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Abstract

The objective of this research was to study the guidelines for content development
and communication channels for the Ban Rong Plai Na homestay business, Mae Lao
district, Chiang Rai province by using qualitative research method. Data was collected
by using in-depth interviews and observation, the providing informants were Communication
Arts and New Media experts, Business Administration, Marketing and Modern Trade
Management Academics and the homestay operator. The research results could be

summarized as follows:
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Guidelines for communication development for the Ban Rong Plai Na homestay
business, in the composition of the message content, they should communicate to the
tourists by clearly showing the issues such as 1) Products or services that were unique
and different from other villages which should use "Products/Services, Push on Homestay"
strategy, 2) Creating stories or schedules of new creative activities in the village,
3) Presentation of localization, rural ways, folk wisdom that becoming the identity of this
community, 4) Focus on art and culture issues including valuable traditions inherited
from ancestors, 5) Presentation of beautiful atmosphere, shadiness and freshness of nature,
6) Presentation of cleanliness, tidiness within the community and accommodation,
7) Presentation about food, snacks and fruits with its freshness, cleanness and pesticide
residue free and 8) Dissemination of announcements in which the homestay had received
a Thai homestay standard award or other awards by presenting message combined with
sales promotion, allowing members of the community to be aware of the community
identity, planning and acknowledging mutual benefits to promote sustainable public
relations and forming community communicators who were able to produce content and
distribute it through communication technology channels.

For communication development guidelines for the Ban Rong Plai Na homestay
business, in the composition of the communication channels, the information should be
disseminated through the mainstream media via television programs, such as community
tourism program and documentary program while the print media, such as brochures and
leaflet, etc. For new media, they should produce and distributed via Facebook which
might have to pay to increase visibility rate of the target audience on the pages frequently
while distributed through YouTube channels or other online media continuously almost
every week and should outline stories the whole year. In addition, after presented stories
about this homestay through the old media, it was possible to bring all the content or
some parts to re-distribute via online media which was to build credibility and awareness
among the target group. In addition, using reviewers to comment on products and services,
telling and conveying stories about different aspects of the Baan Rong Plai Na homestay

and finally created tourism trend including local media such as community radio or local

CRRU Journal of Communication Chiangrai Rajabhat University
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newspapers that closed to Chiang Rai people because they were still searching for recreation

from beautiful natural resources.

Keywords: Guidelines for Communication Development, Homestay Business,

Ban Rong Plai Na, Chiang Rai Province
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Abstract

This research paper aims to study the marketing communication of entrepreneurs
of cluster woven fabric from Nan Province by conducting a qualitative research as study
guidelines. It also collects the data through in-depth interview from 30 entrepreneurs of
cluster woven fabric to understand 7 steps of marketing communication plan, consisting
of Situation Analysis, Target Audience, Determining Objective, Marketing Strategy,
Marketing Communication Tools, Determining Budgets and Timing and Evaluation.

It was found out from the research that the communication plan of the entrepreneurs
of cluster woven fabric from Nan province was as follows 1) Situation Analysis; strength
as a main competitive advantage is product’s identity while weaknesses are insufficiency
of'the entrepreneurs’ fund, dependency on public sector, long production period, relatively
high-priced products, no enough coverage of selling channels and lack of new generation
to inherit the businesses. Regarding an opportunity of this market, it relies on the
government’s continual support as well as a rising trend of wearing woven fabric by local

consumers. Nevertheless, threats facing by the entrepreneurs come from numbers
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of players in the market, woven’s pattern copycat, consumers’ behaviors in price negotiation
and their behavior shift to do online shopping, also an economic downturn with government’s
instability. 2) Target Audiences are divided into 2 main groups which are middle-men,
who buy the products to sell, such as network within and outside the the province, local
clothes shops, souvenir product shops, OTOP center, on-line shops and end-customers
buying the product to wear such as office employees, government officers, businessowners
and tourists. 3) Determining Objective of marketing communication covers communication
objectives, behavioral objectives, knowledge and belief objectives. 4) Marketing Strategy
focuses mainly on product identity of woven fabric from Nan province, but not usually
use marketing promotion through selling promotion activity 5) Marketing Communication
Tools is often applied through salesperson by the entrepreneurs who are the shop owners,
following by public relations and advertising. For Direct Marketing, there has not been
a structured database of individual customers in place yet. 6) Determining Budgets and
Time to allocate budgets in a top-down manner, using 2 methods, i.e. Objective — and -Task
Method and Affordable Method. 7) Evaluation is normally under the responsibility
of the government to support. Mostly, the success of marketing communication will be

assessed once the project is completed.

Keywords: Marketing Communication, Entrepreneur of Cluster, Nan Province’s Woven
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Abstract

This research aimed to study the social media addiction (SMA) and five-factor
personality affecting to the stress of undergraduate students of Burapha University. Four
hundred fifty-two Burapha University students selected by stratified random sampling
method participated in the study. They responded to the rating scale questionnaire, which
was used as the research instrument. Three primary findings were drawn from this study.
First, sex and grade did not affect on SMA and stress, and fields of studies affected SMA
and stress differently. The fields of humanities and social sciences affected SMA higher
level than the field of sciences and technology; the fields of humanities and social sciences
and the field of sciences and technology affected stress higher level than the field of health
science. In addition, the different SMA affected stress differently. High SMA distributed
higher level of stress than moderate and low SMA. Secondly, Five-factor personality,

SMA and stress were correlated. Lastly, SMA and Neuroticism personality can predict stress.

Keywords : social media addiction, five-factor personality, stress
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Abstract

This research aimed to study identity communication through tattoos of homosexual
men in Chiang Rai Province. It was a qualitative research, using in-depth interviews to
gather information. The research found that most informants were between the ages of
20 and 40, self-employed, education level was at the bachelor level. The most popular
area for tattoo was in the shade but could be seen clearly if not completely covered, such
as the shoulder area, the upper arm and the back to the occipital area, etc. The most
popular patterns were graphic and talisman tattoo. The tattooing needed to communicate
identity divided into two aspects: 1) Individual identity was for beauty and according to
personal beliefs which apart from communicating the direct meaning of beauty and
personal beliefs in the black magic through pictures, also wanting to convey the connotation
of the mind which was communication for attracting the attention of MSM and in the
personal value that it was for the confidence, a reminder or giving the tattooist a support
of the heart, made them feel safe and fortify their life better. 2) Collective Identity was
a need for communication in sex appeal or a sense of belonging resulting in greater

mental stability.

Keywords : Identity, Tattoo, Homosexuals
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