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Abstract

The COVID-19 pandemic affects tourism industry in Thailand; consequently, Chinese tourists
put off travelling to Thailand. The People of China has encouraged Chinese people to travel overseas;
therefore, there was an increasing number of Chinese tourists in Thailand because Thailand has beautiful
natural scenery. The great number of Chinese tourists are young. The researcher thinks that cultural
backgrounds and lifestyles of young Chinese tourists are different from other groups, therefore, this
research aims to study the factors affecting travelling in Thailand of young Chinese tourists. This study
promotes the development of tourism industry in Thailand and also provides a great insight for young
Chinese tourists who are planning to travel in Thailand. .The study is survey research. The random samples
of this research were 302 young Chinese tourists who have visited Thailand. The instruments used was
questionnaire which is designed based on the Marketing Theory of 4Ps. The questionnaire is related to
food, accommodation, transportation, tour, shopping and entertainment. The data collected will help
researcher to analyze their feelings and experience including existing problems and impacts of young
Chinese tourists during travelling. The data was analyzed by using SPSS 25. The description analyses
included frequency analysis, percentages average, mean and regression analysis. The findings of this
study found that factors such as transportation, economic conditions, food & beverage and entrainment,
Thai local craft and products, shopping, affect young Chinese tourists’ decision making on traveling to
Thailand were significantly related. In addition, this study also provides appropriate recommendation

for improving the development of tourisms among young Chinese tourist travel to Thailand.

Keywords: During the COVID-19 Pandemic, Adult Tourists of China, Travel to Thailand, Factors,

Principle of 4Ps
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2019 F, Pz % (COVID-19) HRA T B A A G 32 1. Hriikiinlk sk,
a0 FEBURN T B R i 22 42, SRR IS ORI, IR 2 eI anAt s i i Bl (E2, e
i B BIIIMTA ZE A 2020 FAERREIT IR s iH-RI SR M, #OU 2021 2R E AL % 1113
R T UFH S iRAEH SR HIEIRT R, 15 16 ALHIE R 20% M I 1 1.36 1CH1BH.
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2[R ) 0 R 55 SR 2 3EAT T MT, AR RS T R S SRR AR R A o SR L S T i 4
T IR RGE ) AL A FE S

Zivit=lin!
L TR 4 i b 28 [ R e AT AT
2. BT A T 2 2k 2R ik e (R 2 i P 2R
3. WHAHEE Edr R S TR R R X S S L

SCHRERIR

HRWEHEFR A 1TN (Consumer Behavior)

PRI e 25 5o i e Mk AR BB Schiffman Al Kanuk (1994) $5H, 2817 M= B2
TH PR @K (Purchasing) {fH (Using). PFAT (Evaluation) LAJZALE (Disposing), 348%™ Bk
R4S LA H MK o Zikmund 1 Michael (2001) 45 H, 14588 17 & AN S SR8 ARG 2)
SR /& E O T, LUA S . Philip A1 Kevin (2009) $E T #8178 AW 2 75 BAIAKCE
4R B WS A PPN AL B 7=t RS AN BRI RG34 71 21 2 1 = O BT 3
S BN TT T . Siriwan (1998) WA, T2 F MK i AR SS /& T 2 H T 2L, 4t 5t
R332 A A RN AR AEAE A 98 A A FIAT A, N IAT = 7E A i i A i 22 I 1R
— V1A HMIE 2. Shi (2005) FE &2 I T34 00 75 5K 7, 2 KR SR R I ) RS R 3=,
Du (1999) Fi [ HE B leile 2 R WG SCARFAE, At e Y A R, BRIl (T IR AL AT 2
TIH AL, W 2 i =i e # e A B S i 2L, 2 3000 T 2 05 SR Hh B R )
T — AN EZEE . e AL, AR TAEN GRS VAN T ARk e o 8 17, N T RE
TR AR B8 (K R SR I RE T2ty RSB D7 I HLRE B MREFIEN R

FEHEWEITA

ARSI o b E AN G R, WO B T B AR R AT NI SR, X SR R AR T
PAURDUAN 18 55— A4 R P A VR R bt 45 LR NEFN, shIEER R 2= E ki
fi AR R AR R T B L 2, f1: Namfon (2013) 383t 1 25 v 1 i 2 2 26 [ i i A0 s i R 22 L,
Hh [ 2 25 2 FEL e e ) L e o o LB R AR RS B By 25-30 5, T HL 3R — IR - B Ml it e ¢
BRIV, B3 WM E AR X A2 R M. Suchada (2009) &, ANEEZ SR L KK iz
B 50 FETTAR, REIERE RN 25 0 MER I R I A BN AR K7 i, BRI RHE A 1 S
HWRBEFEN, WFEITAKE. Sangduen (2012) MR LEHRIL, ERZRE U7 - ENF % £ 22 21-30
G IIVEIER, AT H X 2 2 IR IR FE R IR e X, A 77 2 e D R R A i T 2R [
TRWEIIZ I, BARGF B AT, M e O K S A BANRS 107, BRI S8 # R AR 3K
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TIAK o 35 AT TR 60 10 7 2R e S5 R PR LB R R 3, 4l Carr (2002) BUAC T #E S
[ MNP BB AT N 22 5, WEA S REE N FIE S5 i A7 N B A 2 2 5, HARIASE
THAR SEA 225K Thyne et al. (2004) FE 62X —REFRINE SRR B HHARVE NI TN 5, BEFUARAT]
[R5 R AR KL, R EE D NG AE . R F. FONRITFE . FEEAH LA CH &
TR, BTSRRI TR A S SR A5 221 Therdchai (2017) 3@ FE K E
T2 B AT 9 5 AR A BT AN R o o i 2 0] 2 [ 8 A5 E0 0 B0 D4R, Y Bl R ) g e 328
0, T H I AR N A E BT A PRI Lei (2012) 3@ i 7o K3 R A HU X )
2 B RTAE G 14, AR 2 X R AT AL BRI 1) 22 R 15 3R A R R 2809 e AN v o AN L SR F 5 45 AR et 0o
FERZREiteilE, AT AR 2R E e # A il i, 1T B\ BRI AL S5 R, i L= E A
BT, AR, . HERZMA APP THLEB RIS B B SE &M,
Atitayabhorn (2019) #&H 414 A E & e T i kel APP 22 & SRS b5 B ks fE4%
B WG A, LA R &R A0 R 7 B s ), TR 0 3 5 AT AR ke 5 9 2% 7 2 1T T 1
(RAH BTN o B8 DU AT 7E iR U5 < AT 225 B8 B AR AT Ui M 16 9 ELAR M 75 BEAE F R 432 (K Ve FEl
SE55, UN: Reisinger et al. (2001) BFFL T [ b5 35 4E e iE i 37 1 OB R ZE 57, AFE ARG 77 20, 15 3))
Pl WML AR AT SCAE W2 . World Tourism Organization (2002) X 74 [H , FLE LK
V25 T 1) 75 4F ik 25 07 T PR R T AT A T R 20 i, B4 BT A L, TR 2% ki 2= T 4 TilE
B, T ST IE R B TR AT R R 0 2% (38 FH DA R B il L A 68 AR 2 BEIR I
ENZE. Lu (2014) TEHVET FEHRIE AT IR 5K 72 S ARl b, 454 B 94023 00 TR i o e o
AR PRSESEMAR B 15 SR R SR DA R T SRR AT NI FORGR, X ihs i ARk & AT o o
BT T XTELBEST. Apinya (2017) K E AR AERIR ) B BRI 7 S KRB W A A7 U D 5% .

SRR, 1 Ao F N 2 L e D s i R 3R PR 7 LU T — 8 IR, (H R IR B
HH I AR R IR s e R 2R R TR R o I RAE P BT R 7 AR e e Rt R i, o2
R, XA B TR AR &, 2R LRI S L. I, A SORR B N 2 [ iR
SN R 2K AT I A T T s FUE A BRTE W 2 1 TR X 3

1. ZRENEE iR IR

R 2015-2019 4F FE Brije e B4l TR GE T, 78 2019 484 [ 25-4th o 380 2 [ g 0 140 e 2%

£ik 39,916,251 N, TRIFDLFISINRZ 1.9 JHACZEkR. Hoh, N ETRIFDL RS IR RER AR
FZR BN, JLUCRRRIM, BURAZ 2015-2019 4FR 22 [ s i A\ 5
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R 1R A E
F4 BEHHEERE (N) BREE (%)
2015 29,923,185
2016 32,529,588 +8.71
2017 35,591,978 +9.41
2018 38,178,194 +7.27
2019 39,916,251 +4.55

3R¥E: Thailand Ministry of Tourism and Sports (2015)

2. RE R SR
i U T o T R 55 DA R T BE VR, 4 R DT TR e B R IR M BEAT 43 26 (1) Tesl: HAR
S IS S ARG TH B AR AR . (2) RIS S BSRIRITEFHRRE ). 7K E3ES), Sk
NGB AEREAMARIE S, (3) ATV Fiz. /Kia, SiaSsgi@h . @) Eab: Wik RIgZ%. ) (EF]
Wit [ERIRE FRIEAR S 0o BN RATHESE (Thosapol, 2010). [ T 2R ZREMIIRNT b2 4h Z=E
IERAFILVE 2 IR FUART, 7 2021 FFF8EPRAF LA FL Eciist ™ = IESK (US. News
& World Report, 2021), 3K#355 FLia4 Bk T AE 2244540 (Global Health Security Index, 2021), 43875
A — AT S — SRR E R4S, AR, W B, BT ST, AT
b, FEURZ AMNE LR EMEN S 1 2 (International Living, 2022).
3. v A 30 R R P R [ R
AR BB P s N EEAEAT AR IS S S e, R ELRT LA 2 A8, A8 RRATE B
I8, BTCAIE 2 (IR BT Ayt PR e B A AR IR A F T 7= A o 5 AR N R LR Dt B St o A et
WRFTRIRES T, AR, FENRITRRSE 1L E AT R, FENFENT B LSRR
BRI, AT FERT B o DG T2 e e 47 72 1) i) 8 F ELELHE: PRARASIE I, 255 33
HNELN IR B 5 RS A T AELDBIRMIL R, 24V R AN NG TR AH ¢ TAE
NGL i AL RIS, IR S B R, AMELGE R B R A AR, i H e ik
%o 2 Lt Jie L 7 A Al L o PR T A N A B 1 B R A U A PO A A AR v T DAAAT T8 6 B U
773, ATRABECBTERCE BRI OGS A . BRI, DN T REBE LA R S AL SE AP (IR S, AHDGHI IR 2% S b
FERAE T st

BRI

AN EE U [ R GEL 28 [ T 5 i D5 2R SR e T A RS ST 7E o A ) A 1 T
NI RPN A A A i 20k 28 i i ) o LS T 2, E 0 H R AR S T A Bl R 28 il
FEHIRBEEW G B = B S TR R AT P EE NG 2 R R A
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FE BRI RS SCIRREE, B SEESIRIL. MNIINES . 55 300 e P R AR R EA
W 2 JED 2 I e U )2 S R AT U THD, AR A T T, 28055 S AT T, 8 ORI AR 7 THI, e Y= b 5 T o B8 =
R T EF NG LR E R RIFE R RN @Ps), Hliiids s-AEw 2. 4-2. 3-
— & 2- 0 1 BTN EG AT VR oy, TRIE T 2021 4 3 7 1 2021 4F 6 HiEAT, i )45 A Rk
€ Fl, Rl IRATAHE A SR AT 400 H3 004, (H 2 i T3 bR et ¢ (COVID-19) HI#A
SERESIRE R, FTeAE &R 302 43, A RAE S EEEN 100%. i SPSS 25 [k
G IHREX B ZERT G AR08 SCRR R, B, 50RO TR STE T, Sk
ST BT BT RN R T 25007 (One-way ANOVA); FEA 53543 S BRI L L2 2,
BRI A IR A B AT 2 R

W EER
L Sy fidtEgeitR

&K 2 TEEFENEZ EIRI I EEA

WELH IR PR At
e 114 37.7
1. M5

% 188 62.3
14-21% 44 16.4
22-29% 134 44.4
2. 4R 30-37% 78 25.8
38-44% 28 9.3
45850 = 18 6.0

B K BAF 0 0

e, AR 12 4
3. AR K& FAF 166 55.0
WA R L L 124 41.1

HoAtb... 0 0
WA TAE 8 2.6
2] 20 6.6
NG FBUR LA R 34 113
iV HR 7 70 232
4. Bk = 88 29.1
FEYAN 6 2.0
FhEF 2 7
SR ER(ES 14 4.6
HoAth... 60 19.9
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R 2 THEFENERFIRITEATE O (4880

WEWH IR g7 E Bt
PN 198 65.6
5. G IR i 100 33.1
IS 4 1.3
1,0007G AR 42 13.9
1,001-3,0007C 48 15.9
3,001-5,0007C 40 132
6. N AMA B
5,001-7,0007C 70 232
7,001-9,0007C 36 11.9
9,00176EA | 66 21.9

MPERIRE, s E T F R 2= B L B 2 . Lotk B S R iR g, PR 2R E &
N rbuty, MEM L, T AT DAMASS S & NG B, A T THERORR . WG, 22-29 B I1iiF%
HRAEAR 44.4%, XA ER B B R E AR C SN TIES, CER—BEN, /TLEHIFACK
Fiih, BeMOL L ERIE, FTLOZE R BOE ZR E R AR . WO EERE, R LAR SN
55%, — R RRAEEAE, TROMEREE B RER KN IR 7 A, Nl E
ik, Dy 7RO fl S 1) R e, TR S i AR R DA B A —E LB, BUER
A, BEERTLAE G I, S AR T2k, AT TR, SRR B e, P AIX R4
PRI RIS B R DR AT 1) — 28 26 At POV SRE, SAEANPER A S b fermr, 23l i A L
(K] 29.1% F1 23.2%, ONZREMEM LE S 4 & 2R RV BRBE 0, 3 PR AR, X NEEAT FaE
HIZLAE, PO 2R RE Ji b2 At . INGE BIRIL I 0 AT BEASR T, RIS S B A 65.6%, BN
RERS I EE R L BN, FTURISIEERR S, 5 N 200, REWRER L EH
AR PR B2 AR [ 28 22— 45 55 . AR IR 2 AU B DR, T2 2L 5001-7000 765 9000 b L
AR AYE, SAEEAEHIT 45.1%.

2. BBy R RE

WIS AT 5 AT, vh R RO (5 S A B i 7 2Rl B, B
R VTR NAEA T, ATCA B T LA GOk, 337 2075 8 SCARGE, T ARG 25 1)
P R R .t E Tl 2l R E IR BN 1T IRIABURZ, HEFEARRT 70.9%, HHX,
Fid AN AR 18.5% . AR, 20 Ze FEI R I e 2 0 Ze FE R AR B, AL IR
R E &,

3. Al AT

MR L5 4N A B A 28 AR PR BEAR i il 7 oK, 1 HR Bl £, KWL 5-7 R, BIA

LA QR R, A B, AHEE RN L, B A A O R 2R, aE T
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H ORI T 03 DRIARIR LRG0T, o R e v B, ZeUAE, FHHDL R
(1) Z I (A S /KA [ R B A
Q) AT B ZHE, 2T {E;
(3) KBRS SO B s
(@) Tl e 4, FEAR T REMES
(5) PR REYE, TRIFA SRS,

A3 AT )7 T

HRER

0 20 40 60 80 100 120 140 160 180 200

B 1 ZE AT s

HHET AR P A 35 S A A e R R AR AR 7 AEALIR T JEYEARIE, A2
FFEFES RO OIIED . F1n, FeALBRE 2L AT, BRI RIIRIE T = ks e, R&RIR
Wk R, AN, FeALMME 4= 0] BEAFTE LV HAS T . IR — e 23 KU IR it
AEAIXAZ B, I BRI LR # 2 &P E TG S, ik, (R 56 . PEF A
e — ROl 1-3 HHEZRIEE BN IE LA T . B HT R, — 8o TRER, Bt
Ry \ 2 Bt i, e min i, 2 FELH R AAT TR e Ui H 3 o

4. AF1E 771

I AR R AR BRI (5 B, —ARBEHSZ T RS A T 501-1,000
R/, A TN S GRS R R 5 A0 (B0, AL IR, JKAE. BOK RS, BrChE Bhif
SRR P ARF B A T 280 BER AR A TR 221
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A 5 1H

501-1, 0008k

BUARZERENE (FHR/R) 1, 001-1, 5008k
2, 0018KEA L
HEEs
EERFIER BERLE
FH

0 20 40 60 80 100 120
E— aE - aE=

B2 {EfET5m

5. autAIsm
TS SR T A AR AR G S SE T AR S iR 22, RO 2 i B AR AN 207 Bk, B BiA
TRl R, WERE S LANMTRF E AL KL R4 B4 N T (i AT R g, 221
ARFIS RN AT TS AN P i 2k 3% 3 AMIAT TR AR S BLRINE WA, DRI DR 2 [ G B v I 1 i
Wi EEAE PR EISE A ks 8 B, JCHR A i, DL, #2830 O R E A T N #
GBS, HA s A% ZE L AR RS AR A EL (Su, 2014).

Eshe 3w ]

RBEE
B—REREBEWY

HERIZE
TR Lt Fy ERIES
Rk

0 50 100 150 200 250 300
PE— wEC aE=

RS S S ]

6. YN RT7 1
T E FER R IR SRR IE A, B, ST S RN, R 2 IE 1
FRE, TR AR B 2R E S R AR A BRI (PRI AR AL, 2 R
555 WO R B — KRl A, ZREFE AR AL, 1L,
TR AR TTRESS o BT HE S AM E BN b, s A R, T
FH S o TXSERE RN /N b oS T [ 7 R0 2 R, oS AT SRR G| T S8 5 | 7 47
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DR, TRE T SR BV T R, PO IS/ RER B RAE A, i)
FERAALIE, AU FIZR AL AR AT A, AR T2 152 AN 2 R 2R iy i 28 2
LRI F AR e HP L NS )

SRR 5 T

ERIZE
17%

sRHEE WAL =hHEBIE FARE

B 4 NG AR T

7. R T

& A SEI AR SRS B KOG GBI I HURHEK S o AR i A
ORI H fowtE A8 7R E SO, TSy SR SR R 2 25 S i L 2
s, B A ST Jek AU T e Bl K38 4 2 TR A A A0 280, i B TR R ) S WL T AR B
TREBATRARIPILALG U X LRGeS PR 5 5 b=y KRE BMSy. ZESraEty
Jig i o 0 HAEAIE Iy 1, T X SESF IR AL T 2 A T Ry, B DA LEA T, A7 #8505 AR 1 A2 3
TR AEEBNE, tln: WA MALZE . AR AR S . TR s A Il 2 B B 2 A UG
EIHE, BIRHEAMEA SRRV, 1 H i AR, RESERGIREZRAAFER K. 7L
WAL T PRI R TE /UG T2 TR, AU ST AT AN TR, ZRK R PSR e
T, UM, R TN, Fhb LB,

T o g T

- EWMATES S5 BN BESE. FREEK. BFSHSER)
- REBIPEM, BIFSMEMBOFE, TS
-FEMASRERERE (85, #K. LRRE. 28

B 5 Jiif b T T
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8. SRR

R 3 4Ps FRHESHT
4Ps = g BiE R4 SE
7 b Pearson #H 1 1
firtk Pearson FH <14 538 1
S Pearson FH 214 338 727 1
fre 4 Pearson A1 551 671 A2 369%* 1
JERUN Pearson A BI1** .834%* JT42%%* 794%* 1

e R FE0L K G BB AR

M 3 B, o 7 4 2 L B B A AR e 23 45 7 (0.811)- Wi
(0.834). JRIE (0.742) AMEH (0.794) WUSMRTEMIAT BLR MIAHINE . B4 4Ps HUAHSCYE DT 45 R4S,
(iR RS PR (0.727), TRAEAMRBIMARIEPERLT (0.369), T/ SRS (0.538), /A
24 (0.671) LU AT RIS (0.427) FOATISEREI T1h2t.

R 4 4Ps HEARERT

e SRR BRI M IN
AR df ¥F F Sig. FHFM df HHF OF Sig. FBHM df ¥HF F Sig. FHFM df BHF F Sig

i %)

13957 4 3489 5816 .000* 470 2 235 367 .693 11.240 8 1.405 2276 .022 8.409 5 1.682 2.709 .021

FEah 178.185 297 .600 191.672 299 .641 180.902 293 183.733 296 .621

192.142 301 192.142 301 192.142 301 192.142 301

2.828 4 707 1.153 332 1.888 2 .944 1.541 216 8.194 8 1.024 1.697 .099 10.457 5 2.091 3.546 .004*
ik 182.207 297 613 183.148 299 .613 176.841 293 .604 174.578 296 .590

185.035 301 185.035 301 185.035 301 185.035 301

4.779 4 1.195 2.437 .047 6.934 2 3467 7225 .001* 11.049 8 1.381 2.904 .004* 6979 5 1396 2.881 .015
I 145.626 297 490 143.471 299 480 139.356 293 476 143.426 296 485

150.405 301 150.405 301 150.405 301 150.405 301

10.544 4 2.636 3.641 .006 1.059 2 530 .705 .495 21.078 8 2.635 3.775 .000* 8.443

w

1.689 2.302 .045
88 215.011 297 724 224.496 299 751 204.477 293 .698 217.111 296 .733

225.555 225.555 301 225.555 301 225.555 301

¥E: *1E <0.05 200, Aot B,
MR 4 HIRRIZ T Z2 93T (One-way ANOVA) 25 S a] %0, SERA17 i, SUILFEEERNIRIE, RN

IETEAEE, DA% 22 ARG (Sig = <0.05), PRI 5 I DU & S i o [ 55 4
s o e i
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9. HHIEIT RIS LB e e 1 A X 5
(1) 77 ah o

HTHAT COVID-19 HIfFIL M ARTEE, FrEAZREA ] REREF R HE,
SR B AR L 5 /4 X 2 5 A e v S 281 [ iR AT R UL I T AT 60 K Test & Go ZE[H
BATUE NBE 22 E e, IS RATRT 72 /N RT-PCR SE56 = 25 R I FAME IR . ABERES 1
KRNG5 R JEALAEBURFLHE RIS CRIT0T PN » (R L AU B[Rl N45 4 RT-PCR
R R IFAE Morchana App 5458 . PRIt rb iR 2 £ RTAEZR Rl i 20U A HE 4%, T RS TREST ERURT
7 P it A SR I (6 P AR R e R o PR A RA T AT S5 R T LA Al 7 i A U R o
X7 THI A RN P T R AR R i BRI 2, DIURAEBE NS T i A 4 R AT TR Ry (o A 2 AT
2 A RBERIRI P o 55—, W HLRSBUNST I TERCELSERN AR, F ORI R SR IR 32 T 2
IS, N B A A iR E . B IR R T i Ak #f i 2 R R AR, IR ER I 2 LR E
IS ROV, JFHRIN AR FE 2t SE fr, LRANE 7 B b RS2 28 [ XK A48T T E K 5
R, FEXT 5 IS B G TN L e B SR 2R s Rk U el FE e e A3 X
IR R 25, il 2 AT s RS e 55—, AR EBUR SAE ST 2 B SRR AR ™%, 805805
PR B AR G il O F HLN T RERT 37 2 1 22 4, T AETR ISR A FERIAPT. RS R8T
RBLPRGIR T WREREAT I B ORI 10, AE A TR S/ 3 K, AR B T 2 R 2
FEREN T AT LIS R 2 2 NI B P AR — AT i, 20 SAWHIRTRI G, SR LT = 4T
[R5 A, AR DS Wat Chedi Ai Khai 5%, Ji 0 —SEii PRSI 3 LA D, ANHIHHOHIET
(RITEOL, AAEAZEEES, WL ORI IREARFIIA T, 15 2 AR R R A, TR
RIS S . )OI 4 BRF (R T e L LR R A B R EIRZ BN R 2=,
WRIG AT AR TR, TE T S 2 R VOB TAR IR X, JFH.2 26 B s A Mk i 5t
TRRFIAIRE S0 T AEEEAN X AR CUBlRENR S | S N 2 00 U I m] AR T st sl — 1
2075 h, W IR ARSE, BENEEETH P8 BN R A

() sk

MR E5 R IRATAT LA B, AR TF A AF DT T, A6 9% e (M1« SSEAAE S B
Wa. th TS R I B 2 AFA R, BTN+ B AR e R A 2, — b
Aoy T AR R A RS AE G BEAT IS, SREAEBT L =R P AT R B rs it A o AR
I AT s e RIS, PR O A ik DL R T PR RS2 B A LA BUTR U0 (AT PR 5 48 B Tk A, Aok
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RZ S AR ARG, CEREEE 7 RISME AR 4R ER RS R B P A2 1 E A
MR (FIE 5 FRERL A AT, ARV ) 764 VR N RAT, SR TR0 A B T SE Bk 22 s | 58 2 1y
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PG R (I SERE T H0NA%, B R SR — Lo PR B LSRRI HAOA TN SRR, Az
W3k 2 e BNk G B, Y2 50 AT RE A R BN K Bk 55 =, fEACE T, RETNAE
HANEREASE TR AT AR g i e A, tnHhER, 3. AR A, B4 WS, (H2
HETHARAREE, Frelfis & Bt @iZRET AR BT “—RiB” B4, L1 HRMSMNET R
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() RIEHE
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Jiglirut: (Health Travel Center), RESSERNAFRAERE T THINTE R, 2 TR ARG AT LA ARGy T B RS
JR55 5 TS Y LARA M Ay SE2 e SR e i T A AN 22 4 BB i o R T 58—, I AR AR ESMRL AR 1)
Jo B R T B AR MR/ T, A8y I LURRSEE SIS i B s A B3
T AR iR L B 2 S5 TR, R E SN AR R SR R A2 [H A G, B — PR Bt (RL3E
FANEEBERIASLIERE) RAZ IR AR 22 UFAME RIS N T 5 S B N IEEK . BURF AT LS 5%
HVEFFARIIERCATE, W FARTERIEE 2 K 1 B EEis, sLasrasss, 5=, BUa UG EH T
BRATH) APP &1, - tRT $HE DNLBEMHAAZ . TATPEER N SZARE) APP, W
U4 A B Tk SRR AR AR O SRSl 2 0. ZREBUR AT IR L& BT RCE TR S,
BERFE A AR LR BB s A E 2R “ielis” , 8 T UINKZR B 3 =35 AR,
FEALAZ S b 52me 5 2 vh (R I O, NI E— 2 B i HIAE B SRR i e

@) 4R

2 3301 76k i 2 25 15 of 1) ot it s K e o B B, AT B R 9 8 5 W B R AR T, TE U
FEOCHT VRA R 5K L 1 7 T B PR SR SR R I I TR, B AR E B s BT . AL
R, Bk AR, MBI E S . WA IR AT LUE Y, PE S F ik Bk 2 E | Bz
NEEE IR NEZ, Wi AT DS L2 i HE R L AR 35—, RATAErT LUy E 4
iz 23— 4420 Incentive Group [N, IXANEURT LAETERAH 2 e ) TG W22 HHTHE, Th1H.
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BEEEW
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