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Political Communication and Conflict Discourse in Thai Online Social Networking

During Political Crisis Period in Thailand in the Year 2010
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Abstract

The purpose of this study is to explore political expression related to the political crisis in Thailand
during 12 March - 19 May 2010. A content analysis method was used for quantitative research to collect data
from the Ratchadhamnern café at www.pantip.com. The findings show that the topics relating to what bloggers
think and feel about politics are political institutions, people, events/issues, conflicts, politics, and peacefulness.
Interestingly, findings on the specific theme show that the topic that the majority of bloggers discussed in terms

of problem solving during political crisis is the good governance theme.

Keywords: political communication, conflicts, content analysis, social exchange

Introduction the form of a conflict between the People's Alliance
Thailand is a democratic state. A turning for Democracy (PAD) and the National United
point in Thai Politics occurred in the year 2008 in Front of Democracy against Dictatorship (UDD).
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Thai society has been divided because of the
political crisis. That division exists even among
family members, and a compromise-seeking attitude
is no longer present. A conflict between the anti-
Thaksin camp (symbolically wearing yellow shirts)
and the pro-Thaksin camp (known as Red Shirts)
has shaped a new form of political mobilization.
Both groups gave voice to their political opinions
through large street protests. Consequently, the
political context of the color-based protest
movements in Thailand represented new ideas and

concepts of democracy.

Objective

I focus on the role of communication in
fostering conflict talk in the Thai political
communication process, especially the role of the
blogosphere in political communication within
WWW Pantip.Com. This blog reflects a strong
interest in political issues, but the freedom to
discuss during a crisis period has been limited.
People turned to the blogs as a channel to
participate in political discussions. Most expressed
their inclination to discuss political issues and
express their views in online forums and the
blogosphere, engaging in digital forums rather than
traditional forms of political participation. As a
result, the blogosphere has strengthened its role as a
mediator between the state and citizens in terms of
public and political affairs. Specifically, I am
interested in what people are talking about when
they engage in social conflict. How do people
explain the causes and effects of social conflict?

How do conflict groups arise from the structures of

EAU HERITAGE JOURNAL )
Social Science and Humanity Vol. 5 No. 1 January-April 2015

online social networking? How do conflicts among
such groups in online social networking affect
change in the social structure? What specific forms
or patterns of social behavior are envisaged in
online social networking?

The production and distribution of modern
technology has taken place on a mass scale and is
best describe by the conflict discourse system. My
interest in political communication as a conflict
discourse system is motivated by political crises in
Thailand during the past four years and a broader
academic orientation to the general topic of
communication and conflict in social settings. In
general, social conflict refers to is a struggle or
contest between collective actors who use social
power to defeat or remove opponents and gain
status, power, resources, and other scarce values.
When considering the influences of internal conflict
in the Thai context, conflict is a basic and natural
process of social interaction (Himes, 1980), so we
find it everywhere in human society. Himes also
noted that a social conflict is social action for
“relieving deprivation and making change” (p. 50).
Additionally, Watson-Gegeo and White (1990)
explained that social conflicts are typically looked
at as “inter-group conflict, disagreements or moral
dilemmas” of communities (p. 3). Accordingly, I
applied conflict discourse system to the analysis of
social conflict, addressing the interlinked issues of
conflict definition, talk about conflict, and blogs
content as an indirect method of observation. My
strategy is to approach online social networking as a
quintessential form of communication about

conflict. And I intend this study as a contribution to




some of the ongoing debates from a conflict

discourse system perspective.

Idea theory

The Internet

While Thai political conflict has created a
visible divide in Thai society between the yellow
shirt supporters and the red shirt supporters, politics
is a subject that might be hard to discuss in an open
and honest manner. Accordingly, many political
supporters have developed their communication
strategies through the use of the Internet as a tool to
express their opinions.

The Internet is the world’s largest data
communications network, consisting of thousands
of smaller networks interfaced in such a way that
computer of any type can interact with one another.
Furthermore, the Internet is a network of computers
for transmitting digital information. Moreover, the
networks on which the Internet messages are
conveyed around the world today include the faster,
more sophisticated Ethernet and token rings of
private data networks. Specifically, the Internet is
an interactive medium that supports both
interpersonal communication (such as keeping
individuals current on news, the activities of their
friends and family, or watching TV shows, videos,
and playing music) and mass communication,
including one-way/ two-way communication (such
as marketing 24 hours a day-7days a week, and as a
personalized medium for mass marketing and
selling). Importantly, the Internet is the first mass
medium under user control where media providers

focus on user needs, such as providing the means

for users to find things and making all sorts of items
easier to be found. For instance, the World Wide
Web allows users to access that network in a user
friendly way. Accordingly, the Internet is the main
communication platform for this century. More
importantly, Broadband supports the Internet in its
delivery of information and interactive
communication at a high speed. More importantly, a
part of the significance is the way new networks
alter people’s perceptions of time and distance. The
Internet has created virtual communities and online
social networks (FaceBook, mySpace, Blog) which
support connections among member users via
email, instant messaging, music, file sharing, video
sharing, etc. (Louink, 2008; Wang, 2009 ).
Emerging technologies are allowing a new
kind of participatory democracy by raising public
awareness and, thus, public participation,
stimulating general involvement, and facilitating the
easy sharing of political expression.
WWW.pantip.com is a popular Thai-language
website and discussion forum (Wikipedia, 2012) for
political communication, especially among the
youth and young executives (generally more highly
educated). Overall, there are twenty blogs on a
variety of topics, such as films, sports, education,
outdoor recreation, religion, celebrities, and politics.
The blogs are named after famous places in
Thailand, such as Siam Square, MBK Center,
Silom, Chatuchak Weekend Market, and
Ratchadumnern. To date, the WWW.pantip.com’s
café, named Rachadumnern table, has become a
popular public sphere for discussions of Thai

politics, such as heated and uncivil political debate.
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Accordingly, the study of blogs promises a
particularly well-focused and politically salient area
of investigation.

The notion that online social networking
should come together and support public
participation in Thai political communication
carries a certain presumption of online social media
significance. The path of blogging through
interpersonal communication is an important
dimension of the social process perspective (Jones
& Puseg, 2008; Wang, 2009). The most obvious
fact about blogging is that content is most likely
about political conflict. That always has been, it
always will be and there is no point denying or
decrying the negative, alarming, conflict focused
nature of political communication in the Thai
context. If a negative side of online social
networking performances is their preoccupation
with conflict and alarm, a potential positive side is
their role in conflict management (Arno, 2009).

Communicating conflict in the blogs

Blogs, or weblogs, really began around 1996
and 1997 (Louink, 2008). Recently, the path of
interpersonal communication through blogging is a
common form of political communication in
Thailand. Interestingly, Thailand blogs pose
interesting questions related to Thai politics, such
as: What is the root cause of conflict? Why does
Thaksin not have to be a factor in the solution for
the future relationships of the contending parties?
Why do participants claim to find their experiences
satisfying? Why do the protesters have more
power? I concentrated on blog content as an indirect

method of observation to investigate what people
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are talking about when they engage in social
conflict? How do people explain the causes and
effects of social conflict? How do conflict groups
arise from the structures of online social
networking? How does conflict among such groups
in online social networking affect change of the
social structure? What specific forms or patterns of
social behavior are envisaged in online social
networking? Is there a particular issue emphasized
in the blog?

Blogosphere and politics

During crisis period, people turned to the
blogs as a channel to participate in political
discussions. Most expressed their inclination to
discuss political issues and express their views in
online forums and the blogosphere, engaging in
digital forums rather than traditional forms of
political participation. Therefore, blogosphere has
strengthened its role as a mediator between the state
and citizens in terms of public and political affairs
(Wang, 2009). The Thai language website performs
an important political role to promote peace-
building concept in Thailand. The blogosphere
become a great democratizing influence that inform
the public about the political developments, boosts
political participation, create new opportunity for
political discussion, and give voice to the speechless
during political crisis (Gomez, 2002; Maxwell,
2000).

The rhetorical theory of Foucault in Thai
context

Michel Foucault introduced the idea of
“Discourse of Power” (Bizzell & Herzberg, 2001, p.

1470). Foucault used this term to indicate how




discourse is used as a control mechanism, the
truth/power construct, social practices, form of
subjectivity, knowledge, and power. For Foucault,
power and knowledge are cooperative. By
discourse, Foucault’s theory is centered on the
maintenance of power within a society, as he
explained,

... 1in every society the production of
discourse is at once controlled, selected, organized,
and redistributed by a certain number of producers
whose role is to ward off its powers and dangers, to
gain mastery over its chance events, to evade its
ponderous, formidable materiality. . . . (Bizzell &
Herzberg, 2001, p.1461)

Additionally, Foucault understood rhetoric in terms
of “societies of discourse” (Bizzell & Herzberg,
2001, p.1468). He recovered an understanding of
the connection between discourse and rhetoric
whereas rhetorical theory shows how institutions
control individuals in society while discourse is a
type of language that shows how truth is
communicated, or negotiated, through powerful,
persuasive language.

Following, Foucault stated that “discipline is
... control over the production of discourse”
(Bizzell & Herzberg, 2001, p.1467). Discourses, as
both statements and practices, represent, normalize,
and produce objects, subjects, and ways of being in
the world. In this way, Foucault sought to prove that
discourse is always constructed into larger
knowledge/power relations, and serves a
descriptive, normative, and constitutive function.
Interestingly, for Foucault, the three great systems

of exclusion which forge discourse are the

forbidden speech, the division of madness, and the
will to truth (Bizzell & Herzberg, 2001, p.1463). At
this point, it should be made clear that Foucault was
referring to power and truth as fluid concepts and
the need to speak truth to power. However, he also
noted that any system of education is a political way
of maintaining or modifying the appropriation of
discourse along with the knowledge and power that
they carry (Bizzell & Herzberg, 2001, p.1469).
Consequently, Foucault’s discourses of the self can
be productively understood in rhetorical terms. In
conclusion, the paradigm of Foucault’s rhetoric
provides the notion of “the production of discourse”
(Bizzell & Herzberg, 2001, p.1467). For Foucault,
rhetoric is always somehow made material, in texts
or social situations, and that materiality is part of
how persuasion and discourse work. Rhetoric and
discourse should not be understood as synonymous
with action but, instead, as inducing action because,
without this distinction, the important role played
by human agents might be lost. In short, discourse,
rhetoric, and texts are always made possible by the
actions of human agents and the embodied nature of

all experience.

Methodology

Blogs can be studied through their different
genres, such as political, educational, research, and
narrative. For this study, I am interested in the
verbal content of blogs, especially the issues that
the bloggers addressed and emphasized during
political crisis. Thus, this study focused on what is
being posted in the blogs. This content analysis of

political communication and conflict discourse in
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the Thai online social networking investigated how
individuals interact with society at large via the
blogosphere. Do bloggers create conflicts, peace, or
real democracy? Furthermore, this study
concentrated on the disclosure of specific items
about which individuals discussed in the
blogosphere. Based on Gordon & Miller (2005)’s
work, the content of text in the blogs were classified
into two main categories: overall topic and specific
topic. On the one hand, overall topics are included
discussion about politics, group interaction, social
hierarchy/status, power, social control and social
context. On the other hand, specific topic are
focused on institution, people, events/issues,
personal identities, conflict (interest,
outcome/expected, outcome, impact, understanding,
conflict signal, problem solving, ideology/belief,
conflict management style (forcing, confrontation,
compromise, withdrawal, smoothing), political
talking, political structure, conflict event, conflict
place, conflict timing, peaceful/disentangling and
political action.

All blogs published during that political
crisis period within Pantip website were
downloaded and numbered separately for each blog.
For the purpose of the study, 198 blogs are chosen
from Ratchadhamnern café. The unit of analysis is
restricted to blog identification number of Pantip
website. All blogs published during that political
crisis period within Pantip website were
downloaded and numbered separately for each blog.
Then, each recording units is numbered by new

content ID (1 to 198).
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Coding System

To increase the confidence in results, two
independent coders those are Thai Cohort PhD
students in Ohio University were trained to use the
coding instrument used in this study. To establish
inter-coder reliability, sample of 30 blogs was
randomly chosen from 198 blogs from the onset of
the data-gathering period. Then two coders coded
the same 30 blogs (15% from total samples). Based
on pre-test of the coding instrument, the percentage
of agreement of the coding sample has reached an
acceptable level at 97%. This result demonstrates
that all coders coded the same item the same way.
Therefore, the reliability of instrument and/or the
reliability of the data collected using this instrument

represented the reliability of coded data set.

Findings and Discussion

Part I: What is the overall theme of the
blogs?

The purpose of this part is to explore the
character of political discussion in Thailand present
in online social networking via blogs (RQ1); and to
determine the extent to which bloggers discuss
political issues in their internet communication
(RQ3). The data analyzed by using content analysis
method indicates that there are six main themes that
were used for political discussion in blogs. Table 1
shows that 9 blogs (4.5 %) mentioned political
participation theme, 23 blogs (11.6 %) mentioned
blogger interaction theme, 38 blogs (19.2 %)
mentioned power theme, 52 blogs (26.3 %)
mentioned social hierarchy/status theme, 33 blogs

(16.7 %) mentioned social control theme, 32 blogs




(16.2 %) mentioned context theme, and 11 blogs

(5.6 %) mentioned other themes.

No Overall Theme Frequency (blog) | Percent Cumulative Percent
1 Political participation 9 45 45

2 Blogger interaction 23 11.6 16.2

3 Power 38 19.2 354

4 Social hierarchy/status | 52 26.3 61.6

5 Social control 33 16.7 783

6 Context 32 16.2 944

7 Other 11 5.6 100.0

Total 198 100.0 100.0

Table 1: The overall topic of the blog as appearing in the Ratchadhamnern café

Foucault’s Approach to the Study of Discourse
in Thai Society

Benefitting from a decade of rapid global
change, consumers can now access a wide variety
of media from all over the world. Technological
developments--mobile phones, the Internet, public
transportation, such as sky trains—all have an effect
on society. Not only do technological developments
facilitate the ability of people to work and access
entertainment, they also change the ways people
express their political thinking. We now live in a
society that is structured on every level by
spectacular media, as our economy, culture, and
politics are all shaped by the digital discourse.
Therefore, online social networks are rapidly
becoming a major part of Thai teenager’s everyday
lives, as well as an increasingly important part of
the network culture. Interestingly, media
consumption is complicate in consumption
behaviors significantly. Although digital media

have expanded widely that people view the

technology that it extremely effects on life to be
under circle of the communication to participate in
the community as social network, ring tone
download, SMS and MMS including to choose
various contents of entertainments both in mobile
phone and the Internet in addition many media
companies open more markets and e-
communication. Through Foucault’s lens, digital
media are the channels by which ideology shapes
opinions on almost every subject, thereby
influencing the attitudes of the masses (Bizzell &
Herzberg, 2001, p.1469). Power and technology
affect individuals. Following Foucault’s notion of
power-knowledge, I believe that digital discourses,
in the rapid globalization and informatization
society, constitute identities and subjectivities of
individuals (Bizzell & Herzberg, 2001, p.1466).
According to Foucault’s account of modern power,
the specific field of truth, the digital media enables
the individual to create his or her subject or

construct multiple identities and that through their
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creation these identities can be established the
power of uttering a hidden truth, the power of
telling the future, and the power of seeing in all
naive what the others’ wisdom cannot perceive, the
madmans’ speech (Bizzell & Herzberg, 2001, p.
1461). On the other hand, the rapid advance of
globalization and digital technology, while creating
new forms of power and control, has also opened up
new avenues of communication and connection. By
using Foucault's premise that the principle of
commentary limits the chance element in discourse
by the play of an identity which take the form of
reputation and sameness (Bizzell & Herzberg, 2001,
p. 1466), digital media also enable users to create a
new identity through digital discourse and
technology. Thus "digital discourse and
technology” determine what counts as knowledge
and normalize particular kinds of cultural practices,
thereby reproducing current social and material
relations.

From this point of view, the Thai online
social networking was used for political discussion
to lead the minds of Thai political supporters.
Bloggers are acting through their discourses of how
Thai society views the cause and effect of social
conflict. Bloggers seek opportunities to express
their opinions, including opinions about justice
(Bizzell & Herzberg, 2001). The discourses of
bloggers are part of the political expression in Thai
politics, even with conflicting discourses about
events. Furthermore, the overall themes relating to
the political crisis posted in the blogs could enhance

citizens’ sense of political participation.
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Whether the New Media Discourages Political
Engagement?

The blogosphere has become a key medium
for informing the public about political concerns
and maintaining public participation on the public
arena. Importantly, the blogosphere helps us to
understand political talk and public participation in
Thailand. Furthermore, the blogosphere helps
increase political engagement in Thailand,
especially during political crises. My study helps
build an understanding of how political crises
impact citizens’ lives, especially in the Thai
context. Political crises impacts directly or
indirectly, bloggers’ daily lives, so their political
discussions represented level of participation
(information sharing, discussion, review, and/or
interaction) in peace-building processes. Political
engagement through blogging can help to create and
maintain a peaceful society, forestalling the
development of violent conflict. Peace-building
does not need to wait for a period of violent conflict
nor is peace-building relevant only in post-conflict

situations (Agustiana, 2005).

Part II: What is the Specific Theme of the Blogs?
The purpose of content analysis in this part
is to explore the opinions on the current and future
trends of political discussion in Thailand through
online social networking via blogs (RQ2); and
measure the level of participation (information
sharing, discussion, review, and/or interaction) are
bloggers involved in (RQ4). Interestingly, the
findings show that the specific themes of political

discussion through online social networking in




Thailand are topics related to people, event/issue,

conflict discussion, public interest, outcome and

expected outcome from political conflict,

understanding creation/recreation in the conflict

Table 2

situation, conflict signal, problem solving, conflict
management style, politics, people engaged in
political crisis, peacefulness/disentangling,

judgment, and political actions (see Table 2).

The overall topic of the blog as appearing in the Ratchadhamnern café

No The specific theme The most prominent theme
1 People The politician theme
2 Event/issue The color-based protest movements in Thailand theme
3 Conflict discussion The impact theme
4 Public Interest The rights theme
The political impact and behavior theme
5 Outcome and expected outcome from The policy output (commitment) theme
political conflict
6 Understanding creation/recreation in the ~ The justice theme
conflict situation
7 Conflict signal The political actors warning signal theme
8 Problem solving The good governance theme
9 Conflict Management Style The confrontation conflict management style theme
10 Politics The political communication in public sphere theme
The political conflict theme
11 People engaged in political crisis The political elites theme
12 Peaceful/disentangling The facts theme
13 Judgment The practical judgment theme
14 Political actions The action of voting theme

Based on the rhetorical theory of Foucault

that power of digital discourse produces new

knowledge and new subjects, as "a productive

network", political communication and conflict
discourse in Thai online social networking can build

blogger satisfaction by providing the means to
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increase interaction and personalized messages
between political actors-such as government,
politician, political supporter, protester- and the
Thai people in search for democracy (Bizzell &
Herzberg, 2001). For bloggers, digitalization can
help improve efficiency and increase convenience
to voice their political stands, and gain access to the
latest and updated information on political news
(Flournoy, 2004, p. 123). Consequently, the
political online forum allowed bloggers to present
themselves as agents of change (Easton, 1971, p.
109). During the political crisis period, the
politician theme, the color-based protest movements
in Thailand theme, the impact theme, the rights
theme, the political impact and behavior theme, the
policy output (commitment) theme, the justice
theme, the political actors warning signal theme, the
good governance theme, the confrontation conflict
management style theme, the political
communication in public sphere theme, the political
conflict theme, the political elites theme, the facts

theme, the practical judgment theme, and the action

of voting theme are the most prominent theme that

were mentioned in bloggers’ political discussion.

Conclusion

The conflict of opinion in Thailand became
nature of the political communication in the Thai
context. At the beginning of May 2010, political
conflict reached a peak, and bloggers chose to
engage in a verbal confrontation. Importantly,
people who wish to protect and strengthen the
spaces for political discussion during the political
crisis accessed to the blogosphere and discussed
about a concept of democracy that included notions
of harmony and unity in Thailand. As the above
analysis also suggests, what was required, in
bloggers’ view, was every act and every utterance
holds possibilities for creating understanding and
for moving others to feel and act for the continuity

of peaceful society.
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Abstract

The most important aspect for decision-making of customer complaint management is the data collection of
the facts and purpose of customer complaints. Customer complaints are divided into sixteen types. The sixteen
complaint types are separated into value for the customer and non-value for the customer. As the business classifies
complaints into each category, the business must address the cause of the customer complaint impartially for creating
the alternative choices of decision-making. Then, the business must evaluate the outcome of each choice. In the last
step, the business must make a decision to select the best long-term outcome. In the digital age, businesses must

monitor all channels of social network media and media controlling and creating its own complaint channel, as well.

Keywords: customer complaining, management, dissatisfaction, decision-making
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