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Relationship Between Service Marketing Mix and Decision Making on the Purchase of
Tourist Guide Business: A Case Study of Baan Makkuted Co., Ltd.

Sub-branch Ubon Ratchathani Province
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Abstract

The main aims of this study were to study (1) the decision making of customer on choosing the tourist guide
service (2) to compare the characteristics of Demography that influence the decision making of the customers on
choosing the tourist guide service of (3) to study the relation between services marketing mix and customers’ decision
making on choosing tourist guide service. The samples were 400 Thai tourists in Ubonrachathani provice who used to
choose Baan Makkuted Co., Ltd. Sub branch Ubonrachathani by purposive sampling method. Research instrument
was questionnaire. Statistics used for data analysis were T-test, F-test, and Pearson’s Correlation Analysis. The
results indicated that (1) different genders and marital status influence to the decision making on choosing tourist

guide satisfaction at 0.05 level. and (2) the service marketing mix in any aspects such as product pricing, channel of
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selling promotion personnel physical characteristics and selling process have relationship to customers’ decision

making satisfaction at 0.01 level.

Keywords: marketing mix, decision making on the purchase, tourist guide business.
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