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Abstract

Digital and information technologies are fast expanding these days, resulting in new
information and news distribution channels known as digital media. This allows people to get
information from a variety of sources and at a faster rate than traditional media. News can be
imported into digital media by anyone, not only news organizations. The general people can also
help bring stories to digital media. Some of the news published may be fake news and propaganda
created to generate revenue from the sale of goods and advertisements, creating chaos in society
and political propaganda both within the nation and international politics. Thus, people should be
aware of the problem of fake news and must know how to seek the facts by themselves. As well

as the hidden implications of those importers, to make an informed appraisal of the information.
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Figure 1 DQ Digital Citizenship Framework
Source: DO Digital Intelligence. (Inthanon, 2020).
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Figure 2 Critical Thinking
Source: DQ Digital Intelligence. (Inthanon, 2020).
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