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Abstract

This qualitative research used focus group method to interview two focus groups: those are
television consumers in digital era group and television production in digital era group; to study
television program production innovation in digital era. Researcher applied 4R and 3P concept
as study framework. Findings showed that television program production innovation in digital
era should match consumer’s digital content consumption which was characterized as 4R which
consisted of Real (R1), Rich (R2), Rapid (R3), and ® (Trademark) (Rd). (R1) Real is considered as a
virtual communication; such as promoting brand image through application in AR (Augmented
Real) type. (R2) Rich is a communication form that focuses on interaction between every digital

communication channel such as Youtube, Facebook, Instagram, FanPage, and WebPage. (R3)
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Rapid is a communication type that concentrates on being fast; for example, communication

through Facebook Live Line official. (R4) ® (Trademark) is a communication focusing on branding.

Keywords: Keywords: television program, innovation, digital era
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