wuUKHUNS RN AT aussnTugaRdTa: nedifnunTausssunisiuly
WANIABINNS 291U 2563
Communication Pattern for Cultural Reproduction in Digital Era: A Case Study
of Food Culture at Wongnai Food Festival 2020
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Abstract

Culture is human activities and symbolic structure which helps increase significance of
those activities. Learning the way of live from each other is the form of cultural reproduction for
cascading record culture such as the wai khru ram muay dance in homage to teachers past and present
culture (Cornwel-Smith & Goss, 2009, p. 203) Loykrathong culture Songkran culture. Findings from
field research by researcher and nine focus groups discussion for managing knowledge related to

communication pattern for cultural reproduction in digital era showed that communication for cultural
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reproduction in digital era is comprised of (1) cross cultural communication pattern and principle
implementation that should be in form of international verbal and nonverbal communication (2) Stuart Hall
encoding-decoding concept implementation for cross cultural communication to build food
cultural value perception and recognition of each nationality (3) cultural reproduction
implementation such as teaching/ training, show, contest, demonstration for cascading culture (4) myth
concept implementation (5) integrated communication in digital era pattern and principle im

plementation that should be in form of online and offline communication (6) social networking

implementation for communicating.

Keywords: communication, cultural reproduction, digital era
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