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Abstract

This research aimed to study the communication strategic from factors of brand
identities, brand image and brand personality communication of brand Thailand in packaging
marketing communication. The quantitative research was carried out by conducting
400 questionnaires from randomly selected groups of Thai tourists and foreigner tourists in
Chon Buri, Phuket, Songkhla, Chiang Mai and Nakhon Ratchasima. Data were analyzed
with descriptive statistics including percentage, mean, standard deviation, and multiple
regression analysis. The results revealed that 1) the impact of the way of life and life style
of Thainess were most describe Thailand brand identities strategy at 20 percent (R*=0.20)
2) the impact of friendliness and excitement were most describe Thailand brand image
strategy at 24 percent (R* = 0.24) and 3) the impact of daring and imaginative were most

describe Thailand brand personality strategy at 58 percent (R* = 0.58)

Keywords: Brand identity, brand image, brand personality, Packaging Marketing
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Abstract

The survival of media has been talking points in the disrupt technology era.
In the past 2-3 years, the number of digital media entrepreneurs has risen. Many journalists
quit their job from big media company and turn themselves to online media startup.
Some content creators start their career with niche and unique styles and with their focused
audience target and direction. This academic article will portray and reflect the alternative
ways of doing media startup in which will later have a chance to enrich the ecology
of media in Thailand. And this can also fulfill the right content to the right audience.
Moreover, this will see more competitive in terms of quality contents and media values
for society. The challenging for media startups nowadays shift to the balance of how
to do business creatively with good journalism ethics. Therefore, journalism school have
to enhance their course to give new idea to students on how to be a good content creator

and also understand the entrepreneurial journalism.

Keywords: Entrepreneurial Journalism, Online Media, News, Journalism, Media
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Abstract

Thailand is in the middle of an agricultural crisis. Because farmers have increasingly
used chemicals for agriculture until those toxins are left in vegetables, fruits of many farmers.
Agencies in both the public and private sectors are aware of the dangers of agricultural
chemicals which found in Thailand. They have tried to present and require the government
to review the dangers and consequences of using agricultural chemicals that affect the health
of agriculture and consumers as well as negatively affecting the environment but it seems
such efforts have not been successful due to the following factors:

1. Communication problems in the national level. Any government agencies
who involved in chemical policy formulation do not have the determination to impose
decisive measures on the prohibition of the use of highly toxic agricultural chemicals
2.Communication problems in local level such as people in the community. They cannot
mobilize forces to reduce chemical use thoroughly and they are not sincere or intend
to participate in the real reduction of the use of chemicals. Seen from people in the general
community, there is also a value in favor of comfortable working in agriculture, resulting
in continuous use of agricultural chemicals. In addition, the main reason is that capitalists

and large companies bring income and benefits from agriculture to attract people in
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the community to produce more crops that rely on chemicals. 3. Individual communication
problems such as community leaders do not pay attention or Intends to work seriously
for reducing and abolishing agricultural chemicals. In some communities, village leaders
have many missions until there is no free time to create communication between leaders
and community members. In addition, many farmers still lack communication and support
for continuous organic farming. For solutions need to cooperate with all sectors and must
do it at the same time from the government level to the farmers level, for example,
the government must strictly control the importation of dangerous chemicals from
the reduction of chemical use. The mass media organization must help to present news
about the environmental situations, keep an eye on the health and safety situation report

also the danger of using agricultural chemicals all the times.

Keywords: Communication, Reduction of Agricultural Chemicals, Community Leaders,

Farmers, Organic Agriculture
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Abstract
The objective of this research was to study the literacy in online-game of student

in Chiang Rai Province. Potter’s Media Literacy theory was measure of online-game.

This study is a qualitative research. Quota sampling was method from 3 type of education
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institutions as follow: general education institution, vocational school and university.
The total sample are 408 samples. The result found that gender, education institution,
level of education, average revenue of sample, average revenue of family of sample,
career of parent’s sample and number of family members are differed significantly.

However, the study also found that the status of family is not differed significantly.

Keywords : Media literacy, Online-game
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