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Abstract

At the moment, there is a progressive growth of technology in terms of information technology
and Internet communication through mobile phone and other social media platforms, which has
changed the lifestyles of people who are required to alter their way of life today, for instance,
when considering the lifestyle of Bangkokians, who want convenience, quickness, and time in
order to survive in a congested city. When they go out to get food, they must lose time
navigating through traffic jams. And if the restaurant is really popular, expect to wait in line to
dine. As a result, meal delivery has been ordered to accommodate the demands and convenience
of a greater number of individuals. As a consequence, consumer s' consuming patterns vary.
The objectives of this research were to examine the factors affecting consumers' decision to use
food delivery applications in the digital economy era; to investigate consumers' behavior when
deciding to use the application service; to analyze the competitive potential of food delivery
businesses; and to examine the behavior of consumers who use food delivery applications
during the Covid-19 pandemic, to determine whether their usage behavior has changed from
the original. Five apps were studied in this study: Line Man, Grab, Food Panda, Gojek, and
Robinhood. Three criteria were considered in the study: 1) demographics, 2) application
limitations, and 3) marketing. The data gathering process includes online surveys sent to 416
consumers in Bangkok who were members of the generation Y group (24-41 years old). The
binary logit model was used to analyze data in order to determine the factors that influence
decision making in food delivery apps. The findings indicated that gender, educational level,
Income, Covid-19 status, number of riders and merchants linked with the program, shipping
prices, discount promotions, and online advertising all had a statistically significant effect on
food shopping choices made via the application.
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Figure 1. GDP from accommodation and food services Thailand 2011-2020
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Source: Statista Research Department, 2021
Figure 2. Revenue of fast-food restaurants in Thailand from 2016 to 2018, with a forecast for 2019
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Source: Statista Research Department, 2020
Figure 3. Market value of food delivery in Thailand from 2014 to 2019 (in billion Thai baht)
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Independent Variable Dependent Variable

Application Limitation Factors
1.Service
2.UX/UI
3.Shipping prices, Promation
and Discount
4.Rider and Partner store
5.Payment

Marketing Factors
1.0nline Advertising
2.0ffline Advertising

Demographic Factors Decision to use
1.Gender — > Food Delivery
2Age Application
3.Education
4.0ccupation
5.Income

Necessary Factor
Epidemic situation of
Covid-19

Control Variable

Target Population
Generation Y Costumer
(24-41 Years old)

4. auNAFIY

Ea Y K4 Y
lumsasauuagiuaudvedl s190ennguinszuiumsmsaadulode s Tuaouss

a 4 @ a
AU5 Tna asmiass (Kotler, 1997) mssui oyt msuaawmidoya mstszdunadon s

g

v a

4 Y
andulode uazngAnITUNAINITFO
?1’/ (9 a o dy A o g’z a A v A tg
msasdudsluauitetiaenitduaeu msdsaiiuniuden nsaadulade uag
a o A o A a ¢ ) Yy o A A, = aw
NYANTTUNAINITHD WIMTHITUIAAT Iz eenI I deandenDiTeaniinsAny1ITE

3w v o w A o o Y Ao q U s
Wuawlsauanusinavesuslnamsy uazilateaiumsaaianiin iuaazuusuaNA1Y

Vo Y= = ’a Y a Yo Y a ' s
UANANWNU 'ﬂ’ﬂllzﬁﬂ ﬂfﬂll‘WQWﬂslﬁ] ﬂigﬁﬂﬂTimﬂﬂ‘UiTﬂﬂ.lﬂ'iUﬂ1ﬂﬂ151‘1§ﬂ5ﬂ15uﬁa3ll‘ﬂﬁuﬂ

A = 1 v a Y a v 9 Ja & 9
noszinanenmsaaaulavesdus Ina uazdasamulsemnsmansniludeyadianyluns

U

87



Chiang Mai University Journal of Economics — 26#2

2 9 Y a § o o v 3 v 9 Y ¥
inudeyavedus Inarolludiuaivayuilitonsaestfodedndu Tunmsaeuanosldasa

@

s Y
ﬂ??uﬁﬂﬂﬂﬁﬂl@ﬂlﬁlﬂiiﬂﬂ ﬂ\iuu%\i'w%ﬁﬂﬂﬁllllﬁiﬁ«!ﬂﬁ’)%ﬂﬁ]ﬁ)ﬂiﬂ JU

a A Y a v = a Aa g A = Y a = Y
TUUATIUN 1ﬂﬂ!ﬂﬂWﬁ!ﬂ%uiﬂNﬂﬁﬂiﬂﬁﬂﬂlﬂuﬂWQWﬂclfﬂﬂJ@QZl‘Uiiﬂﬂ winaliins

v a

' Y P
€°']ﬂﬁusli]E%‘%EJ8TWWiWTHV]NLLE]ﬂWﬁLﬂ"]fuiﬂﬂ"ﬁu

@

a a P a o A v o 7 a Aa g A=
auudagiun 2 swelnandulainihmgldnvalvewenamsunaiunnanelaves

¥
=) =2

A Y v A s A 1 a Y
Uﬁiﬂﬂ i]31]Waclﬁllﬂ1i@ﬂﬁuclﬂﬁ\j“ﬁ@fﬂ?ﬁﬁNWUmWQ!L@ﬂWﬁLﬂ%uNWﬂmu

e

a = Y a @ A o J 9 A @ [ < 9 Y
TUUATIUN 3 dwednandulaisiiuves bliLﬂE]ilLﬂzﬁu‘V]ﬁ’nJﬂULlﬂﬂ TFUITUEID T1UM

A I AR Y a = Yt v a 4 X '
N3ameez aseuaguiunianelavesdus Inna azinalnimsdaauladedoorisrmiuma
a o X
woUnanTUNINYY
a A Y a @ 2 o a I A= Yy a =
auuagIui 4 swelnwamsulaianuazainlumsdiszRutunnane lvvesdus Tan vxling
PA) v a s X ' a o 9
Taimsaaauladsgesisrmunisued wamsumnniu
a A a @ A 1A @ ' I A
auuagiui s swedwantulaiardsduadt Tus Tuduvazaruaaiilunianelaves

a = Y v a 3 X 1 a o 2
']JﬁIﬂﬂ ﬁ]mJWﬂGh’nJﬂ1§9‘lﬂﬁu1‘ﬂﬁ\?‘ﬂf@@?ﬁWZTWTI,WINLL’E]?JWQLWHHJJ']ﬂ‘ll’L!

e

]
a @

a = Y = ' 2 Y 4 v A d
AUNATIUN 6 a1u,a1Jwam%u“lmmimmimmmmammmﬂmymmmﬁaaau"lauuaz

4 Awy o JdAaad A a = I~ o a o X '
poillal adrlfduiusnailunione lavesduslnn azlinaldtinsdaduladedoomisnin
o o X
nanolwansuNINIY
§ L & ' a
aunAgIun 7 3ngalsnszuia Covid-19 Inaldlinsdaduladigesimisiiuniwenan
o 3
FUNINVU
a d' o 9 [ =1 aa A v a < &' ] a o
auuagun 8 daseduszaumsany Banswalumsdadulodareosiiumaueinandsy
a A v 9 Yy A 1A Aa A v a 4 X '
auudgui 9 Tasedusieldmasaoaou Jonsnalumsdaaauladigosmisiiuna

uellnainau

5. FoyanlFlumsfinm
= v Ao 1 o a <& Ay ] a v ad
msAnp1aveninanemsaaau %0011 ITAIUNLLUNARTY TUUABUMS
o Aa = A o YA 79 Y a o < 1 Y a <
autiumsAnIne d1svdulszaumsal el wansudionis ngudus Inanmos sune
A Ao o v o o P o d' = Y
luwanundmiangumwuriiuas savuuvdisvesulmi Taedwlshlylumsanm 1dun
@ o W a % [ [ 14 @
Tassdunnusinaveaelwandu dasediumsaara Tadednnlszmnsmans uag T

9 o I Y Y
auanuIuiluaealy

88



Chiang Mai University Journal of Economics — 26#2

6. LUUSIRMBLITIATIZH

m3Isoies Thssfidamadonsdaduladedoomnsiuewandudaazdaomis Tu
%”wﬂ”ﬂﬂ;qmwumummamaﬁ'u;j'uﬁﬂm%umam?mw (5 uelwaadudiorns Tu
AFUNNUNIUAST Lineman, Grab, Food Panda, Gojek, Robinhood) Humsanunilaseiitinade
msidenmidadulideaemisiunaelnamdunuuiiass Tasauuuaesniaion
(Binary logit model) Jins1zviarennuannesladadn (Logistic Regression Analysis)

Aualsmu

]
a o !

v A s X ' Y a < {
ﬂ']i@]ﬂﬁuli]ﬁﬂ“?fﬂﬂ']ﬁ']ﬁw']uﬂ'Nll;'f]“lJWﬁLﬂ‘]fusllfJQﬂqu@Uiiﬂﬂ!"ﬂluﬂ!i%u??ﬂiu!ﬂlﬁﬁu‘ﬁ

[ 9
njumnunIuAs Iaghdmuald 1 Aedaduladedoomisiiunisel nansuuay 0ao
L& [l a @
aaauly ludidoomnsiumanel wane
Amlsoase
@ ~ [l I @ @ 1 @ o w a <o
dawalsnlFlumsanywaia1adlu 4 dasewdn 1dun Tadeduanusinaveael wamas
o ) s ) o 3 A
Tassdumsaain dasedmulsznnsenaas uazilaseduanusnilundeslduans
o o2
318A2108AAI1
v 9 o w a o
1. faveauanunaveatolnamau
o A v 1 1 . I @ @ a <
Tagtamanuiianyazanasiaiuyszanua (Rating Scale) iumsiasedy anudaiv 6
¥ v v v Y
szau aauatosngananiga M lidaduludenld Food delivery Application 13 5 11l
a o o I { o Ty A a
wandu uazifade lnudlulgmn e hidagulaldusms
- MIUIMS
= a Ao A ] = v 1 [
iimsuimshanie bi lsmeslinnugnim dadeemisassaunal mneaulymivains
3 A T
VIALAINTIAGINTD 11
- jdnbaiveuelwandy
UX/UI vaauswamsuinladie 19anude vuaies v ldaumse
o s 9 Y A Yo 9 A o
- uved lsmesuazumnnsusutewam sy

o 4 % 4 <3 ' ~ ' o Y A 1Y Y
ﬂﬁﬂﬂ'i‘]_l’t‘)’t‘]m%)'iﬂﬁTcNﬁUi‘Nhlilﬂi‘J'i i]ﬂ!ﬁ?uﬂ‘l’ﬂu ﬂ?mmmmwamammugﬂmma“lu ITUM

]
=~

Y 1 @ = 1 Y Y A [}
ndswiuuellinnuvainialsasimonuReINsgnaIvs o 1
- ANWAEAINTUMITTZRY
FOINWMITIZRIUNABFOINN dzaInaegnanse i maniuluiydsuins tasnsan
A
HagduY

-masaum Ts Tusunazaiuan

89



Chiang Mai University Journal of Economics — 26#2

v o 9 Y o I A oA ' ' d o Y )
sinmderuiunmensalendiduilunimelveguientar msswTus Tusuivudud
) a A A 3 AR Y A '
asinsan wieau uniawe lvvesgnavmseli
2. Tadedumsaaia

9 o o 1 1 . < o @ a I
TagdomnmianyuzuaidIulszuuai (Rating Scale) 1Hunsiaszat aNuAaLY 6

]
A o

szau aauatiesNgananniga M lw39n Food delivery Application uaazuell uaziisini
a A a I~}
NN INNIALD WA MUY
] A L4
- m3 layanrudooou lail
1 1 q Jd . . .
miTm‘uﬂnmu%mmeﬁaaau"laumm Facebook Instagram Twitter TikTok Line W30 WY
' 2 (Ao o JaA a Aa o A
1 swdalfduiusnaveseaiu mssimaznszudluTaneoulall uazduq

-m3 Taandudeoon latl

Ay

A o a v A o I [ a 4 ¥
Sumnswnuselwamduiims Tapanuiewlztherhlmilunisnwseld theliauesa e
P o A
wpurlesuvedlsmes wazduq
o 4
3. aveduilszmnnseans
- WA
- 919
<v =
- SEAUMIANY
=\
- 91N
Y A
- 519 ldaeReon
1Y o &
4. daveduanusuiludoald
= 9 1 v A o a 1 AAa A
WSeuneums IgnunsuLazHaunaanILMsal 15A5201A 1A3a-19 1lonswalums

o a A ,
aaaulagense lu

90
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Number  Variable Symbol Description

1 Gender Male Dummy ; Male=1, Female=0
Ordinal ;

Primary School=1,
ED Secondary School=2,

2 Education Vocational and High
Vocational Certificate=3,
Bachelor=4,

Master or Higher=5
Ordinal ;
5,000-10,000=1,
10,001=20,000=2,

3 Income IN 20,001-30,000=3,
30,001-40,000=4,
40,001-50,000=5,
50,001-60,000=6,
More than 60,000=7

Shlppm_g prices ShP Consumer Satisfaction

4 Promotion and :

. 0 -5 Points
Discount
5 Service SV Consumgr Satisfaction
0 -5 Points
Rider and Partner Consumer Satisfaction
6 RD :
store 0 -5 Points
Pay Consumer Satisfaction
! Payment 0 -5 Points
App Consumer Satisfaction

8 Uxii 0 -5 Points

9 Online Advertisi ADon Consumer Awareness

nline Advertising 05 Points

10 Offline ADof Consumer Awareness

Advertising 0 — 5 Points
. . Dummy ; Influential=1
11 Covid-19 Covid Dummy ; No Influence = 0
Pandemic
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7. HamsAny
DYAVDIAD VUUVAD DT UUNAWINA
° Y ' a a v o I
AADUUUUAR DN UNAMINA WUN AI06819H 15US Msuelwdnsudiomisiiiu

o v [ A Ao a d 9
INAETIUIY 188 A TBHAY 45 AIUNANYINTIUIU 228 AuAATUToEaY 55 (Table 2)

Table2. Shows The Number of Respondents Classified by Gender

Gender Frequency Percent
Female 228 55
Male 188 45
Total 416 100

Source: Calculate by authors

WoYaUDIRADVUUUAD VDT WUNAWTZAUMSTANY

9 [ 1A = [} o a a a I 9
EJG]’t‘)‘]_l!L‘]J‘]Jﬁ’t‘)‘]_lfl111ﬁ’JuGh’TmﬂﬂWﬁﬁﬂBW@Qiuﬁ%ﬂﬂﬂﬁtymWﬁi anusosas 67.31

7]

= a

= 1 = Y I
sosanae Usyan Inuiegana ihw.AhaeylSyan siseudnu nazdszoudny Aaily
$o0nz 28.13 4.09 0.24 1182 0.24 MUFIAY VINMINTZAUMIANYIVOIR 1FUTMIFILIMTHIU

9 1
uodnamButiusumsAnuszaulSygesuniige e1mszadeandeInueIgueioiiau

dulug NNARFIn N5 V1S 9doINIAIETIAIU (91 24-41 1)) (Table 3)

]

Table3. Shows The Number of Respondents Classified by Education Level

Education Level Frequency Percent
Primary School 1 0.24
Secondary School 1 0.24
Vocational and High Vocational 17 4.09
Certificate

Bachelor 280 67.31
Master or Higher 117 28.13
Total 416 100

Source: Calculate by authors

AOYAVDIADVILVADUD WS WUNA W ITN

Y U A = I o A o a I Y
AnouuuuaevaudIuInalondwiuniinauusinenyy Aalusesas 41.11

ST v _a a a 3 9 a o a d a
'i’t'Nﬁﬂu1lﬂum151“ﬁﬂﬁ/i§?ﬁ1ﬂﬂﬂ Aatlusooay 22.36 FINIAIUAD Aalusosay 18.51 01N
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a a 4 9 v Y @ a & 9 aa @ a & 9
ﬂﬁigﬂﬂlﬂuﬁaﬂag 11.30 51]"1]’]\37]'31““ ﬂﬂlﬂui@ﬂaz 4.75 uﬁ@/uﬂﬁﬂy1 ﬂﬂlﬂujﬂﬂag 1.44

a & o
RYAT 0.48 LLATINHYATNT ﬂmﬂu%'ﬂaaz 0.24 71Na19Y (Table 4)

2
=
=
=)
2
ea
=
e

Table4. Shows The Number of Respondents Classified by Occupation

Occupation Frequency Percent
Student 2 0.48
College student 6 1.44
Government official 93 22.36
Company employee 171 41.11
Self-employed 77 18.51
General employee 19 4.57
Agriculturist 1 0.24
Freelancer 47 11.30
Total 416 100

Source: Calculate by authors

9 v o Y A A
mauﬂamm@mmmumummmuﬂmmw"lmﬂaﬂmmau

v ' ™= Y A 1A a g v
ArounuuaeumwdiuIvgiiselamasaomon 30,001-40,000 U Aniludooaz
I a 9 a Y
21.15 5890981111 20,001-30,000 AR U5 B8R 20.91 40,001-50,000 AnLTUSBEAL 16.35 10,001-
a d 9 a & v 2 a 3 Y
20,000 AAluS08az 16.11 50,001-60,000 AAlUT8az 10.34 60,000 LnVU AT uipeas

9.13 L8z 5,000-10,000 Aatludesas 6.01 muda (Table 5)

Table5. Shows The Number of Respondents Classified by Income

Income per Month Frequency Percent
Less than 5,000 baht 0 0
5,000 - 10,000 baht 25 6.01
10,001 - 20,000 baht 67 16.11
20,001 - 30,000 baht 87 20.91
30,001 - 40,000 baht 88 21.15
40,001 - 50,000 baht 68 16.35
50,001 - 60,000 baht 43 10.34
More than 60,000 baht 38 9.13
Total 416 100

Source: Calculate by authors
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9 a ] 9 ° a o A Y]
"’U'f]llvﬁ‘Wi]@lﬂiillfﬂisléh'\i"I‘HSU'E'Nﬁ@]'f]“]JLL'U“]Jﬁ'f]‘UﬂWllﬂTLLuﬂﬂTMlL@ﬂWﬂLﬂ‘]ﬁuﬁmElsl"])'\ﬂu

gaovuuudeunmsuunamuelwdnduiineldnunud fedefldusmsuel
wansudonis ldnuueUndindu Grab 322 au Aaitlufosas 77.40 Line Man Aniiludesas
68.51 Food Panda AaidJuSesaz 55.77 Robinhood Aamilufeesay 32.4 Gojek antlufosas 25
uagﬁluq Antlufesay 4.09 (Table 6)

Table6. Shows The Number of Respondents Classified by Application that Consumers have
experienced using

Applications Frequency Percent
Line man 285 68.51
Grab 322 77.40
Food Panda 232 55.77
Gojek 104 25.00
Robinhood 135 324
MK 2 0.48
Domino 2 0.48
KFC 4 0.96
Shopee Food 4 0.96
Pizza company 2 0.48
True food 1 0.24
Lalamove 1 0.24
Dee-Jung 1 0.24

Total 416

Source: Calculate by authors
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Application that Consumers have experienced of using

350 322
200 285
550 232 Line man
200 B Grab
150 135 m Food Panda
104
100 Gojek
50 B Robinhood
0
Line man Grab Food Panda  Gojek Robinhood

Source: Calculate by authors
Figure 3. Application that Consumers have experienced using

9

' 9
doyannanssums Iauvesdaeunuaeun WL Isemasaonssluns 1y
UImsusazuoUnansu

Y o 1 Y A 1 g‘/ Y a 1 a @
AnouuuuaeuaTwunmua ldanasaensslumsIdusmsudazuelwamay
WU A298195 1903 Msuetndmdude1ms 149189395101808031 200 VINWINT YA Aa
g Y A a ¢ ] 4 A o o a & v v a o
Wudosaz 110 WoNAIILHIINMS 1HIUNT 5 wellwdnsu Aatluiesas 28 Tduainaniu
. 1 g‘/ 1 ] a I
Line Man 1niiga 115 aAuvnnavua 149189395181 200-500 1 Aailufesas 35 14ueil
a o A ¥ 3 Y ' a g
WaISY Grab 1NNgA 147 AUINNINNA FR3aaN TN 199189293171 501-1,000 VN ATy
v Y a o = ¥ Y1 ' a
Fouaz 16 19uodnangu Grab 1nNiga 67 AUIINNINNA 1991893951A1 1,001-3,000 LN AR
<3 a 3 . A H 1 '
Wudesaz 5 duelwandu Line Man miniiga 22 ausinnavua 1491843951A1 3,000 1M
1 a g a2 o . A 4
yu 'l Aailludesay 2 THuodwdmdu Line Man anniiga 10 AuInanua tazangno
a ' Y a o . a A a o A a a
suvaeun iy limeldau uedwandu Gojek mniigaledfisununeilaundn 4 ol fa

iFludeeaz 75 (Table 7)

95



Chiang Mai University Journal of Economics — 26#2

Table7. Show the usage behavior of the respondents classified by the average cost per time
of using the service for each application.

Average cost  Line Food . .

per time man Grab Panda Gojek  Robinhood Percent
Never used 92 86 179 311 277 227
Lessthan 200 45 97 115 65 65 110
baht

200 - 500 baht 113 147 64 30 50 97
501 - 1,000 64 67 50 9 16 50
baht

1,001 - 3,000

baht 22 15 7 0 5 12
More than

3,000 baht 10 4 1 1 3 3
Total 416 416 416 416 416

Source: Calculate by authors

9

doyanganssums Isnuvesdaeunudeumuimunauaud lumsldinmsuaas
ueilwandu

Areuuuudoua T una A lums 19U mauaazuednangu wodaed

Y a a o < Y1 1 = @ g}/ A a I 9 A
Aldusmsuelwandudioisldiielugiennud 2-3 Jwmiinniga aadludesas 83 1ile
a ) a o a o { v g
AnszianmslFauns s uedndwdu 1duetndindu Grab windigaiumilu 96 auvin
¥ & Y1 ' A o ¢ ¥ o [ ' A [ o ke
navua sosasnuduldarerennuadlani/mage uazase uun 3 1@ew/Ase aeediam/
¥ oA ¥ T - A 4 o w

AS9 1ADUATATI WINANMUIATIOIY LA 2-3 1ADU/ATI MR (Table 8)
Table8. Show the usage behavior of the respondents classified by the frequency of using

for each application
Frequency of Line Grab Food Gojek Robinhood Percent

using man Panda

Never used 92 86 179 311 277 227
More than 3 41 5 38 11 19 27
times / Month
2-3 times / 14 16 31 6 7 18
Month
1 time / Month 17 23 21 14 20 23
1 time / Half- 25 22 33 10 18 26
Month
1 time /Month 21 70 27 25 22 40
1 time /Couple 92 96 78 32 46 83
of Day
1 time / Day 74 52 9 5 5 35
More than 1 40 46 0 2 2 22
time / Day

Total 416 416 416 416 416

Source: Calculate by authors
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Fuluduhanunnniniurgagadiatsi (Table 9)

Table9. Show the usage behavior of the respondents classified by Days

Days Frequency Percent
Sunday 119 29%
Monday 247 59%
Tuesday 232 56%
Wednesday 240 58%
Thursday 240 58%
Friday 252 61%
Saturday 179 43%
Total 416 100%

Source: Calculate by authors

The usage behavior of the respondents
classified by Days

Saturday 179 = Sunday
Friday 252 Monday
Thursday 240 Tuesday
Wednesday 240 Wednesday
Tuesday 232
Monday 247 'llz'h:rsday
riday

Sunday =e— 119

0 50 100 150 200 250 300 - Saurday

Source: Calculate by authors
Figure 4. The usage behavior of the respondents classified by Days
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a S Y1 Y a M ' A o ' 4 ' a 3
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$owaz 84 (Table 10)

Tablel10. Show the usage behavior of the respondents classified by Period of time

Period Frequency Percent
08.01-12.00 25 6%
12.01-16.00 165 40%
16.01-20.00 111 27%
20.01-00.00 69 17%
00.01-04.00 7 2%
04.01-08.00 39 9%
Total 416 100%

Source: Calculate by authors
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INNQUAIBLN 416 AU (Table 11)

Tablell. Analyze the food delivery application experience data in the service sector

Service X Result

Line man 4.30 Excellence
Grab 4.19 Excellence
Food Panda 3.85 Excellence
Gojek 4.19 Excellence
Robinhood 4.17 Excellence

Source: Calculate by authors
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‘VI\‘WiMﬂﬂ?ﬂﬂ??ﬂﬂﬂ!ﬁuﬂlﬂ\im%ﬂiﬂﬁ NNYUAIDYN 416 AU (Table 12)

Tablel2. Analyze the food delivery application experience data in the UX/UI sector

UX/UI X Result

Line man 4.21 Excellence
Grab 4.34 Excellence
Food Panda 4.04 Excellence
Gojek 4.02 Excellence
Robinhood 4.12 Excellence

Source: Calculate by authors
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AU (Table 13)

Tablel3. Analyze the food delivery application experience data in the Rider and Partner
store sector

Rider and Partner store X Result
Line man 4.16 Excellence
Grab 4.29 Excellence
Food Panda 3.93 Good
Gojek 4.04 Excellence
Robinhood 4.02 Excellence

Source: Calculate by authors
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Tablel4. Analyze the food delivery application experience data in the Payment sector

Payment X Result

Line man 4.26 Excellence
Grab 4.32 Excellence
Food Panda 4.04 Excellence
Gojek 4.19 Excellence
Robinhood 4.14 Excellence

Source: Calculate by authors
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416 AU (Table 15)

Tablel5. Analyze the food delivery application experience data in the Shipping prices,
Promotion and Discount sector

Shipping prices, Promotion and Discount X Result

Line man 4.19 Excellence
Grab 4.26 Excellence
Food Panda 4.01 Excellence
Gojek 4.04 Excellence
Robinhood 4.12 Excellence

Source: Calculate by authors
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Tablel6. Analyze the food delivery application experience data in Online Advertising
sector

Online Advertising X Result
Line man 4.34 Excellence
Grab 4,22 Excellence
Food Panda 3.92 Good
Gojek 4.16 Excellence
Robinhood 3.90 Good

Source: Calculate by authors
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(Table 17)
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Tablel7. Analyze the food delivery application experience data in Offline Advertising
sector

Offline Advertising X Result
Line man 4.19 Excellence
Grab 4.29 Excellence
Food Panda 3.97 Good
Gojek 4.05 Excellence
Robinhood 4.09 Excellence

Source: Calculate by authors
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IFuvesdaounuuae Iy WUNE08 194 15US MIuelwamduiingdnssuns ldaunles
2 A a g 9 a 9 = [ a a 4 9
Ju winhganmiludesas 60.34 sosaaumganssumsIdaui lidenngs Aailudosas

a d' a g o w

34.13 waz wnanssums lsaunesas Anludesas 5.53 auday (Table 18)

Tablel8. Information about the Consumer behavior of Food Delivery Application before
and after the Covid-19 epidemic situation

Usage behavior Frequency Percent
More often 251 60.34
No different 142 34.13
Less than before 23 5.53
Total 416 100

Source: Calculate by authors

A P ] A Y a ' v a o
UATIEY (Table 18) uammal_gawqwﬂssuﬂ151%sﬂﬁﬂauuawmmﬂamummTiﬂ
a 9 Y a Aq ¥ a 1% ' a o
szuialada-19 91nmsd15294u3 lannldusmsdiermisiiusednanduluive
NIUNNUNIUAT $907g 24-41 T $1u9u 416 au HmsIFamlunguidus Tna Generation Y 7
A 2 1 s a IR A8 o o £ Y Yo
mivnyulugaaiunisaiaia-19 Wusasergiiludsiaugddsunansznu Tagasa

= o A o Ay Ya A v A A
mmumimﬁwiamqmiumﬂﬂgqmwumum W@lﬂ\ﬂ“]f“]f’)@]i‘ﬂﬁ\? Luﬂ\ﬁ]']ﬂﬂi:lllﬁﬂﬁiﬂﬂi]']ﬂ

) ' 1 o a o
mimiqfﬂmu“lmg!,ﬂuwummmymamm
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MuigHAINYeyaNgANIINMS IFUTMInduRadmumsel 1saszuialada-19 ms 1y
' 1 Y

nuvesdaeuuuudeunwiinganssumsIFaunuesiu wuwnngRa dzan Laz

. . . { a g < 3 " a g
Social Distancing mniiganaifudosaz 57.77 sesasunilumauasiasi ludenar daiu
Y = = P s g v o o
$ouaz 22.71 uaz maramsaeamsosn liidouee Isadrauen Aniludosas 19.52 adey
(Table 19)

Tablel9. Information about the Consumer behavior of Food Delivery Application a reason
why ordering more often

Reasons why ordering more often Frequency Percent
Convenience and aware of 145 57.77
Social Distancing

Fast and Saving time 57 22.71
Avoid going out to take a risk of 49 19.52
getting Covid-19.

Total 251 100

Source: Calculate by authors

a a v Aa o a
AumaHanINTeyangAnssuMs IFUTmInaunadnIumsel 1saszuia Inda-19 M3 1y
A a Ay o a ' ad
Nuvesdaeutuuasunwhinganssumsldaun liawldnn@y wunwnnmgea Un@n
& v ' 2 "o % . A a g o
dathalddats lu'ldauegiuaniunmssiCovid-19 minigaaailudesas 63.38 soeaauuilu
a g < ] o 19 A I 9 1
mgralnauaudiomsiiuuelilszdeguad Anlusesay 32.39 nag MaKaBYINYGIY
a a a I o
IATHENY NIZAUTTULIATHENY Aalludooaz 4.23 awd1Al (Table 20)

Table20. Information about the Consumer behavior of Food Delivery Application a reason
why ordering no different before-after Covid-19

Reason No Different Ordering Frequency Percent
Normally ordering 46 32.39
Economic stimulus 6 4.23
Depending on the mood 90 63.38
Total 142 100

Source: Calculate by authors

a a v oa o a
aumgrasndeyanganssumslduimsvdunagniunsel lsaszuialala-19 ms e
NUIBIPADUIUADUMATING AN sUMSs IFuTosas nuannnmmawea 510 lariooas 19
' o 4 4 A gy < o oy a3
Nedszrdaunyu nnnganaluiesas 43.48 soeaauuilumguanAud1IMIUeY Anuy
9 @ a A a [ @ Ja g Y
Fovaz 39.13 uaz HQHANaINNUITLIEL TsANeAAINDUTI A uH aniludovas 17.39

Muaa1 (Table 21)
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Table21. Information about the Consumer behavior of Food Delivery Application a reason
why less ordering

Reason why less ordering Frequency Percent
Less income, more savings 10 43.48
Self-cooking 9 39.13

Afraid of the risk of Covid-19 that
maybe attached to the packaging

Total 23 100
Source: Calculate by authors

4 17.39

y A ' . .
nuuiassmmsaaauladidesnisriiunisApplication
Y
Tunisaneiilduuusiaesladauuuasaniadon (Binary Logit model) 14350
Y

Mmenganssumsdaaulasesnsiumatednaindu 1¥msinszrnnuonasslaaan
edeANuduiusvnidldasydudntlsay wazwensal lemanziRamigmsal
2 a o & o v & o 2z
Hauls Taelianduessnilse Tomd iWuessdiseneudidny Hedulsam (y) Tumsanuinilu
3 a =~ \ A v A dy ) a % v Aa ]
autlsimanunnd 2 a1 fe y=1 aadulageonnsiunuednandu uag y = 0 daauls b

dy ] a o o ) Y o dy
F9OIMITHIUN U NAATY ﬁ?ﬂﬁﬂu”m’l!fl]ﬂuﬁuﬂﬁ‘lﬂ JU

zZu

P(use) = Trezu
P(No) =1-P(use)

A ' 2 A Y a A 3 X ' a @
1o P(use) :ﬂammﬁmﬂuwpumsTnmaaﬂﬁwammsmuuaﬂwam%u
J o 4 =
e = WanFuens InuuiFea (2.71828)
PN P Y a A o X '
Zu = ﬂaﬂﬁvuﬂaﬁaﬂsziwumammTnmaaﬂﬁwammiwm
wolnamyu

4
A9 a y A '

P(No) =anuizilundus Inaden luds¥eemisiuel nams

g

3
lumsiauniaesmsdadulagesrmisiiumanetnwdmdu 1digluouy
o 9 o a o x d o L4 @ g
upudiaes13 1 maden w5y s wedndmdu Feaansa@eutanduossorss Tewd Idasil
PRGN TIIEALGN

ZU = BO + BlMale + B3IN + B4Shp + BSSV + BGRD + B7Pay +
BgApp + ByADon + B;,ADof + B,;Covid
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Y Y [

NAaM WAL LDUTIaINTanau1ade111TH UMY NAIATY 114 5 el nanTy &
2 a o o A ' o a X ' A o Y o =
Whudnsgriladeninasomsaaduladesnnsmiunauetwamsu 1aun ma seaumsanmn

Yy A A A ) s A o o s o Y A v
swlamagaomou M3usns gUanvalvewelndndu Siuauves lsweiuaziumii
] o a o o A 1 a oy o 1 P o
saunuuelnamyu aAnuazaInlumstsedu masaun 1ds lusunazdaivan auilatenis
Tarwanrudossy latinien dutlasems Tavanrudesstllatia1e uazaniumsailnda19
Tinszdesuuuiiaesladauuuasimaiaen (Binary Logit Model) Tinsizianuanneslal

@

danna (Binary Logistic Regression) uaainalutaazuuusiaoiall

1. suusasamsdadiladenmsiumanelndniuve eiwamdas Line Man
msdszidiuanumivdveswuiiassninalesidudueanmaneinsaign (Percentage
correct) 110U 80.5 RS aE AT eI Y e s e AN
Fugndoalansdovaz 80.5 (Table 22)

Table22. Consumer 's Decision to use Line Man Application Results from Binary Logistic
Regression

Independent Standard

Variable Coefficient Error Wald df Sig. Exp(B)
Male
-0.045 0.26 0.029 1 0.864 0.956
ED (1)
5.852 4 0.21
ED (2)
20.565 40192.97 0 1 1 8.53E+08
ED (3) -
21.006 40192.97 0 1 1 0
ED (4)
1.604 0.769 4.352 1 0.037 4.971
ED (5)
0.027 0.409 0.004 1 0.948 1.027
IN (1)
11.081 6 0.086
IN (2)
-0.807 0.614 1.729 1 0.189 0.446
IN (3)
-0.935 0.615 2.312 1 0.128 0.393
IN (4)
-1.337 0.592 5.095 1 0.024 0.263
IN (5)
-1.403 0.617 5.171 1 0.023 0.246
IN (6
® 0.01 0.841 0 1 0.99 1.01
IN (7
™ -0.74 0.76 0.95 1 0.33 0.477
Covid
1.568 0.282 30.97 1 0 4.797
Adon
1.201 0.855 1.972 1 0.16 3.324
Adof
-0.076 0.778 0.01 1 0.922 0.927
SV
-0.176 0.774 0.052 1 0.82 0.839
Al
PP -0.18 0.891 0.041 1 0.84 0.835
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Table22. Consumer 's Decision to use Line Man Application Results from Binary Logistic
Regression (continued)
Independent Standard

Variable Coefficient Error Wald df Sig. Exp(B)
ShP
0.663 0.742 0.799 1 0.372 1.941
RD
-0.231 0.696 0.11 1 0.74 0.794
Pa
Y 0.181 0.763 0.056 1 0.813 1.198
Constant
-2 0.828 5.83 1 0.016 0.135

Source: Calculate by authors
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dmsudnlsndewanemsaadulagesimsiiuniuelnanduedis lufitedan
aa 9 1 ] A o L4 a @ o a
nada laun et ms Tawanriudessu laviuazeod lari msusms jdnvalvewenan
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Fu Araadum 15 Tudu uazaivan s1uuved Ismesuaz i udnmhicu uvazanvazainlu
o a J ' ' v o 14 9 Y A Y 1 = A A
M35z ondd08105U 1nTTavesuiuved Ismesuazufmndniiu ilemaneziden
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aaaulageomsriiun1ueUnandu anad 0.231 (p=0.74) H3 0 anad -20.6% (1A1AN3
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DIMTENUMRUNAAF ALY 3.324 1911 1.941 1@ 1.198 Mua1a1 (Table22)
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2. yuiaesmsdaauladesimsinumaeilnantuveaelnanyy Grab

a "o ° ' s 2 3
miﬂizmummLmuﬂwmum‘u%wam%manE)i!,clfumlmmiwmﬂimgﬂ (Percentage

Y ¥y
correct) iN1NY 89.9 naEaUUsIaesdaINIsaiuenIsaaaulaFes 1M 1THIUNIG

uelwdnFugndesldnedovas 89.9 (Table 23)

Table23. Consumer's Decision to use Grab Application Results from Binary Logistic

Regression
Independent - Standard .
Variable Coefficient Error Wald df Sig. Exp(B)
Male
-0.56 0.331 287 1 0.09 0.571
ED (1)
2.852 4 0.583
ED (2)
19.484 40192.97 0 1 1 2.9E+08
ED (3)
17.88 40192.97 0 1 1 58222486
ED (4)
-1.546 0.964 2571 1 0.109 0.213
ED (5)
-0.888 0.619 2.061 1 0.151 0.411
IN (1)
3.155 6 0.789
IN(2)
0.164 0.736 0.049 1 0.824 1178
IN@3)
0.309 0.742 0.173 1 0.677 1.362
IN (4)
0.726 0.728 0.995 1 0.318 2.066
IN(5)
0.429 0.756 0.322 1 057 1535
IN (6)
0.111 1.023 0.012 1 0.914 1.117
IN (7
™ -0.399 0.963 0171 1 0.679 0.671
Covid
-0.541 0.349 2411 1 0.121 0.582
Adon 241 1.222 3.892 1 0.049 11.133
Adof
1.008 1.059 0.905 1 0.341 274
sV -0.934 1.072 0.758 1 0.384 0.393
App -0.158 1.192 0.018 1 0.894 0.854
She 1573 1.016 2.398 1 0.122 0.207
RD 0.98 0.901 1.182 1 0.277 2.664
Pay 0.895 0.974 0.843 1 0.358 2446
Constant -2.456 1.097 5.013 1 0.025 0.086

Source: Calculate by authors
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dmsudnlsndewanemsaadulagesimsiiuniuelndnduedis lulideday
aa 9 1 o = Y A 1 A o a ] A

NA0A IAUA A szaUMsany T1eldmasasfen aa1unsellnIn19 M3 TNYAHIUTD

Pl a o o Aa o 11 A ) ' °
poilail msuims gildnvalvesewamdn adsdud TusTudu wazdivan Suauvesls
wesuazdudndian vazanuazaInlunssszEu sndediugy 1nilasoaiaadud

@ 1 = ~ A v a A ' a o
15 Tuu vazaiuaa dlenansziaenaaauladee1misHiunauslwanyy anas 1.573
(p=0.122) %30 anad —79.3%('151’«'01ﬂﬂﬁﬁ1mm 0.207-1 * 100) wazlunienssiunun ms
Tawanruaessilal s1unuvedlaaesuazumndsin uazanuazainlumsssztu
Ea 4 ] Y
Hudamald Temaveamsaaauladee1srumauoUnanF i LY 2.74 191 2.664 111 Lag
2.446 191 Mua1eU (Table 23)

o U A &’ L} a U a %
3.uvudaeamsaaaularesrsiumasednamyuveaedwanyu Food Panda
a [l o o 1 <
msdsziiuanumiudesnuudiassnalesiduduesmsweinsaign (Percentage
Y K2

correct) (N7 80 uAAINUUUTIADINAINITDIHIEMIAaa U laFoe1MITHIHNIUeYNAIA
Fugndoalanedosaz 80 (Table 24)

Table24. Consumer's Decision to use Food Panda Application Results from Binary
Logistic Regression

Independent .- Standard -

Variable Coefficient Error Wald df Sig. Exp(B)
Male 0.018 0.268 0.005 1 0.946 1018
ED (D) 6.696 4 0.153
ED(2) -21.037 40192.97 0 1 1 0
ED (@) 23567 40192.97 0 1 1 1.72E410
ED (4) -0.749 0.915 0.671 1 0413 0473
ED () 0.797 0.421 3.585 1 0.058 2.219
IN (1) 34.804 6 0

IN(2) 0.781 0574 1.848 1 0174 2183
IN (3) 1771 0.598 8.782 1 0.003 5.879
IN (4) 2.999 0.604 24.614 1 0 20.062
IN(5) 1.802 0.602 8.97 1 0.003 6.065
IN (6) 1272 0.766 2.756 1 0.097 3.568
IN (7) 2415 0.748 10.423 1 0.001 11.189
Shp 1,503 0.781 3.704 1 0.054 4.49
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Table24. Consumer's Decision to use Food Panda Application Results from Binary
Logistic Regression (continued)
Independent

Standard

Variable Coefficient Error Wald df Sig. Exp(B)
RD 1.536 0.709 4.689 1 0.03 4.646
Pay 0.007 0.755 0 1 0.993 1.007
Constant -5.878 0.895 43.131 1 0 0.003

Source: Calculate by authors

A oA Yy A

nuNidntls 3 dntivediigynieana ae nquidisieldmae 20,001-30,000 30,001-
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mMaeUnamyu o uNedmAYNNADANTZAY 0.01 LAY ﬂq;ﬂliﬁﬁ]llﬂmaﬂ 60,000 ‘umsuu“l‘ﬂ

o

v o 4 Y Y A Yo Aa a ' A v A A '
ﬂ‘]Ji]"Iu'J‘Ll"UleliLﬂ'E]3Lla&’§1uﬂ'l‘1/lﬂl'l§'3ﬂ ll'f]‘Vl‘ﬁWﬁﬂ'f]ﬂ'lim'f]ﬂﬂﬂﬁuiﬂ“ﬁ@@1ﬁ1§ﬂ1uﬂ1ﬂl!@ﬂ

NaNFY e NN IAYNNADANTEAD 0.05

iiief13aaA1 Odd ratio 91nA1 Exp (B) w1 nauiiiste lamae 20,001-30,000 30,001-
K4
40,000 40,001-50,000 119 1Az g8l In3A19 Smnlianudesnisaaauladesisriu
a o A 2 ' ' v A Y a v a A '
nanelwanTy NIY 1 visazdawalid Tomandus Inavzdaduladoonisiiuniwel)
v Y
WAAFWNUTY 5.879 1911 20.062 1111 6.065 1111 LAY 0.34MATNEIA
v 9
dmsudnlsndewanemsaadulageoimsiuniuelnanduedis lulitedany
aa Y 1 [ = ] A o 4 a o o
neana laun me szaumsany ms lavandudessu Tavinazoad larl msusms gudnual
vouaUnamFu maeduai 115 Tutu uavaivan uazanuazadnlumstszitu endled1s
T ] A d A A A v Aa j’ ] a o
wu M3 lnyanrudeseu lad Ilemanzidendaduladoonismiunaeldnandy anad
1.823 (p=0.058) ¥30 anad -83.8% (1@a1nmMsmiuIa 0.162-1 * 100) uazlunaassduaias
Aud Tols Tudu wazaauan nquius Tnanliszause’la 50,001-60,000 1M taznguiys Inn
A~ o = A A 1 3’4 1 Y v Aa dy 1
nlszaumsanuSyg Invsegandn vudawali lemaveamsdaduladeeimisriuna

v 9
UOUNWRAFUNNTY 4.496 1911 3.568 1M1 1AL 2.219 111 AWAIAL (Table 24)

4nvudaeamsaaaulatenisrumatelndniuveselnaniu Gojek
a 1o ° ' 3
msdsziiuanumiudwesnuudiassnnalesifuduesmsweinssign (Percentage
Y Y
correct) 1NN 90.6 HaAILLUTIARIHETITIIeMIdadu e IsiIUN e UNEAN

Fugndoalanedosaz 90.6 (Table 25)
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Table25. Consumer's Decision to use Gojek Application Results from Binary Logistic
Regression

Independent - Standard .
Variable Coefficient Error Wald df Sig. Exp(B)
Male
-0.891 0.366 5.939 1 0.015 0.41
ED (1
@ 6.925 4 0.14
ED (2) -
17.564 40192.97 0 1 1 0
ED (3) -
19.014 40192.97 0 1 1 0
ED (4
@ 1.394 1.008 1.912 1 0.167 4.03
ED (5
®) -0.686 0.515 1.774 1 0.183 0.504
IN (1
@ 9.283 6 0.158
IN (2
@ 0.693 0.761 0.829 1 0.362 2
IN (3
@ -0.025 0.815 0.001 1 0.975 0.975
IN (4
@ -0.318 0.859 0.137 1 0.711 0.727

Source: Calculate by authors

Table25. Consumer's Decision to use Gojek Application Results from Binary Logistic
Regression (Continued)

IN (5)

1.048 0.829 1,595 1 0.207 2.851
IN (6)

-0.402 1,006 0.159 1 0.69 0.669
IN (7

-0.431 0.994 0.188 1 0.665 0.65
Covid

0.124 0.384 0.104 1 0.747 1.132
Adon 0.617 1.049 0.346 1 0.556 1.854
Adof 0.348 1.002 012 1 0.729 1416
sV 2.205 0.895 6.075 1 0.014 9.074
App -0.345 1.125 0.094 1 0.759 0.708
She -1.018 0.951 1.147 1 0.284 0.361
RD -0.148 0.904 0.027 1 0.87 0.862
Pay 0.654 0.942 0.482 1 0.488 1.923
Constant -6.585 1.106 35.428 1 0 0.001

Source: Calculate by authors

a

1A o v Ax o o o aa A a Ty =
wunuals 2 AINVUITIAYNNTDA AD NITUINIT lLﬁzﬂQﬂJQUSIﬂ‘ﬂL‘Wﬁ%ﬁJ y

4 '
aad

answanemsdenaaduladosinsmiuniuelnansu egniisdngneadansza 0.05
1iie#ia15011A1 Odd ratio 91nA1 Exp (B) WU n15UINT uaznauius Inamass a1
= 9 v a & ' Aa o A 2 ' ' 9 -
mnlianudosmsaadulagoomsiiuniuolwamsu vy 1 vieszdwali Tomad

Y v Y
Aus Inaszaaduledeomsiiumanolnamduniuiiy 9.074 Wi uag 0.41 1M1 AR
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9 [

v k2
dmsudnlsndewanemsaadulagesmsiiuniuelndnduodis lufidedan
aa 9 1 o = Y = J A 4 a ] A
Naaan laun szaunsaaw s1eldmasao@ou an1un15al 1A 19 A5 TNy IUTD
P P4 o & a @ 11 A ) [ °
poulainazeon lal sudnvalvewelwandu mdedum Tols Tudu nagdiuan S1uanves
lsiaesnazdudndisiy vazanuazainlunsszEy ena19e13%u 1InATaIauA
@ ' ~ ~ A v a & ' a o
Tas5 Tuu uazaruaa dlenanaziaendadau ladee1M1sHIUNIUUNAIATY anag 1.018
(p=0.284) ¥50 anas -63.9% (1avInmsmuam 0.361-1* 100) nazlunisassdunua ngu
Aus Taandiszaumsaneiszaulsgies nquidus Inanszausielamae 40,001-50,000 U1
Y K4
waz ANuazaInlumIthszRy dudnald lemaveimsdaduladoemisiiumanelnam
] Y
FUINUAYY 4.03 191 2.851 1911 1AL 1.923 1M1 ANAIAL (Table 25)
o U A &’ L} a U a % -
s.upuaeamsnaaulayeensumatenamyuve e wamu Robinhood
a [l o o 1 <
msdsziiuanuiudwesnuusiassnnanesidudueenmsweinssign (Percentage
¥ K2
correct) (MM 83.4 LaAI NI aNITaIemsaadulageovsiIuMatelnam
Fugndoalanedovaz 83.4 (Table 26)

Table26. Consumer's Decision to use Robinhood Application Results from Binary Logistic
Regression

INGEPERTENt  Coefficient  St2Ndard wald  df sig. Exp(B)
Male 0.361 0.261 1917 1 0.166 1435
ED@ 105 4 0.902
ED (2) :

19.522 40192.97 0 1 1 0
ED(3) -

18.366 40192.97 0 1 1 0
ED® 0.611 0.798 0.587 1 0.444 1843
EDG) 0.09 0.396 0.051 1 0.821 0.914
N @ 6.326 6 0.388
N @ -0.122 0.564 0.047 1 0.829 0.885
NG 0.568 0.569 0.995 1 0.318 1.765
N& 0.403 0.586 0.473 1 0.492 0.668
NG 0.248 0.586 0.179 1 0.672 1282
NG 0.017 0.709 0.001 1 0.981 1017
IN@ -0.254 0.726 0.122 1 0.727 0.776
Covid -0.044 0.289 0.023 1 0.88 0.957
Adon -0.663 0.813 0.666 1 0.415 0.515
Adof 0.736 0.777 0.896 1 0.344 2.087
SV 1.289 0.707 3.322 1 0.068 3.628
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Table26. Consumer's Decision to use Robinhood Application Results from Binary Logistic
Regression (continued)
Independent Standard

Variable Coefficient Error Wald df Sig. Exp(B)
App
0.54 0.863 0.392 1 0.531 1.716
Shp
0.258 0.62 0.173 1 0.677 1.294
RD
-0.214 0.685 0.098 1 0.754 0.807
Pa
y -0.58 0.733 0.626 1 0.429 0.56
Constant
-4.17 0.78 28.565 1 0 0.015

Source: Calculate by authors
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Futiasing 3.628 1911 2.087 11 Uz 1.843 1 AEAIRY (Table 26)
MnMIRauLSIaeandadulade s UM atoUN AT 5 LeUnRiAT
Yudlefinsanmenageun UMz aue LT Iase (Goodness of fit) MafianTanAIA Y
i#hu11¢ -2Log likelihood tazad@anagey Hosmer and Lemeshow Test WuyauuUT1ana
gunsoanesladdanlinnumuizay uagyin Pseduo R2 wuluyudsiassuelnansu
Gojek fim1gafiqa sesasuniluuelndingu Food Panda wazielndindu Grab nazms
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WuNuUUTaewellnanY Grab NaArganga sesasnnilu Gojek ag Robinhood (Table 27)
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Table27. Conclusion of Model Consumer's Decision to use 5 Food Delivery Application

Items Food Application Pseduo R2 Percentage
correct
1 Line Man 0.409 80.5
2 Grab 0.516 89.9
3 Food Panda 0.523 80
4 Gojek 0.626 90.6
5 Robinhood 0.378 83.4

Source: Calculate by authors
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Table28. Result of Hypothesis Testing (Demographics and Necessary Factor)

Hypothesis Gender Education Income Covid-19
Line Man X \/ \/ \/
0.864 0.0370 0.023 0.000
orep X X X X
0.090 0.109 0.318 0.121
Food Panda X ‘/ \/
0.946 0.058 0.000 0.000
Gojek \/ X X X
0.015 0.140 0.158 0.747
Robinhood X X
0.166 0.444 318 0.880

Source: Calculate by authors

Table29. Result of Hypothesis Testing (Application Limitations)

Hypothesis Service App’s Shipping, Rider Payment
UX/UI Promotion, and
Discount  Partner

store
Line Man X X X X X
0.820 0.840 0.372 0.740 0.813
Grab
* X X X X X
0.384 0.894 0.122 0.277 0.358
Food Panda X X X \/ X
0.096 0.119 0.054 0.030 0.993
oo v X X X X
0.014 0.759 0.284 0.870 0.488
Robinhood X
0.068 0.531 0.677 0.754 0.429

Source: Calculate by authors
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Table30. Result of Hypothesis Testing (Marketing)

Hypothesis Online Advertising Offline Advertising
Line Man

oﬁao 0.9X22
Grab

0.\0/49 0.3X41
Food Panda

03)(58 0315)7
Gojek

0@6 0.7X29
Robinhood

0.415 0.3X44

Source: Calculate by authors
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