NagNENSTOMINsAAINVIINAANUNADUIASHV YD
e ¢ .
NIUANHT UUIHA Snowgirl Japan
Marketing Communication Strategies of Sachet Skincare Products

from Case Study of Snowgirl Japan Brand

' o =3
uhsuunanw: 14 3.9, 65 UERERI R I
Fuind lynan: Pornwan Rangkhasenee*

& 4 o @ Ex
AT 1:641.8.65 YW amngdannug
ASN 2 : 24 130.8. 65

) Buppa Lapawattanaphun **
Tunaoui: 30 1.2, 65

UNAALd

M0 “NAYNTMIAOAITNTAAIAUDINAAN R AN ULAS UL VLD

~ s . Ao s A = s A
ATUANET LUITUA Snowgirl Japan” ll’mfl‘]_Iigffﬂﬂ!W@ﬁﬂi&l1ﬂﬁq1/lﬁﬂﬁﬁ@ﬁﬁﬂﬁ¢]ﬁ1ﬂ

adtav A

a o a J a
yoawansuRanuuaiuuuyes Taol¥sziliouis IuFenann (Qualitative Research)

=)

<} 9 Y [ o a . Y a
NUIIVIINUDYDAIWNITAUNHUUUUIFIAN (In-depth Interview) VINHVINTUDS

U

]
o

9 s o a a o s A s
ﬁlﬂﬂ')"ﬂﬂ\?‘ﬂll'f]']“Ll']i]cluﬂ'liﬁﬂﬁuclmﬂﬂ'\lﬂﬂﬂaq‘ﬂﬁﬂ']iﬁﬂﬁ']iﬂ']i@]ﬁ']ﬂmﬂﬂllﬂiuﬂ

Snowgirl Japan L!,azﬂﬁﬁ}uﬂ’%ﬂﬁlﬂ@ummﬂﬂﬁﬁﬁiN 6] (Documentary Research) el

e, (A An3 MIna1n). puzilmamans un1Imederomsm lneg (2564), ﬂﬂﬂﬁul‘ﬂu dhwihinlszanuau
Tasams aonfuduasumaidmsiemsihuileadia dninau nas.
*M.Com.Arts (Marketing Communication). School of Communication Arts, University of the Thai Chamber of Commerce (2021),
Currently a Project Coordinator at Institute for Good Governance Promotion.
5.0 (FoasiIamL) IINIEosTINNART (2555), ﬂwﬁmﬂu fwmannsd Useinaziimamans nninedy
wemsm Ine
*%Ph.D. (Mass Communication), Thammasat University. (2012). Currently Assistant Professor of School of Communication Atts,
University of the Thai Chamber of Commerce.

CRRU Journal of Communication Chiangrai Rajabhat University

Vol. 5 No. 2 (July — December 2022)



4 o s 4 a o < ¢
hlﬁ%@yjmﬂﬂ')ﬂﬂﬂaq%ﬁﬂ'liﬁ'@ﬁ'liﬂ'li@]ﬁ'lﬂﬂ]ﬂ\?WaﬁﬂmMﬂ%N“ﬁﬂﬁmﬂﬂllﬂﬁuﬂ Snowgirl
Japan

HAMSITE WU NAGNT NI TOANTMIAAIATBINAAS I AN ULAT LU DD
LUTUS Snowgirl Japan IMINUAUMIADATMIAAIANINUA 6 VAU UsznoudIe

a L4 4 2 I {9y o T J
1) MIAATIEHADIUNITUNNNITAQA !5N%']ﬂfnﬂ‘l]uﬁg%ﬂﬂ?@ﬂ?@ﬂ?iu?uu?ﬂﬂ??
2 A a g 3 Yo Y a v o Y A o o4 g
193 NT?QQWUNa@lﬂum@QWUL@Q Lﬂuﬁdu'lﬂ'luﬂ'liﬂﬂﬂuu’)ﬁﬂiﬁﬂﬂ?uwaﬁﬂm@ﬂ‘ﬂﬁ_lu
a 'Y oA 2 v P A ¥ g 4 o v ¥
Nﬁiﬂ@ﬂﬂﬁiﬂﬂl!ﬁgﬁ%wﬂﬂﬂﬂ ﬂ?uﬂmﬂ1WW@QﬁUﬂ1Lﬂu‘ﬂEJ't‘)iJﬁ‘]Jiu'Nﬂ'N\ﬂ’Niu
UszmaInsuazarnlsgna lalalumsliusms wasidryeaunsodsududiny
Ia 1 Y 1 < o 1 < Y a Ao o A
ADIUMITUINTANN ) llﬂ'f]ﬂ']\ﬁ'f]ﬂﬁ'f] 2) ﬂ']iﬂ']ﬁuﬂﬂq%!ﬂ'lﬁlﬂﬂ !ﬂuﬁﬁﬂlu\iﬂﬂ']a\iﬁll
Y o . . 2 1 = ] 1 a2 A
IFMINNIU (First jobber) 979N 22 - 25 ‘]_]!Lagi’ﬂ'ﬂi\i\ﬂu 21gANLLA 18 —30 1 How
A A a9 a o ¢ oa ¢ Y v AL v «
Lﬂ@ﬂ“ﬁ@ﬁUﬂWWﬂﬁﬂm“ﬂﬁﬂUUﬂiL!‘]J‘]JG])'EN"iﬂﬂiTL!ﬂ1%@@@@]81uﬂ1§ﬂ11%ﬂﬂ1%ﬂ9\1
° o 4 ] Y v Y Y [N 4
3) ﬂ?‘iﬂﬁlﬂuﬂ'}ﬂq‘ﬂﬁzﬁﬂﬂ TSISTRAY FAINNTTUZ ATNANNWTNANAADLUITUA LA
v o 4 A A v v A y
NITAUIDAVY 4) MINTHUANITBINDNTADAITNTAAA Gl,"]f 3 ﬂﬁ%!fﬁm’iaﬂ o ﬂ']icl,"]f
@ 1 a ] A 4 A 4
WHNITUVIY NITAAUTTUNITVIY LmzmiTGJJBmmmﬁaaaﬂ"lammzﬁﬂﬂﬂu"lau
° 2 "o I3 o = o
5) ﬂ”liﬂTViu@N‘]J‘]J531]WiullagﬁgﬂglﬁanuﬂQﬂﬂLﬂﬂﬁL%u@’lﬂ]@\iﬂ'ﬂﬂﬂﬂﬂ Tﬂﬂllﬂ”liﬂﬁ’?uﬂ
a o J @ { oA a
u‘ummummwammmmm@lqﬂixmﬁuawmﬁﬁ}mﬂuuumi Hag 6) ms1sziivuma
o @v 9 Y a 1 Y 2 A A a A
3ﬂﬂ1ﬂﬂ1‘33llq‘il‘U’ENFql'lliTﬂﬂW1uﬂ131"]f1°m6]58a3lmﬂllagﬂﬁgmuﬂ1ﬂﬂﬂﬂ‘1ﬂﬂ INDADU

. . , v

Ii]‘VIﬂﬂig‘ﬂ’mmiﬁ@ﬁﬁﬂﬁiﬂ’mﬂﬁ’JNL!NL!“I’J

o o 4 a Y] d a 14 o .

ﬂ1ﬁ1uiy: miﬁf)ﬁﬁmi@’l’mﬂ NN UNTNULATUDVEDN LIUTUR Snowglrl Japan
Abstract

The objective of this study is to study pocket pack skin care marketing communication

strategies. This study is a qualitative research. In-depth interview and document research are
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applied to collect information, a study of pocket pack skin care, Snowgirl Japan, marketing
communication strategies.

The qualitative research has been collected by in-depth interview. documentary
research. The study found that pocket pack skin care marketing communication has total of
6 strategies. 1) Marketing situation analysis, this skin brand has be published/known for more
than 19 years. It has its own factory, and this brand is also the top of human and eco friendly
production innovation leader. Product quality is widely accepted in Thailand and overseas.
Snowgirl Japan provides its customers the best service. More importantly it can adjust when
facing any crisis rapidly. 2) Defining target groups, there are 2 groups of target. First jobber,
22-25 year-old, and female factory workers, 18-30 year-old.These targets like to buy pocket pack
skin care from stores in cities. 3) Defining brand objectives, there are brand awareness, brand
loyalty, and increasing sales. 4) Defining marketing message tools, there are 3 types of tool which
are sales staff, sales promotion, and offline and online advertisement. 5) Budget setting and
budget duration are depending on percentage of sales. The budget setting is formed by the
production plan objective and its processes. 6) Evaluation, it is evaluated from consumers’
awareness through social media and sales in order to be related to the marketing communication

process.

Keywords: Marketing Communication, Pocket Pack Skin Care, Snowgirl Japan Brand
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