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Abstract
The objectives of this quantitative research were: (1) to study about personal factors of consumer decision 

behavior (2) to explore Honda car automobile brand image influencing consumer decision behavior.  400 sample 

questionnaires were analyzed.  The statistics test used Percentage, Mean, Standard Deviation, Chi-square and Spear-

man rank correlation coefficient. The results showed that most participants were female, 31-40 years, had bachelor 

degrees, worked at private companies and had monthly income between 20,001-30,000 baht. Mostly, they drove a 

Honda civic car. They took 1-2 months to make their own decision. They were likely to purchase Honda car again 

and they were proud of their cars. Hypothesis testing found that age and monthly income were influencing consumer 

decision behavior. Organization image and brand image related to the consumer decision behavior.
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