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Abstract

The purposes of this research were 1) to study, survey and collect data on tourist attractions
in 3 provinces of the Eastern Economic Corridor (EEC) consisting of Chachoengsao,
Chonburi, and Rayong, 2) to analyze the potential of cultural attractions and 3) to establish
community-based tourism routes and community lifestyles In terms of tourism potential of

each province, from the set of data of tourism statistics in each province shown that each
province has a relatively high tourism sector that plays an important role in economic
expansion at the provincial level and the supporting factors for tourism potential are: 1)

fundamental factors such as the infrastructure and facilities that are various and convenience.
In terms of tourism resources, located in EEC, Chonburi, Rayong, and Chachoengsao own a
variety of natural attractions and diverse geographies. The last one is a government policy to
support the development of the tourism sector in EEC as well as having a long history; and
2) Tourism products, a variety of tourist attractions, and tourism activities. In terms of tourist

attractions, this research has classified tourist attractions into seven types: ecotourism, agri-

tourism, ethnic tourist attractions, cultural attractions, historical attraction, community
tourism, and community lifestyle natural attractions and explore tourist attractions in the EEC
area of 3 provinces a total of 41 ecotourism sites were explored, 48 agricultural sites, three
ethnic tourism sites, 114 cultural sites, 182 historical sites, and 87 community and community
tourism sites, places and all-natural attractions 97 in the preparation of the tour route due to
the number of tourist attractions in all three provinces; there are many and various types.

Then, the route can be made as follows: 1) Chachoengsao, agricultural way, natural way,
Khlong Si Yat Reservoir, Khao Ang Rue Nai (Phanom Sarakham, Sanam Chaikhet, Tha
Takiab) way of faith the way of history and culture of the city of Paet Riw (Chachoengsao-
Bang Khla-Khlong Khuean), Ban Pho agricultural way, Bang Pakong way, natural mangrove
forest (Ban Pho-Bangpakong) 2) Chonburi, the path of faith in Chonburi city, the Salt Field,
and the Mangrove forest (Chonburi city), the way of the local fishing community, the way of
the beauty of Rattanakosin architecture (Ang Sila-Sriracha-Bang Phra-Koh Sichang) the way
of life of Bang Lamung community. enjoy a variety of cultures (Bang Lamung-Sattahip) way
of farming community Phanat Nikhom-Phanthong-Ban Bueng history and culture 3) Rayong,

1 Lecturer, Faculty of Humanities and Social Science, Burapha University, 169 Longhaad Bangsaen
Road, Saensuk, Mueang, ChonBuri 20131 Thailand.

2 ecturer, Faculty of Humanities and Social Science, Burapha University, 169 Longhaad Bangsaen
Road, Saensuk, Mueang, ChonBuri 20131 Thailand.

1



Chiang Mai University Journal of Economics - 27#1

the way of the community organic farming methods, agritourism in Rayong province (Pluak
Daeng-Wang Chan-Khao Chamao, fishing way, agricultural way, history and culture of
Rayong (Klaeng-Mueang Rayong). The agricultural way in the midst of industrial area
(Pattana Industrial Estate - Ban Khai - Ban Chang)

Keywords: database, community attraction, and community, lifestyle cultural attraction,
visitor
JEL classification codes: Z10, Z30
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Table 1. Tourism revenue by region and type of visitor in 2019 (unit: million of baht)

Region Thai Foreigners
North 139,624.90 55,714.77
Northeast 95,12327 4,616.63
Central 51,655.01 12,201.60
West 93,47497 21,04157
East 125,593 47 235,962.99
South 191,682.97 633,397.93
Bangkok 384,604.50 683,209.26

Source: Department of Tourism and Sport, 2019

1115199 1 579 18nmsneuiervesdisendousn Inenazyiaialszmaswunaiy

wagiinaae q veddl w.a. 2562 wua Uszme Inelisieldonmsneaniersudiseudousn
1 a < a o J

Tneuazaniailszmesan 2,727,903.84 1 aailufesas 24.97 veawdadmainiasiu

A =t F) [ ~ T a 1 Id
moludszina LN@LIEEJ“UWIEJ‘LI?WEJ“@"MﬂﬂWi“Vli’]\i!,‘ﬂfl’f]qlulmﬁgallﬂWﬂ NWUN ﬂ?ﬂlﬂWMWTuﬂiLﬂu



Chiang Mai University Journal of Economics - 27#1

A dda Y ' = = Y a g Y 4
wanuAniseldnnmsveuneigaiiga 1,067,813.76 dwum Aadludovaz 39.14 voasld
H 9 H H
vnm3sneuierswnlszma uazseldnninnesnervaalszmaidadiuiigeni
Y v A Ay o w I~ £
selanininneuiionsiing Aedosas 63.98 uag 36.02 mudwy vazh nalduaznia
@ <3 ¥ dda ' = I v o A I~
azdueon uwanuiniise ldnnmsiesnerguiluduaui 2 uaz 3 Tasnaldliseldan
VoA a g oA d
M3neuieIsIn 825,080.90 d1uun Aailudosas 30.25 vesseldinnisneuiionsuna
Uszme iosmunieldanmlszinnuesdivoudon nunseldnminneuneryaeisems
Ndaaiungeniisieldsinminneanersineswdernu fe Sosaz 76.77 uay 23.23
o w ' o = kY ' = 9 a g 9
amuday daulumanziueen I5eldnnmaneunedsiy 361,556.46 S Aailudesas
H Y '
13.25 voa510 ldAnnmsieufedsmnalszma s1eldaminneuienyailszmaiidadou
ngannselanminneuier Ineudsiu Ao Sesaz 65.26 uaz 34.74 amddu
1 Ed
vz lumamile manz fuan naazTuesnidoumilie uaznanaratiu nauiisieldn
1 d‘ 9/4‘ A [ 1 = 1 Y 1 A Sldl A
msneuiervesdivouteusi Ineludadiungenineldanmsneuneivesdiveuion
' o A A~ v oA v S
anszma danmi 1 Tasmamileliste ldninmsneanedsiu 195339.67 v i
@ 1 A a g A
s19'l8a1minneuerr1nlne 139,624.90 S uvm Aadlufesaz 71.48 uazsreldvingivey
A 1 Y a I 9 o = Y
Wouwnaelszing 55,714.77 dunn Aadludosas 28.52 m1aaziuan fis1eldvinns
' = Y 3| Y ¥ 1 A Y a «
NouNeITIW 114,516.54 v Huseldoiminneuieryn lne 93,474.97 Sruum asiiy
v v ¥ = A ' ) a Y
Fowaz 81.63 oz ldnindiendousaelszma 21,041.57 v Aadludesas 1837
o 2 A~ ¥ VoA v < ¥ P
maazueeniieumileliseldvinmsneanedsiu 99,739.90 S iusie ldnindivey
a g = '
wouwalne 95,123.27 v Aadludesas 9537 uazsieldnindivendouriaalszims
a  d = ' d'
4,616.63 a1 aatludesay 4.63 uaznana1adseldannsneunedIsIn 63,856.61 a1u
< @ 1 = a g
1 Wuseldaminneunedsiine 51,655.01 Sruum andludesas 80.89 nazsieldain

v 1 A 1 Y a & 9
UnnounesaNlseme 12,201.60 a1HUIMN Antlusooas 19.11

Bangkok [E&
South [EEE

0 200,000 400,000 600,000 800,000 1,000,000 1,200,000

EThai visitors [@Foreign visitors

Source: Department of Tourism and Sport.



Chiang Mai University Journal of Economics - 27#1

Figure 1. Comparison of income from Thai and foreign visitors in 2019
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Table 2. The Revenue from Tourism of 3 Provinces in Fiscal year 2561

Province Revenue (million baht) Percentage
Chachoengsao 2,254.85 115
Chonburi 154,400.39 7894
Rayong 19,072.40 9.75

Source: Economics Tourism and Sports Division, Department of Tourism, 2562.
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Table 3 Number of tourist attractions of 3 provincesin EEC area

Types of Attractions Chachoengsao | Chonburi | Rayong | Total

(1) Historical Attraction 29 127 26 182
(2) Cultural Attraction 17 74 23 114
3) Natural Attractions 17 47 33 97
(4.) Community Tourism and Community 16 43 28 87
Lifestyle

(5) Agritourism 12 15 21 48
(6) Ecotourism 6 16 19 41
(7) Ethnic Tourist Attraction 1 1 1 3

Source: Collected by authors
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Source: Computed by authors
Figure 2 Proportion of tourist attractions in Chachoengsao
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Source: Computed by authors
Figure 3 Proportion of tourist attractions in Chonburi
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Figure 4 Proportion of tourist attractions in Rayong
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Figure 5 Number of visitors in Chachoengsao, Chonburi and Rayong.
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Figure 6 Revenue from tourism in Chachoengsao, Chonburi and Rayong.
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Source: Thailand information search system. Nawatwithi Otop Tourism Community, Ban Klang Kor
Tamru. Retrieved January 25, 2022 from https: / / th. worldorgs. comy catalog/ Chonburi City
Districtcommunity center,community. Otop Tourism
Figure 6 Salt farming and mangrove forest at Ban Klang Community, Khlong Tamru
Subdistrict, Mueang District, Chonburi Province
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