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Abstract

The first objective of this article is to evaluate the advantages and positions of the competitiveness
of Thai tourism in comparison to competitors in the ASEAN region. While the second objective
is to analyze the situation, market trends, and opportunities of Thai tourism in the important
foreign tourist markets after the change in market structure and the chaos situation in
Thailand. This study applied the competitive advantage ratio (CAR) in both static and
dynamic as well as applying shift-share analysis (SSA) to analyze the data during the period
2009-2012 (after the market structure changes) and 2015-2017 (after the coup).The results
from the study showed that the ASEAN market is still a market in which Thailand has no
competitive advantage. The two markets in which Thailand and the ASEAN region are able
to attract lower are the European and Chinese market. While the Chinese market is a market
in which Thailand has an ability to attract less than the ASEAN region. However, Russia
and India are the two markets in which Thailand has an ability to attract more than
ASEAN. The major market expansion during the period 2015-2017 has been granted due to
distinctive factors such as the together ability to attract tourists of the ASEAN countries or
the special expertise and tourism competitiveness of Thailand. In addition, each main
tourist market has distinct market situation trends. Therefore, different marketing strategies
should be used. The three markets in which Thailand does not need to change marketing
strategies are the European, Russian and Indian markets. Thailand should devote more
attention to the ASEAN market to create special expertise. The Chinese market is the
market that Thailand should continue to focus to enhance the competitive advantage.
Regarding the results of the study, Thailand should use different marketing policies in each
foreign tourist market according to the dynamic changes that occur. Simultaneously, they
should continuously monitor and analyze the changes in their tourism competitiveness and
special expertise in each market in order to be able to implement policies in accordance
with and keep up with the current rapid changes.
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Figure 1. Thailand’s International Tourist Arrivals and Receipt, 1999-2017
Notes: CAGR = Compound annual growth rate; Numbers in brackets are coefficient of variation (CV).

Sources: Thai Ministry of Tourism and Sports.
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Table 1. Market structure of international tourist in Thailand.

Region Number2009 Number2017 Annual average
g (Millions) Share (%) (Millions) Share (%)  growth (%)
1.ASEAN 3.97 28.05 9.12 25.78 10.96
- Malaysia 1.76 12.42 3.35 9.48 8.41
2.East Asia 3.11 21.96 14.52 41.05 21.26
-China 0.78 5.49 9.81 27.71 37.28
- South Korea 0.62 7.10 1.71 4.36 13.55
- Japan 1.00 4.37 1.54 4.83 5.52
3.South Asia 0.83 5.84 1.77 5.00 9.99
- India 0.61 4.34 141 3.99 10.96
4.Europe 4.06 28.69 6.51 18.40 6.08
-Russia 0.34 2.38 1.35 3.80 18.90
5.The Americas 0.85 6.03 1.54 4.36 7.67
-USA 0.63 4.43 1.06 2.98 6.73
6.0ceania 0.74 5.21 0.94 2.65 3.06
- Australia 0.65 457 0.82 2.31 2.97
7.Africa & Middle
East 0.60 4.21 0.98 2.76 6.36
Total 14.15 100.00 35.38 100.00 12.14

Sources: Thai Ministry of Tourism and Sports.
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Table 2. The market trend situation defined by the Dynamic CAR analysis.

. The direction of change in
I;‘g ndg;;ﬁcnt'ggg Thailand’s share of the ASEAN’s share of the M""Sri't‘lf;ttig?]“ds
tourists market i tourists market i
1 > T Rising star
Increasing 1 ¥ Falling star
\ < J Retreat
2 N Lagging
- < opportunity
Declining \ 0 Lost opportunity
\ > J Follow retreat

Source: adapted from Kaosa-ard and Untong (2008).
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Table 4. Market status, competitiveness, and opportunities of Thai tourism in the important
international tourist market

Item ASEAN Europe China Russia India
1. The Outbound tourists, 2016
. E:meer (m"\i\',?h” pterZO”:S) 69 618 135 32 22
verage growth rate during 3
2010-2016 (% per year)] [6.7] [3.04] [15.33] [-3.55] [9.07]
) E:pendlture\f\i:llcln ;JSP) 68 441 250 31 17
verage growth rate during
2010-2016 (% per year)] [6.5] [7.21] [21.3] [1.90] [11.03]
2. Market status in ASEAN,
2017
- Market size (million
persons) 45.68 12.53 35.55% 1.72 3.94
[Average growth rate during [4.68] [4.75] [23.78] [15.98] [8.22]
2009-2017 (% per year)]
- Thailand’s share (%) 20.17 51.97 27.58% 78.41 35.79
- Major competitors of Singapore South . Si
Thailand Malaysia  Indonesia Korea \(/_Il_etrllam Ing:apore
. urkey Malaysia
Singapore (Intra J.apan and Europe)  Indonesia
84%) Vietnam
3. Market status in Thailand
-Marketsize: 2009 > 2017 | 397 1917 406-56.51 0785981 034-135 0.61->1.41
(million persons)
] ?/'O/Srket share: 200952017 | )9 | 4,258 287-5184 555277 24538 43540
- Average growth rate during
2009-2017 (% per year)V 10.96 6.08 37.28 18.90 10.96
[Trend when compare with [#] [¥] [#] [¥] [¥]
the period 1999-2009]
- Instability during 2009-2017
(cwvyv 0.86 1.18 0.76 2.00 0.83
[Trend when compare with [®] [#] [¥] [®] (%]
the period 1999-2009]
4. Average growth rate during
2015-2017 (% per year) 7.31 7.53 11.15 23.40 14.90
5. Source of the growth during
2015-2017%
- Market growth in ASEAN X X v v 4
- Thailand has competitive v v « v v
advantage
- Thailand has specialized X v v v v
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Table 4. Market status, competitiveness, and opportunities of Thai tourism in the important

international tourist market (Continued)

Item ASEAN Europe China Russia India
6. Comparative advantage

- Situation in 2017% X v 4 v v

- Trend during 2015-2017% 1t L 2 4 1t 1t
7.Opportunities of Thai tourism

in the future

- Market trend situation® Retreat Follow Lagglng Rising star ~ Rising star

retreat opportunity
. Specific Right Sustained Right Right
7
- Policy/ Strategy attention track attention track track

Note: /“#” and “# are the trends when compare with the period 1999-2009; # including Japan and
South Korea; ¥ Considering from shift-share analysis; # Considering from NRCA (X=NRCA
<0, v =NRCA > 0); ¥ and ¢ Considering from dynamic-CAR;” Considering from the

component of Allocation effect.

Source: Calculated from the data of Thai Ministry of Tourism and Sports and Pacific Asia Travel

Association (PATA).
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