T, 0 Lo ME 8 I B R S S BT YD o€ 2, WHFE Rt
FHHAT T B AR . BHAETE LIR 14 MUnRTIRLZ G, k8387 2 ZUnkx g, FELARIFER)
FEAUS AT VIR ZJEXTHEING 2 ViR BORIEAT SOy S 8, AR — S gm i LA TR
BRI WETCE KDL, Fag e 2 B PR AR A HT L&, JERE R R, RV TZ0T 14
G URRBORMS H I E5E 45 MR A 2 RLRA AL 08 BB M AL, BITEL, JERR 4RSI UTRAEA

i

FARELS (Grounded Theory) f&HHZ IIEFRS2%3, BEFUA R T IRAHBIHIIIFT (Study
of Dying in Health Institution) AT JE K, HT 1967 A (FUIRFES IR BL) (The Discovery of
Grounded Theory) —5, IEXH I THAREE L —17]. FLARELL (Grounded Theory: GT) s&—FE
WFeRIJT a0 TR B R NI VOR LR E T FRE . SRS AR ERE R —BaAE: (1) MERI
RIS, AT EMES, SREX ORI IR0 8 5. (2) AWPEMES AN BTREEEATILY, SR RGNS
BESARM BRI (3) MBI, B S-SRI R, @) BIL TR, REHxT
FRBEATHID . (5) EAERIR. Foh, X RORAT B w2 LR S s L — I, Hp i =4
GO o

NVivo &3¢ QAR International AFIFFR I ERIZFIRA T IS A HIEHR AT, 0T
N GAEFUIRBIS T IE 7 vk 2 18 BT S0 TR NVivo 8038 A T HHIE BB o2k ¥ st AT
Rl S B, T TCE SRR S PR BT A, BRI R, BT
MM S TAE (Guo, 2009). ABFFE EEAED) NVivo 12.0 X SCAMPEIEET gt 7047
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VIRATH A, WHICE ok B oy, Ve A NVivol2.0 Sk i, MRIEFLREL S
(Grounded Theory), XA BIFIEHRIEAT H T LR Z 65, BT T TR BTRHE AR AN ST
TRAFS FFFA NVivol 2.0, SBIEXPIR GRS SURHI AR eSS R AR, BRI 3
JEPEHBL, XF) T ERS R, BRG] SISO A & B SCH B BT Fe 4 4151k
THRBURHIHIIG FEH R 42830 “FHISCTHORL. AR5, RIXEETTRIEAT 1 B B AR EL AN i

AWTTAL =BT RS, — SR TSRS, 1 ZRI T ahgtine, Xt 14 Uik skt
BT B B RIEIFRAT I ERE, I AR IS ARIEM IR, XL EH 2 ARSI KRR
BHTIZIR M HEEONRE AL, DABRBCR AT 5 UG (5 S S = 2. R 14 3 Vgok S R
N JF, W S I SO BRI T IR A b K fin 4o R, AEACEE R R R 2 V5 G
(R AR IR AR OR 73 H 45 R 2 M

Wt e AT b, ARIEZR RIS SRS SO, SR I = R B T 02K A ML, TR
TR AREE I IR FEVE G 6T, RERE R R R TR YR O RS A B S, TR
AN =R IR R . T RS 75 R AR AR 2 FoR.

R 2 AURER MR S22 noR

FR 24 S
HABR
(2 BPRARBF S NABAR 15, IREEXASIRES AT RE & R 2 dth, R A BIX AN IRAS RS Fr 2k 1

PRAFFRITEE FOIA AL 2 TR
WELARMIRIG —xl, ZRARDKIE IR TN, AEHAS, AEAEE LA

F Rz e 1
fiof i B 42 40 LU T LA ST SCRLIRS ], 35 R At FuE .
VLA LA ST AT 4 25 5 i, B B A, R T DL R HH LRI & 2, b
L5 i, LU HTR BE  RAR G e, LA SE AR (g, AR — MR IR, A2 4
IR Z DA A RERUE A O R
B 5] 4 F 40 LU T LA ST SCRLIR ], 35 R At FUE . 8

AHE S EIRE AT AT AR B A F TGS, (HRAEERL, PrscE K2 g, T s

teh T EAR 2 R, BOE H CIERAE T PIAE SR AN FPRES. 2
REAR
S N AEHI L MR S 1
BRHOKRA R, BRI AT ZAMAMATE. FIRZHANL
i RN F B2 B BA R8T, SRe &H MBI BURPIR L. AR EE O R SR 8
A, BERS I T SE R KR, M4 H OB E MRS, Bk E CAAE
INERK, IXAEA RE LR AR E B O, kA8 H D EEEER,
3P RENSE AT F R S M, B FL ORI AENS, MAME ERERIE AT, SRR AR 1

i B
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R 2 FURBR TR S 225 RUR ] (4680

R 4 SHEMF
LEBER
2721 LA {EREIAE R AN SRR T, — BB AN AT ANILEL . J LB 2473 13
GRS LA AN REEZUN, BN, th i R, 13
Shva PTEARES TR, LN EEA A ORISR AL 25 RIR, A2 22k, 3
AR FR W E e 2 R 2 N T UL S, R — L 12
EMER

FTLAREA FEl TR A e i e, HA B I TRIRIA A . KRR — 15 TR

AT ST, EE AR, AT RS L A AT i . 4

- SUARA R A TE, SO LR A, RN, e
BE g, BTG, BREK 2R,

sy ORI LI, B NSRRI, OBl A TH
BE S, ek s, TR P A,

el FTLIRE I ETF O (i — 6, 23— BT g

T BL— NG, P AR ORAIR, M RARIR L, B

r BT, FARTH,

- Ei@%%%ﬁ&ﬁﬁ,u%%ﬁ@%ﬁ%ﬁﬁt%ﬂ@%%%%éa%&u%iﬁﬁ% y

HEER

2 it R A R AN — MR, SRR A,

g SRR BN TR, 225188 A

- P TR 2 s, LA R AT I TR AL . KR — e R el ]

RS, EEEAF AN, A A A AR T
- A AT, b MR IR — A, BVESRAGERASERTG

I EBU, 58RI A A Rt T

RPN R —AAE 75T WS H R A R ORI, IFHET A Mok
FANTT FRE I I R S B — MREF AT AR, B SB R ITRERIF Bt A — 3L 8
RIS BN G, IR A

55— £E Nvivo BBl & IR G BORIEEAT TS Y - {8 Y e VEAE DT R A P Y
ARiE, MR ERI IR IR S RINEAACS. 55—, 7£ Nvivo ] Nodes B, FEIHTRagmAd
2GS IR SRR EEAT SR VAR, A IR LS = J0Tinl: IRIFIEI, ZER I, I 1]
FE, aptloN, ’HRE S, DAMESSI, B, 855, BESER, Lirths, i, 557, 452
RZ, AR, AN R, Sl SR, O e, O P, SleRoL, 2 AXGE, AHAL
I, AAZRET T, FENTT e B =, MR it ir, 458 14 02058 sebafiil, TR Bl — 2%
TR BT IR AT B =40 AR, A EUARK. L ERAK A K.
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BaEEEW

HAHH (Ideal Self). FANHFK (Private Self). #:25HFK (Social Self). AR HB & “FAE
B AR « AN BTIZ “TRN H O EAFFEIRAEX O EARE” . A “BINEFE R
WAEHNERE R - XL TIHARL S ISLI, fFh N BT SZhr vt & a BAR I AR A2
FREF N2, R, X7 AR AEME R AN T AR, RSP Gl 58 A L P L
[FIFE—N, s BERARN AFRAHI,

TEAMA AR T AR R A, 2 L — MR EE R MR &R, AMITHF 2 i S5m0
FEEBORIARE T Ak, Ao BRI A 5 B, — ok, mrkh s LB MR T2 5
Z F LS LU AT LR, L R At S Bl A 23 1B AR T AR A o

WIS = R, BETCE AR T LT 2 RN S T R R FE R, ] 1

RS |

1 Ve 98 B & AL e AR Y

LR BRI FCSCHRN T il 2 M B SR S 216 00, BATA N LI 9 8 B RS
s AR, FRR L s HOVERRR B AR B AR ORI AR R AR o, B
R EZARIAEINI, FKREmE . Z25F %A IR S A NG SEIEETT T #hos AR BRI
HAE FE A A2 R AR5 T ML E R BRI A R AR R Sl ROUA RS 55
Jris OEEEBNRIAE AT, B B BESEGE OIS T A AR B R E
E Bz ] S5 T

B S BUFLARMI T ATt 1R 2o RV 21 3 B B & IR R Rl 4 S5 2 B — PR R MERIT Fe 458, T
TRERITTCA R AT AT EENE, AR FUE IRHE I W& A, S T RS L A M 25k & BV AT
EARIRIE.
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