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The Study of Relationship between Personality and Facebook

user behavior of Generation Z in Chaiyaphum Province
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Abstract

This research aimed (1) to study the background and personality of Generation Z
in Chaiyaphum Province; (2) To study Facebook user behavior of Generation Z in Chaiyaphum
Province. This research is the Quantitative research; the questionnaire to Study sample of
age between 8-23 years, living in Chaiyaphum province, 390 people with the use of multi-
stage random sampling, Percentage, Mean, Standard Deviation, One-Way ANOVA and
Pearson's product-moment coefficient. The results of the study are as follows. background
Generation Z in Chaiyaphum province is different. The behavior of using Facebook features
is different in age and personality of Generation Z in Chaiyaphum province has a positive

relationship with behavior of using Facebook feature.

Keywords: Personality, Facebook user behavior, Generation Z
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