Chiang Mai University Journal of Economics — 24#1

The Economic Impacts of Chinese and European Tourists Spending in
Thailand

Akarapong Untong! and Kansinee Guntawongwan?
Tourism Development School, Maejo University, Thailand
and Faculty of Economics, Chiang Mai University, Thailand

Email: akarapong_un@hotmail.com

Received 25 November, 2019
Revised 15 May, 2020
Accepted 22 May, 2020

Abstract

This article aims to analyze the economic impacts of the spending of Chinese tourists
(emerging markets) and European tourists (mature markets) on various production sectors of
Thailand by applying the input-output analysis to assess these impacts. The expense data in
accordance with the expense structure of Chinese and European tourists in 2016, as reported by the
Ministry of Tourism and Sports, including the data from the tourism input-output table at purchaser-s
price for the year 2016, prepared by the Ministry of Tourism and Sports, is used inthis analysis.

Results of the study showed the spending of European tourists causes a greater impact on the
Thai economy than Chinese tourists especially those that are not the tour group). The tourism-

related service sectors that have to expand the production to meet the increasing need of Chinese
tourists compared to European tourists are retail trade of country specific tourism characteristic
goods and other country specific tourism characteristic activities. While accommodation for visitors,

road passenger transport, and food and beverage serving activities are the service sectors that have to
decrease the production according to the less demand of Chinese tourists compared to European
tourists. For the continuous impact on the non-touristic economic, the sectors that need to

increase the production are rubber, chemical, petroleum industries and plastic, banking and
insurance, and other services. The sectors that have to reduce the production are non-metallic,

metal products and machinery, food manufacturing, and agriculture. From the study,

there is an important suggestion that stakeholders should revise policies to increase the
economic impacts of the expansion of the Chinese tourist market.

Keywords: economic impacts, tourists spending, Chinese tourists, European tourists

JEL Classification Codes: C67, D57, Z30, Z38, Z39

1 Lecturer, Tourism Development School, Magjo University, 63 Moo 4 Nong Han, Sansai, Chiang Mai,
50290, Thailand. Corresponding author: akarapong_un@hotmail.com

2 Lecturer, Faculty of Economics, Chiang Mai Unsiversity, 239 Huay Kaew Road, Suthep, Muang,
Chiang Mai, 50200, Thailand.

21



Chiang Mai University Journal of Economics — 24#1

a 7l £ \ d‘ =
Nﬂﬂi%‘i’m‘ﬂ]ﬂ!ﬁi‘l&lﬁﬂi]‘i]1ﬂﬂ1ial“lf‘il"l?.l°lJE]x‘ﬁ!ﬂﬂ@ﬁ!ﬂﬂ)%13§lul!ﬁ$%1?q1§1nu

szimalng

> s 3 1 v das o 7 5
DATVNA DUNDI LUASHUATU NUNSNAINT

o i A a o ey P a v A il
AuziAIMINeUNe) viInedenn1s Uszmalne uazauzsygmans siinedodosln Uszmslne
Email: akarapong_un@hotmail.com

UNAAED
o s A a P a PRI
VNANNUTIAQUTEaadNo AT IZHRANTZNUNIUATHIN910N15 19918909
WnMeuieny1nIu (aatalu) naza1aglsl (aaiam) Nlaed1vin1snana1ee vodlne
a 4 @ a a a o J
Taoilsygnd l¥nsnsziieiomsnaauazmanan lunsdsudiunansgnudinain wag 19
Tassadumslgaeveninne uiersnIunazy1ag s Iudl we. 2559 Saunudeyanin
o a a v ' ~ g o a P
M3 19T9MIHAALATHANANAIUMINBUNYD & IFTD T w.A. 2559 Tumsdnsen
H 1 a g’l 1
HAMIANEINYI M5 1 veninneuienrnglslne liinanansznuniuane
a ' DK o 1 ~ a VoA g1 o (o o
FTUUIATHENY InegeanainisIFaeveninneunernidu (Tasmmzngui lulengiiag)
Tassadramsldnenuanannuueninneaunemiduuaz ynglsldinansznuasavinis
HANA19 UANA1NY TaganvIMTUTMINNeITUMIN0INeINAIVNEMIHIAN0ADU A LB
v A ' I = A A A o Y a v A
ANuApIMINuINN VRN uleImRueiounumglsl 1dun msveduduonis
NouNe LAazMIVIMINNIITEINUMINOUNEIDU VL NNITUTMT L3auTuIasnwn M3
' a 4 4 3 Py A a
YUAIIAAITNINDN 1ATNITUIMIDNMITUAIATEIAY (Hud1usmMIndesaanisnan
d' Y d‘ & ' d' = d' = [ o [
1H93910A2NABINITNaRaIveItineuNeI v 1IN NsuN s 19151 dmsunanszny
A o A A A 9 o ] A ] A v = a 2 2
aoiilelUfsaumsnann liinerdesnunmsneuieanudn a1videsiinisnantiuiu
@A mnaanandaaion nildual taznaradn msnmsuazmslseiuss tazmsusms
A ' AY A a P A a o < A A A o
U FmmNNdelimsnananad laun msnaanansusie lave Tane uazin3odiiomInadng
MINAANANA NN DIMS taznEATNITH Maadad m3th'l nnamsdnuideraueuusi
dAgn AliaunertenisilSuliau ToememusansznUMaAsHFNIINMTVOIBAIVDA

AANANNNDUNYIWIIIY

'omsdlszamziannmaneuiiey uninndeni1s 63 vy 4 a.nueans o.dunse .uFoelmi 50200
dszina'lng Corresponding author: akarapong_un@hotmail.com

*o11sdiszhanziasygmand umanerdoFoalva 239 0. Haoudd a.qmw e.iiies 3.uFoaln 50200
Uszinst lng

22



Chiang Mai University Journal of Economics — 24#1

MR  HANTTNUMUATHZNY M3 199 1eveuinneuied Wnneunerm v inneuneI

glsl
JEL Classification Codes: C67, D57, 230, Z38, Z39

23



Chiang Mai University Journal of Economics — 24#1

(Y]

MUAZANNEINEY

0>

4
n
gﬂ =) = 1 F
Aual w.e. 2555 Iudeesnuazlyaie
9 ! = ' =
AunsneungInlszmannngalulan
Taoiinis 149 10ionsnounodgeds 102
Wuduaeaaiansya Feganininneuiion
@ Adq 9o
¥1IenIga waziwosuinlaiielszu 84
o Y 4 @ I 1
Wudiuaeaa1sansga uazineunqu
H H \ g’l
wnneuneanlssegagalulannneu sty
Tugageddlaein (WA, 2556-2557) N3 15918
T T Y
Yo NN BN I UVLIWA AN U UBEI1
1 4 Yy o Ay 1A o
ABILBIAIBATINALT DAL 27 ABT LIAZEIA
gegaluTanaudadl wa. 2559 Taoludl wa.
Persons

10,000,000
CAGR=33.12%; MS=0.79% - 8.97%

9,000,000
8,000,000
7,000,000
6,000,000 -

5,000,000

4,000,000

3,000,000 - - : —
Financial crisis

2,000,000

1,000,000

CAGR-1.00%; MS-8.97% = 549%

Pol

1
Tsunanij
1

2559 uaseeninneaned l1dalsemenian
< 9 ~ P 1Y
mlantszanm 122 dwan uazims1geau

' = '
msnounerluarvdszmadszuim 261

o

v s o = ' o =
UATUADADITAVITD FINUINNNANIZD N

Fudrdvueaeatlszana 2 1M1 (UNWTO, 2018)

9
@

N3 UNWTO imenennsaian 1ud) a.e. 2030

(WA, 2573) JuvzdONINDUNYIFID 200

Auau taz

2 o <3|
Tunmissymih Judsnailuaain
' = v A g o
nounervuialvangalulan waziiudn
dunaoudinylumsnszdunsvereiives

' A a 2
msveunedlanTasmmzlugiininede

wilaln (UNWTO, 2011)

Crackdown
Chinese’ zero-dollar tours

)

1
1
1
1
1
1
1
1
1
: Military Coup
1

1

1

Lost in Thailand
(December 2012)

1
1
1
1
1
. .. 1
itical crisis I
1
1
1
1
1
1
1

CAGR =37.28%;
MS-5.49% —» 27.71%

0 p— T — T

1988 1980 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

0.03

1988-2017 29 years) CAGR -22v per year

9.8

Million

<

Million

>

Notes: CAGR = Compound Annual Growth Rate, MS = Market Share.

Sources: adjusted from Untong (2016).

Figure 1. The growth of the number of Chinese tourists in Thailand during 1988-2017.
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Table 1. Chinese tourist arrivals and receipts to Thailand during 2009-2017.

Arrivals (Millions)

Receipts (Billion baht)

Year Chinese  International  Share Chinese International Share
tourists tourists (%) tourists tourists (%)
2009 0.78 14.15 5.49 23.15 510.26 4,54
2010 1.12 15.94 7.04 34.37 592.79 5.80
2011 1.72 19.23 8.95 58.00 776.22 7.47
2012 2.79 22.35 12.48 105.94 983.93 10.77
2013 471 26.74 17.60 188.91 1,207.15 15.65
2014 4.64 24.81 18.69 199.90 1,172.80 17.04
2015 7.93 29.88 26.52 376.00 1,447.16 25.98
2016 8.76 32.53 26.92 452.99 1,633.50 27.73
2017 9.81 35.38 27.71 520.72 1,831.11 28.93
CAGR (%) 37.28 12.14 22.42 59.14 17.26 25.96

Note: CAGR = Compound Annual Growth Rate.
Source: adjusted from Untong (2016).
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Table 2. Chinese and European tourist arrivals to Thailand during 2009-2017.

Chinese tourists

European tourists International

Year A rrivals (Millions) Ratio (%) Arrivals (Millions) Ratio (%) _tourists (Millions)
2009 0.78 5.49 392 27.70 14.15
2010 1.12 7.04 433 27.17 15.94
2011 1.76 9.22 493 25.83 19.10
2012 2.79 12551 5.65 25.34 22.30
2013 4.64 17.47 6.31 23.75 26.55
2014 4.65 18.69 6.16 24.84 24.81
2015 7.94 26.52 5.63 18.82 29.92
2016 8.76 26.87 6.17 18.93 32.59
2017 9.81 27.71 6.51 18.40 35.38
CAGR

(%) 37.28 22.42 6.55 -4.98 12.14

Note: CAGR = Compound Annual Growth Rate.

Source: Ministry of Tourism and Sports, Thailand (2017).
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Figure 2. Average spending structure of Chinese and European tourists in 2016.
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Table 3. The comparison of average expenditure per person per day of Chinese and European
tourists in 2016.

Expenditure items Group tour Non-group tour Total
Chinese European %A | Chinese European %A | Chinese European %A
Accommodation 1,340 1,468  -8.68 1,730 1,393 2415 1,601 1,404  14.06
Food and beverages 1,342 1,119 19.97 1,104 947  16.58 1,182 971 21.70
Sovenirs 2,121 955 122.08 1,607 717 124.08 1,773 750 136.54
Local transportation 635 417 52.39 586 448  30.66 601 444 3551
Entertainments 600 547 9.62 585 501 16.76 590 508  16.17
Domestic travel service 649 260 149.20 171 137 2467 327 154 11252
Other expenses 206 130 58.47 117 74  59.22 146 81 79.55
Total 6,894 4,896  40.80 5,899 4,217  39.89 6,222 4312 44.30

Unit: Bath/person/day

Source: Ministry of Tourism and Sports, Thailand (2017).
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Table 4. The average expenditure per person per trip of Chinese and European tourists in

2016.
Unit: Bath/person/trip
Expenditure Items Group tour Non-group tour Total
Chinese European %A | Chinese European %A | Chinese European %A
Accommodation 9,126 19,121 -52.27| 15,844 24,828 -36.18| 13,192 23,821 -44.62
Food and beverages 9,142 14581 -37.30| 10,109 16,869 -40.07| 9,734 16,474 -40.91
Sovenirs 14,447 12,447 16.07| 14,719 12,779 1518| 14,624 12,733 14.85
Local transportation 4,323 5,428 -20.35| 5,365 7,987 -32.84| 4,956 7,532 -34.20
Entertainments 4,085 7129 -4271| 5,359 8,929 -39.98| 4,858 8,613 -43.59
Domestic travel service 4,420 3,394 30.24| 1,563 2,438 -3592| 2,698 2,614 3.19
Other expenses 1,402 1,693 -17.17 1,073 1,311 -18.16 1,205 1,382 -12.82
Total 46,946 63,794 -26.41| 54,032 75141 -28.09 | 51,268 73,169 -29.93

Notes: The average length of stay of the Chinese group tour is 7 days,

and non-group tour is 9 days.

The average length of stay of the European group tour is 13 days, and non-group tour is 18 days.
Source: Ministry of Tourism and Sports, Thailand (2017).
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Table 5. Total expenditure of Chinese and European tourists in 2016.

Unit: Billion Baht

Expenditure Items Group tour Non-group tour Total
Chinese European %A [Chinese European %A [Chinese European %A
Accommodation 31.72 2040 5551 | 8470 122.69 -30.97 | 116.42 143.09 -18.64
Food and beverages 3177 1555 104.30| 5404 8336 -3517| 85.81 9892 -13.25
Sovenirs 50.21 1328 278.18| 7868 63.15 2460 | 128.89 76.43  68.65
Local transportation 15.03 579 159.52 | 28.68 3947 -27.35| 43.70 4526 -3.44
Entertainments 14.20 760 86.67| 28.65 4412 -35.07| 4284 5173 -17.18
Domestic travel service | 15.36 3.62 324.38 835 12.05 -30.68| 2371 1567 5134
Other expenses 4.87 181 169.87 5.74 6.48 -11.47| 10.61 8.29 28.05
Total 163.16 68.04 1390.78 | 288.84 371.33 -22.22 | 451.99 439.38 2.87

Source: Ministry of Tourism and Sports, Thailand (2017).
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Table 6. The structure of production and lingkages of Touristic sectors.

Touristic sectors Structure of Production (per 1 unit) Lingkages
Intermediate Inputs Valueadd  Backward  Forward

Accommodation for visitors 0.6163 0.3837 1.0058 0.4552
Food and beverage serving activities 0.7066 0.2934 1.0563 0.5025
Railway passenger transport 0.6544 0.3456 1.1664 0.4178
Road passenger transport 0.7797 0.2203 1.2927 0.4741
Water passenger transport 0.5207 0.4793 0.9522 0.4498
Air passenger transport 0.7994 0.2006 1.2366 0.6817
Transport equipment rental 0.1135 0.8865 0.5261 0.4374
Travel agencies and other reservation
services activities 0.5699 0.4301 0.9810 0.4495
Cultural activities 0.4291 0.5709 0.8464 0.4149
Sport and recreational activities 0.3695 0.6305 0.8054 0.4174
Retail trade of country specific tourism
characteristic goods 0.2659 0.7341 0.6682 0.4890
Other country specific tourism
characteristic activities 0.4563 0.5437 0.8852 0.4146

Source: Calculated from the national tourism input-output table of Ministry of Tourism and Sports,

Thailand (2017).
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Table 7. The economic impacts from total expenditure of Chinese and European tourists in

2016
Unit: Billion Baht
Type of Chinese tourists European tourists % differance (Unit: %)
tourists Direct Indirect  Total Direct Indirect Total Direct Indirect Total
effects effects  effects effects effects effects effects effects effects
Group tour 16316 19235 35551 68.04 89.01 157.06 139.80 116.10 126.35
Non-group tour 28884 356.30 64514 37133 49437 865.70 2221 2793 -25.48
Total 45199 54865 1,000.64 439.38 583.38 1,022.75 2.87 595 -2.16

Source: Calulation.
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Figure 3. Change in product values in several of economy sectors in 2016.
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Table 8. Change in product values in several of economy sectors in 2016.

Unit: Persentage

Sectors Group tour Non-group tour Total
Non-touristic sectors
Agriculture 79.052 (21.043) 4.722)
Mining and Quarrying 98522 (19.998) 0.788
Food Manufacturing 75.863 (21.277) (5.434)
Textile Industry 30.052 (4.989) 1406
Rubber, Chemical, Petroleum Industries and Plastic 221821 (43.440) 3837
Leather Products 3663 (0.180) 0531
Non-metallic, Metal Products and Machinery 142281 (34.659) (5.926)
Other Manufacturing 56.420 (8503 1913
Public Utilities 73555 (16.721) (1.606)
Construction 3.367 0.575) 0024
Trade 73.708 (16.155) (0.904)
Banking and Insurance 44711 (4.749) 3674
Other Services 90.701 (12.678) 5320
Unclassified 17.338 (2.201) 1212
Tourlstlc sectors

Accommodation for visitors 58.607 (31.289) (18.276)
Food and beverage serving activities 116543 (35560) 11301
Railway passenger transport 0216 0.044) 0.002
Road passenger transport 91928 (35.614) (16.688)
Water passenger transport 2217 0.448) >(0.001)
Aiir passenger transport 11.096 0.549) 1454
Transport equipment rental 1559 0.142) 0.145
Travel agencies and other reservation services activities 2384 0.217) 0222
Cultural activities 0.072 0.022) (0.007)
Sports and recreational activities 159.706 (27.339) (3.398)
Retail trade of country specific tourism characteristic goods 283564 23418 68.629

273000 (24.000 43300

Other country specific tourism characteristic activities

Notes number in brackets is negative value.
Source: Calulation.
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