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Sensory Branding: Strategy for Modern Trade
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Abstract

Modern trade in Thailand has adopted the five sensory strategies used in different
business management strategies. By using sight or vision senses, retailers have created a design focus,
location selection product placement and interior design. Using the voice senses, the music is used
to attract the attention and represents the properties of the product being distributed. The use of
odor smell has been used to attract consumers, using the aroma of bakery. To use the taste senses
by tasting the product through the recommendations of salespeople, especially new products to
market. The use of touch senses, retailers nowadays use technology to customize their retail services. In
particular, payment services that consumers can pay for themselves. Retailers in Thailand take into
account the importance of using the five sensory systems to determine the strategies and service

models of a business. It responds very well to current consumer attitudes and behaviors.
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