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Abstract

The researcher was on the topic “Marketing Communication on Facebook Fanpage
of Private University” This study could enhance the techniques of marketing communication
of the university in Thailand. This qualitative research investigated and described
the study could enhance the techniques of marketing communication, persuasive appeals,
and customer relationship management via social media by 3 selected private universities.
This research focused on analyzing the information including text structures, images,
and videos. The researcher applied the coding sheet to collect the data and presented
the results of study through descriptive analysis procedure. This study has been found
that the private selected universities focus on persuade and guide the readers to apply
for their higher education and try to attract the readers to be a part of activities which
organized by the university. Therefore, these reasons could motivate the participants
to have more support reasons to apply to study at university. The research has also found
that the most popular marketing communication tools are marketing communication
through advertising. The main ideas that include in the advertisement consist of the unique
courses, newly created courses which have never appeared in other university
and presentation of the university's strengths. and the presenting style of content would
be the highlight or outstanding points of each university, for example duo-degree
courses, international courses, E=Sport (Electronic Sport) which interested by students,
and presenting through good appearance actors or students who have good characteristics

which could attract attention.

Keywords : Marketing Communication, Facebook, Fanpage, Private University
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Abstract

The Objective of this study is to examine the pattern of content marketing on
Facebook Fanpage Wongnai. The study is based on Quantitative Research by surveying
and analyzing the content which is presented on 3 Facebook Fanpage platforms :
1. Wongnai.com 2. Wongnai Beauty and 3. Wongnai Travel during 15 June — 15 August 2019.

The content analysis found that the majority of content presented on Wongnai.
com were Information Content (47.25%), Give Content (27.72%) and Entertain Content
(17.68%). Facebook Fanpage Wongnai Beauty gave Information Content the most
(59.31%) following by Advise Content (30.34%). Facebook Fanpage Wongnai Travel
also distributed Information Content (54.66%) and Entertain Content (31.55%) with the
highest level, respectively.

In addition, the study also displayed that all platforms used text the most to
present content to their targets, while using image and graphic and video in the second
and the third place. Interactive Content found in the smallest number on all platforms.
Finally, all 3 Facebook Fanpages most often used Long Form Content following by Short
Form Content with the slightly small proportion. Conversations and Sharing Content was
the least content that found in Wongnai.com and Wongnai Travel, while there was no

Conversations and Sharing Content presented on Wongnai Beauty.

Keywords : Content Marketing, Facebook Fanpage, Wongnai
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Abstract

This quantitative research Parody of Political Satire on Facebook Page is to study
how politics is represented in different satirical ways, based on the contents of political
Facebook pages by gathering data posted on the Cat Egg X page that contains various
satirical contents of political news. This page is divided into two main areas of analysis
depending on certain contents that reflect particular political situations, and tactics or
different degrees of parody. The duration of the study was 6 months from January 1st,
2019 — June 30th, 2019, a total of 166 posts.

The results are analyzed using interpretive and comparative methods on each
present content in order to understand the context of society along with the meaning of
symbols, posted and used to describe related events. Accordingly, the first part of the
analysis, which is a reflection of political events finds that there are 7 types of common
content which are the behavior of politicians, people who are related to politics, political
parties, elections, government policies, important current events and institutions which
are related to politics. Another part is the strategy of parody and satire. It finds that there
are 4 different types of parody which are trivialization (joke modification), comparison
and exaggeration, and inversion (role switches). All content reflects distrust toward the
government in the public view. “Political Caricatures” which are adapted each content
to be jokes, and by changing the content to be easily accessible in order to reduce tension
in content without annotations. This allows readers to imagine and perceive in their own
ways which is the beginning step of fighting through diverse thoughts in a political way

by the use of advanced technological innovation as an incentive in the long run.

Keywords: Political Cartoon, New Media, Cartoon egg cat x, Parody of Cartoon
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Abstract

The purpose of this research was to study the relationship of H&M brand value,
the value of the celebrities who participated in the creation and the H&M brand value
that has been co-created with the intention of consumers to buy H&M brand products.
The sample consisted of 426 H&M consumers. Data were collected by online question-
naires. The statics used in data analysis were percentage, mean, standard deviation and
Pearson's product moment correlation coefficient. The results of the research revealed
that (1) the H&M brand value has a negative relationship with the intention to buy the
H&M brand of the consumers. (2) The brand value of the celebrities who join in creating
is related to the intention to buy the H&M brand of the consumer as follows: (2.1) The
brand value of the designers who came to create has a negative relationship with the
intention to buy H&M brand of consumers (2.2) The brand value of artists that have
created a positive relationship with the intention to buy H & M brand of consumers. (3)
The value of the co-created H&M brand has a negative relationship with the intention to

buy the H&M brand with the co-creation of the consumers

Keywords: Brand Equity, Co-Creation, Buying Intention
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