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The Chinese Journal of Social Science and Management (CJSSM) is a Chinese-language
academic journal which is owned by Panyapiwat Institute of Management. It was published in 2017 and
officially certified by the Thai-Journal Citation Index Centre Index as being in the second tier of
Journals in Humanities and Social Sciences (TCI2) in May of 2018. It is an online journal and published

at https://cjssm.pim.ac.th and https://www.tci-thaijo.org/index.php/CJSSM/index.
Objective

The objectives of the CJSSM are to promote research study and development in the area of
social science and management, and to provide a platform for researchers and academics to exchange
their views and publish the results of their studies. It was designed specifically to help produce clear and
concise article, publish original and leading-edge academic research, and disseminate these research

results to the global community.
Scope

1. Scope of contents comprises the fields of business administration, management science,
liberal arts, education, communication arts, and other related fields.

2. Types of academic work comprise research article, academic article, book review, and
general review article.

3. Languages of academic work: Articles written in Chinese are accepted for publication.
Journal Policy

1. Any manuscripts to be accepted for publication must have been reviewed and approved
by at least two peer reviewers in that particular field or related fields. The CJSSM has a double-blind
peer review policy which means that neither the peer reviewer nor the author knows the identity of each

other.



2. The submitted manuscript must have never been published in any other periodical, and
must not be in the approving process for publication by any other periodicals. Also, the author must
not plagiarize the work of other people.

3. The article, expression, illustrations, and tables that are published in the CJSSM are the sole
responsibility of the author, and definitely not that of Panyapiwat Institute of Management.

4. The Editorial Board of Chinese Journal of Social Science and Management reserves the right

for decision making on publishing any articles in the CISSM.
Frequency of Publication

Biannual Publication (two issues / year)
The first issue: January - June

The second issue: July - December
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Foreword

This is the 6™ issue of Chinese Journal of Social Science and Management (CJSSM) marking
the 3™ anniversary of the journal. In this 3-year, we have successfully published 48 research and
academic articles from local and international institutions. We are grateful for all supports from the
contributors and reviewers, with these supports our journal is constantly developing and improving.
Moreover, we appreciate the editorial team for their efforts and especially the desire for excellence.
Holding on this attitude, in this issue, we have increased our associate editors from two to five persons
who are from different areas of expertise. This is to ensure that we have corresponding experts for all
the submitted manuscripts to provide valuable comments and recommendations. Eventually strengthen
the quality of the journal.

In this issue, we have accepted ten manuscripts from universities comprising Payapiwat
Institute of Management, Dhurakij Pundit University, Stamford International University, Hubei Business
College, Nanjing University of Posts and Telecommunications, and Heilongjiang Polytechnic. Among
them, nine are research papers covering the attitude, willingness and behavior of residents’s participation
in rural tourism destinations; the relationships among tourism perceived value, satisfaction and
revisit intention on Guizhou tourist attractions; the tourism motivation and consumption behavior of
rural residents in Hubei province; the external influence factors of the growth stages for small and
micro creative enterprise under Miao cultural of China; the impact of anticipated regret on impulse
online shopping; the siting of nodes of high-speed train courier logistics network; the tourist destination
image of Guizhou province and the brand building strategy of ASEAN; the effects of learning
difficulties on compulsive buying behavior; the impact of information disclosure on IPO performance-
based on an empirical research of Chinese GEM listed companies. There is one academic paper
focusing on the promotion of the peaceful development of cross-straits relations and explore “two systems”
of Taiwan program to accomplish the great cause of national reunification.

Lastly, we are now in the process of collaborating with a renowned database company in China
with the hope that CISSM can be available on that platform so that we can greatly improve the exposure
of the articles and increase the opportunity for academic cooperation. Hopefully, we can make a good

news to you all in the next issue.

Editor-in-chief
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Abstract

In recent years, an increasing number of tourism scholars have focused on rural tourism.
However, the related research based on the participation of residents in rural tourism needs to be
further studied. This paper aims to analyze the generative mechanism of residents’ participation
behavior in rural tourism destinations on the basis of the theory of planned behavior through the
construction of a theoretical model of residents’ participation behavior in rural tourism destinations.
Through the analysis of the data from 517 samples by using SPSS20.0 software, this study shows that
local residents’ attitude and willingness toward participation have a significant positive influence on
their participation behavior and that the residents’ participation willingness plays an intermediary role
in their participation attitude and participation behavior. In the conclusion of this paper, the management

recommendations that can guide residents to participate in rural tourism have been put forward.

Keywords: rural tourism, theory of planned behavior, participation attitude, participation willingness,

participation behavior
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Abstract

The purpose of this study is mainly discusses the influence of external factors of small and
micro Miao cultural creative enterprises in China, This paper is constructed the research framework
on the basis of literature review. Survey data were collected from 153 business owners of small
and micro cultural creative enterprises of Miao in Guizhou, Yunnan and Guangxi, the hypothesis
was test by the structural equation model. Results of the study suggest Policy factors and

financing environment are the external key factors that affects the growth of small and micro creative
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enterprises of Miao culture in China, and they all have a positive impact on the growth of it. But they
have different role on the growth stage of micro cultural creative enterprise of Miao in China, at last, some

suggestions are put forward according to the research results.

Keywords: Small and micro Miao cultural creative enterprises, Enterprise growth, the external

influence factors

515

IEEER, B P R BUR SO B AP A R EAL, WSO MM BT AR 3] 1
R, HIRSCA B M A i A e nt o [ A e SR e X Il 2 HERER ST A HESI K AR
NP EE A R B A HEMEM, El BN, Bk, BPTORAESES Y, R RS
A ER A RIS BRI, Al AL A R S e S /M B S Al A
KHISCHE AR, HHVE IX L8 [ U Bl T e SCAG B /Nl SRR B4 R AR JE

e AT SCHR AL, AR T I DA B ST /Nl B T A b A RS R S R R TSR
FEHEZ, FR, ZARIR SR ML T 7T 2 TR 51, 0 BRI
B ARMY A AN SN R R AR R S A 2 . WBMACKRT Tl IS/ M B & Al A R = 7]
HERERTE S, M TSN AR A R AE, R AR TR . P
b, ARSI i R SCA /N B b AR AR R R IR R IR ST AL/ Rl Rl PR
RS HEHEE.

HREHE
1. SR/ MBI T A lb 2 J B 08 52 i R 3 HE R B2

1.1 BURKZE

BRI REA R B U AS S5 SC B /A 5 A ER I 55 5, SC B
ANAENE BB I T 56 S PRI R JE B T BURFAR SR IMIBUR SCRF (Arif & Lee, 2014)
BURMAE RBUR A 107G BOCRR R A BB /MM A i POdUR J2 26 RR H 5 RIE E K N
T SCREARE RSB PR JE, A3 S RE S ORI A AR SGVR VAR, SRR I A B
R, AR BT NS, SN B R Al B 4 7 L A B A R 22 Ak ) 1 2 4R
RBE, BRI SO /N 7 A Ml B8 O 2 A Ml 3R T R Jie 1 b BE AR 2 A (Moreno
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& Casillas, 2008) [FIR}, BRSO O /M AV BOR e AL 5758, M & U/ M d)
BN R RIIAEE, e 2 s SO /MR A I G & R K T3 X% (Zhang & Xiong,
2016)  BUR J SCAG /NGB A b B2 BB P 4 il S Fr s S B BUR & ik 7 R & &
TORE . FTLA,  RAT ABUR IR ST /N 3 A R A3 R i e A Jie 1) B LR e
1.2 BRI
P S BN R SRS R SR “ ik, BT DA B S AE SR BRI

RIEFERRAEAER . T SOOI RN, TP 5 LR, Al — B 1203
AN AR R ARSI 238 AT VR SO R A A R % R AT 7 2 7 i e . A 1023 18
X SRR AME I RIE DR . RE BT, DA SCBIE A= M. HRE R REAEAN
M, XSECT kA XE (Del Gaudio, Porzio & Verdoliva, 2018) SCAY B = /Nl A b il 55 X 1)
A S MRS R A 5K, A G AR S N b A7 Ak, B AT v e
BBk i B XER (Wang & Wei, 2015) 7% e L 2 b 52 1 A ffh B3 0 58 40 A0 51 ke o [
AL BN AN B A L B E IR (Pan, Meng & Zhao, 2016) fil ik SCAG A1 2 N A b b
PEHMER) IR, BOZE S A AR B IR, A REE IR R R R B 4

2. WIRSCAL MBI B A A R BT

HET, RTHBRSCNIE R AR SRR LR =, A 53 00T T B SO /Mg
UL H TR AR, BRI T B ST A /N B R Al ) ik SR AN R R (Tao, 2018) KB
I SCHRMNE G dhastey PRSI A R PG SCA I R R, 5 B DR e b DX P 1 W SO AL =
MR ZEB, RSO S A G R R . SR ATRIE R (Chen, 2011) 75 LT LS
AR, g AR R R R SO, TR B SO S (Fu, 2011) TR
Seef, R S AR TR SO N B R A R, DRk, A BN T I SO N B R A
AT T, AEHSR @RS K RIS H L.

3. SUARBIEAL R K P R AR5

X F SR A Y, BAR B ATE A TR — G — IR b, HEARFK
HEGEBUEA BN . ERER K. BRI R T B SOk B A K
PPN AEFR (Cong, 2011) HE T IXFEITRAR A BRI EE, A 2588 LN LS B K5 A
BRI KR, BT R B K 2 8 1E SO/ 080 = Ak K P 1 R bR
(Zheng, 2014) 54 SCHRIE T8 B SCA /MBI 3 Al 1 KA A, A S DU = I K% A5
WONIG KA, TR BSOSy i SO /AN B 3 AL B PR A o

4. filb A B

A A= i BB RAE A S K B WU “ A dmtk” . B K& it A, &
J& . BUARIZEIRAE LB BL, SR IA 1 2% AT A A0 AR 6 Aol s K AT i e 5 & 4y . o
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Ak K “ L BES T AL AT L <Ak, RS AL . ATER AR B
(Greiner, 1972) WA 2 F MHE AV 1) A RS2 tH T RO TUB B B . AR 30 AR AP, B
W, IR (Churchill & Lewis, 1983) #i7r ff B 22 # iR F OWF AR 22, ki sk
BB A TR B A BNEB B, PR B BL. A AR B BOR —k BAL DYAN B BL (Wang,
2009) [l A RAAS DA B AR A3 b i A i R B . ez, o A i L A R SR 5 A A
A R F A ZK o BT A A B R AREAE SR Xof o0 22 (1 4 it S B Al R 2 A

BAAER
FET SCHRR A TS MM B R A AN IR, AR T BURRI R . B
SRR R SCAL B ML R 2 18] 5 R S, iR I 1R

A o A
a B
A R W R 2 b P K]
¢ s R
BUR R & 7 R AY
Rl

) AR SE RSP INIPSi - AL ESIPS Y e

WEFEH
AT TR B R R b B A /MM B R Al K R RSN SR R TR 3R, TR XX ek
IR DA 2R R SR RACR AT S A 0 A AR RS /N R AL R SR S R LB A 5

WFsEAR %

1. BURNER 5RO MBI AL S

WSS BI B AN AT =D P=miia T RA R E . PRBAESE, BT R
B bb B s AT, BRI, 3R T I BUR BUOR SCRE . B SOIR b S U & S0 1 I Sk /N B A
Ak B R AT AR R VR F o IR DR 3R A A STk /N B Al 1 R 8 e A B 1) R
(Tao, 2013), I 4B 7 S 3% A0 B BUR A R AR bR SO/ 1) 2 Al AR B8 i 4 (Wang, 2015),
SCREFIRF SO N B A VIR OB AR SER AN V& SI2, A T 0t ST /AN Ak
PRt R R . (HAESEPRrh, SO /NRE R Al M 17 76 40 & BBUE S 43, H140 7 S0ibal
BAHBLY K (Wang, 2017), R, BT B SCH/MEETR AL L 155/, 7528 A LR
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55V & RIS BUR QIR SR RFBCRE, AR @R R R . BRIk, BUR AT MR Ak K e
AL ARG ECR . QUBTECER I R SR 2, BTl AR A R

Hl: BURFE RSSO R EE R KPS IEH SR

Hla: GNEWIH, BORE RS G SN R AR KA EAS R R

Hib: Pk BN, BORK RS E NI E) B ALK A IEAR R R

Hlc: MXEEM, BURFE RS BRSO R A KA TEIEAH R R .

2. FhEEREE 5 B SCAL /MY A S

P R TR SN B AL R 1 T, R R R IS . % 4 i ol ) LA T R S
AN BT AN K R L, B T A H SR ERS, B SN R B OC . AR A
RIS IMBE) R A A W0 R R, A DL R R R TRk, T ERG
T AR R . A RATE PUIR S SR —, FREERNPRBR RS DEUE A
SRS RO, (B8R, MU/ MEEIE SRS SR K. Hak, 4R
AR RAME 4, A BUR SRR 04 BEA Rl e A b Al B2 M 17 B (He & Gu, 2018). Ab7E
R BB BURES 2 W B i SCA MM B B A, AR E KBNS &4 R A NEH, wRE
e 4 i A 8 R A 2R DL R R (A5 EAR, o] DASR s A SR AHARAT DR I e B 2, AT i e A
A HRSE R R BT KB B G i L, SRR SR R R R, SRR R R B R TR
TG SCA /IR B Al A e R ST, SR AR A b R S R R B 0 . DR, R PR K i e
SCA N B A Y R A B B

BTk, ASCR AR

H2: RS EES w e SO B UK MR IEA G &R

H2a: GBI, R B IRES v 0 SCA B BN K VAR E TEAH SRR R S

H2b: PRER B, b IR BRSO B DS PR IEA G R R

H2e: AHXERER, REBEH S S5 B RSB B/ MUK EAEE IEAH G R R

WEoE ¥

1. HdaAedR

AW FEAEAE AR SR TR 1, 45 & v B B SO N B s Ak R R RSB, B
THAE R, SRR LA MER R MR R AT HIE,  “17 FoRdFE AR, “57 K
ARARH AR I U T R 0 e A TR RSO /MM R VIS AT IR, X i i SCAL Y
BN BT AL B BOA & S RO B AR, Dyt ASSCIE R S T A ) N R E Ak . R
JE ARSI U PG 20467 1 e ST /AN AR ML B Aol = R AT b BT IR BE VT R, O B SR BT Y
) BEAT A6, I AR Al AT Ml % SO0 v RS A B /MR A R BRI HEAT 1B 2 5
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s R NAGE, FFRESEMN. ZrE. 770 =8 2506 B SO B R M A R Ak E R
VA )45, I HISPSS19.08K A4t IR A5 0 0] A5 250 JEAT RiR VR Ge ik 43, R 254 75 e
RS AR ST T4 HH B U EEA T BIE

ARG A B IR 52500, HAh St 1106, =R JIEAT04, [l R 35192
By, HA GRS 1530y, AR AT 7%, [FISCIE LK 64 s DL R AT, A F) T T
Ro RUBFEA ML 5 A 5 1L

F1 FEARY B [EN= 153

P filk S A 5 vl TN e 4 =174 P AE finll. =4
(AZD) B (%) (4E) H (%) Hi X B (%)
<10 72 47.05 <3 91 59.47 S 66 43.13
10-50 61 39.86 3-5 46 30.06 = 39 25.49
51-100 20 13.07 >5 16 10.45 J 48 3137

SRJR - MR AR 7T ) 5 A

2. 15 JE 43 B RIRL B 43 e
AR ST B H s e A 1) A5 AR EL, AR BEAT B 20 M 2 B R A S R R AT MR
FE R RE B 53 A, 32 23 45 40 J7 RE AR A Skt B 3R AT 15 FE RN A BE I PRAG . R BB FEAE A
Cronbach’s Alpha RERIL, RALHEFI T ZE RMSEA). fadERLGTEEL (NFI). R
P EFEL (CF) SRk 30808 o ASHIE FEAE XS Ho B2 A Y dh AT Ar B i, AR AT — B 3 ik M DX 1 43
BT, BORRZEHPER, RBHAEHFER.
2.1 BHHR
IRIEASCHT T 70 SR RN A, RSO/ B = A K B R 25 (P) H1 61
Bk B XS AL A R R 2R B I AR A T B2 R

g
§2 P2
G »

Co—d
G
56

P6

BURKN &

B2 Al K B R 2R R AR
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i B R BT U, A5 BORBER B e T 2 AR, IR R
F2 BORER— WL 120

iz FriEALE A Mean Std p {5 Fa
Pl BURN & 0.767 5.15 1.406 sk
P2 BUR R 0.851 4.65 1427 Lk
P3 BURH % 0.837 5.67 1.341 Hork 0.785
P4 BURH %= 0815 435 1.398 Lk
P5 BURIR # 0.772 5.39 1.463 *
P6 BUR H 3= 0.796 5.18 1.652 Lk

RMSEA 0.073
NFI 0.922
CFI 0.907

*#%p<0.001; **p<0.01; *p<0.05

FRPEIR TR, affi}N0.785, TERLIEZIVEH, UHEREETEZWEE;

I, ASEBUR R & D& 2 H A 72 808 T70.7, BT LA SRS ) SR & FE gt . RMSEA
KIME N0.073, TEH:52 5, NFIffI{4°~40.922, CFIfIE N0.907, XMAMEIKT09, Kk, &
BRI DR 1 454 5 S PR B R L B B o 25 B, T BRI ARHIE T8 06F Al Bl K 1R B e DR 36
F0 00 FEE A 2

22 RhBIHER

MR A SCRITE B A AT SRR 28, K Rl B IR BT 4T, 1 e SO/ N B 2 Al
AR GARRRNTT, WS/ E AR IR R ISR (F) 6N 2% HIRL, #EAmnf 4
b A P 5 P PR A AR T I3 TR

. :
G =
-

3=
P
=
Fi2

ol

F4
811 F5
812 F6

FE3 Al Bl D it B A B 00 e A R
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XHUERRBAT U, S MBCRBER B E A T o s R, W FR3PR:
3 AR — IR T

#iz i A Mean Std p 15 Ea
F1 fhE A5 0.859 5.66 1.703 Rk
F2 [l Bt A5 0.913 5.75 1.447 s 0901
F3 Rl g R 0.841 4.77 1.603 Lk
F4 FhgEEREs 0.727 4.82 1.725 Lk
F5 Rl gi Rt 0.862 4.57 1.246 ok
F6 fil ¥R 5L 0.806 4.63 1.495 ok
RMSEA 0.067
NFI 0.896
CFI 0.901

##%p<0.001; *#p<0.01; *p<0.05

ERPBHAEE R, alin0.901, affimF09, WHBENERTEES, TEEHER
B [, 3R AR A M R Rl B I B 2% (R BR v Ak D o #RZE0.7 LA B, BT A
BRI (5 A R . RMSEARIME N0.067, NFIfIME 40.896, CFIFIE 90.901, ixXubff s
2GR, AR AR EY PR 45 4 5 S PR AR LA BT o ER AP T RAA A A X Al A [
PEIRBRIN A R

i bk, BTRARNEEaESET060, WHSMALEERS: S MELER
PRAEAG IR AT # R F0.7, RTINS BRI R A 8% IR m . L R4 R, St
A AR B I B R B R 8 1 T SEME R A AT DA VR AR AR B IE A AT S AR Y
(1) G546 77 FRAE BT o

AR A oMb 1) A= i A 90, AR S R ST /N R B A R R B = AN B, BB )
WAL PR A SR L R AR X AR A, 38 TG T R i ARG A% B BT R A AR B I 3 Ak A
Bk, SRR R EPREN0.05, TR RECEZE KN T0.05, JFREESL. T
BT R AURIT S, WER4ATR:
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Fed MEBA G453

B B B2 PR Ak i R 5L C&szE
ik 477 34 Hla:BURAER Sk pk 0.356%* BE5
H2a:fh AT kit 0.247* SCFF

PRIE B HIb:BERAR Al 0.249%* FF
H2b:Fh B A EE Ak ik 0.372%%% SCFF

HERS e Hlc:BURE R ki 0.101 ASFF
H2c:FE BRI Al p 0.278* SCHF

T *x%p<0.001; *¥p<0.01; *p<0.05

RAEFFAE AR R BN IRE, EE U /MEE) B A S = AN e, BOE
PRIRAE BT BRIE R 0T v SO MM B R AR M B P ) 2 27K F 73 730/ T0.01, B
Hla5HIb HI/NF001, 45RO TH1cH &2 KPR T0.05, ANFFASTHR K. @l
T A IE E V Je SCAK/IN R B A b K A 1 R T B AR R ) I M0.247 . 0.37250.278, HAH2a
K435 /NF0.05, H2b/NF0. 001, H2e/MF0.01, [RIASHT 78 % T il % 2R 858 4R %k
o IR, BT EORFZE . B IREEAE WSO B RN A F A B B BRI R B, K
PLIX PN B s i DR 22/ E P AR BE AR BT A [

FEANVATIE . PRI RN, BOR P F0 iSO AN B AL i KA B35, e
SRER B, ORI Z6 i SN B R KA EF A R, R B4R, R TER)
AATAFI PSR R, SN BN R AN . B s T TSR E S £ T
J£77, TREBUFKIBORIERRE. BHE&3CRE. HARIGIIL Bl ss. e, dTab
BAMMME, ERE5ETRBRA, RS TREREZS RS 2R, WEUR BRI H08
BTN BB 458, it DABUHRE R 300X — i Bovt i e SO B & /i b ek g A B2, (3
NETATRE,

i
. 1Y
N
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T os Bk A &
X
o 0.5
K F 04
% P DRI 0.356
57 e R 0.249
@ ' MR E#: 0.101
T
R = 0.1
LRI PRk EE A AR E

4 B R FRAE AR M AN 7] A B B R 5 i A2

R B PR B AE P RS A N R AV A R = AN B AT B R, RO R R SIAR X A
PIAB B S e CIES) ML, R AR B R S5 e vl R SCAG /MM B Al 2 BRIE TS K
JEBt 4, MTMEBEA AR RiE RN, Ay K, FEEL R EeT e~ a8, o
REGHSE, RIEFFMBEABSREAWIRE TR ER &, MM, MxiEd, &
WONMERE B RS BORBIFT . HFaHSE, XAHERETE. Fril, BB EXE
ST N B R A b A RSB B A R 2

T os LR A 858
X
o 0.5
K F o4
E% 0.3 /,///”’//.\\‘"““‘-~. BDLAIH: 0.247
5 _02" RIEW: 0372
g - MR 0278
% [ O

NI ] PU BRI A e
&S @l BT IR A A [ K o B I 5 i R
e 5iig
L B4t

AR 0 [ P R = SN B R A R S, AR R 15343 ) 5 ki b
BEATSCUEWETT, PRI T BRI R . BB SAE SCANBIR AIk AS R K B B B R
M, EEARE 7T SR
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L1 SEESEET, A TBORER . BB B/ Nl R A K
A BRI LA 3K
1.2 BUORPIE . fil 58 PR B8 B R SCAL BN A I A A T3] A i B AR 52 Wi R BE AN
[, R AE A AR AR e, O PR 30 B e SO N B R Al K PR s AN 2.2
2. AR EREE
AR SO IR SCAC B /N AR ML RS B AR B SZ AR 7, DORT BRI A il 5 A 5
007, AHSEBR L, AnTisnma Rk, AhoRTE 4 3 45 th R S i i 1 SO A /NI B R Al A J AR R
AN, ABPFUEEC LAY BEATIN G, AN A fRJE, BOA BB AT REAEAE 1R AR AT
AR, FTEL, AWHRBRARIGIE T BRI BT S B B M K SR
AR R, BIEADARZLL, RBRA )G FEE— SN E K.
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Abstract

Online shopping has become a common way for people to conduct their daily shopping,
and therefore, scholars have conducted numerous research studies on the behavioral characteristics
of consumer network purchase intention, especially impulse purchases. At present, the academic
research is mainly focused on the analysis and formation mechanism of the research factors of impulse
purchases, and few studies have examined the impulse purchase with regard to the aspect of regret,
although the influence of the regret factor increasingly restricts the development of electronic
commerce. Moreover, university students’ consumption has obvious impulse characteristics. Taking
students enrolled at NJUPT as the research subjects, this paper sets regret as a propositional variable
with the objective to study the impulse purchases of online shopping. Based on the research results,
it can be concluded that the effects of expected regret in different aspects on impulsive online
shopping are significant. It is revealed that regret has a significant influence on the impact of online
shopping commitments with regard to consumers’ impulsive online shopping, which has no significant
influence on the impact of other people’s evaluation of impulsive purchasing but has a significant

impact on individual impulse purchases.

Keywords: impulse purchase, anticipating regret, online shopping
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Abstract

On the basis of the rapid development of tourism, the research on the relationships among
tourists’ perceived value, satisfaction and willingness to revisit can not only reveal the mechanism of
tourists’ revisit willingness, but also provide a reference for the management departments in tourism
development to formulate policies based on tourists’ perspectives. As a result, through establishing
the relationship model of tourists’ perceived value, satisfaction and willingness to revisit based on the
customer satisfaction theory and the conducting of the questionnaire survey at tourist attractions in
Guizhou, China in order to have a further analysis and processing of survey data and empirically
analyze the relationships among the variables, the research results show that tourists’ perceived value
has a significant positive correlation with satisfaction, satisfaction has a prominent positive correlation
with willingness to revisit, and there is a significant positive correlation between the perceived value
of tourists and their revisit willingness. Therefore, it can be seen that satisfaction plays an intermediary

role in the relationship between tourists’ perceived value and their willingness to revisit to some extent.

Keywords: tourists’ perceived value, satisfaction, revisit willingness
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i h7ie SRS T SRS

1. PR LA
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KRB, B FEASFE R 2 W R, TR e A R A BRI SR AE A . Sheng &
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Abstract

Utilizing high-speed railway to expand railway courier logistics business is an inevitable
trend. Considering the fierce competition in the logistics market and its relative maturity, the fledging
stage of high-speed railway courier and the inaccessibility to counties and districts by high-speed
railway, high-speed railway logistics services are expanded mostly rooting in places with heavy
logistics flows and a high concentration of high-speed railway lines. In this thesis, the high-speed
railway courier logistics network that comprises seller, buyer, logistics node and high-speed railway
distribution center will be taken as an example to study the optimization and modeling system of

high-speed railway courier logistics network.

Keywords: cold chain logistics of high-speed rail, network node location, model of site
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Abstract

Guizhou is a province with tourism as its pillar industry. This paper mainly studies how to shape
a good image of tourism destination to promote the expansion of ASEAN tourism market. In the
research process, quantitative analysis method, questionnaire survey method and exploratory factor
analysis method are mainly used. The questionnaire survey was carried out in 40 major scenic spots in
Guizhou province and 497 valid questionnaires were recovered successfully, which provided important
data guarantee for the research. Through exploratory factor analysis and empirical analysis, the main
influencing factors of Guizhou tourism destination image are explored. Based on the Four-vein Theory,
the paper studies the main influencing factors of Guizhou’s tourism destination image, which is, the
geographical factors, the cultural factors, the interpersonal factors and the commercial factors of
Guizhou. Therefore, this paper believes that in order to build a competitive ASEAN Tourism Brand,
Guizhou needs to make efforts to build a good image of Guizhou as a tourism destination in terms of
transportation facilities, personnel exchanges, cultural exchanges, business environment and marketing

strategies.

Keywords: Tourism Destination Image of Guizhou, ASEAN Tourism Market, China- ASEAN Year

of Tourism Cooperation
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ERZIERIGA . RIS, REANRTE RHEZIEGE <R, EERE REERE LIRS
. PERUTH: DBRIRKIEIEAEE ARG, FRELMRE, i, AERNSESE. REJEE, B
M BUIRMAMAKGENSUG IR, A8, FI008E: KRS SRR,

2. EAE BN N BER I K

BEMAE R I e I A e i P T e, AR O e Rl AR B M NSRRI BUAS T 8 PO ok
Gt. AT HRES NG R R TRE, SN IR T KER T, T ANSRI R RIS 8
M. #aih, 2016 FHEEFF AT 110.19/7 NIk, [FIHIEK17.1%, $GiE & T2 E 10N F 5
MULE, SEHURIEAMNCIN2.53 1300, [FHHK25.7%, Hd, SERANEIE%51.83 A
K, A EEEK30.1%, HEIR & 3 XTI 982 N SE T i (R B R 2t FE3efsie 2258 37 5 Ak 2017
BT NERIFANCYON 9283 270 Ji3£ 6, AHEL20164EHG K 130,56 1 /i3I0, (HMAER
FHE R ARE, REARBREEIEAR, EHAREaERY, HAEN. B-LrEnig
LR RKE R Fib, EF R KR .

Fd 20165F ST M ABTR 5 14 FE 3 o A i -6 44

5 N G NENH (AK) LR (%)

1 b 57205 1039
2 EH 54568 322
3 HA 37538 343
4 % 34967 35.6
5 B 29264 23.8
6 Hrhndk 21075 52

7 P JiRIA 20501 238

e S RSP N e N €
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M e AR SR i i 7 AR R B B )

L. SEMiRE H A T AR A% S5k PR T T A )it

ST R R RS, AR BRSO R, TR T SO R X ik i 0 44 L
A EEIRN . P B R B R AR A BEAR e, RS e UM R RO R
W 22 8t — 2RI T A0 7 SESCARARE VR S O (R B A2 3T o i DL AR B ie s AE NS P s, ik
Jiil H AR X S E IR . SN R I RIRMGE ST B 3l RS
o FEUE SO EE, EREEZEARAROERL, SEEUNREMAZEA . M, X
SN e B2 67, BIST MRS LR s HRE#E . B b 53 H A0 B i
RBRARFE. AT, 3 BCSMIR I AE 2R SR F i R 48 A i

2. S 552K HH P b 2 ) PR A A R S5 ok R 3 i S )t

SN SR B AASEANGETE, MO8 T IT R BRI M R B RS . St SRR =
B SR BEAL RS, ARG DM Z IR il B B AR B S T . i R
Bl i S AT, AT AR BR B ST AR B U AR AU B T L AR EERSE
WA RERIIL, SHIRE MR TKIIAME. REEIAMELEMIZMAE VAR, St 1T
A igim e AN RGE, SN AR AT RO Bt H R £ [ bR L7 A SOX AP I I R
[ PRk g AL, PEBRATE I BU b, EA% S BRI #3580 [ S A XRG4S, 1 H
T8 A2k (0 1 28 X E B T A2 2R B DU AR B AR S 3 X, SRAE TR BRI HEARH R

3. AR MR R AR B IR 9555 Ak X1 3R A 58 1R i

TRl A B AR M AT b, AT 2% S Dy T T SR )90 25 3 B PR B AR IR 55« (LR AU
SN T TR B A AR BRI & R AR S5 T5 1T, IBAEAEA D /R E AT . R IE S WSS
AR, HIEMEAMERANEAL . —RAGEB R BGERINA MER, PSR ERZ R R
AHsr, AR MY, HCMEsC, (B4 EANRA AR EEZE S IERE. =~4eR.
IR AL, P72 F55 R 8K AR, HIRERAE LI, BEMEFZ M
B DEFHREMRSE L, AORAERMAEUE R RREEERFIRA L, mPonwEEE
BAR, ARWCHEEY KaFE, EHEraERER, FlanRit. 29, mnHeds L
FAXF B o HAtIEA BT MR 2 W) B B IR B R 55 AN BEAR A R AT 45

4. BN 5 2R A A AR URIE A W 55 N ok PR 2R Ty T e )

MNBKPE R AR RAF I NP R &R PR “ALRAER” o “—lmlE, Ry, #
FESE IR — M2 [H) B AL A IE . T SR E PR AN ARG, SRR K
G EIOLS . BONSGEAG RN, T2 1) ) B ] 4 S AR AR D, A
(BB LA HEA B, M AR, WMl 7RI, SN 2R P 52 A
TTRAR, BT ABAZHBUFE RSN, HALIRE R B> BT WE 2 R§gk= 2%K
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TG, MELNEES RAFIIABR R, X PR T4 e AR BRI i A R AR . R ZERe
B BEIRN) T ARAN AT, ANEERBUNI. IR SR80 RIEM . AMER. B S55
i, FBRLZ A KA S SRR

5. SeMAEAI IR B E B R A ARG (R IRE)

W — AN EAE AT . AR I ESENERIET S S AR AR, XA
TTE20004F . 20054F . 20104E 120 154F F NSEHR I 11737 5 A AR B0, 201 5EHRE T =44 173
MRS R B, SR, HHENEFAREWT. P, bR, AR W WAL, AL
HE, b B TTRASRETY AR, mERRAE X . G R, 2
MBSO BESRHEIRAE 2 5T R R sCm, PIEgdR & T 30%, fFefEamEs—fn, @
S HAME X . BARE, REEEAITT. MEMRK=RE. | ARG 5 R ER
B, PEI R TIPS TSN B . ML T, SR BRI R R 2400, R4
EE RS IR IHER , X5 BRI 7E 2R B AR i B A A B BRI R

F3 FEFRAE XNEEIRIE T A 0 e BN E 4 LD

20004E 20054F 20104 20154F
e g/l (VRY HH (VRY¢ E¢: A (R7¢ g/l [VR7¢
/R | 3852 1 35.61 1 32.52 1 34.90 1
i 5.83 3 8.35 2 7.60 2 6.61 2
=M 322 8 2.82 8 3.41 9 5.77 3
WL 3.62 7 6.54 5 7.09 3 4.64 4
P 395 6 277 9 2.59 10 4.56 5
et | 9.06 2 6.81 4 5.07 5 425 6
M 1059 26 0.52 28 0.52 27 0.69 24

BRI P E R R R g R

S A 9 e AR SR i i 4 A

1. FE53 RAF SN il SORK DR 3R AL AR ML e viv S 40 Je rh i 4

SOBKPR R AR A SR I R B, REE A TERIIEIR . E U 20134 i [H S0k = 1E
A “SEMPEZ K" LIS “Beautiful China” JE3C M5, ([t S B 4L, K
SR Tt b B i e A A B 44 B S R I8 ] S BURF R M T BURF RO TIR T RSN RN,
B RSt M B L= O RGNS A (PEVL T i 96 i 28, i F S 3 ke oy
) BRI GEE. BE. WRMERIDOEED  MARESC (BRI, )RR
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AR MRSt (RIRER. FHIE) SFHER AR S, AR TWL R 5T MRd H )
T . AT APRIE S i B M R A2 2R B A 0 44 FE NI s iRiE R 51 0, AEABORR S ) AR BV A 2%
XN« TSN ——E SN ——DE M2 7 (AR, B2 et 7R BRIy T 3 X 4 e

2. 583G DI L R4k PR 30 4 1y A28 I oA = B B e ok PR 3R

i b A FE ot AZ i A Al U B A B B BRI R AR S SSE B S A
SRS AR BRI 3 K — BB, (B EEREAT R o DU DR, B BR GRAN 1 AR R
R, R U SIS AR G, EITE SRR RN E S L. T
I, P2 R I 7T BUR 48 TS AR S A, LR B IS A ke A R 1 AR B B2, (H
DGR GG, NREVE HIEJTAZL R, BT RRN T, ORI EpiLE
AU TRAFLL K, AEANU SRR AR A JiH, EFRIBUNZR AL b, S IRCE 2 g AL i
BB brAiEE. AL SIS AT BIAMUE A1, SR 2 IRBRTIER Be, SRS
MR . R BOEM SN 5 E A EZ R BRI FehlRdbat. L. JHISE
NSRBI T DR DR TE 2 AN Bl 2 Re M SRk 1 5/ . =2 s b 5 1048 &3y 2 [A)
Rk DR A BR ARSI P A B A R . IR ERIR T AR R Kb, BYINIE TR, 1R
i P 2 G I S T AT DA B 3T B Rk R, AT (4 R A NS R 2 R 51 2 S

3. Farst B 5e 18 VAR B 2 AR 55 4% 2 S 2 A 5 it e e fk A 3%

TR o 1 BB T IR ST A BE ISR, SN T 4 R BRI 1174, 7 BN e B il IR
SRR —REFFIEBINER I HIN, Sl B S FANF B RZ NN, s LT E
lf 2P e RS S A 4K T, i DA I Sl (R S s B I PR, 2 AR SR VPRI RE 7R — EAS AR
[ 50 5 i, T IE TR B Rl R iRt 2 @R e mAE ks, FA
RN IR BB o, REAENIS ST BB T T NS &, T A e S e
AN, [N ER AR [ PR SEE RS . =R EIE RIF ARG, XT3,
WK AF AP ML 51, i B A SR I, ER R B AME AT R
AMEAZIAE ST BT T IE EOR B A 52 2 — L8 28  LVR ISR, BUR S ST SR rh 5. 1Y
RETEHFIXIEH . MRST IR HEF AR IR, 7 SRR B AR B 2 BEE MmN E
TR, GRAME S ANEIE R A E . TR S SR R IR 55 /R B e, AT S e A SR IR A
BARR, ASAEW L IR AR B A T B R ) 7 2

4. DA 9555 7R SH A SR O S I SN i A ik R 3R

N T AR R RN T3, SN BT KRB R AR L R A A BR R
Fo P, G EBMARR AT & X7 E R A Ra 8 75 3OS, Dy e 2R BRI i 7 i b
AERZS . W — RPN EUNZ I E VAL, St A IR BUF &2 O0T 55077 045 1)
B MNBURSEBLE. S, NSRXUT BUA BAS @A, REGIECR SRiERE. —RMER
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B 520, RIMASHI B, T WA A FLFE 465 2R B S T B TR 13, 17
RS AT R T, SRR E AR ED A X%, e K HIR A
WU S, MBI T AT ACE, AT L RSO F B . = RANSRAT L
SUEFRE AR, e, SR AR AT 4, AT ALER IR, I FLAEIE 5
KA SR, A BLE I LG TEASARAT L T BR SR 2 U0T 3, BT DA B 0 A7)
AR . DUARI A AL (AT A, o S R R B0, 4R
BIT RS REEE, AR, P EEREA RN E T, BB RRUT A N
EEG, BRI, FRAHR o E— U R R SRS,
R SRRV R AL

5. SRIUE XA LR 175 0 e 5

S TR R T O RRUF T RO, BLE RSB O AN RO R .
o, B LRGN R REBCR BB . AR SR {E ) A BRHE T SR M
AR T CHE PR SR, BB M E BB R 15 O T A R — . 3
Ve, TR bR R AR RSN IR A BN R, 5
R . =, AR RO . ESRI RIS AR, P
AL FEAR B R AR AT R BT (S R IR, MBI, D SR =/
SRR AR BRI T 55— BN, SCRMIE RS A =R, B, R A ]
A O LB, MR J0. B, WLSEATHR AN 350K T T 1o R B A6 R PR
Bz, LA AN S, R0 T R L TR

SRS ARy

“PUfpk” By H B S0 E A B, AT “DURK " BHAR VG, JT R STNIR
i H I R 5 R BRI T 7 P R A G 7T . B ZQIHrZ AL, A8 “PUlk” BRAT 2 T-52bR
R AT TE . AERETT S MR H B9 SR KR, 200 32 o I e A AN SR B B
aHT, KBLRBERBEIAN AR T, X5 “DUHK” BIigrER YIS, RISTHREE H 3 TE
RPN, 73RBSO AR AR KR 3R o JER 5 0 f A< SRR 117 3
(R M, B AFAE T 5N A DY KD 21 7 T ) P e MR SEES SR, S M R 41 Jeg 4 B
TR T 37, A6 25U LN AT 5 36 45 53 N iy H I R DU ik o R4k, 3 B0 a0t 2R B A e T
B WU R IR A T A R B A SO R PR, W SRR AF S vr, R RARE I
EREAKIRT FT RIS 18] o R R 22 E T FURR T H AT S0 R 1, DAMOR AR 2 B8 T il g 4
TR A e o ARER DM RO BEEE B — U R H T R, St — 5 RELE R B Uiy
miigh A EER 2, I HA T RE B R .
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Abstract

In the past few years, as a byproduct of economic expansion, compulsive buying has become
increasingly prevalent among young Chinese consumers. However, relevant research, especially the
studies that examine the effects of stressful life events on compulsive buying based on the life course
paradigm, has been limited. Built upon human capital theory, stress theory and socialization theory,
this study investigates the impact of difficulties with schoolwork that individuals experienced during
adolescence on their compulsive buying behavior as young adults. The results indicate that
adolescents, especially female adolescents who experienced difficulties with schoolwork, tend to
exhibit stronger compulsive buying behavior in their adulthood. Perceived stress and peer
communication about consumption mediate the link between difficulties with schoolwork and
compulsive buying behavior, respectively. Socio-oriented family communication patterns moderate
the relationship between difficulties with schoolwork and perceived stress. The results provide

managerial implications for marketers and preventive implications for individuals.

Keywords: difficulties with schoolwork, chinese adolescents, compulsive buying, life course paradigm

5l

ha((3

SRIE PRI SEAT NI AE O~ N T RS A EUARLS — R e B B T A
TR IEH RS DR e, BEM S EMA R B R A& WP E S8t ARIAHKAT N7 (0°Guinn
& Faber, 1989). 5iid VR AT N EZRAE AT LA 1) E0 BTG EGUE 8 L b 5)
2) WIESEAT AR RS 30 AN ARG R IFREEIE K 4) 13838 MG B A v A 2 AR
FTA IR 7 K 3R 459 /& (O’ Guinn & Faber, 1989; Dittmar, 2005). SR8 1t 2 2 2608 i@ R M
HUBR A B B9 A AR A2 FE i R) (Sneath, Lacey & Kennett-Hensel, 2009), AtiAl 1 ¥ 6 S5 B
CIHATRER R RTCIISATR ™ , Wi R R HUbrT I, B 70 sRE P AT A a7 Hfe
WAL, XTI AT A G ERE NS, Sl SEVEE S, E A RV PTR TEAG e, (et
H 2 B SO RS B B S .

SR, R ZHECHW IR TN (cross-sectional study), X587 EAN [F] #2000 K] 2=
55 P AT NAE A — AN 8] 595 R (Benmoyal-Bouzaglo & Moschis, 2009), i #5254 FL %t i i
PENGSEAT AR s L] R BRI LR TN IR . ok B AL RHA AR TR B, AATAES) AR
AR AETR & 20 H e 5 AR IE S AT = A252M (Uhlenberg & Mueller, 2003). R, A3
W, SRIE PRI SEAT Ay — Al 2 S) @ N AT 9 (Elliott, 1994), #H REART NAE S
2 JJi (Rindfleisch, Burroughs & Denton, 1997). 4T 1t, N7 E RN T @ s P SEAT N
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SR AARYE_Ea@ dil XA ATy, A7 DN —AHEXS B A 0 AE Ay DI (Life course) MR AR
G B AL H AR I BT 48 I3 AR S0 L R S T R A R SR AT D AR S

JUEDHUE 7T 2 A fii DO BRI AR 25 500 Bl o 22 1 0 L ) B S A 5 e o o i P e S
1T R HLH], (HaX BT 58 R 2 BORIE I & KEL AN (N EFE ) X —F A
(Benmoyal-Bouzaglo & Moschis, 2009), it = % H & EEAFEFAF Cansl W) 547 -HALH]
WEFE o BEFER B, AR A A 1 5K e V) 3 %% = A W DA S e At A7 ] RS 4 S 110 33 A T SEAT
(Gwin, Roberts & Martinez, 2005). %i.L, CABRRKZE R HEEEH#IT, BT RS
TrE e BRI R 2R, KW TR & FIREE T o D S A T R . R, B
o S ORI SN R, e ESCAG T RN IR B e ) E R AR N A e W ST
NI A —E ISR S, FFREXT CA STHRIAT A LA A

AREFRAECAH T IR EEA B, B EE LA, 55—, AIERK (12-
185 IR P I E RAETE A, Bl N A, 252 e s o 5 ) ool v I S it [, G
WAEZ N R4 2 5=, el Egmd AR, SRE mvA a2 75 2 3 22 i BB 1
TEHI?

SCHRERIR

1. RIAYEE LT N

FET IR MR IAT AR “HRIER” BRI, RR 0 EE Ay LB L S EGRE
FAT AR EERR A X2 F R, NI fr R MEATIAYI Ry 12577, PR O
7S T AR I K 5 £ R (Zheng et al., in press). J—#lrFH ERAMERIA SRR E (0
BB N B 5mIE PE SEAT ) R R ik 18 PR SEAT A I EE B4R B (d” Astous, Maltais & Roberge,
1990). FRtZAh, CHBIFE D HMNER Y, BALIEEL NOSHRIE. Ak, USSR
P EE T SRIE MR SEAT R [ 5% 8 [K] 25 (Faber & Christenson, 1996; Dittmar, 2005; Kim et al., 2018;
Japutra, Ekinci & Simkin, 2019).

2. Az P REAL A

He T A PIAEA AR HOIT 70 32 B2 SR AMATE I 8] AR S A v R A it s Rk AT
NEEAZ (Moschis, 2007) o NTFEAEAR[— AN TA] g SR — AN NZE R Be 4T D98 AT EAR AR A HE 42
TR BRI AT I S LS AATT Ny 1 3 X SE IR BT TR HT RO R0 77 30 (Mayer & Tuma, 1990) .
WU, AR R IAZ Dy i 6 o B AR VE AR AR = A —Fh “HIS 38" (Sleeper effect)
(Steinberg, 2002), {453 H ™ A H LM PAEIR B ARG 4 L. FATHIE X — B i AT g &
TR A S 2R A ST NRHE BRI 2 2 BT TUHE SR, AT B8 A RO A e 5 0] 5 e 17k
W SKAT N
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3. bR

TEARBFFEH, 2 R AR R ANA IR 2 2] BRGHIR T R B B IAn e, DA (Ei)
FOVRRAC NI G . ST L NS A NATTE O B E AR R A 22— (Weawverr,
Moschis & Davis,2011). CH WG, AR AR LG R REEEL, SEAMR IO HE DL K AL 2
PEAEE KRR (A A JUIES) (Ye, 2003). =, FEEMNERTR, K5 FAMER
HARZHABEIE, EERETEMEARNTIA Ren, 2010). K AL ME S A TH AT H
AU, R OGS SR E A I SIX — 0 B RS i BEAR SCAT N B RE I B, W] LA SR IE PRI SEAT A
DS IWIRZEY THRSY

PSR SR
1. HELSEL

ARG NI AR (Human capital theory). & 7JEE18(Stress theory)fl k& LB
1 (Socialization theory), MA@ IFEMIAL A, N AR I DI B & AR A (2%
M RHE ) o e sl J siaE PRI SEAT Y IR A [R] S i AL )

2. Zlb R e SRA P AT

HE SRR TR I, 2l R e RT BAS BUMA BN B AL BERS ) T % (Coweneetal.,
1991). 1&EHIHE (Owens, Shippee & Hensel, 2008), F#7=E W) B AL S (Ye, 2003), XLt
] A P e S BN )R AR SR SZBE . AR A A AW, AT AIR MR ARG 1 8 L
AT LA A AT TR R RN 5 AP SRR Bk HiRES5 %01 (Frytak, Harley & Finch, 2003).
B, xR 1R RE a8 SR I —Fh iz AE 7 Baltes & Baltes (1990); Pechman et al. (2005)
RIUN 185 A e (1) 52 BB AHEIR 7] PA G| R b 3 355 & A s EAT . TP E y—#h B J A
179 (O’Guinn & Faber, 1989) W] LU IF A5 By A AT 4701 n 2 b PR HE Bty SR () S T 1 2 2 o
BT A BT 5058, A AT e AR i — Fh 4% A S (Hirschman, 1992) FFFfi# i
V] A R e B — Fb IR BOSRavEAT e R, FRATER A0 N R .

sl FE R HAZ 7 i 2 R HE R 7 2D 4 B B 28 o 2 R X (%) 75 2 4 B 25 ) 7E
T 5 R IE T SEAT N .

CAWTFR, WPnT LA S B MAXHT 7 T % 28 (Faber & Christenson, 1996). 2 E%¢
i b b BV IR IR TR AS S (Grewal et al., 2003), gt 2 Ui, MRk L 5 14 5 5 30l
Yoo DPICRT DAHEAR, FETEE 2V RIS e, 2o /DA b B Ve /D4 W] R BE 2 B il i I ok
E ARG S . O S SHIERT TR, LR S I A S BB E PR SE AR (Dittmar,
2005; Weaver, Moschis & Davis, 2011). #Eitt, FATHE H a0 N 048 % o
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B %2: G 7t 2l R HME 1) 22 7 /0 4E L 3k 2 Ml R ) 59 ek 7 /0 4 B 2% 5 16 AR I
HH IR R PR AT A

3. BOME e

AN — EEE 2L R ARG 5 BUREN T, MAGTTHE S DR B A A 14 25 15 5k
G, XEBE I FERARES FfE. PESERI, HOSRE IR F R A S EHR
AL AR S IE 5 A & (Zhou et al., 2004). 2% >] b H B e 83 FA) %1 1 B 3 o LA SE B A RE )
IR H W S RPU — RIS 4 5 H IV (Zhao & Zhao, 2005). BbAh, -T2l ausiA
f, FHOEEIAEE G RN HET  (Wentzel, 1991). BFRLEH, FH/DEME TFikES5H OE
bt B A @ MBUE I ERE (Ryan,2001). I, 2l R GANE 1% TR ] BEAS LR
S R R AR pr e 52 . B R ARAE 4 mT DL 28 BRI 7096 S 8K & (Daniels & Moos, 1990).
IRIEE AR, S — B RGEAR H BEE 2 T 7= A BT A FE 2L (Gierveld
& Dykstra, 1993). TJ&, MMiaidid B & 76 BAE ST B — S g0 g N X g 7y, BA
I 2 A AT A A 4% ) (Heckhausen & Schulz, 1995). — 647y | () o A8 wlh A0 45 o 3
W%, @I sRIE T S, AT DEL A NG N e thEm 545, #8748
Bt s APRI< R (Hirschman, 1992, 0’Guinn & Faber, 1989). %¢ b, AT H W M E &,

8E3: 2877 2 Ml PR e 38 0 5 /0 4 (R SRR R PR g, 0 T 2 i L A4 5 1) i e P T K47
N, LRI DA B R D A2 Ll PR s T SEAT R R R R A A

4. [A I SR A

YR 2 IS FnE A3, 8 28 R X 7% 0 SR TV A B B A B B 5 5
¥, AT m AR S AL AT 48 (Socialization Agent), R B LL AT DAES Bt AT TS %6} R 3
FIFEIS B SR 15A A (Uhlenberg & Mueller, 2003). /045 FILEFTEt 4T B4 I8 Al e & — 5B 4
5iH %A K@, MRAEAS X LR (Social comparison theory) (Festinger, 1954), 5 /b 4F 75 Bixt
AATT A B FLEREL A B 0 1R R A BT PRIV B S iREAT 0 B, DTN X 9 2 i RUBEAT 1T
it (Churchill & Moschis, 1979). 1] LAHEAR, 4 /DRI E QTR0 2 BN 5 [F 4 17 2% 0
PR R BAHT IS, AT 5 R B O M AR (Role Model) (Brown, 1990), il 145
A8 2> D IX Pl R T A — o LR A2 R B A5 . BT ACE R, AEHEAT Y
77 T B2 S R PR 24T 2 IE A1 A% (Benmoyal-Bouzaglo & Moschis, 2009). #Eit, A1
H PR HE A

Pekd: 25 WM 2G> 4 5 R AR JEAT I 2 75 T iOVA I AT, 4K 170 52 0 HL o
J5 HISERE PR ATy, A B0 A ) 4 AT T 2 0 T 11 v S AT Al PR M e ) AT
NREZTH PN,
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5. g BT

R4 &S, FEE T LAt B i ) 7 AT BRI /E R (Hsieh, Chiu &
Lin, 2006). AJ PATE S BE A i3 I AL A AT 4K, S0 1~ 2o i S e 4 AT DU I 5% iV i
KL TR DNEEER A Z AT . KRS FREA AR, TREEAFERRK
JEVE R (McLeod & Chaffee, 1972). FXEEVAIEE A ] LA N4EAZ 3 M (Socio-oriented) FIHE
'3 (Concept-oriented) #/MHE X2 I4EEE  (McLeod & Chaffee 1972). #1238 5 [A] 55 1 i A\
DA S HEdr ATl St MR BE R R o 28 3 M S BEA BRI % T R & B I, AR, il
T JA5 FH XA BN £ 7 14T i 2 R B Ve . [m]I, A AT 2 8 B sl £ 1 AR HEAT Tk
FOCEIRHE RS N 2HEMANEE, AMBKEZ PRI RAEENE i E 30 1
fiff (Weaver, Moschis & Davis,2011). & S A Wi T K B X TR R MEE, ovF
T A BAT T A BBl o R 310 I SCBEARN BE A ENAN R B, SRR A 2R A N DA
H O A ESIER AR, FEFEYRIDIEEMERE S (McLeod & Chaffee 1972).

gi b, WUHEAR, M FEEERAERT, nRABER A AL T m VR, T
KON E A R I A RE R A BF S At N TR B 2k v, AT I A AT A7 iR /T[]
i = £ I T S Rl [ T S 2 N BT 1 R GBI A [ AP el 3 b= v S o1 TR N LT P 2 S R SR )
ERCA VR UL, AN T 5 F A ATV IR SR TS K AT RE . [z, IRACEER
FRALZE S FVAIEREL, T BRASE N E CHA REMMERZE VT, AMEAE S
M REEIE Ao R, SCBERH IR AN ) S S A AS 2 3 N1 5 [RIAE 2R 47 VA 38 19 7 e

BBV INHER, A RABER A S 3 1m0l S, T A T £ TR
WASEEN—m, FNES5Z 7B EAET IS8, S& T ARE ORI, (615
R o NS 31 B 5 3, AR TARNI A RRAE 1. [FR, XM R
WD 7T AN FRE AT ER L 2. Rk, WA EER FARNE S 3 1 1) @ A
X, BT REHEAE 5 BB %A SEAE, B3> 5%k 17 Bah @, #
T OA B EE St LA R B R RIS, H T SCRER X FpAR R E Al R B, 3 m T
AT R AT V@RI AT B . HE G, FRATEEH 0 R AR %

RS SCBERALAE T 0] B V) g 3 1 i 2 b DR A 5 A 35 R 0 2 TR R TE TR R AR

6. SCRFRIME 5 1) LA 7 22 ) 55 2 M R HE 55 A0 s ) 22 8] B IE ) BER %

7 SRR AR T ) A )3 Ty 2o 398 o 2 b DR A 5 () R A A 2 T ) T T TG AR

B ¥e8:  SCBERAE & 3 1m) AL V) 3E 7 2o M) 55 2 R HE 5 (R AR AT A e 2 TR () TE [ K 2R

6. P AR A

gr b, AW FRES AR TR .

™

=
=
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AT m A
K E V)i (H3)
&5
&
ol B Ak P 1 3K
R 1R
[F) {304 B
V438
& S 1 AL
R e
(H1) (H2)
1 AT 7T H R R Y
W55 1%
1. A

AT 5T LA o A 28 AT o DY P s A O AE R R 2 A A R, DA 289 2 ) 45
TERBCEEHAE . &AL BE AL B J LA P AR R BT i B FRATTHE AE 26 8 2 1 B e s il 3%
AT BARIE R AR, EAATOL B R L A TSI E . O TS 5 R
WAL I SE @ G iR, AT A — 6058 R 6 3755 6 I A B 46 2K 1 A4 S AT 10T A ik
M. - NMPRAVSS XA, ElAEERY AR L EEERF25E N E BT
DAASEFRAT 368 e HL ST 55

I ety A2 A i DO AR 98 e die ) V2 A3 ) — MPBIE S BE i (Henry etal., 1994), Bk, it
FAE VT SR BI04 1 5 A [ 55 o)l i 7 28 9 ) L b it TR A AT T AE 12-18 23X —
BT TE] N B — L8 2 AT 2. SR E A2 AR AES S, AR AR TR, |’
BHTRFHIZ 5 AL R210 N 785 bR To 2% iR 26 DL S B8 B R A AR 2 )5 15 204 240H 45456
By, BRFERRBIWCENSA2% . EFEARLGI T, LMHEZ (562%), “FHFERH19.6% . il
P H IR PP WA E R N 148, 28 P b IR AE R~ 25 I 102 .64F o BB R] A AR 4
A EESR

2. g TH

Ol SR BANEI:  “E12-188 X — BN, IRE S &P ol N (B2
AV B GA IA B A E bR e DL R/ B ST RCRAR ) 2 B g, WbRd e EL R
ZMFRIC A IIMEO. FIHEH S74iE: RA Moschis & Moore (1982) & JEIGIIE T H, MER2/
FE 58 UE 1 R -7 43 B s DR 7 A IS T-0. 5 RIS, 1 3R i 0 — Bk R %00.83. &A% 7
K H Sarason, Johnson & Siegel (1978) KJEMAEFAE M ERER . ¥ T 2L EIIEEME
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(Formative) 5T, FATNG 23 93— AL . A28 S B K B2V @ : R Chaffee, McLeod &
Wackman (1966) &R, 25K 0N —BEREON0.61, X5HTAMTTE IS H I R
{EARIL (Weaveretal.,2011). Wi 3 AIZUSKEEIAIE: SRH] Chaffee et al. (1966) A& JE ISR . %5
RN IB—EE R ECONO. 72, 5RIBMIETATN: KA Valence, d’Astous & Fortier (1988) flf & &
HIRRI . EXUG ER N — 20t RECH0.88. EHIIAEE . A AL T, #2485k
B AR o6 5 0 R E H AR R Ge it o it R A s i AR i

A 53 Ae

AR LT st K 28 T3 e 2 b DR M 7 2 4 L VA 48 0 2 b R HE PR 75 /0 4 28 U S
V5 HH LB R A R PR S ] o R ST R IS R I, KA 2 sk 2l PR A ) A
HHIREMI LG (X = 2.84) BERTERAETIE SRR IAESE X =265 t=-26l,
p=0.01). ik, RIS T 3H.

B e 24 W20 Do 2l R S ) 2 e 7 /0 4 L 5 1 7 /0 4 BE 28 5 TE AR I HH I P iy K
(R o 7E BRI ZE Jacd 22l R A (19296 M FEAS ry, - Xk 55 1A R e 10 e e A ) ST A ) AT A ST A
AW T G i S R Lot D 4E (X = 2.96) EE PR AD4E(X = 2.64, t = -3.34,
p =0.001) 7EJ84F 5 23 H B8 /K (0 e M ) S ), DR T A1 1 (90 1 243 B30 IE

B 15 39t TR R i g R A T 2ol R R S PR SE 2 TR 8 R . R LFTR, R4
W MG DA AL 2 R BOIRBLIG 2l IR HE 6F 5 P ) S A 1) B A IR 3 O ) R e (R SARAY Y,
B=0.10,p<0.05). FEANIAN /AR & (AR FD) 5, b AR i 4 I SEAT D i ) 14 5 ) R 4503
NFEAENEE GRSEER T, B =0.07, n.s.), HIEHE 7% 586 v S B 225 0 IE [
oM (RSB T, B = 0.11, p< 0.05). [FIEF, 22 PRI HE T B i 77t B i 25 1) 1F W) 2 i
GRSHER ., B =0.21, p< 0.001). BE1E F70F 27 b R HE 55 58 1 1 SEAT S 10 H A 3008715 21 56
WE. AT, H4A Baron F1 Kenny (1986) [ -H /- RUSAG G i L8 b) iz iz, (BRAAAE—L8 )5
R, Hp—ANEENRREEARE AN REE. ik, FRATEESobel kAT T
B0 . BTSRRI, BN R T 2l PRI A 5 i e D S AT ) 22 TR P 5% R R BT P R A
B REN (Z = -4.87, p<0.01). ZZAE UL Etrgs B, AT A A0 8 7 78 %
Ml e i P S o6 R e A AR, R3S 3 T SCHE.
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3 WS SispANi L AP VA

TRANATE RIS
HEE | HAER—>
PR — FR FRI= FER Y L EiE

BHEE
e 0.02 0.03 0.00 0.00 0.00
531 0.11° 0.09° 0.17" 0.16™ 0.15"
2 HRIRIL -0.02 -0.03 0.18" 0.17" 0.17"
RELE

EAAp 021" 0.10° 0.07
FAEE

AR 0.11°

R? 0.01 0.05 0.06 0.07 0.08

H: #p<0.05, *¥p<0.01, ***p<0.001, R 5& i1 T T AL & T S B PIA = IR 2278 57t Do (A EL o

B A RISV @ A T Sl R S5 ia PR SE Z (B R . WR2F7R, 7E4%H|
W M G UPIRGL. SR E SIHAEE 5, 2l PR MR e e S ) 2 2 O
M) (R2MAPY, B =0.12, p < 0.05). FEINIA A AR & ([FFEI 22 ia3d) J5, 5k W HEXT 30
P U SEEAT SR 165 ) PR B R AT 4R i 2 (R2BEAL T, B = 0.09, p< 0.10), FLIFI Bk 3 9 v 38 5t 5 3
g ST A6 ) LA S 2 0 I R R (GR2AE R, B = 0.32, p < 0.001). [RIRF, 2% b PRl sl Xof 7 4 31
v B B A B IE A (K2 H =, B =0.10, p < 0.05). #— 5 Sobelfs & 45 1 &
B, EAFH 2 Ve e Sl R X 5 i 1 D S ] 2 ] 06 & Pt 58 A i R A BUORL(Z = 1.93, p<
0.10), Bk, Ri4133]T SCHFS
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2 AR S ) P A OS5

[HEESTER AR RIE LI K
HEE ] HEE—>
iR — BRI~ BRI = | FRIH

BHEE

i 0.06 0.06 0.00 0.00 -0.02
P 0.30" 0.30" 0.17* 0.16" 0.06
L HPIRIT 0.03 0.03 0.18™ 0.17* 0.16™
SR EH 0.01 0.01 0.01 0.00 0.00
AR H -0.07 -0.06 -0.06 -0.06 -0.04
MExE

2l PR R 0.10° 0.12 0.09
AR E

ISR etapiil 0.32"

R? 0.10 0.11 0.07 0.08 0.18

H: #p<0.05, **p<0.01, ***p<0.001, R H1 T Tl AL & iy S B P AN 2 R A 15 22 28 5 /D R L 481 o

AP ¥ SHE W A A2 T 1) 284 5 V) A X 2 8 5 b R M 5 08 0 s 2 R IE R R . N T
Ko R Vs A U R E A, AR T BRI 5. WR3FTR, fEEHIER. Ml
SEPRIRIL S S AR B 5, Sl PRI 5 4 5 S i) 784 VA 368 Ryl FRD A2 T 346 2 I ) e e e
B2 BKAZBAIER PR (GR3IFEMPY, B=0.17, p<0.001) . #7355 1\ Y 5K B2 14 i@ K

R I, Aol RHE SO B R A IS D B R 3 B IE 2 M (B=0.37, p=.000) , T 24 AE 5 1A
T 5% B V) 3 /KPR, 2l PR M 6 3 2R TR A B R (B=0.04, ns) o BRIIE, B
W53 TEIE.

WATLRHA FFER TR BB ®6 7+ SHEATINH . S5 REKW, Sl M5 HEag T B
IR 1 JE ) P A A8 TEL T tF 25 M PR A0 [ £ 90 9 VA8 2 R 5% R AR FH AN i 2 GRABEAY N,  B=-0.05,
ns.) o B, ARBOEAE 13 BIHAE . 7Lk PRI 5 R 5 1) 2 5 o 90 e A ol ) A8 T IO 2 b R A
AN R D2 B REH (R4, B=-0.05, n.s.), LRSI PR s AR A 98 9% 73 2
o6 2 AEH GRABEAL\, p=0.04,ns.) HIARZE. FL, TR BE8IEIARTT B
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3 AEAZ T R T SR v A 3 R 5 RO

AT e P 2 1
AR | FAEE—
B — | BRI | BR= | BRI | EERIR | BERDS | EERLE | BRN

BHEE

GRS 0.03 0.01 0.03 001 0.00 0.00 001 001

53 0.01 0.01 0.00 0.00 0.09 0.09 0.08 0.08

TR -0.02 -0.03 -0.04 -0.05 0.06 0.05 0.05 0.05

Wt H -0.05 -0.04 -0.04 -0.05 0.01 0.01 0.02 0.02

JRIRE H -0.05 -0.05 -0.04 -0.04 -0.04 -0.04 -0.03 -0.03
MBELE

ol A 021" 020 |0.21" 0.08 0.07 0.07
B RE

FEAZ G )V I 0.17* ] 0.11" 0.11" 0.13°
LR

SR vkt
Fﬂ;élﬂ A 0.17" -0.05
R2 0.01 0.05 0.08 0.1 001 0.02 0.03 0.03

H: #p<0.05, #*p<0.01, ¥#¥p<0.001, R>& BT Fi AR & it T S0 AN 2 IR IR 2528 S ik 1A LA
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oA B 17 B SR e Yy AR P 1A RN AR B

TRAE Ty [ BT 294 3
gEsE FEEE—
R — | BRI | BIRI= | BERIDD | BRRVE | BEELN | BERLL | BERIN

BHEE

R 0.03 0.01 0.01 0.01 0.00 0.00 0.01 0.01

P 0.01 0.01 0.01 0.01 0.09 0.09 0.09° | 0.09°

HEZ TR -0.02 -0.03 -0.01 -0.01 0.06 0.05 0.00 0.00

B HH -0.05 -0.04 -0.04 -0.04 0.01 0.01 0.01 0.01

MR E H -0.05 -0.05 -0.06 -0.05 -0.04 -0.04 -0.04 -0.04

ol A 021 | 021 | 021" 0.08 0.08 0.08
B RE

W2 5 VA i -0.11° -0.09 025" | 0.24™
28 H I
i@zﬂlﬁxﬁxmﬁ‘%ﬁ =T 0.04
R? 0.01 0.05 0.06 0.06 0.01 0.02 0.08 0.08

VE: #p<0.05, ##p<0.01, **¥p<0.001. R T TN E AT T EU AN Z K 1915 2278 F9d /b 1 L]

S SR
1. 5k

B4, WEFRRAERAKIAZ Prid 2l R AE R AT EE B G P b IR ER AT TSE 25 5 1
B LA PR SEAT N, X — IR LA AR M . B8, AATHE R IAE 1 2ol R HE
Al LA IE I B S SO RSN s R IR 1R R AT IHE BAE 5 IR SR P I SEAT R =, ANTHE R
22 PRl R et AT Ld s AN 5 (R A AT 55 98 2Rk DG R VA 3 171 1 o] S Re) A AT THE SR i 1 i
PEMYSIEAT Sy BBDY, A2 1) Y R R V) ST RS S i 1 2 L DR K 5 RN s g 2 TRT R IE BB 2R, IR —
K RLE FHEAE T 1) BY 5K R V) e A 2 EE PR AR AL 22 1) Y 5K Jt ) e A5 = B 5 o

T W T R I R SR BE 25 A6 AR AP 5| R PRV IR G I ) 5 e 3 PR ) SEAT Ay 2 TR AN AT I 3 ORIk
(Baker et al., 2013; Benmoyal-Bouzaglo & Moschis, 2009), 1M AN 57 45 J 5w B 24 L A HE i 51 &
(R0 s 70 2 b DR 3 5 58 M D SEAT N 2 T R O R e B . X — S5 R H, [FIFE 2
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S AN B PG I AT AR S SR, OGS e P S (R B A AL AN AR ], A ] 8 s A okt 5
BRI AT R 2 R AT DL AR TR O

k& S 1 20 o e v e A 2 AT 1 55 2 PR o 5 B R 1 2 IR R E R R e IR, SRRE
VAR S R HE 55 [RIAEHE Sl — Ok R IR B A 1 RIS R . — AT Re IR 2 M1
BV HAMEST, —J7 T, AR AR R A58 G ) 2R A B2 e A 7[RI 55— 2 T )9/ 368 R Y o
A S EEAT IR R, EWR3ATR, #LAE T ) BYVA ) [ £ 9 VA B I ) R
(B=0.13, p<0.05). {H & 7 — /T, SLETACREXS A ATTHE #onT ge LL~F i 5 o8 ™ 5, N T ikl
ATTK B8 2 BN D rp el b, ACRERT RE PR S PR 1 A AT 55 TR R F 7) 3

WIRAFT N, WS T 1A B 58 g VA 8 0 [R] A9 2 v 8 £ 3L IE [ 52 m - (B=0.24, p<0.001).
X5 RR, W T 18 B 0 S RE TSR LU 55 25 A SR R 7% LB I 2 R e, SE R
AR 2 2 R e, R F T e A B2 I H BRI FE S HOCEBE H OB
SR REN Rl R 7 e T78, T RIS R EAT I 2% 5 T R VA) 38 R DARE BAdLATT ST 2 b PR
Firale R IS 4, TR SRR TR, AT 5 R 1 v s A5 h T e A

2. HIBRE X

B, AW AR E AR SER A, TN SISREG TR, BT —
ANV AT RN T a8 PR SEAT AR M AL A BEIRHESE . B FUME S ad 2o p) — e B B
ATHEFNT, RO IX LSS 2 2 T SRAT N BIRE A LA, D sRaE PRSI R R T —
ANFHBE . 2SI AN, TREN T O W FURFH B — B SR AR D3 M D SEAT A
AT, $RAE T — AT LB T EEAR RIS RAESE . 28—, SO 3T R
(R I VD SERRF K 2 R R RSB (B R X — R AR TEFAAE, KAL)
ER TR — R EA ST ST, T AESK AT S B A &R RS
FE, BN T ASE TP SO 5, BT DU BRI P I SEAT g A R Y B AR A,
JB T I A IR ISR A I I T . B =, AW IR T SR BE VA AR A 2l T A 5
A HE 3R R R TTE L, D BRATTE— 25 DA U 2 b PRI S 7 AN [ ) SR BE A58 a4 54 e/ 11
JEANE S PR T ARG . SBPU, AWFFEREN T A TR RS AR A2 23 B AN AN R s
] K S ARG A S H A R B MG R, EWHFT % LA .

3. S

MBS EERE, AR R EEZG NI, H—, AREFEFEA DUl e &
B SRS 7 TP A — T AU AR S RN BB B (A PRI AT, KRR IE R
I BV PR AR I T I E AR Tk B B K R R . Biln, Vi T E B AR, RAZIRIAE
FEIVERE T, R Y P B A e R S T P R R A 2 3 SO BB
=, ARERFA R DO T S TR PR SEAT SR e . I AR A, RS R
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Ji T LA TR 3088 2 R HE 1 7 /0 4 LG A S 2l R () 75 /D A5 SRR 2 R H I
EVEWSEAT AR AT e, BN, (ETRTHEIEITIH, FRAT DO AR TF R OB 55, A ARAT]
FERE®E. BE. B, HBEFSRWEDGEER, HEERNHEERTS 7.

4. WH5E SRR S AR RIS R B

MPFEW R —F, AR A T BERAAAE L RRYE. 56—, AR FMA IR, At
FR IR, DUEIUR 8 N IER R AEE TR A R, BRI 2R R ARk B 4
E %, BA ek, (B AREAem b E S EERNE R E I N B2, 5
CAHEFCAHIE], A TR BB R SR P A A RIS TA) s R8s . AR R BE sl 2 T8
AHE 5 5 5 9 I A il 5E3% (longitudinal study) (Henry et al., 1994), {H A AR 2% 77 1518 & 2
TR B2 RS B P A T3 i = R 22 (Henry etal., 1994). [Rltt, TEMREEAHE 15 H 04518
W RFEESE . B=, AT, BT A 5 pe v A 2O BN e 70 5 [5) A3 2 vk il
HIEATE - IEANR ARSI FE AT IR R JL e 5 A B i fEma i .
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Abstract

This paper aims to improve the performance decline of the GEM after IPO, enhance the capital
market system construction, promote the implementation of a registration system, create an internal
control information disclosure index system under the big data environment, and boost the delisting
system of the securities market. At the same time, this study provides a valuable practical basis for
strengthening the securities supervision mechanism, upgrading the effectiveness of the capital market,
and promoting the healthy development of the GEM and STAR Market. A regression model was
constructed in order to study the correlation between information disclosure and the IPO performance
gap and to explore solutions to reduce the IPO performance gap. For this paper, China’s GEM PO
initial public companies from 2011 to 2015 were selected. The data collected were mainly obtained
from the national database by manually sorting out a number of observation samples and annual
reports of the listed companies on the Shenzhen Stock Exchange website. Based on the principal-agent
theory, earnings management theory, information asymmetry theory, expectation theory and signal
transmission theory, the paper provides innovations in research content and perspective, constructs a
regression model to study the relationship between information disclosure and the IPO performance
gap, and then tests the regulatory effect. The main conclusions are as follows: 1) There is a significant
positive correlation between the quality of information disclosure and the differences of IPO
performance, which shows that the more authentic and reliable the information disclosures of the listed
companies are, the smaller the differences of IPO performance, 2) The reputation of intermediaries plays
a positive moderating role in the relationship between information disclosure and the IPO performance
gap, 3) The level of government supervision plays a positive moderating role in the relationship
between the information disclosure level and the IPO performance gap, and 4) Optimizing IPO
resources plays a positive moderating role in the relationship between information disclosure and the

IPO performance gap.

Keywords: IPO, information disclosure, IPO performance gap
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Abstract

With the increase of rural residents’ incomes, the increase of their leisure time and the
changes in their consumption patterns, the farmers’ tourism market has attracted increasingly more
attention from society. This research reviewed the domestic literature on rural residents’ tourism in the
past ten years, and points out that the previous research has been mainly focused on rural residents’
tourism consumption, the current situation and the development of the rural residents’ tourism market,
rural residents’ tourism perceptions and tourism motivation, etc. Qualitative research is the main
research method, while in-depth and detailed quantitative analysis is scarce, and more advanced
and thorough quantitative research is lacking. On this basis, taking rural residents in Hubei Province
as the object of investigation, this paper examined and quantitatively studied rural residents’ tourism
cognition, tourism motivation and tourism consumption behavior.

The conclusions are that rural residents’ tourism motivation is mainly based on leisure and
growth, their consumption characteristics are diversified, the consumption capacity needs to be further
enhanced, tourism concepts and demand need to be fostered, future market potential needs to be further
tapped, and measures for developing the rural residents’ tourism market should be put forward from both
macro and micro perspectives.

The research report also summarizes and reflects on the limitations of the research and the

appropriate directions for future research.

Keywords: tourism motivation, rural residents, tourism consumption
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Abstract

Xi Jinping’s speech on the 40" anniversary of the reform and opening-up policy and the
speech on the 40™ anniversary of the letter to compatriots in Taiwan aroused wide resonance in
the country and abroad. This is related to how to correctly explore the “Two Systems” Taiwan
solution and how to effectively advance the cause of China’s peaceful reunification. It is crucial
to correctly understand Xi Jinping’s important statements regarding the Taiwan Strait. This study
adopted several comprehensive research methods, namely the observation method, literature
analysis method and exploratory research. The author interprets the core issues involved in Xi
Jinping’s discussion on the Taiwan Strait and discusses how to correctly understand that “Chinese
people do not fight with Chinese people”.

In conclusion, this study related to the basic policy of China’s peaceful reunification
states that the consensus is reflected in the three Sino-US joint communique, that the Chinese
government will not take the aggressive path of reunifying the motherland by force, and the
Kinmen Islands may be the first area that will be returned to the motherland, and the
establishment of the government of the Taiwan special administrative region and implementation

of the formulation of the basic law is an option for China’s peaceful reunification.

Keywords: Two Systems, Taiwan Strait discussion, 1992 Consensus
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RIREXITR T I8, il iy 2 e RS ORF AT R L 2B R gt —FR 4t 7 BB fR
B o E KRR A BE S N RS G IS R A BT RSN N AR R B A PR R L ARAR Y [m] [
SEJE QL BRI BEE RN R ACTIZHRL,  KREANE 2 T AT 5 7 R PR 75 SR
SE VRS AT RE SR, PIInE G A 7316 E Gt AL S5 % G E
I BUMARAT T 60T G 1 s WITL AN 77656 B G BUREE . o 1B K i A 7] 1 X #4576 4R 4
G KL RSO, AERER S E AR R BREE ARG, AhBIGTE
FIREE KREAZ R 2230 BNk &ef. BTG EEER] T RBAMZOMEM - ik iy 71 /8 52
FFRORAZ . KRR REMEITQ TRIFRRA R R m . G R T+ E A%, (F
T AR SIS UL S TP i 0 b A B At S EUF19794E4 H 10 H 26 H 8 48R A2
M CEERRIE) A LR SR E Nk 0 0 B W BURAT s 20184E3 16 H 56 [H A
GRS (BIEIRITIE) RV RRIREBUGE BV 62 e BX M E 51, JF i
VB RAEZ BN DL NS IF A S [ B 5 A AT AR I e fHE 5 s e DR 2 b [
VYRR 8 B SCRI RSB0 1 [ XA 5 ¢ v R SO AR A v T A g, (ER I AR
XA G TSR R o RESI AN I E 8. 5 AR AR R S
[ SR R A 28 51 NSN3 133 “ 67 WE B B A R R BN ERA R L

o [ ST A SE B B B v A R A RN, DA S R G e — i — B U 2R R 5 R
TRENLE, 1Rt T IEFEIRRETT S . S B A BT, AS A AT M At SR BB
P> CA K B 7 AN 85 B S U G645 L RROM P E RN SR RS 5 B . RO B
Wesk e, MONTR D2 RACE RS R, PEAEM LS TR MR, 21k
K] B B e AN 738 P T s 2 (U BDIR R 3R i “ My N SKawia kAR s e NISERKR R,
ST MR E R, AR E bR S ERRAS TR L R E R AT A O IE S R
W oA B 2 e HGR B = i A K e B COIE B il 7R AR N RIE SR E 2 B AP £y
BT H OIS EN G, CRFSREBUFRE TIRA, 37100 3 EBORER C 2t E N
N FEHEVR R EBUG — 24 R EBUT KL B AR L THERERE . KB IRy, AR
5 R VU AR SC A R o S 22 18] IEAE T A2 52 2 S 2 i 52 Bl h SR [ B e Bk, i
MR R E R AT SRITHT . EEEFAITR T CSEIMEIEE" 25, FAR
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A EEE R TIREEEESKEEZ K. Xt RGNk A 2 SO A=, &
B R NFGEN—AF I SCHB B da b2 48 75 KINVE R A e NS K T “vR4E
a7, ERIEEES) A T AR EITRER S R E E . B E AR E R BT
GRMRIER A . B BURTE SCRE I MK IR LERL R, ZESRALHE &V R HTE N 1 4 e
e PR S TR A, SR AMEFR RS RICIRAT MY, RIS b EER R “R
FREFAE” v SRR SRR SR WBUR B R AR R, 1) 305825 Ath [ =092 (4 76 5 [ SR A HE A

2. hEHBUN — 2 2 EHE PR R R E

T E BURE G R R Eardp g, Bl—@ RIFEEHE X R LSRRI, BE “
— W EEA T, IR RS — QAT SRR T O R A T R o A
AL g8 — 007 ) bt . e EORR A A R — V) LIE, KB “OT—1)” Bahi
B ERAREILT IS, BaRETE. B £ Ry ZEMABUAOLA SHSS . X0R0H
SR G X SV ) AT PR S R R R T, (HIX L R 2 85 3
R, [ 20 A2 DABRFR IR 75 R F R ROARIE M “BUL I rsek. K&
PRI T IR S

2.1 BEEOAE < R BURA RIBE T L= (BE AW W JE N 3LR

HEZAS (A AR H S IRE T A3 GV ) @ BRI, 738 55 [ pl o [ AR P i ok
B RSN EERY] . XEABE AT RRAMBUAIEA, R T F S22 I+ k XL
KA R E K E . IR Z BRI G ARUEAE 7 LM BEAE T g, TR
ERFWMIEH T, EWERE ELEEMARITERLRWAL. TEXRMARFRENERD
Lo T IR RAR S Va1 A2 2 00 R B EEAH TR E ARSI R R . WLt
ARE—AFE, GE2hE—HyENZE (LEARY (PR.C.Goverment, 1972), 3 EH7E
AP RIR N “HkF R PEANESANARE - E, GEEPEK—#Ma MLk
BRI WIERTE (LgEARY PRERE T “HPEANECLAFT @R EEHE” 1)
HERY) . EBUR K ARTICE T 1 SIS 3 A2 N A~ 4 — i B AT &, R a7 5 B
BETHE (LBAWRY REGIFRM . PREE AW BA R SO E BUR R B0 7
B, SREBUTR R SCR “am” MBS0 T UVERIFIEL, X5 EI07E E E b4 17%
SRR EE RN CARERWC B CREAEY RN, O 35 08 AR A

F A e N RN E 2 b EME— SR EUG, SR E Sy, RESGE A
PR TR A AN (AL AR) (PR.C.Goverment, 1978), 35 I HUMF T-20184E3 Ho H 2%
B (BBIRITE) WA EREEBUGE RUFGIHSEEEMNE R, HAUralE RE2

JHEYALE < RFHIE (Donald Trump) SR FEIFLABEREBUA S, Aka. R,
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B IL FANEI G RE T R ZEARERh CEAEAWY) AREMR, filk T 3k
RINKL, & TR ERREREBEUAIT . N H RS R 0 il s s, FIRT
J N HH AR BT AR 50 ) R v [ AR T T R SR . TR [ S S e A,
ERENmER KB —UIATEELY, BUEAMR” « EEREW 53+ E# s EE 4
W7 o D AN AR S LR AR B SR, O R SR RS I — N TR AR Al . B RS HAE
[ S E A — 5 O B34 IO AE BT B 750012 35 709 5 25 i, HL3R79 38 B RGeS A
NHHEW, 1K 56843 S i R A BT S R AR S i) o b R AR E R e — L, B
Sz N RS E R ATEX, TR AR ASEALE BTl AT 55 5 L R0 s 5 4% I R, v Bl RRT R
TR R B A R J7 2o AR AT A (14 P i IE R A AN W] REAT RO e ) SV TR R, S0 4
RO BRI TR ik . (\—-LAHR) (PR.C.Goverment, 1982) F HI EE AT E W EL. A
17 “PAHE” BOR, SEEFE BB R R E AP R SIS RIS 1, BB RN S .tk
S EAE W A G R A TR OEH T BUA € IR MBUA A& E. 4 K3 E SRS frbl
EW G 8 BRIk SE =AY (BRE AR BEEEN, RO2k Gl E N — AN 4 B kR —
T, FSRANh [E AR 5] 5 46 Uk AT R FI Ao P 38 AR HE — 2B BR ) 1) RAH 2 S )
F 2 KT oy, R 2K B bk R “ 5 ®A” MRS E20194 1 H1H £
HAZ40 A % H N AR R RS, TR K A AE A B 19 26 O R B AN AR 2k
HIL IR TR EE PR LGRS SR A AE K [ BRA S [H 48— 5 BUR R
SEVETUH, A E G — A SR E AT E KR SR 2 B AE AL RIS A T AR . X R T E
] 5% R ] s 2H 230 R 050 o b [ v A, ST [ PRk SR AR, A ATTAE BT I 4 R R A R
BRI, 2 e 6% M ok T B TR U R . A E A R e g — Kk, 2GRS E
AL 2 R EAB R m KRR &, S5 X —UIEE RS T sz, E S A
TWARH X TE T A SAE R X SFF L FEARA N EEANE L EfEE.

22 (BEIRATIRY fik R EA R REER BT ZE (= ABCE AR HIZEAJE N
RBEW S RI “aM” SENFaARE LR EAEAN R SFIEAR “6M” 178, MUtk “h=
AR, FRER T HEEA (BEAIR) hECEMLM SRR N . £ EBUF & ik
K38 R I A I HEAT LS (B BRATIR) TE N M & A BA SALE SCRISEAUBUR A “ K
B VER AR EUBOR, A2 DUE EARE [ BRik i i 1B Ry A bR 0 i S AT, e
B BUBAETE SR I AR R YR BRFEA TR BUA AT IR E B R, 5 E T
B ST TR AR SR B LR X — PRI AT, IR BT ‘6B
M7 PRARRIIE . SR P EEMATBN “HEREAE” , mEME CFFXE
MRFFTEM “GEIR” F0, AAHE THERXREKRSS . HATEEMIA K, B
VP HA N G RLR B G N H AWM A LUE ). X EeH 2 Rt /R aatl «“ &~ 1
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BT e BRI AT IR S BT “ (A7 AT 28 “%8” i, hRE TR
BEAERREELRANORESS P GENBa RN L. BREEBAIN =3k
R ESRRTTICRE LT IORY HIRE R RILESES, KX L THHRY A e
U BSURHR K A, Ag. AR A ER a7 RIECERERNRE. 6
FEHFHEIBA)N DI “=A7 JFME T RGP SRATEREFENA “AH
FH—, AFREM, AMEMRTT” BB =A7 J5N, 33X — B0 58 A R AR 2 i A 4 2
e B, SEBRARNSSE Pl 88, JTRIDRENBUGEE . 52320203815k
BIEMIX T NI, DI G A TR FT AL 4R & 2 00k KB 1R 42— g i 1ol
2o HAIZXRIRAE — DT RILE G — IR AT, R R RRIR R EIE, A
A3 W 1) D 3 ade i il i vk LA 2 SRR T S I R R ARSI . B T E S LT SR AR OR
RYAERE “HE” BURKI H AR, BiibR “ 627 H R “20” fk (RaREZE) 51 “K
g7 RO E RSEAR R . W IR R B S AN RS LA FTE R “ IR i
R g — BT et SE A KT Oy — FHE MRS, SEUITE EGE KRk < EKgt”
oG BORK OB i ) — AR B TAMARHE BUR RS .. BB A
PR “PETLEA” BTRTE RIS, R E RBRSRAE, SRRIFTIEN “—rhsE " Hoi S iR
X AEAVIEERIGRAT 4 “hEdES. “Ditadedn” ot “G7. “hE” HEIEn .
3. dnfT IEARERAE R AARFTHE N
AEA5E “CHEAAITHEAN” B EZRRTE AL T E I 5 CAEYIRHIEE B 3T
R, AR RSN, RRERENE2EA ! SR nfTX g “ 6”7 7312
31 ZE AR A S B RS
BATEFEMW (A FL ERARERSHCHFEAS B, ‘G 2T 58N
SV T N RSB T DUT SRS AL A E, HEEISRTE, HREGEM
S, RGN AL IO E R B SR H AN B K. ‘B > RERE HA
R GENMERSEREMNY, o8 “Hig” mH. “Tom” #HOOH ‘M7 UM,
AR SRRV, “SOM” BEEREHANAERE BN BREST #TASERIERKT
P, AREZIHER, ZAEFL EIEAIEL “Ga” 77 AUREEE A CrPE AR S !
32 REASRERMHEL, RO DRERE e 20
WA EBEMNREA S RERWEAMAT N e ANRIEMETRE) B—-HE=%
Mg, DREXGE, ZHAL. KU, K RER. BIREKS—, BE S5SNI, 4l
G AN LS, HHL . S RER. BSRERS KT 8. A9 R ERE
i BT A NBIAN B ST G MR RE R BIAE RS 4R, FFRIERIX R4 Rk
Ao B T NI PR B RARE B, Wl A0 TR SR B SR E A S 6

<
pm)

=
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WAL, SEfl it U Ui B M7, VEHE e “LLldES” 5NN 1t AT P
WH BT aE” G RA, RRAL oM AREERAES MATER T “61m” WE
ML NERF L “ GBI 3R RIE X F LT IR, RO R E RN I
HESHAGRE R A RAES S PR “ 88" e FiEO 7 “fEHAE
AW o DEISONMIR “ME” RERMEBIX R - PIHE T IfiE. <K
ARSI AXN G HRESE TAEM AR T2 AR AR, A8 ‘6
W7y RARMTER, BWEMA? B TR, ST E YRR IR R L R R E
KK, AEEYELKEZE “GM” 727, BAITEL &8, EREICE, e
M7 RSN A MMEMAEE. XEWE M7 oIS ! AR SEHMN
HO RGN RE B CETE, “BMTBRIEE 2% B T AUEFIEHK B 2
ZOE AR AR AE N AR R R rh | g E AP 5 — et s RS T KE RIS
e N R “ RMUES” JIERE T kLM, EFTE R R KT DURR, A “ o
fRGE” BRGNP Shaie, e TR e 3, ANl !

4. WATHEAT I B R R, AR AT BUCORIAL B A 9 A BA TR

BEMX RN BEESRE - NBURRIE L GIE& AR L, AR+
E AP —F R R T kRS BN R, FRer] SHAOET P 6
PRSI X . FE R EUR B SR N WAL SR RIATEUX B G T ] A AR X RISl 4 X
SeAT . 20184 1B EAC R B R BT TN “ XTI Jd PR “ — Emfh]” Blis X
VAR, RSE AT RS IR B . SR RAT BUX BUR AT JE AT UL o SR BUR P 3
s (e NRIEHE SR AATBIX ALY , 6l EAB (hie N RILHE &5 7]
ITEIX ERNE) Wikt m it WMBAASRISEE, A@MslTia mERIHG m, Zii
1B EEWBL . 1kE B AT 30 H B & R AN AE 2 2 28 VBT, 32 10 ks A2 0 ik 5 95 11 3
EREEAINCiES . S5 AR LN BPARERATEX “—E P BRI = 0IE S 678
ARRHEDEHIRT S, ATABULE] S8 seit “— B A — 0. SeiF. BRIk, >
PG R R T BB EAE S e RIEE GV R AT Mo ki < R KK
AN SRBAFEAN . BN KB G R AT LR “ — E P 7 RS R0 b “ 1
BOTH” RERR, S B HFRIEFRE DN NG LRI REE. 1“5 %
b2 AN = /ST 7 NN = /L s o B D 95 5l = L 0B 2 B e e = 0 L T RS i B (B
NGV BRI B B0 22 A VRSR K 56 o 1R 24 28 2 B ke ) o)y, IF Bl SUR#E%
IR RGO, AR SR SL I R U S N A TREE A L 3K 7 T AT LIS I 1949
RS Ao ] B SEE SCE SR AR A R s S 45 LTI
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5. A AR & NREE &5 AREN LB B E P8 — A P
1ER?
5.1 INERERG—HA LG
FONHHE G AFE RS M R GG S e — [ “SEHcHnE " K>S
TR T LR G5 — ] 8 1 2 B TR M i I ACHE BEAEL R M 48— O BORBOR 5K, el TARH
WSS L X PR RS . B DTS, RS R R T N, KB
THRENERER! GEAER. BIEMANLZEGRZMNFIRE ! It — B “HEK
BUR” X—RRBA, GEHNEHALIIEIR BN 2R RAE I L& .
[ A R BUG RGNS — € 21 PTIR, PaiEE ! PERIRMBERELRFSIEIIE, B
SERRMER BN, Tk, WERTEREITR, BTRE GESB0E. Bk, A
U S L FAE R AR AR E KRN N BSOS L WG 0. V. HEREAE E AT
G WHRSEIRBGRIARER ! 25 “Pifh]” GEREUG IR, XRS5 B0 P KSR
bR EZ P EI NS SESEGE. BR. N AR AN RIEHE & 1)
ITHX “GAE”, MLABERE “AIER7 « “BHEE7. BFRER L, FEF 0L
fiw, AR SE!
52 BERM SCEsE BUWRER A5 AT AL
FR B RE RN AL, ZONHEAM TG otk ! NI UUE TS Y
BT IX AT AL RIS GE | W — B85 A R — S &0 A A9 o [ 37 32 1 40
. BENMHE G vk, AN O GBS X P R AR 5. WEAEH BT pRE
gy, WERLRMAZ “HMEE” MTY! AESEE. Bk N LRI “ 40T R 7,
BRI “ P RE S %83, MASRES DI MoN “ 617 BRESLLEHKLE, £
TR GHRIA KR TEM G SEEATHAT “ 8”7 FHshr 1, Az R gl R E R4
o, TAERREONEE A SR EERIATY: QSR AT B T X e A IR TR
AN S48/ N o X TR R “ B SR ERR A .

a5k

I 5 D B AT RO PR AP G — Qi 12, N BRI R 2 AR RAE
O BE TR GIEREAE TR EA (BE AR PRABEINR, HERZHANIFAT
AR, SRERFHIEEUM 8 BT, EAMROTREEIGR, BEAR R (=AEE
AR R, TR E UG R GE TT R AN SR A R R = (KA AR) CA RS E
AV S F I AR G R R 92 1 P [ BURF IR & 22 15 6 18 T LA 2 S B S0 PR 3L
T P GBI RMEFATS L, X G R M )  E AR R AR D SEA
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RBHINTE “BM” M “ME” FIAR, RiziEREMEADTRERWITHR 28 6 1KRE
PIAFT & QA AR RIERAKBISEFE. SR EGIEN RS “PH” TR,
BT EOA P . T RASuls “ S EXUTI7 o] S AATEIX 7 REAT ¢ —E W
7, BT RS ERECE . PEANT SRR TE, RAE R ROR SRR T 5 SR
ORHESN N REFUSEHL. AR f ZHEER G i S Sop A t,  SIHRBERT LT SR

RIA RN ERAT AW RN, JIeREEE . LR ELFEDEREES.
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Wattanakamolkul, P. (2018). Discussion on the Situation and Reflection of Chinese Vocabulary
Teaching In Thai Universities. Chinese Journal of Social Science and Management, 2(2),80-91.
[in Chinese]

Rabbani, M., Aghabegloo, M. & Farrokhi-Asl, H. (2016). Solving a bi-objective mathematical
programming model for bloodmobiles location routing problem. International Journal of

Industrial Engineering Computations, 8(1), 19-32.

53 Dissertation or Thesis
¥R 1. B, X AR, FEARAATR.
Format: Author. (Year of publication). Title of dissertation or thesis. Doctoral dissertation or Master’s

thesis, University.



)4 Example:

Darling, C. W. (1976). Giver of Due Regard: The Poetry of Richard Wilbur. Ph.D. Thesis, University of
Connecticut, USA.

Koufteros, X. A. (1995). Time-Based Manufacturing: Developing a Nomological Network of
Constructs and Instrument Development. Doctoral Dissertation, University of Toledo, Toledo,

OH.

W 2% %5 #} Website /Electronic Documents

¥R . (MERREAD) . Frdl A8 RN [A], AURLHAEAS 2R

Format: Author. (Year of publication). 7itle. Retrieved....... , from URL Address

154 Example:
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communication/

W E P E BT 28 3 Conference Proceeding Article/Documents

R EH. (HEUEE). CEARR. AR Ghik). SWEHF (B I-Ei). Hh:

Format: Author. (Year of publication). Title of Article. In Title of Editorial (Editorial). Title of
conference and seminar proceedings (Pages.). Place of publication: Publisher

il 41 Example:

Biswas, M. (2008). Confirmatory Factor Analysis of Iso Ahola’s Motivational Theory: An Application
of Structural Equation Modeling. Conference on Tourism in India - Challenges Ahead (pp. 177-
188). Kozhikode: Indian Institute of Management Kozhikode.

Nasution, H. N. & Mavondo, F. T. (2005). The impact of service quality on customer value in the hotel
industry. ANZMAC Conference 2005, 5-7 December 2005. Fremantle, Western Australia:
ANZMAC.

YR 2= Newspaper Article
#e: M. GHRREEH HD . TR, IRACEH. WUl
Format: Author. (Year, Month Date). Title of Article. Title of Newspaper, Pages.



)4 Example:

Di Rado, A. (1995, March 15). Trekking through college: Classes explore modern society using the
world of Star Trek. Los Angeles Time, p. A3.

Sriwattanachai, R. (2014, October 24). The Prefabricated Generation of Seasoning Sauce Market.

Post Today Newspaper, p. 3-4. [in Thai]

iR Interview

¥R . (MRER R). g7k B B

Format: Author. (Year, Month Date). Interview. Position. Dept.

il 41 Example:

Chueathai, P. (2017, January 30). Interview. Vice President. Rajamangala University of Technology Lanna.

Saiwanich, S. (2017, January 31). Interview. Vice Governor. Tak province. [in Thai]

W AFE AT DR R I BN “APAR I, DIEAPAMRSRK  “SCERGI 7 K “S 25 3CIkiE
B 5N, 40 https://zh.wikipedia.org/wiki/APA%E6% A0%BC%E5%BC%8F

Note: For further instruction about APA style, please visit https://zh.wikipedia.org/wiki/ APA%E6% A0%B-
C%ES %BC%S8F

A A Submission of Manuscript

Ve AT LB LMk https://www.tci-thaijo.org/index . php/CISSM/index “ £k F#fa” #4ife
e
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