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Abstract

The globalization of the economy has stimulated the development of international education.
With the rapid advancement of society, economic growth has accelerated accordingly. Understanding the
reasons why Chinese international students choose to study in ASEAN countries, including Thailand, has
become increasingly important. This study develops a conceptual model based on satisfaction factors

influencing Chinese international students’ perceptions of Thai universities. Data were collected through
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a questionnaire survey administered to international students at the Zhengda School of Management.
The responses were analyzed using Pearson correlation analysis and structural equation modeling (SEM)
to validate the theoretical model. The results indicate that several dimensions—Ilearning mechanisms,
social and psychological conditions, daily living conditions, material and technological foundations for
learning, and participation in scientific research activities—positively influence students’ behavioral

decision-making.
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W& AR AT PRI, [ BRECE o) R B A, E B A MR T ARk
[FJ3EFE (Maringe & Gibbs, 2009; Maringe & Foskett, 2010). 2017 4+ [E B 2445 H sk 2 A7 14
TR ANBEEE] T 608400 A (Ministry of Education of the People’s Republic of China, 2018), J&
S R R B A it L, St v D A 2 A ok O B RS2 U g ] B 2 ] 5% A A K R
RIEEZR, BlnsEE. SEE. MR MK 4%, o EF A AR T K E
FKEPRFEAE N2, WEEERESETE 35 AN, BN H A E &K 8% KU (The
Power of International Education, 2018; ICEF Monitor, 2018). & T Fid KikEZEK, BEENR
PR Bk, BT RE B, RETEW R, RZIR D P E LH M K EE R,
v [ A 2 I v A5 0 U R o 2 AR i R . AR R [ S B R g R,
Hh ] R TR 2R v S A LA B 2T 44 0 B 2 A N . FH T 2020 47387 e 2 17 1) 8 % 1L B
HE RN LIRFE s E BB %

A WS T IR T BRI SE G AR, 5 B0E IR T 4 1 R e a4 T
FITLRARRIRAR, 1) HE I B 22 2 AR Bl o, 2) B0 R s e 2 Bisg i, 3) bR
BRI, 4) @S EE IR R TR, 5) BbRaEMH R H 1527 (Hatakenaka,
2004). I8 IS BAT B FE I /34T, AT A 2 A i 2 2R ] R I SR B DR N TR T T : BUA 4R
Ho . U EAN NRIZR (Ye, 2020), A BE 2240 S AT EALRE BE A T 2 e e 2 [ 25 ) 0 328
HEMRRMEZENMIE L, REERFARUG? 54, oFHMmEE: BEEdEese.
FUFIR A B AEE . B ST T R, A I ASE R 2 DL b I ] A
BB A R, BT, smh HE AR REREENERN S, A2 HER
PP FIAR IR 1) o X G PR 3R 5 SEBR B 2 SR TR (R 00 R B A RERIWE 2 AR DA L B Rk iy B 1%L
IR, A S F SR DR BRI FEUOE: 1) S0 b [ B 2 A SR [ B 2 ) R R S b [ 2 A 3
RE B REA AR T 2) v [E 5 A0 R B 25 50 (1 3 2 B A T e) 2 3) 27 A i 2 1 o
LR AR E AN
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ASHIE I LA [ DE R B2 e AR B 1 o [ 22 A O FE R B, HEG 1) 27 b E R A
575 8 B A AT T B AR L R R 2K, 2) AT B S sk IR o, gk sRiRig AR
PR AD SRR A AR AR, AT 2R A MR 55 R R L2 T 2 3) 3X 4%
PR ANEE (RIEZEIINE 2OBRRDL HEAREZM VR EBORIER . Bt
THEIHLED SMATH ARG AR S R . A A AT 0RO 45 R0 28 B s R AE AR 4
A SR AR i S R S LI R B — B B

SCHRSRR
S5 AP R TR B T

TER 7S R P FE R, AR AR J51% . Weaver (1976). Hill (1995). Shank et al.
(1995). Galloway (1998). Leblanc 1 Nguyen (1997). Owlia #1 Aspinwall (1998). Oldfield £/l Baron
(2000) F&H, VPO FR AR A EE L R SR T AN AR AT AR T R PRI . R R
SEHE WS B R E B RGES, FECATE LRI K S ], o A R AT SR A
W HT. Leblanc A Nguyen (1999) 1E/RIE B LR 22 7 — Wikt o8, WG RRH, WEE
AT S HE R R L, AR N A% A AR AL I . Abdullah (2005)
WE B2 5250 i FEX = S A W R, DA AR W R N R A At S i o A
REVLIBEAT TATFT. Fuli (2009) Fi5H, UREEHCA AR R PR O EUM B A Y
FEFR, (HRREBF W E N IEH 2 A fR e, JF DL E ALK S i,
R B A R B VPN P AETE R IR, RS VP IR . AT R W PSS T
Se thEF R E . Liu et al. (2011) RGP E K T7%, R0 AR 5 5047 N IAE G R R AT
R AT, BARGRR A% AT MUK A BOBECF G ST R B A3 AT N S B0
WA R AN RIE . A2 S GG ST N AN T I N A, IR T BGE Ty mR AR
F IR . Wang (2010) I BTHE S E R E RS R LIV bs A R, gt @R BH
R 55 BE I P B3R, 6 v [ R s 2009 J ASRHENV AR HEAT T IR EEIVE, AT T R 2
BMAHEENFERE, MRSBEFRR. REGaEEKE, B8 e R LRg
FIAI A MR LA I 5 AR R R Al S LA S DO A 5 THT B2t Sk i, DAY Rt P T A 2L
B U R S A A 4. Feng (2012) 18 45 /o 55 0 002 T B WU PP R 2 B, 4565
E = S ER A BRGNS TR, S T — S5 8E RS R R Ao,
I e AT R S TR AR B A B AT T AR T, FEAERF AT ISR I, LA IR
SIS 2 T A TR A R B A =N DT A TR LR
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Liu (2008) PATE 5[ i S 4 e 1 B B 2 A A 21, RS A #E & sc i 5 AR
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A A LW B SR S, R E R S SR AR
HAEZE Y. Qiu (2009) LIZEH S8 1 &5 RN, WFREE . BEFHLEE, 5,
RS RS ST, RIFRE EE AR AT, IR AT A B . Ma (2008)
M SCARRIRE I FOAN A R, DAYE B >RG04 B 2% A 5 T SR 6 68 1 S A B 23 A R
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Xt B SR TR . GRS SO S AR, R R T — E AIA . Ye (2015)
PAG =B RN, BERTEZR I A [ B 2 AR IR R AT AL, A SR 1 4 LA BE A
HORE . USSR 2R BOERRESAE TR, KT ORI & 5 AR K2 S RN AR
IS VYA J5 T HEAT TR A3 HT, AR PUANJ5 TR 2 1 AP [ B 2 A0t 5 = R 3R R e
Hh ] B A0 S A X R A R R R RSB 3.2, IR KPR T R 0
WR P E R R CHFEL, FRMER 3.40; HEEPIMERKNZ “FAERS
SPYEA 315, IX U A B A AR A DX R R IR O B R SR T ). Marjanovié
A1 Krizman Pavlovi¢ (2018) MR 32 [FIRL ket 70 B B sz R 25, A4t 7 114 MR,
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AR Mk HETRIRIE. 2) ZRATFHERRAFEEN. SR, BuR ok, 3) 15t
R BRI TR HAIEE, SRR, RN JeiDIRAS . 4) OBERREHE
Wb REL FL 0. MEW. ER. BE B 5) MARRGREADGIMRE. FE
FNAEM B WA &5 iR, B AME. BIRBEE. Bk, 6) R RGO
FRHEA . KEE. e, 7) SUR R AR, Bl mEL a2

DLYH o 38 B3 6 GO AR R AR BIE 9 4 AR R A NRRAE D H R 5 SR OB 72, 43 T
D) B A EEE s e X an b [ #hE L gif. ZeEL AR IEEESE, 2005-2017 (Chen & Yue,
2020), HE AR AR E R EAEFINH T (Ye, 2015),  5HE{GHES 224 B 5 b [ & LA 3)
IR -2 TBOR. . FEEFMLEA A 7T (Wang etal., 2014), HR 401085 2 5 B A5 2
AN SE ISR R R 20T (Wang & Su, 2018), 7R BB A2 KA (Cen, 2020), “—Hr—H%”
] 5% 2 A B 2 % ] SR R R AR HT (Wang, 2020). SR BE 224 208 75 5K A A 70 M1 (An & Zhang,
2008). 2) HFAEME I s Bl RFEECEBNE AR, BT a0 b v b A B A e R
JEII 255553 8T (Zhou etal., 2013). K 22AE H B BY 2% 2 R 52 1 AT 25 SR A 9 (Wei & Chen, 2017),
B AR R B AE B 2 B S UM R 3 40T (Fan, 2019). 3) HE 122 A (124 Rl 40k, 4514
FUMA T 2 B AR T B 22 B R R (Naffziger et al., 2008), 227 M lb 2648 BF 9T e 22 L
R R R R R T (Feng et al,, 2018). 4) B 22 H I 2 0l AN A5 550 . i (] R 1 ]
SRS o BTN A RO 98K A BR AR B AT N R R AT (Hu et al., 2019). 5) AR EISHESE
AT TE, U HHE F2 9 1R R K28 I 1) R R 49 BT (Zhang & Xu, 2015),  AME #4E 2
fakAe R 2 FE T 5] IR SEUE R 9T (Song & Liu, 2014).

g5 b, BIRARESCEROR IR AN E B R R AR 2, XS 2 B R A H20K
1) AT AL IR 7T 2) LAY 2% 3 B8 X SO 7T, 3) LA A BRHESE 535 7 v i
TS . BTN RN AN NE TR R, BEREWEAE S E, %4 H
F IR T X TR T I B AR T S R B AR D, B b AR SR B AR AR A
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BEHMATAS DG, R4 AR 2 I AL 45 1
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MBS AR RE, BRI IHH] (4.45). HREWHE L (4.06). %>
FIW BB LR (4.05) AL QBRI (4.01), B2 H #4205 2% (3.70).

o W EHE LN ZEYE

WEERE e
22 I 4.45
FE 2D ELR L 4.01
AR T R A 3.70
2 2 )R B AR 4.05
FBHING s AL 4.06

KT 22 R 2 R A, R A (R B A 1 S HEE S B AR I KA B 2 o B
(4.23). HxwmPEHHEHEEY, ESEFIEREHER (4.16). &5 0RTEEESRIE,
oI B IE K E 2T (4.10),
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WEEEE ¥IME
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XX GO A I S5 R A ), IR R 225 A s . H SPSS X AR HEAT SR
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XF 0] 25 AT RIS, R U6 17 265 P 24 B - 0 e ok R 7 20 B 5o A0 46 1) 000 i) T A 7 7 ao
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R8T
IR H¥1 BF 2 HF 3 ¥ 4 afH B E
Al 12.976 5.008 .865 923 942 4
A2 13.002 4.987 .860 924
A3 13.089 4.883 .881 918
A4 13.120 4.725 .844 931
B1 11.289 8.932 788 872 903 4
B2 11.411 8.893 798 .869
B3 11.216 9.065 195 .870
B4 11.551 8.947 748 .887
Cl 10.249 7.546 733 .843 877 4
C2 10.187 7.707 733 .843
C3 10.040 8.101 733 .843
C4 10.098 7.919 743 .839
D1 11.460 8.334 187 .887 910 4
D2 11.376 8.195 818 877
D3 11.318 8.159 816 877
D4 11.440 8.523 766 .895
El 10.538 9.020 .673 .873 .880 4
E2 10.762 8.574 786 .828
E3 10.938 8.722 770 .834
E4 10.916 9.138 736 .848
F1 7.093 2.352 783 .804 873 3
F2 7.089 2.362 765 818
F3 7.720 1.877 152 .846

B AT, A 4EE R A E R SR, BREAREIIRT 0.7, RIEFBUGTHHGHES KT
0.5, HIBICMIBRK Cronbach’s Alpha fH AR K T HEANEFE(E R REL, WS4 MG E
TR, HATHEMBRTHE

BB

4 B 7 23 MR A0 8 R B Ak, 5 R A TR T A T IR TSR S A, X S BAE 7 e
RA5 L: 1. KMO 18, 2. Bartlett BRIZRIE. Forh, KMO {# T LRI A 7 HAH A AR R AL
BUEAE 0 3 1 208, 2 S IE S M o FdsidEA: KT 0.9, JEFESA: 0.7-0.9 &H; 0.6-0.7
AKES: N 0.6 A& . Bartlett BRIZ AT E A DU SG TR AR OC RECR 1 3%, WA EE
(B Sig. < 0.05) NJ3d& & A 570 #r o

Em

Indexed in the Thai-Journal Citation Index (TCI 1)



164 Chinese Journal of Social Science and Management Vol. 9 No. 1, 2025
R 9 BULE I HTRLL:

HURE 295 1) Kaiser-Meyer-Olkin /& . 0.916

IE T 12546.493

Bartlett [ ERE RS df 820

Sig. .000

gt R 1ZERN) KMO M 0.916, KT 0.70 Ui HIZ% nl 45 FE A ] LAFEAT 743 4T
Bartlett BREE ARG IOFEASG R AT LUE H, ITA-RITEN 12546.493, H W EMERIMEZ 0.000 (P<0.01),
Y ERIE S M E T 507 .

EPSIEagiin
£ 10 MRV P ie
R WXTE S LB HELRE IR RHES) P,
R x4 REERH Bl
=2 p Nl Pearson AH 14 1 A15%* 211%% 330%* 358%* 378%*
W D 0 0 0 0 0
N 450 450 450 450 450 450
2 ORI Pearson FHICT: A415%% 1 ATT* 507 482 4TS
B D 0 0 0 0 0
N 450 450 450 450 450 450
A4 Pearson 1k 211%* ATTH* 1 409%* 492 452%%
BEM G 0 0 0 0 0
N 450 450 450 450 450 450
SR E, Pearson AT 330%* 507%% 409%* 1 510%* 462%*
AR HEAih BEM CRmD 0 0 0 0 0
N 450 450 450 450 450 450
BHIFEIHLE]  Pearson FHIEE 358%* 482%* 492%* 510%* 1 462%%
T ORI 0 0 0 0 0
N 450 450 450 450 450 450
17N Pearson AH 1k 378%* 475%% 452%% 462%% 462%* 1
SEM D 0 0 0 0 0
N 450 450 450 450 450 450

L ERAT 50, 2N 2 O0BURM . HE WG4 IR BRI B E
FHLE ST U S AE O 2B N 0.378 0.475. 0.452. 0.462. 0.462. 0.462, &M P
AT 0.05, BB, ZEIHLH A2 OBRM . HE AR IR BRI, Bt

AL 547 9 R SR 2 TR AT 3 1 IR TR A DR
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TE 0 W 45 140 7 AR 75 o S % — SE LS PR AR I SR &, Horh XY/DF 23R
NT 3, BORMEYIRT 0.9, Rt ALERCHE /1HLF, rmsea M/NT 0.08 FoRi& Rt R 4f .

R 12 bRl g 1E KA

ZERXARKRE Estimate S.E. C.R. P
AT NI <-4 L2 O BRI 0.121 0.026 2.463 0.014
1T <--- T R E 0.232 0.029 4568 ok
17N R <--- RIS BB 0.158 0.029 3.173 0.002
AT NS <—-- 2 ST I BT AR B Al 0.152 0.030 3.097 0.002
AT NI <--27 ST 0.160 0.033 3311 ok
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M BRI A, A O BRI BT A PSR AR E AL R 2 R ECHN 0.121 (1= 2.463, p = 0.000),
P AL 22 O FLRBORHAT Jy ik 5 B S A IR R0 o A H & AR 6 SR A 24T U SR bR o AL 2642
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