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Abstract

The subject of this paper was to research the usage of the Chinese language when traveling to

Pattaya floating market. The paper used literature analysis, interview analysis, and a questionnaire
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survey. The paper evaluated the application of Chinese in the Pattaya Floating Market and gave
resultant suggestions and improvements.

From the study on the application of Chinese tourism in the Pattaya Floating market was that
store, Chinese service personnel must not only improve their Chinese proficiency in listening and
speaking but also need to strengthen their reading and writing skills. Store staff should pay attention
to learning Mandarin Chinese, markets and stores should also provide training courses in reading and
writing Chinese. If the service level of the Chinese service personnel improves, the satisfaction of
Chinese tourists will be increased, and high-end consumption will also be increased. Not only will the

number of tourists be increased, but the amount of consumption in Thailand will also increase.

Keywords: Thailand Floating Market, Pattaya Floating Market, Travel in Thailand Floating Market,
Usage of the Chinese Language When Traveling
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