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Abstract

This research aimed (1) to study the background and personality of Generation Z
in Chaiyaphum Province; (2) To study Facebook user behavior of Generation Z in Chaiyaphum
Province. This research is the Quantitative research; the questionnaire to Study sample of
age between 8-23 years, living in Chaiyaphum province, 390 people with the use of multi-
stage random sampling, Percentage, Mean, Standard Deviation, One-Way ANOVA and
Pearson's product-moment coefficient. The results of the study are as follows. background
Generation Z in Chaiyaphum province is different. The behavior of using Facebook features
is different in age and personality of Generation Z in Chaiyaphum province has a positive

relationship with behavior of using Facebook feature.

Keywords: Personality, Facebook user behavior, Generation Z
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Abstract

The purpose of this research is to: 1. To compare the satisfaction with
the global coffee consumption and local consumer market in Chiang Mai province.
Global and local consumer products of consumers in Chiang Mai Used as a tool for data
collection, data analysis, measurement and analysis of relationships between records and
studies found that:

Consumers who purchase products and use Starbucks coffee shops And Amazon
Cafe, mostly male, age 19 - 24 years old, private employee Average income per month
10,001 - 20,000 baht Education level Bachelor degree Single status By consumption
behavior Products measured from Types of purchases of goods, drinks, cakes, bread
or bakery, number of times and amount of expenses that are spent

Factors of product quality, price, place and promotion have an effect
on consumption behavior. By marketing factors, products, prices, place and Frequency
of consumption, type, quantity and price of consumption Product factors, prices and
marketing promotion of coffee, global brands affect consumer loyalty. But the local coffee

brand has only a price factor. And marketing promotion That affects consumer loyalty

Keywords : Marketing Factors, Media Exposure, Satisfaction, Consumption Behavior,

Brand Loyalty
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Abstract

This Study entitled “Media Exposure, Gratifications and the Perception of Thai’s
Images via Thai Tv’s Drama of People in Chengdu Sichuan Province, People’s Republic
of China”, which study aims 1) To study the behavior of Thai TV drama exposure of
Chinese people in Chengdu, Sichuan Province. 2) To study the satisfaction with Thai TV
drama of Chinese people in Chengdu, Sichuan Province 3) To study the perception of
Thai Images from Thai Tv dramas of Chinese people in Chengdu, Sichuan Province
4) To study the relationship between exposure, satisfaction and perception of Thai
images from Thai Tv drama. The samples in this study were 380 locals living in

Chengdu, Sichuan Province. The research result found that:
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The Chinese audience of Thai Tv drama, Chinese people in Chengdu, Sichuan
Province who responded to the questionnaire was female more than male. The average
age is 27.33 years. The education background is bachelor’s degree, the most of audience
has a career as a student, and have the monthly income is less than 2,000 yuan. (1 yuan
equals 4.5 Bath)

The Chinese audience of Thai TV drama who answered the questionnaire
to watch Thai TV drama through the Diyidan.com. The most of audience watch Thai
Drama through mobile and tablet devices. Most of them watch Thai Tv drama about
30 minutes to 1 hour for 1day. And most of them watch Thai Tv drama during the evening
news (20:00-23:00) The samples have experience in Thai Tv Drama about 2 years.
The majority of Thai Tv drama viewers watched Thai drama first time because they
watched by accident, and thinking it is interesting. Most of them also watch Chinese
drama at the same time. And most of Thai Tv drama viewers have perceived themselves
as not fans of Thai Tv drama. Most of sample group had the behavior of watching with
intention, and most of them will be watch continuously. The majority of sample groups
do not follow the information about Thai Tv drama.

The audience of Thai Tv drama, Chinese people, Chengdu, Sichuan Province
who responded the questionnaire have expectation and use to Thai Tv drama at a middle
level. The most of them has satisfaction with Thai Tv drama at a high level, and most
of them perceived the Thai People’s images from Thai Tv drama at a high level.

Based on hypothesis, it was found that: 1) The Chinese audience who has
different behaviors of Thai Tv drama exposure would have different perception of Thai
people’s images in culture and customs, life-style, Thai etiquette and Buddhist religious
belief, the result showed statistically significant at 0.05 2) The satisfaction to Thai TV
dramas has affected on the perception of Thai people’s images, the result also showed

statistically significant at 0.05
Keywords : Media Exposure, Gratifications, the Perception of Thai’s Images, Chinese

People
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Abstract

The objectives of this research are 1. to study the entertainment venue's way
of music and the pattern of the show. 2. to compare the entertainment venue's music frame.
3. to analyze the strategy of entertainment venue throughout the music. This is qualitative
research using Frame Theory to analyze the data. Collect data by in-depth interview with
the owner or manager of the entertainment venue and in-depth interview with the musician
that work for the entertainment venue. The research found that. The entertainment venues
have the similar services, there are food, beverages, live-music and loudspeaker-music
but different type of music. Tawandang focus on country song. 8080 Cafe focus on
international rock music and Sod Sing focus on Thai pop music. Every entertainment
venue intends to frame the way of music differently from the others. Therefore,
the differently way of music has the relationship with the customer. The way of music is
the standpoint for entertainment venue because the customer will know what they want

from the show. Then the customer can choose the right entertainment venue.
Keywords : Frame, Entertainment Venue
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