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Editorial Note

The second issue of Chinese Journal of Social Science and Management is coming when the

bells of 2018 are going to ring.

This issue follows the way of first issue and provides an academic platform for both Chinese
and Thai scholars. It collected 6 research results, which from different perspectives studied on questions
between China and Thailand: A scholar of Guangxi University of Finance and Economics in China

studied and analyzed the problems of poverty alleviation in Guangxi and made suggestions.

The scholars from Huachiew Chalermprakiet University mainly studied on Thai enterprises,
which have some issues about Chinese application problems in the process of Sino-Thai international

trade.

Scholars at Panyapiwat Institute of Management in Thailand studied problems on both Chinese
enterprises and products in the Thai market, as well as on the development issues of Thai enterprises in

China or Local market.

The researcher results will be an important asset for the academic platform and hopefully can

become a productive force with special significance in the future.

Finally, on the occasion of welcoming the New Year, I wish that prospective scholars and

colleagues work hard and will have a new chapter in the next year.

Editor of the journal
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JUUE RSHERRAT BUIRY IS XTSRS

“ACCURATE” FOR POVERTY ALLEVIATION IN GUANGXI STATUS QUO,
PROBLEMS AND COUNTERMEASURES

2
Li Chong

IS 2 A B

Guangxi University of Finance and Economics

RS

FURT, | PURORSHESR 2T TAR R 1 G B IR 2 4, ZSEHLF] 2020 A FT M X MEE
WA — IR AR 2 H AR, U AT 78 24 N RO HESR ST IR, + 7€ T BRI
Ry MLz, RIIAEAERIRIE TAE ERA L, FFmCAsEt. =0T, | aRIski TAEA L805
T DA, BIFHRI TAETT 3 TEBAERAT, ASCNERRE AR A Polak3t . $R3T ot
SE TIPS CREERTT BUR. AT B S M R

R ASHEIRET b kEREE

Abstract

Currently, the precision of poverty alleviation work in Guangxi in the key of crucial years, in
order to achieve by 2020 all of the poor areas and poor together into the comprehensive well-off goal,
must be more to understand the status quo of the precision of poverty alleviation in Guangxi, the results
obtained for certain, and use, found that there are still poverty alleviation work, and improved. At present,
the poverty alleviation work in some areas of Guangxi has plunged into the bottleneck, innovation it is

imperative to poverty alleviation work methods, this article from the data accurate identification, industry,

Corresponding Author: Li Chong
E-mail: 380838131 @qq.com
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regulatory capital for poverty alleviation in Guangxi “accurate” for poverty alleviation through analyzing

the current situation and problems, and puts forward some Suggestions.

Keywords: Precision for poverty alleviation, Data comparison, Industry for poverty alleviation
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Abstract

“TC Development” is Thailand’s real estate company which has marketing policy on Chinese
customers. The company was the case study of this research. The research aim to investigate the current
situation of Chinese language service in real estate industry of Thailand and how it effect to Chinese
customers, as well as aim to show the trend in the future of the services and recommend that how the
services should be in the right way for the companies doing marketing among Chinese customers, for the
profit in term of attracting Chinese customers to Thailand’s real estate market.

After study and analysis the informations from investigation, interview and making the
questionairs author found that it has relationship between Thailand’s real estate industry and business
Chinese language, business Chinese language is one of crucial factors encouraging the real estate industry
in Thailand. Most of Chinese customers (77.78%) are satisfied with Chinese language service of customer
assistants of the company, this response resulted from good Chinese language skill of customer assistants
hired by the company. But just only 42% of Chinese customers expressed that are satisfied in overall
Chinese language services because other services are still not provided well and efficiently. Moreover
44% of Chinese customers thought the company has to expand range of the services to be more holistic.

Generally, 5p theory includes Price, Place, Promotion, Package and Product. But in fact it can
not overlook customer service strategies, Therefore for designing a good system of Chinese language
services, this thesis made the recommendation about the marketing strategies of Chinese language services.
From the theory created three concreate measures; 1. From Chinese language service creation strategy to
“Comprehensive real estate Chinese language services system’’; 2. From Chinese language service works
planning strategy to “Real estate Chinese language service working scheme”; 3. From efficiently staff
training strategy to ‘“Real estate Chinese language staff development policy”. These policies aim to solve
the problems and enhance Chinese language service of the company and other real estate company in

term of development and enhancement.

Keywords: TC Development, Real estate Chinese language service, Chinese language service marketing
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Abstract

In this paper, Thaipipat Import and Export Co., Ltd. as the research object, using the interview
survey method of the company’s foreign trade department staff Chinese level and Chinese application and
learning situation were investigated and analyzed. The research results show that Sino-Thai economic and
trade cooperation has been deepened, and Chinese has become a more common business communication
language and a necessary business communication language. The popularity of business Chinese in
Thailand is very high, and many employees It is the most important Chinese language skills in daily work,
but it is also the most difficult language skills that employees think is the most difficult. The Chinese
language is the most important Chinese language skills in the daily work. Expression and Chinese
traditional culture is closely related to learning the use of Chinese at the same time, we need to pay
attention to the Chinese culture of learning and accumulation.

Finally, this paper puts forward some suggestions for improving the application level of business
Chinese by Thaipipat Import and Export Co., Ltd. First, the government should strengthen the Thai
Chinese education and practice the application of the link; second, enterprises to strengthen the entry of
business Chinese communication skills training and education, improve business Chinese application
level and communication skills; third, the staff to strengthen the Chinese social culture Aspects of learning,
pay attention to improve the treatment of Chinese culture under the context of economic and trade activities

of the handling and response capacity.

Keywords: Thaipipat Import and Export Co., Ltd., Business Chinese, Application Survey, Level Evaluation,

Countermeasures
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Abstract

This research is orientated at exploration. Based on Thai culture and food habits, we are analyzing
extent of consumers accept Chinese Sichuan Hotpot in Thailand and their particular needs. We are using
semi-structured interviewing method .19 respondents are interviewed face to face, individually and
deeply by making semi-structured interview outlines. All first-hand information are collected, then through
data coding and many steps of analysis , finally we got 13 factors affecting consumers purchasing process
of Sichuan Hotpot in Thai market: Chinese food culture background, friends, personal food taste, atmosphere,
distance, price, taste, dish, decoration, hygiene, time slot, service and information channel. We need to
notice that Chinese food culture has strong effect for Chinese and Thai customers if they are choosing
Sichuan Hotpot. Chinese customers mostly care about price, distance, dish and taste; Thai customers care
about taste, Chinese decoration, friends and hygiene more. But even same factors for different customers

have different explanations.

Keywords: Chinese Sichuan Hotpot, Purchasing Influencing Factors Research
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Abstract

According to enterprise life cycle theory, enterprise growth moves through five stages: Start up,
Growth, Maturity, Innovation, and Reformer, each stage has its own distinctive characteristics. Based on
the growth conditions and development status of Wing On Rice Trading Corporation in Thailand, By
using document analysis, and in-depth interview, investigated main obstacle in each different stages of
enterprise life cycle, the purpose of this study was to determine the corresponding enterprise development
strategies to each different stages of enterprise life cycle. Findings show innovation management strate-
gies can be successfully applied to enterprise growth stage. Findings also found the new research direction

for sustainable enterprise development.

Keywords: Enterprise life cycle, Growth stage, Obstacle, Innovation management, Sustainable development
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Abstract

Vehicle logistics occupies a very important position in automobile manufacturing cost. In the
increasingly competitive current LD company has to reduce the cost through logistics distribution path
optimization. Firstly, this paper constructs VPN model. The model is solved by the mileage saving
method. Then, the model and the algorithm are optimized by calling the distribution of a dealer in a
certain area of LD company as an example. Finally, the optimization results are obtained.

After optimization, the number of vehicle distribution vehicles reduced from 3 to 2, the distri-
bution path saved 130 km, vehicle purchase, repair and maintenance, oil, labor, road costs and so on have
varying degrees. This model can greatly save the transport path and reduce the logistics cost . Through
verification , this model can be extended in the LD company in order to improve the logistics distribution

efficiency of LD company .

Keywords: Logistical distribution, Vehicle scheduling, Route optimization
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P3-P4 144 P4-P5 155
P5-P6 237 P6-P7 79
P6-PO 127 P7-PO 159
P5-PO 128 P4-P9 138
P3-P8 81 P1-P8 56
P8-P9 25 PO-P8 4
PO-P9 12

2. B REIA TR
FENIHA T BB RS 5, W 2 MR IO T R R R . AR IRCIE
o THRCE R 40 &, B RBTEGE AR N -

K2 WRBCIE R R

Bk R (A) Atk i R (7)
1 6 6 3
2 4 7 5
3 5 8 5
4 5 9 4
5 3

EEMERE RN 20 @FEMRE, WREMFEBHECH: 2 .

3. HRAL B

b EARH 9 N ACZIRAEE S . fEEI, BT AU AR EE B A AR R
(1, (ERAEAE AT DB e A A Bk, A 3 S A 9, ATLEE T A 8 B A 4 ik,
W A 8 Fik, MIFE 106 A (81+25); W@ A 4 B, MFHE 283 AHF
5 (144+138). MG, ARSCIEEMT R 8 Flik, el 3 51 A 9 MEEESH 106 A, # ik
J7VETT AAS H AT R AT PR
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F3 BLIE PO g BT R A R R CPRAL: km)

PO
P1 60 P1
P2 136 76 P2
P3 85 137 115 | P3
P4 150 | 210 | 259 144 | P4
PS 140 | 200 | 276 |225 155 P5
P6 127 187 263|212 | 277 237 P6
P7 159 | 219 295 | 244 309 299 79 P7
P8 4 56 132 |85 154 144 131 163 P8
P9 12 72 148 |97 138 128 139 171 25 P9
Di 0 6 4 S 5 3 3 5 5 5

4. JRALTT SR fE
4.1 WHEWAME
AR T A S SR b ) R AT DAAS AR R MR RS RS AN X AN AR

AR PIEE S WAL AR . e A 0 BT AL 6 AT T XML HERE L N

L1 = F5 0 R4 6 RIPEE+Y 5 7 Z I AFE S-S 6 B9 & 7 MRS = 127+159-
79 = 207 kmo MR A 6F17 Z AL HEFE 207 km.
FRHE AT ] DA AT 2 BT 20ME, BRI R

4 LA P05 B AR BT L RAER

PO

Pl |60 |P1

P2 | 136 | 76(120) | P2

P3 [ 85 |137(8) | 115(106) | P3

P4 | 150 [2100) |25927) | 14491) | P4

P5 | 140 [200(0) |276(0) |225(0) | 155(135) | P5

P6 | 127 [ 187(0) | 263(0) |212(0) |277(0) | 237(30) | P6

P7 | 159 | 219 295(0) | 244(0) |309(0) | 2990) |79(207) | P7

PS |4 [56(8) | 1328) |85(4) | 154(0) 144(0) | 131(0) | 163(0) | P8

PO [ 12 [7200) | 148(0) | 97(0) | 138(24) | 128(24) | 139(0) |171(0) |25(-9) | P9
Di [0 |6 4 5 5 3 3 5 5 5
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4.2 HF T AE

ey AR 5 ERAPIAERDNERNRHER, IR FETT AR AN /L, %01
R R P A R AT TR () — 2 Lo R

(D) W R ANE R — 2k b

(2) et ANEE AT SRR RRABI AR Fok, R R 2 E N
e, MIABETRAER — 2t b o ARG LidHE B, s RIL TR,

#5 WAHRBEHFE

hae) AR W2 R (km)

1 P6-P7 207
2 P5-P4 135
3 P2-P1 120
4 P3-P2 106
5 P4-P3 91
6 P5-P6 30
7 P4-P2 27
8 P9-P4 24
9 P9-P5 24
10 P8-P1 8

11 P8-P2 8

12 P8R 8

13 P8-P3 4

14 P9-P8 -9

S. FiplEER

5.1 i RS

MULERSES], TR P6-PT Z B M LME RN, 8 207 km, {HARXPNTEKE
iR 8 G, MR L AR RE

P5-P4 IFFLIMEIY 135 km, FRAH 8 6, LN P4-P5 LALRHE, HEIBFERAE
B, JFHW R RERER, B, TEERME, P8-PI MAMEN -9 km, ARERAAIRIZ LR
—ER b IRAEIX RN, BREAE TAT LR, WL
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BS fLtb)a ki i

LE#—: PO-P7-P6-P5-P4-P9-PO (L AZRE%), HATH 780 km, SIBHEN 20 &4

28% —: PO-P8-P1-P2-P3-P8-P0 (Wifafkik), HATH! 336 km, HIZHi=N 20 G %

6. AR 53 i

RACHT: THERLAH =%, 2% ~: PO-P7-P6-P5-P0 (603 km); PO-P9-P4-P3-P8-P0
(379 km); PO-P9-P1-P2-P1-P8-P0 (264 km), &it4T4 1246 km.

A REHE: 3 .

RAbJG: 1T E 2 4, 25BN PO-P7T-P6-P5-P4-P9-P0O (780 km); PO-P8-P1-P2-P3-
P8-P0 (336 km), HIHATH 1116 km.

TEREHE: 2 .

WL ARAHT F X LEAR 50 SRAL E R4 T MR AR 1544 130 km.

6.1 WL HA

REVREA ZBEAE MG E . B RmER. Wik, AL, Tk,

EWE S AL, EWEERED 16, A a K E AR LR HT
B, EHmne 98 Ji/6 (BERIT).

YEBORae o MBS ORI IR INRES TR R, ZEMMRTER RN 1 o/ Tk, W
4 130 IC.

WP BoEsimis A 3 Ju/axa B, WATLIYE 130 Jt.

N3 Jb—GiaiZEim, WFHEERD 2 2250, WAZMAN TR 1.2 Ji/H.

I B AR E SR AR 2016 SEAHSCHE B, KRB RE RN 2 o/~ 8, W
TR 260 JC.

>
>
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LA UL EEAEHE T LV Y, AR ARG, AU T 130 km BT 42 HLRE, Ik
BT ARIRA, W LOR I R AT AER 0T A e 4875, HEk LD AR IR LTSI

A

AL EERGE A AR IR VRP B2 B R R, s T AR TR A T
oA 77 SR AR, ARG FH BAR (1 SAGISR B R RN SV (G RO E A& M, SRS A TR R .
AR TR, BT M. B LD ARINE, I YIRS R R AL
B FEA A FEA TR B, MO AR, 1R B IIZIERCR .

B2, ANWEEEZ AL, W MBI pAS KR 25 Fe AN i, A5 R LA i %
IR, RERER—IFB . IAFFEIL PR TAREARE K mtE, BR%
JETE B, WS K E . R ORI T, 1FH R B 25 T 2 M R, Rl B
A SER R R, PORBUSEE— D HISR .
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