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Abstract

The academic journal is the literature review and related researches which intend to present
the concept of “Creative Tourism and Community-Based Tourism” The journal focus on the history
of creative tourism, creative tourism management and tourism activities in the community. Creative
tourism is a form of tourism industry that has been included in the 10th National Economic and
Social Development Plan and still included in the 11" National Economic and Social Development
Plan. It is obvious that creative tourism is a form of great way to make better sustainable living.
The activities also attract visitors to experience various activities and creative communities. Refer to
the community, the identity of the community is driven by activities such as arts and crafts, local
cooking lifestyle education, folk and music food Movies and Art Media. This is what attracts visitors to
experience those activities. It is a new dimension of tourism not only to visit. Visitors get experience

through various activities and creative communities. Creative tourism is about creating a balance of
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community in economic, social and environmental. Focus on the “value” of the community so that

the community is proud of its authenticity and can travel all year round.
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