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Abstract

The purposes of the current research was to study the opinions on the intention of
starting a start-up business of the 4" year undergraduate students of the Faculty of Business Adminis
tration Kasetsart University, Bang Khen Campus. The theory of planned behavior comprises attitude
toward behavior, subjective norms, and perceived behavioral control was applied in this article. This
study used data obtained from answering a questionnaire of 200 samples from the 4" year under

graduate students of the Faculty of Business Administration Kasetsart University, Bang Khen Campus.

) ) 1MFETIMINTUIIN AL DaATULeLTY
e o o - ) :
U 13 adun 1 Uszdunou UnsInu-luwey 2566 atiuspurnansuazanseman;



research instrument used to collect data is questionnaire. The statistics used to analyze the data were
Frequency Distribution, Percentage, Mean, and Standard Deviation. The results of the descriptive
study revealed that (1) the overall level of opinion towards the intention of starting a start-up
business of the 4" year undergraduate students of the Faculty of Business Administration Kasetsart
University Bang Khen Campus in term of general attitude toward behavior, subjective norms, and
perceived behavioral control was at a high level (2) the level of opinion on attitude toward behavior
was at a high level (3) the level of opinion on subjective norms was at a high level (4) the level of
opinion on perceived behavioral control was at a moderate level and (5) the level of opinion on the

intention of starting a start-up business of the 4" year undergraduate students of the Faculty of

Business Administration Kasetsart University Bang Khen Campus was at a moderate level.

Keywords: Startup, Entrepreneur, Startup business intention, The theory of planned behavior
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