(Y LY J a
ﬂ15‘1J51Jﬂ11Naﬂ‘Hm uazmmanaummmé’uﬂm
v a vy A N d
ADAINAHUAITIAINNDUASAIVIUNT
Rebranding and Consumer Response on Brand Image

of Chatramue and Srichand

4 ~ AN A A %
unsuunAw: 12 1.9, 65 9393 BUNay
Suiud lvunanu: Worawee Chimplee’
Llfﬂﬂlﬂgiﬁ 1:2511.8. 65 %’jﬁtylj 'Jjjmqilﬁ**

udlunsai 2: 9 1.6, 65

v A

UNAOVSV: 29 5.8. 65

Terapatt Vannaruemol "

o 1
UNANED
= ao A o o b Y a '
NITANHIIVYLI BN “ﬂﬁﬂﬁ‘]Jﬂ'lWﬁﬂEm I,L'dzﬂﬁ@]@ﬂﬁu@\i"ll@ﬁ@ﬂiIﬂﬂ@]ﬂ
a 9 A A o I A sA A = o o o
ATIAUANY AT IUDUASATIUNG ll’mq’ﬂigﬁﬂﬂﬂﬂ 1) LW’E]ﬁﬂH1ﬂ'liﬂ§1Jﬂ1WﬁﬂEm“Uﬂﬂ
%wmwﬁauazﬁgﬁuwg 2) Lﬁ'ﬂﬁm&l”Iﬂ”li@l’t‘)ﬂﬁuE]\?Gi'é]ﬁ'i”lauf‘gl}WfTUWf]aﬂ'iillﬂ”lﬁﬁ'Iﬂﬂ

4 =

A 2 o = Yax awv U Aav Aa . .
masIonazaiiuni 91935015390 2 @aufe 1) MFITOTIRUNIN (Qualitative
o A Y g A = = o o o A

Research) Tagsiimsduaudoya ivednynemsUSunmanyaivesmasiilouas
A o 4 av a . . o Aawv Aa o

AIYUNI 2) MIITUFIL/T 119 (Quantitative Research) Ta81i1M5ITe1TId1599 (Survey

< 4 < a

Research) TaglHiuuaounu (Questionnaire) 1Huasosio lumsnuioyaningus Ina

A 2 o 4
VONHINIIUBDLASATIUNG

*fieL.y. (MIADENIANYY) AL AT ADNTIIATY UM oFoe ) (2564)
*ML.A. (Communication Studies), Faculty of Mass Communication, Chiang Mai University, (2021)
**M.A. (Journalism & Mass Communication), Abilene Christian University USA., (1986) Ik 9 Uiy anua
Llﬁﬁﬁﬂ\iﬁ?ﬁﬂiﬁnﬁfjﬂi%ﬁ'lﬂm%ﬂ'lﬁ?‘faﬁ?iﬂ'lﬁ‘]fu lJW'I'hJﬂEl'IﬁWle%fJ\?ClWij
**M.A. (Journalism & Mass Communication), Abilene Christian University USA., (1986). Currently Dean and Associate Professor
of Faculty of Mass Communication Chiang Mai University.

CRRU Journal of Communication Chiangrai Rajabhat University

89
Vol. 5 No. 1 (January — June 2022)



90

av a J A A o @ A Y
Hads eI mnnny nasitlelihmnelumsdSunmanpaiAeada
v ¥ > o Y o Ya o Y oa E a o
Mysugmmanyal lvd Ivigiuals Indsanudus Taaunvu Taslinszuiumsilsy
@ t4 J v v Aa a dy I 2
amanual 4a9u 1dun (1) dananssuesnysuady gateuiugasuduves
e . s A A YR Y a '
M3 Revitalization YOWUTUAKINTING (2) ivuFeInaTumsdnndus Ton ludives
Delivery 1&11f GrabFood Foodpanda 118 LineMan Lag6aliNansaana1g 9 vieruna
A ' ' 3 a v ' A v o U4
Shopee (3) t#uuy lvisi TuuAaz Seasoning M3vonaua lviiaue ¢ e 1Mamdnyal
¢ ' Y a Y3 = = s
yowusuagaaluiuazus Inaldudsnnuldsunlasvewusudegaaon
o { I, o v 3 7 o o @ o
@) myvSunlasunssysust gy dunagnindidg lumsdsonwdnual
o o o A o ¢ Ao 7 o A v 3 (&
M3dSumwanyalvediIuns A3 Tunsinsdedisaielanewsila

o 7 a o o o o @
“Quality is the real image” uMMWABMMENHEI NN 1 W landnveamsiSunmanyal
A A ' v q 9 ¢ A 7 3 o a a o o
Aetigajan e lduusuads Jundtlunusuanau Inegiilvlundasusives Inaiay
[ =2 o Y av o o’dy Y 1 4 A 1 1 o
aglulonulne Sehldmeneaideimit Idunauvesesansivonosen ligszan
2iMA

aAauv a =3 1 @ 4 J a
Na’Ji]EJLGN‘]J:immWU’n ﬂ'J’]llﬁllwu‘ﬁigﬁj'lﬁﬂ’liﬁﬂﬂﬁuﬂﬁﬁ}']quﬁﬂiiﬂJ
a o o o % o A
Wz}‘U Tﬂﬂ‘h”]@ﬁ’]ﬁﬂﬂuﬂ'ﬁ(ﬂﬂﬂﬁuﬂﬁﬁquiﬂgﬂ'lwaﬂﬂmLlagﬂqﬁﬂﬂuﬁuﬂﬂgﬁuﬂﬁuﬂﬂ(ﬂ@
A 9 A ] A Y A A A a
AT UANBINTIND ﬂ’]iﬂﬂuﬁuﬂﬁﬂ’]qu@ﬂﬁillﬁﬂﬁIﬂﬂiulﬁ@ﬁﬂl@ﬁlﬁ@waﬂﬂﬁiﬂﬂ

o

= a ] A a = o o Y o Y
a1ualunisys Ian L!,ag"]f’NL’JﬁWl‘]JiTﬂﬂiJﬂ’ﬂiJﬁiJWi!‘ﬁﬂllf‘lﬁ@]@‘]JﬁuE]Qﬂ1uﬁJ§

]
] = U

awanvainnduMmaiiie ednliodiAgynadanszau 0.05 tagmMsaoUaUDN

) a Y a A Y= "o Ya
ﬂ'luWi](ﬂﬂﬁﬁuﬁﬂﬁiﬂﬂluﬁﬂﬁ"uﬂﬁ ﬂjqngﬁﬂﬂﬂqﬂﬂﬂﬂ@ﬂﬂﬂﬂulﬂa‘ﬁﬂ Lﬁ\iﬂﬂi"ﬂuﬂﬂa

= o [ 4

13 Taawnasiie AudveImsvs Inn uazmguanus Inalanuduwusny

'
aas @

MIADUAUBIRIUTIAUAAATIAUM MATie penliisdynatanizay 0.05

Jd o

ANNFUHUT 5L IINTABUAUBIRIUNYANTITNAUT Tnaes Tuns iy

Y 4

mIneuauIR LS Ui nmanbalilagMIABUAUBIAIUTIAUARABATIAUM A TUNS
m3aevUaueImuNganssulus InaluGewweungwanus Ina anwd lunsys Ina

' { a v o Jdo o o o a
uazmdnmﬁmeﬁmmanwumummauﬁumﬁ}miuﬁjmwaﬂymmmuﬁﬁ

@ @ a

WA ool Ted YN ERANIZAY 0.05 LAY NSABLAUDIMIUNGANTTUALS 1na

CRRU Journal of Communication Chiangrai Rajabhat University

Vol. 5 No. I (January — June 2022)



A YR 1 v ya A a A ~
Tuisoues ﬂ’ﬂllgﬁﬂﬂﬂ?ﬂﬂﬂﬂ@]ﬂﬂﬂﬂuiﬂﬁ‘]ﬁﬂ Lliﬂﬂxﬂﬂuﬂﬂﬁﬂﬂiiﬂﬂ‘]ﬂ@li?‘uﬂ AUD

A a o 4

¥9In15U3 10 nazimguanus InalinnuduiusnunsaeuduesdusiAund

]
v o w aas @

AsIEuM WA e od1ihiedngmeananszaY 0.05
mdea: MISunmdnual mineaauss Mo Mrvuns
Abstract

The aims of this study “Rebranding and Consumer Response on Brand Image of
Chatramue and Srichand” were 1) to study rebranding of Cha Tra Mue and Srichand 2) to study
brand response and consumption behavior of Cha Tra Mue and Srichand. The research
methodology was divided in two parts which were 1) qualitative research by literature review to
study Cha Tra Mue and Srichand rebranding 2) quantitative research by survey research using
questionnaire to collect Cha Tra Mue and Srichand’s customer data.

According to the qualitative research, the goal of Cha Tra Mue’s rebranding was
creating new brand image awareness and getting more closer to customer. There were four parts
of rebranding process 1) organizing exhibition desk to provide tasting, the beginning of the
Cha Tra Mue’s brand revitalization 2) expanding new channels both delivery channel including
GrabFood, Foodpanda, LineMan and shopee channel 3) launching new menus for each
seasoning and new product on a regular basis to keep the brand image and allow customers to
see the brand's evolution over time 4) packaging redesign, a crucial strategy to improve the brand
image.

Srichand rebranding communicated under the concept of “Quality is the real image”.
The aim was being Thai product which make proud potential to Thai people and held in their
hearts. As a result, this vision has been passed down to the organization's employees in order to
expand it to the regional level.
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The qualitative study indicated that This research aimed to study the relationship
between consumer behavioral responses, image perception, and attitude responses to
Cha Tra Mue products. The response of consumer behavior in terms of reasons for consumption,
frequency of consumption, and time of consumption, which was related to the perception of
Cha Tra Mue’s brand image, was statistically significant at the 0.05 level. The consumer behavior
response in terms of their recommendation to their close people, consumer motivation, frequency
of consumption, and the reason for consumption was correlated to the Cha Tra Mue brand
image's attitude response, statistically significant at the 0.05 level.

The relationship between consumer behavioral responses, image perception, and
attitude responses to Srichand products was also studied. The response of consumer behavior in
terms of reasons for consumption, frequency of consumption, and time of consumption, which
was related to the perception of Srichand’s brand image, was statistically significant at the 0.05
level. The consumer behavior response in terms of their recommendation to their close people,
consumer motivation, frequency of consumption, and the reason for consumption was correlated

to the Srichand brand image's attitude response, statistically significant at the 0.05 level.

Keywords: Rebranding, Consumer Response, Chatramue, Srichand
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