msgensumsiivelamumunIneveslidumesiia
Tudlszimalng’

Acceptance of Thai Domain Names Among Internet users

in Thailand
o Ao a IZ o
UASVUNANY: 26 9.9. 65 nyawssal ¥guUn
Fuiud lyunanu: 7 n.0. 65 Pimonpan Chainun”
UNAOVTY: 2 W.A. 66
U \l
UNANED

o = =3

= cg‘d s A o A T @ F
msanuIiidaglszasaiefdnuinsfateidawaden1soensuns 19
9 § A % aw o
Tawumu Ine srdatorausuuzioriiums 19 Tamunu Ine FawamsIseaziin
v o V- § 5 Y
I¥ns1waanImsavveamseansuns 19 lawuniz lne e 114 lun1s14
Y a % 9 ) @ Y
ueumsI9usms dsvilgemsldau wazadumssonsums g Tamuniu Inelu
o y A 2
danuldmuunnun
as = 9 o v v 9q Ya < o
Fwmsanelgmadisin laglduuvdeuniunugd 15 umesiia $1u9u

(3 a

o o a2 Y A g o '
800 AU TJ§$ﬂ't']‘]Jﬂ°1Jﬂ']iﬁllﬂ']‘klﬂ!l,‘lﬁﬁﬂﬁ‘ﬂﬁ$ﬂﬂﬂﬂ?iﬂlﬂuﬁﬁllﬂuﬁiﬂ%fmu'\lu 2 nay

= Y a A

9 < g Y
o dilszneumsgsnan 1 lawuniu lnenaziulaaniuIne nazdilsznouns

ganoi lifiszaumsaimslFTawumunInonazidu lsdauIne

g & ao & P v Py ya ¢ Yo
*ll1/]ﬂ'ﬂi.lul,ﬂuﬁﬂuﬁuﬁmﬂﬂjﬂiﬁﬂ?iﬂﬂﬂlﬁﬂﬂ “fﬂiillgl,lﬁgEl'f]llillfﬂﬁal“li“lfﬂIﬂﬂ]uﬂTﬂWUlﬂUmﬂﬂﬁ;ﬂ“ﬁﬂuLﬂﬂﬁLuﬂ” ‘lﬂﬁ'u
yumfvayuan yaisguimsaummaiovioing

a <. e a o o G Y o o A
FUA.A. (UINAMTAT) PNNTUNNINGAY (2556), ‘ﬂi]@uuu]u H¥WMANIINGY ﬂigi]Wﬂilﬁﬂﬁﬁ@ﬂ'ﬁﬂ'm%u AUSNT
Aommunavu unInenaudeln
**M.A. (Mass Communication), Chulalongkorn University. (2013). Currently Assistant Professor of Faculty of Mass Communication,
Chiang Mai University.

CRRU Journal of Communication Chiangrai Rajabhat University

Vol. 5 No. 2 (July — December 2022)

81



82

= U U % ] 1 ] Y Y U ] 9Y v
namsAnyInpIngualegdIu g Iideyai lumeiinTawuuaz

a ' = 4 ] 3 oA o
dran1u Ine uanelilszaumsainis lsauin ledseniu Inovesninsyg
daudetendwanoniseouivuaz 14 Tamulne Taseniauan Ae mssuinede
laufsevaemaTuTaddegiu vazmssuianuieazainlumsld Tanzunu
szauun arufadediuanudinuld anveausalumsnaassuazduna uag

o 9 =) d A o 1 % A
MsuinnuilsgTew Uarnzuuuszauiiunai diuilateniaay Ae A
@ 9 s 1 @ 1 @ 1 = 9 =)
Fudou Imnzuuuszauin nguategralnaulumsldlamuniunonazdiua
mu Ineszauihunals waziesinenlasoumaseuanudunusasaulu

vy aa a 4 1A @ v 9 ' Y
M3 lgAeadans unsIzMInaney nuNUTatemssuinnuiie/azainlumsly
anuasalunisnaasiuazduna uazanuinuld awisaesuieaul

m3i 14133 esaz 58.40 (R* = 0.584)

o o w 3 24 o o
AaINY: Iﬂmumm"lm !ﬁﬂhlclfﬁﬂf’é)ﬂ1ﬂ1hh’lﬂ NIYDUITVUUIANTTU

ﬂﬁlmilﬂi%:i]'lﬂu’i’@]ﬂiin
Abstract

This research aims to study factors affecting the acceptance of Thai domain
names and makes recommendations on how to increase the use of Thai domain names.
The results of this study provide a comprehensive overview of the acceptance of Thai
domain name usage. The current findings contribute to service planning, utilization
improvement, and development of means to achieve societal acceptance of Thai domain
names.

The study uses a questionnaire survey to gather information from 800 Internet
users, and in-depth interviews with entrepreneurs from two groups of businesses: the
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businesses using Thai domain names and Thai website names and those without an
experience of using them are conducted.

According to the findings, the majority of the sample group did not know Thai
domain names of state agencies or their Thai email addresses. However, they had an
experience using state welfare websites with Thai domain names. In terms of positive
factors, the findings showed that the sample group had a high level of agreement that
relative advantage and perceived ease of use affected their acceptance of Thai domain
names and had a moderate level of agreement that compatibility, ability to try and
observe, and perceived usefulness affected their acceptance. In terms of a negative factor,
the sample group had a high level of agreement that complexity affected their acceptance
of Thai domain names. The sample group also showed a moderate level of intention to
use Thai domain names and Thai email addresses. In addition, a regression analysis to
estimate the relationships between those factors and the intention to use showed that the
relative advantage, perceived ease of use, and compatibility could explain the intention

to use at 58.40 percent (R2 = 0.584).

Keywords: Thai Domain Name, Thai Website Name, Innovation Acceptance,

Innovation Diffusion
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