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Abstract

The aim of this study is to investigate 1) the dissemination of community product
labeling in San Kamphaeng district, and 2) the comparison of demographic data with the level of
opinion on product selection in San Kamphaeng district. 3) Compare the satisfaction of
information graph products to convey the identity of the San Kamphaeng community; 4) Study the
relationship between product selection opinion level and information graph product satisfaction to
convey the identity of the San Kamphaeng community. This is a mixed method study, qualitative
study, in-depth interviews with 20 product owners, and quantitative study, collecting
questionnaires from a sample of the general public in Chiang Mai. The random sampling method
is 400 people.

The research results found that 1) San Kamphaeng District community tried to create
and communicate the identity of community products in the form of a cultural cycle, creating
knowledge and understanding of economics, politics and culture as stories in their daily lives with
the surrounding communities. 2) Different demographic characteristics had different levels of
opinions on the selection of San Kamphaeng District products. 3) Different demographic
characteristics had different levels of satisfaction with infographic products to communicate the
identity of San Kamphaeng District community. 4) The level of opinions on the selection of
products was positively related to the satisfaction with infographic products to communicate the

identity of San Kamphaeng District community.

Keywords: Relationship, Communication, Community Identity, San Kamphaeng
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