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Abstract

This research aims to: 1) study the desirable characteristics of content creators in new
media for Thai society, and 2 ) analyze the confirmatory components of these desirable
characteristics of content creators in new media for Thai society. Using quantitative research
methodology, data were collected through a closed-ended questionnaire with an overall reliability
coefticient of 0.990. The sample consisted of 600 people from Bangkok, selected through stratified
random sampling across 50 administrative districts. The data were analyzed using percentages, mean
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values, standard deviations, exploratory factor analysis, and confirmatory factor analysis. It was
found thatl) the desirable characteristics of content creators in new media for Thai society had an
overall mean score of 3.37, indicating a moderate level. The highest mean score was for the ability
to create and present content that aligns with values, morals, and legal standards appropriately (mean
= 4.27,S.D.= 1.03). 2) The exploratory factor analysis revealed two components: content design
and media and communication skills. 3) The confirmatory factor analysis indicated that the model
was consistent with the empirical data, with chi-square (Xz) = 844.90; df = 282; p-value = 0.00;
RMSEA = 0.058; RMR = 0.025; SRMR = 0.020; GFI=0.92; CFI = 1.00. (1) For the content design
aspect, the influence ranged from 67% to 84%. The highest influence was the ability to utilize
various features of the presentation platform to design content, at 84%. (2) For the media and
communication skills aspect, the influence ranged from 62% to 87%. The highest influence was the

ability to troubleshoot when technical equipment or content production tools fail, at 87%.
Keywords: Content Creator, New Media, Social Media, Communication
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