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Immediate Strategies After Covid-19 for Airlines and Airports

Part I: Travellers’ Behaviour Oriented
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Abstract

The COVID-19 pandemic has been impairing all sectors worldwide, this is the worst crisis
for the aviation industry ever compared to the past crises. Even though the start of vaccination has
lowered the infect and death rate, it is expected that the spread will stay for at least one year. The
more than one year long economic impasse has sunk the air travel more than 60 percent, left 46
million staff unemployed as compared to pre-COVID period. Airlines and airports as the key operators

of the air transportation industry have to adjust their strategies rapidly to restore their performance,
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based on the principle of turning crisis into opportunity. Accrued from the guidelines offered by the
international aviation governing bodies, the immediate moves for the air travel and freight not only
to compensate the loss from COVID-19 but also to satisfy the travelers’ behaviour of their life styles
that change in line with various economic and social constraints. Those behaviours can be a threat

or an opportunity for the operations. Airlines and airports have to tailor the strategies to fit their own

organizational strength and weakness to reach their finest goals and efficiencies.
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2020) 19 AngAsamitudemas lunessuil 1970
IngAnsalnensiuvesiviedelunaissui 1990
vido AngRnisainentsiie 9/11 Tuansgening sauma
n135rUInvedlAsEUUNIGAUMeladUnauTULSS
(SARS) lumAssuil 2000 (ICAO Air Transport Bureau,
2021) anunsallud a.e. 2020 A wansy
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ffedos fe Mavieudien Miwn warn1susnnsengg
Uszanal 46 auau g iAnulaenss Ussunu
4.8 &1uau (ACI, 2020) n13gapdeseld wasidsie
yosussenilugnanynssinsiueareIwav1due
daalidnauanunsaluniste austnudenis
Wunauaznsudsduianas Sadesendessezioa
Iumiﬁuvﬁﬂiﬁﬁaa

Mssrunvadlain-19 lasuseauegiady
ysnaadausndunmzaniduvesesinisounsiolan Tu
LWausuINAL A.A. 2019 (WHO Emergency Response
Team, 2020) Wuen1sUensniau (pneumonia)
lains1vang (unknown etiology) IuLﬁawjé’u
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wirdwnuilasansdufuunlniutuegsaihiase
Fausinanad a.a. 2020 uidulUludasfidesagads
(ICAO Air Transport Bureau, 2021) ety anentstu
wazyie1n g LA danudndudesiivuaue
nagndissaulumsuuasunumanissniuay
WeliAnseldlagiiafian fananudadradiu (AC),
2020) mi%ﬁuvjmm"wLﬁumumsmudamqmmﬂlﬁ
waanuanaudemedudu audnduseau

waAnssugiunisuaznagns szezdudiniu
IngAn1sallain-19

AN1IEN1IFINY LATEFNINAZNITLD9TNTT
\Wasuulasnaenian anudsunlas (change) 1Ju
damandedlyled (Sipe & Frick, 2015) uAn133AnIs
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(1) Aeaiiuduiugnatesulal (digital customer)
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(deeply personalised communication) wag (3) 11
@uendeniivainwatslunisvisesulal (huge
expansion of choice)
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(More, 2021)

ganiduauiieiniaeuindelaildingaiuaanisnisdugegn

1. Aena SME SA (awUu)

6. Fraport Group (L9341l

2. Aeroports de Paris SA (elSaup1a0)

7. Heathrow (SP) Ltd (&@%#3519@18414n9)

3. Airport Authority Hong Kong (894n4)

8. Japan Airport Terminal Co Ltd (a‘jﬂu)

4. Airports of Thailand Plc (lne)

9. Korea Airports Corp (1n1%als)

5. Copenhagen Airports AS (lAu1150)

10. Vinci SA ({5s.ea)

Note. From: Airport Non-Aeronautical Revenue Market Share 2021 |[COVID-19 Outbreak and Global

Countries Data, Expand at a CAGR Forecast 2025: Top Competitor Analysis Covering Mar
ket Demand, Size & Growth. MarketWatch. by More, A. (2021, May 25), Retrieved from

https.//www.marketwatch.com/press-release/airport-non-aeronautical-revenue-market-

share-2021-covid-19-outbreak-and-global-countries-data-expand-at-a-cagr-forecast

-2025-top-competitor-analysis-covering-market-demand-size-growth-2021-05-25
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(Kasasa, 2021) 1osanszuudsnniilinsuunuann
fu nsssstinaeudradululuwumadioatuyn
Usena N1sAIdun1sNIegsAEunsaRasaney

A1579 2
N154eNTUINTIA (generation)

adada 1

auasAudeINIshidenndaeiuinTinusas Juls
FaFAeAlduenguil anunsoldfudnululsemady
1o lflenausnansiugindn agrslsinuiiuuade
11 nsutsueumuegEy ldannsonenauuan
AsUIANABINIsiaunin (King et al., 2019)

Yoy Uiiin (n.f1.) ghkkld

Wy (silent) 1928-1945 gAaInT 1Y TInasmues ldunumludeay

Y1862 (boomer) 1946-1964 gAndaasns1y asnasiauegmiin ieadisannuiiuas Sadunum
adludsauiiagiu deulddedain wu Tnsad uifsdefins Gulddedsan
dedeulesiusugnuanu ergfuninjureu frdwdn desairamdnning
Tvignua fmilifion1sfnungan

W8nd (X) 1965-1980  #nsuiu Bumnuinmihmanaluladdidnnsedad Budndyandiia
Hagudunquitlédedenuuiniign Tanuuansnsanausuieugs us
14%imeg funousiszoraninit doudredimnudaudafuaugunou wiau
#lUge fn1neunun1dy wasunudisduanslnenisoon

ATy 1981-1996  ananduegd Wulaumiunaraneluladfida madnuigedu arnilos)

(millenial) w38 yosBumediin Auirsuasineduiuiinfetoyasag igsnssieutiamn

118 (Y) soulat! Tnsdeansldane IvnTdediruannndt 1 Ja? Lidafndve
ARanNsAUAUAZUINISAMAINGY Lillaueanuiudedademsauinig
unwses liFeanisamuietadesiuenruazan dedlduinisniud
& (on-demand service) fmnudesnis/ msulangean dusuiagiu

o (2) 19972012 Auinsimelulaansaumaegnann (Sildgunsaldeanslimeiioniy 10
¥v) agluganisiousadanin (hyper-connected) 3udanueinaruin
nan1siuvesiousl (Guidng) laidosnisnevd aulansumunisbu Gy
PaULADY DY

felaifidouvdn 2013 - falifnaniamsegianazdany

Note. From: Boomers, Gen X, Gen Y, and Gen Z Explained. by Kasasa. (2021, January 13), Retrieved

from https.//www.kasasa.com/articles/generations/gen-x-gen-y-gen-z

nan1sdanuiiswelaflavansvesauiay Ao Uszanafeway 75 lnefifuansaiuiisnelawiui

YUAMDINIATENIUTEINA (ATA) dvam fle U aa.  Usznnaufesas 50 Aigiunidanuiianelaes fe
2019 (IATA, 2019) 3nElagansdnuIu 10,877 AU ¥

lan audienelalunisifunimiseiniandvegly

M3snwANuUasnny ANUTURduNeIdu N15R539
ALY DY BAENITSUFUNNTE ANUABINTISTLAUTA 4

SYAULRY LWallSeuieunu U A.a. 2017 wag 2018  a1u A (1) winnssy Usenaunig A158usun1ssiu
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14 (check in) selnsdnvidede nmsldwennaiatu
Y09E18N15TU N1INTIVFDUNIITINAT (bio-metric)
nsaAudiasdidnnseiind (e-gate) (2) n3LAu
N9 Usenaumiy nsitaitesaslunisasdunise
N1INTIAWLLILBY karn13SUdNNITE N1TIREIAU
Fuiptesfiiusvaniam luideantsiesedu-daluiu
w50 deufiudunisemiledisur nsdifinsreiades
(transfer) Foan1sUnsTuAses (boarding pass) AU
ynlulusdausn lidesnssunsesnudiiioauas
nMssnwAnuUasnnedn ldAesnissulavdsdunisy
Hasnstmarsnsneiadomnduneurtulnsdny
fefla (3) dunsy AT hiadesdsUaiennadnenss
L fessu-ddlunisnewnios ludesnisdenaise
Funsuilodunnsdelatenie waz (4) nsdiiieadu
Tntpe fipan1snuteyanisiiuniseaulatnuia
934 (real-time travel information)
1NN15E1TIVOIAUIANVUAINIIBINTIA A
na fnguilasansdrdyngunils Afinnwsesnis
nsuslangegn fe nauaiaissy fanudesnisdu
nanwallunisiunig e Aesnsanetuseulal vou
Aumesiadsene ldAoeildunissiunies dosns
Fourein3etne (wifi) uuiA3esdu uavfesnisdoya
N1TLAUNINIANR3Y (real time information) Haus
NoUNITAUNIG (pre-travel information) ﬂéjlll'ﬁ
\Hunguiifinisuilaa (consumption) gean Tud a.a.
2020 luansgowsni a3 1wl aa. 2030 9z1du
nauifiguzAfign osnnleFunsanmindauanain
Jn-u1301 MIunguuened (Kasasa, 2021)
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lapasy anuAuwasvanIsaidudinluga
Advia Ao Mseanunsaiindedeyatmansldnnnan vn
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