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Abstract

The purpose of this research is as follows: (1) to analyze the correlation between personal factors and buying

behavior of consumers for cosmetics brands in Pathum Thani Province; (2) to analyze the influence of personality on

consumer attitudes toward cosmetics brands; (3) to analyze the influence of personality on the consumers of

cosmetics brands in Pathum Thani Province. The sample size is composed of 400 cosmetics customers in Pathum

Thani Province. A survey questionnaire was used in collecting data. Descriptive analyses such as frequency,

percentage, average, standard deviation and other related statistics are used to test the hypothesis as well as Chi-

Square and Logistic regression. The findings show that: (1) Personal factors, including age, occupation, educations

level, income, correlated with buying behavior of the consumers of cosmetics brands in Pathum Thani Province. (2)
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Personality traits of sophistication and ruggedness affected the consumers’ decision making for Asian cosmetics

brands. (3) The consumers’ attitudes did not affect cosmetics brand decisions in Pathum Thani Province.

Keywords: personality, attitudes, buying behavior, buying decision, cosmetics brand
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