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Abstract

The study is to analyze a structural equation model of factors that influencing on word
of mouth intention for prospective graduate students at private universities. The sample was
graduates with a graduate degree of less than 2 years and graduate students in the academic year
2023 of five private universities having top amount of students. Four hundred students were
selected by a multi-step sample selection, consisting of specific sampling and sample selection
based on probability theory. The research tools by used questionnaires. The methods of analysis

are descriptive statistics, including mean and standard deviation. and inferential statistics, including
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Structural Equation Modeling Analysis. The research model is consistent with empirical data. with
index value Chi-square/df is equal to 4.907, P-value is equal to 0.06, RMSEA is equal to 0.022,
GFI is equal to 0.958, CFI is equal to 0.98 5 and NFT is equal to 0.982. The research models are
consistent with the empirical data.

The results showed that: 1. Organizational universities factors have a direct effects on
satisfaction. 2. Organizational universities factor have a direct effects on word of mouth intention
and satisfaction indirect influence on word of mount as transmission variable. 3. Perception of
corporate brand value factor has a direct effect on satisfaction. 4. Corporate brand value
recognition factors have a direct effect on word of mouth intention. and 5. Satisfaction factor has a

direct effect on word of mouth intention.
Keywords: Word of Mouth Intention, Prospective Graduate Students, Private Universities
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