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Abstract

The objectives of the research were to examine the relationship between marketing
mix for service business and decision-making processes of buying foreign-branded cosmetics in
Bangkok. The samples were 400 people aged 15 years or older in Bangkok. The statistics used for data
analysis consisted of percentage, mean, standard deviation, Pearson’s correlation F-test and multiple
regression analysis with Enter technique there was a confidence level of 95%. The result showed that
most respondents were female between 31-40 years, earned a bachelor’s degree, worked in private
companies and earned an average income between 20,001-30,000 baht. The results of the
hypothesis test revealed that the marketing mix for service business of 7P’s, namely, product, price,
place, promotion, people, physical, and process had a correlation with the decision to buy foreign-

branded cosmetics.
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