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Abstract

The objectives of this research were to study (1) fundamental factors of business
company executives in Bangkok Metropolis and its vicinity using screw conveyor who were target

population under study (2) marketing mix influential to their decision to purchase screw conveyor and

(3) compare the influence of marketing mix based upon their fundamental factors. Questionnaire was
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collected from enterprises located in Bangkok Metropolis and its vicinity. The researcher used all
units of population as samples in this study. Statistics used in this analysis included both descriptive
statistic (frequency, percentage, arithmetic mean, standard deviation) and inferential statistic (F-test or
one-way analysis of variance). Outcome of this research showed that the majority of respondents were
higher than bachelor degree graduates, 46-55 years of age, owners or managers of the firms whose
factories were located in Bangkok metropolis and its vicinity with more than 50 workforces and using
more than 10 screw conveyors. They had 3-8 years of experiences. Most of them were flour-based
food manufacturers and had never changed their screw conveyor suppliers. Outcome of the study
also revealed that the scores on marketing mix influencing customer’s purchasing decision were high
on a given rating scale. Using weighted-score, marketing mix in descending order of importance, were
duration or lifetime of the machine, after-sales service and reasonable price and modification to fit
customer’s need , respectively. It turned out that the respondents with different fundamental factors
(educational level/ age/position/working experience) did have different viewpoints with respect to

the marketing mix in some aspects at 0.05 level of significance.

Keywords: marketing mix, decision, screw conveyor
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